ABSTRACT

Company value is one of the main indicators that reflects management's
performance and success in managing company resources. Companies with high value
tend to gain greater trust from investors because they are considered capable of
providing prospects for future profits. The company's value is reflected through the share
market price which is influenced by various financial factors, such as the ability to
generate profits, funding structure, and the scale or size of the company. Therefore,
understanding the factors that influence company value is important, especially in non-
cyclical sector companies which are relatively stable but still face market dynamics.

This research aims to analyze the influence of profitability, leverage, and
company size on company value. The focus of the research is directed at non-cyclical
sector companies in the consumer sub-sector listed on the Indonesia Stock Exchange
(BEI) during the 2021-2024 period. This research is expected to provide an empirical
picture of the relationship between these financial variables and company value in the
context of the Indonesian capital market.

The research method used is a quantitative approach. The data used is secondary
data obtained through company financial reports and relevant literature sources. The
research population consisted of 12 non-cyclical consumer sub-sector companies listed
on the IDX, and the entire population was sampled to obtain 48 observation data. Data
analysis techniques include descriptive statistics and panel data regression analysis with
the help of EViews version 12 software.

The research results show that profitability, leverage and company size
simultaneously have a significant effect on company value. However, partial
profitability has no effect on company value. Leverage has been proven to have a
negative effect on company value, which indicates that high use of debt can reduce
market perception. Meanwhile, company size did not show a significant influence on
company value during the research period.

This research makes an academic contribution by enriching the literature
regarding the determinants of company value, especially in the non-cyclical consumer
sub-sector in Indonesia. Practically, the results of this research can be used as
consideration for company management in determining funding policies and for
investors in making investment decisions by considering the company's financial
structure.
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