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ABSTRAK 

 

Bertambahnya pengguna internet menjadikan internet sebagai media yang 

menjanjikan untuk penjualan produk. Indonesia menjadi negara dengan 

pertumbuhan transaksi online tercepat di Asia Pasifik dan total nilai transaksi 

yang terus meningkat pesat tiap tahunnya. Penelitian ini bertujuan untuk  

menganalisis hubungan antara Security in the Handling of Private Data (SHPD) 

dan Trust dengan E-Commerce Website Loyalty. Metode penelitian ini adalah 

deskriptif kuantitatif dengan pengumpulan data primer melalui kuesioner online. 

Responden terdiri dari 50 sampel Zalora dan 50 sampel Bhinneka yang pernah 

melakukan transaksi. Analisis data menggunakan analisis deskriptif serta analisis 

korelasional dengan Uji-t melalui Partial Least Square Path Modelling (PLS-PM) 

untuk mengetahui hubungan antar variabel. Hasil pengujian 3 hipotesis penelitian 

ini menunjukkan bahwa terdapat hubungan antara SHPD dengan Trust yang 

positif dan signifikan sebesar 73,29%. Terdapat hubungan antara Trust dengan 

Loyalitas yang positif dan signifikan sebesar 52,03%. Terdapat hubungan antara 

SHPD dengan Loyalitas yang signifikan sebesar 45,85% namun berlawanan arah. 

Berdasarkan nilai    maka terdapat faktor lain diluar model hipotesis yang 

mungkin berhubungan seperti satisfaction, consumer emotional commitment, 

awareness, kecepatan, payment system, logistik dan lain-lain.    
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ABSTRACT 

 

The increasing of netizen number has been making internet be a convince media 

on product selling. Indonesia has been proved to be a nation with the fastest 

growth in Asia-Pacific for online transaction. Besides, the amount of transaction 

value increases rapidly in every year. The purpose of this paper is to  analyze the 

close relationship between Security in the Handling of Private Data (SHPD) and 

Trust by E-Commerce Website Loyalty. Methodology or research approach is a 

quantitative descriptive with primary data accumulation by means of online 

questionnaire. Based on 50 valid responses for Zalora and same number for 

Bhinneka who had made purchase is collected from survey, the analysis technique 

of this research is descriptive. In addition to did correlation analysis by t-test in 

Partial Least Square Path Modelling (PLS-PM) technology was employed to 

examine the research model and close relationship between all variables. The 

study of three research hypotheses revealed that the correlation between SHPD 

and Trust was positive and significant by 73,29%. The correlation between Trust 

and Loyalty was positive and significant by 52,03%. The correlation between 

SHPD and Loyalty was significant by 45,85% however the line was opposite. 

Based on    values, it found out the another factor out of models which had a 

correlation with. Those another factor estimated as satisfaction, consumer 

emotional commitment, awareness, payment system, enquickness, logistics service, 

etc.  
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