
 

 121 

DAFTAR PUSTAKA 
 

Afrianata, A., Udayana, I., & Maharani, B. D. (2022). Pengaruh Product Quality Terhadap 

Brand Loyalty Melalui Brand Image Dan Brand Trust Sebagai Variabel Intervening. 

Https://Doi.Org/10.29264/Jakt.V19i2.10992 

Ajzen, I. (1991). The Theory Of Planned Behavior. Organizational Behavior And Human 

Decision Processes, 50(2), 179-211. Https://Doi.Org/10.1016/0749-5978(91)90020-T 

Akinmolayan, T. T., & Akinmolayan, O. T. (2021). Exploring Factors Influencing Purchase 

Intention Of Beauty Products Among Nigerian Consumers. Journal Of Business 

Research, 15(6), 42-51. Https://Doi.Org/10.1080/23311975.2021.1902301 

Alwitt, L. F., & Donley, T. D. (1996). The Effects Of Ads For Adult Products On Children's 

Purchase Intentions. Journal Of Marketing Research, 33(3), 289-

298. Https://Doi.Org/10.2307/3151954 

Andriani, V. F., Faida, M., & Keluarga, P. K. (2016). Pengaruh Sikap Dan Gaya Hidup 

Terhadap Pemilihan Produk Perawatan Kulit Wajah Tidak Bermasalah Pada 

Mahasiswa Jurusan Tata Rias (Vol. 05)  

Asnawati, Nadir, M., Wardhani, W., & Setini, M. (2022). The Effects Of Perceived Ease Of 

Use, Electronic Word Of Mouth And Content Marketing On Purchase Decision. 

International Journal Of Data And Network Science, 6(1), 81–90. 

Https://Doi.Org/10.5267/J.Ijdns.2021.10.001 

Aydin, S., & Ozer, G. (2005). The Analysis Of Customer Loyalty In The Turkish Mobile Phone 

Market. Journal Of Targeting, Measurement And Analysis For Marketing, 13(3), 276-

285. Https://Doi.Org/10.1057/Palgrave.Jt.5740150 

Bagozzi, R. P., & Warshaw, P. R. (1990). Trying To Consume. Journal Of Consumer Research, 

17(2), 127-140. Https://Doi.Org/10.1086/208547 

Chang, W. J. (2021). Experiential Marketing, Brand Image And Brand Loyalty: A Case Study 

Of Starbucks. British Food Journal, 123(1), 209–223. Https://Doi.Org/10.1108/Bfj-01-

2020-0014 

Chandra, A. P., Thomas, D., Program, S., Bisnis, M., Manajemen, S., & Ekonomi, F. (2019). 

Outlet Mini Melts Surabaya (Vol. 7, Issue 1). 

Chaudhuri, A., & Holbrook, M. B. (2001). The Chain Of Effects From Brand Trust And Brand 

Affect To Brand Performance: The Role Of Brand Loyalty. Journal Of Marketing, 65(2), 

81-93. Https://Doi.Org/10.1509/Jmkg.65.2.81.1825 

https://doi.org/10.1016/0749-5978(91)90020-T


 
 
122 

Cheung, M. L., Pires, G., & Rosenberger, P. J. (2020). The Influence Of Perceived Social 

Media Marketing Elements On Consumer–Brand Engagement And Brand Knowledge. 

Asia Pacific Journal Of Marketing And Logistics, 32(3), 695–720. 

Https://Doi.Org/10.1108/Apjml-04-2019-0262 

Chinomona, R., & Dubihlela, J. (2014). The Influence Of Corporate Social Responsibility On 

Brand Trust, Customer Satisfaction, And Purchase Intention In The Cosmetic Industry 

In South Africa. Journal Of African Business, 15(2), 181-

198. Https://Doi.Org/10.1080/15228916.2014.930914 

Choi, S. M., & Kim, Y. K. (2005). What Makes Online Shoppers Visit A Web Site 

Again?. Journal Of Retailing And Consumer Services, 12(5), 343-

348. Https://Doi.Org/10.1016/J.Jretconser.2004.09.003 

Dash, G., Kiefer, K., & Paul, J. (2021). Marketing-To-Millennials: Marketing 4.0, Customer 

Satisfaction And Purchase Intention. Journal Of Business Research, 122, 608–620. 

