ABSTRACT

Generation Z is a group with high access to digital technology; however,
their interest in investing has not yet been evenly distributed, despite the growing
development of financial literacy and the use of financial technology. Investment in
stocks and mutual funds represents an important alternative for increasing the
participation of young generations in financial markets.

This study aims to analyze the influence of financial literacy, social factors,
and financial technology (fintech) on Generation Z’s investment interest in stocks
and mutual funds. The research employs a quantitative approach using a survey
method. Data were collected from 400 Generation Z respondents who met the
research criteria. Data collection was conducted through questionnaire
distribution, while data analysis was carried out using inferential statistical
methods to examine the relationships among the research variables.

The results indicate that financial literacy, social factors, and financial
technology play an important role in shaping Generation Z’s investment interest.
These three variables collectively contribute to encouraging young people to invest
in stocks and mutual funds. The findings of this study are expected to provide
valuable insights for educational institutions, regulators, and fintech service
providers in designing more effective investment education programs and financial
services to enhance Generation Z’s investment interest.
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