Https://Doi.Org/10.1016/J.Jbusres.2020.10.016 

Djatmiko, T., & Pradana, R. (2016). Brand Image And Product Price; Its Impact For Samsung 

Smartphone Purchasing Decision. Procedia - Social And Behavioral Sciences, 219, 221–

227. Https://Doi.Org/10.1016/J.Sbspro.2016.05.009 

Dube, L., Hitsch, G. J., & Chintagunta, P. K. (2010). Tipping And Consumer Purchase 

Behavior In Online Restaurant Ordering. Marketing Science, 29(2), 231-

245. Https://Doi.Org/10.1287/Mksc.1090.0564 

Elseidi, R. I., & El-Baz, D. (2016). Electronic Word Of Mouth Effects On Consumers’ Brand 

Attitudes, Brand Image And Purchase Intention: An Empirical Study In Egypt. In The 

Business And Management Review (Vol. 7) 

Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intention, And Behavior: An Introduction To 

Theory And Research. Addison-Wesley 

Ghasemaghaei, M., Pouyan Eslami, S., Deal, K., & Hassanein, K. (N.D.). A Sentiment Analysis 

On Online Consumer Review Consumers’ Attitude Toward Insurance Companies: A 

Sentiment Analysis Of Online Consumer Reviews Submission Type: Full Papers 

Grewal, D., Gotlieb, J., & Marmorstein, H. (1994). The Effects Of Price-Comparison 

Advertising On Buyers' Perceptions Of Acquisition Value, Transaction Value, And 

Behavioral Intentions. Journal Of Marketing, 58(2), 46-

59. Https://Doi.Org/10.1177/002224299405800205 



 

 123 

Gupta, H., & Tyagi, P. (2020). The Role Of Social Media Influencers In Shaping Purchase 

Intentions Of Beauty Products: A Study Of Indian Consumers. International Journal Of 

Marketing Studies, 12(4), 122-134. Https://Doi.Org/10.5539/Ijms.V12n4p122 

Hanaysha, J. R. (2022). Impact Of Social Media Marketing Features On Consumer’s Purchase 

Decision In The Fast-Food Industry: Brand Trust As A Mediator. International Journal 

Of Information Management Data Insights, 2(2). 

Https://Doi.Org/10.1016/J.Jjimei.2022.100102 

Hoo, W. C., Ramli, S., Pung, N. C., Allan, M., & Hossain, S. F. A. (2024). The relationship of 

social media celebrities’ attributes and online consumer behaviour towards Malaysian 

purchase intention. Humanities and Social Sciences Letters, 12(2), 204–217. 

https://doi.org/10.18488/73.V12I2.3663 

Hoo, W. C., Madhavedi, S., Yee, T. C., Hossain, S. F. A., & Prompanyo, M. (2024). 

Determinants of Purchase Intention in Plant-Based Seafood Products Among Generation 

Z in Malaysia. Journal of Ecohumanism, 3(4), 3144–3158. 

https://doi.org/10.62754/JOE.V3I4.3833 

Hoo, W. C., Quinn, I. T. E., Wolor, C. W., Annamalah, S., & Ven, C. P. (2025). Influencing 

factors and consumer purchase intention through online platform in Malaysia cosmetics 

industry. International Journal of Innovative Research and Scientific Studies, 8(3), 536–

544. https://doi.org/10.53894/IJIRSS.V8I3.6569 

Hoyer, W. D., & Macinnis, D. J. (2010). Consumer Behavior (5th Ed.). South-Western 

Cengage Learning 

Hsu, L. C., & Chiu, Y. H. (2017). Exploring The Effect Of Online Reviews On Purchase 

Intention In The Beauty Industry. Journal Of Retailing And Consumer Services, 34, 181-

189. Https://Doi.Org/10.1016/J.Jretconser.2016.09.004 

Indrawati Dan M. Y. Al Azim. (2022). Factors Of Modified Utaut2 Model Influencing 

Customer Decisions In Adopting An Application. Italienisch Vol 12  No.1. (2022) P. 

483-492 

Indrawati, Dkk. (2017). Perilaku Konsumen Individu Dalam Mengadopsi Layanan Berbasis 

Teknologi Informasi & Komunikasi. Bandung: Refika Aditama 

Iffah, Q., Farouk, U., & Nugroho, J. (N.D.). Influence Of Influencer Marketing Strategy And 

Online Customer Reviews On Purchase Intention Of Sociolla Customer (Case Study On 

Ab Students At Polines 2018-2019). In Jurnal Jobs (Vol. 8, Issue 2). 

Https://Jurnal.Polines.Ac.Id/Index.Php/Jobs 

https://doi.org/10.18488/73.V12I2.3663


 
 
124 

Insan Waluya, A., Ali Iqbal, M., & Indradewa, R. (2019). How Product Quality, Brand Image, 

And Customer Satisfaction Affect The Purchase Decisions Of Indonesian Automotive 

Customers. In J. Services, Economics And Management (Vol. 10, Issue 2). 

Http://Www.Marklines.Com 

Jayadih, T., Rahmana, A. S., & Maddinsyah, A. (N.D.). Pengaruh Brand Image Dan Promosi 

Terhadap Keputusan Pembelian Produk Teh Pucuk Harum Di Lottemart Pasar Rebo 

Jakarta Timur (Vol. 01, Issue 2). 

Http://Www.Openjournal.Unpam.Ac.Id/Index.Php/Snh 

Jung, H. J., & Yoo, C. Y. (2021). The Role Of Experiential Marketing In Enhancing Consumer 

Purchase Intention: Evidence From The Beauty Industry. Journal Of Marketing Theory 

And Practice, 29(1), 58-70. Https://Doi.Org/10.1080/10696679.2020.1820505 

Kataria, S., & Saini, V. (2020). The Mediating Impact Of Customer Satisfaction In Relation 

Of Brand Equity And Brand Loyalty: An Empirical Synthesis And Re-Examination. 

South Asian Journal Of Business Studies, 9(1), 62–87. Https://Doi.Org/10.1108/Sajbs-

03-2019-0046 

Keller, K. L. (2013). Strategic Brand Management: Building, Measuring, And Managing 

Brand Equity (4th Ed.). Pearson 

Kim, J., & Kim, S. (2019). The Influence Of Online Cosmetic Reviews On Purchase Intention: 

The Role Of Review Type And Perceived Usefulness. Journal Of Business Research, 98, 

345-357. Https://Doi.Org/10.1016/J.Jbusres.2019.01.037 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Ed.). Pearson Education 

Lamalewa, F., Ririhena, W., & Putri, R. N. (2018). Article Id: Ijmet_09_10_031 Cite This 

Article: Funnisia Lamalewa, Samel Watina Ririhena And Rani Nastia Putri, The 

Influence Of Lifestyle And Brand Images On Decisions On Samsung Brand Smartphone 

Purchasing In Students Of Economic And Business, Faculty Of Economics And Business 

At The University Of Musamus, Merauke. International Journal Of Mechanical 

Engineering And Technology (Ijmet, 9(10), 304–309  

Liao, Z., & Chou, H. (2003). The Antecedents Of Consumer Purchase Intention Of Information 

Goods In Taiwan. Asia Pacific Journal Of Marketing And Logistics, 15(2), 23-

38. Https://Doi.Org/10.1108/13555850310765858 

Liu, Y., & Lee, S. (2021). Effect Of Celebrity Endorsement On Purchase Intention Of Beauty 

Products: The Mediating Role Of Brand Credibility And Trust. Journal Of Promotion 

Management, 27(5), 662-681. Https://Doi.Org/10.1080/10496491.2020.1748917 



 

 125 

Lu, L. C., & Lin, W. C. (2014). Exploring The Relationship Between Brand Love And 

Customer Loyalty: A Case Of Online Consumers. Journal Of Electronic Commerce 

Research, 15(3), 231-245. 

Lubna, ;, Cook, C. M. ;, & Stoddard, J. E. (2020). Article 3 2020 Part Of The Advertising And 

Promotion Management Commons, Business And Corporate Communications 

Commons, Cognition And Perception Commons, Communication Commons, Marketing 

Commons, And The Personality And Social Contexts Commons Recommended Citation 

Recommended Citation Nafees. In Atlantic Marketing Journal (Vol. 9, Issue 1) 

Macheka, T., Quaye, E. S., & Ligaraba, N. (2023). The Effect Of Online Customer Reviews 

And Celebrity Endorsement On Young Female Consumers’ Purchase Intentions. Young 

Consumers. Https://Doi.Org/10.1108/Yc-05-2023-1749 

Madhavedi, S., Ramakrishna Prasad, Y., Hoo, W. C., Suhud, U., & Mamoon, A. (2025). 

Assessing the role of perceived quality and brand elements in shaping Indian consumers’ 

purchase intentions for cosmetic skincare products. International Journal of Innovative 

Research and Scientific Studies, 8(1), 2634–2645. 

https://doi.org/10.53894/IJIRSS.V8I1.5037 

Madhavedi, S., Madzri, M., Hoo, W. C., Suhud, U., & Allan, M. (2025). Factors influencing 

the effectiveness of social media influencers on consumer purchase intentions: A study 

on apparel and footwear fashion marketing in Malaysia. International Journal of 

Innovative Research and Scientific Studies, 8(2), 704–723. 

https://doi.org/10.53894/IJIRSS.V8I2.5291 

Mandal, M. (2017). Understanding Factors Influencing Consumer Purchase Intention In The 

Cosmetics Industry: A Study Of Indian Youth. Indian Journal Of Marketing, 47(12), 27-

39. Https://Doi.Org/10.17010/Ijom/2017/V47/I12/113835 

Mano, H., & Elliott, M. T. (1997). Causality In The Relationship Between Satisfaction And 

Behavioral Intentions. Journal Of Consumer Research, 24(3), 349-

359. Https://Doi.Org/10.1086/209514 

Maryamah, A., & Mahardhika, A. S. (2021). Pengaruh Ukuran Perusahaan, Profitabilitas dan 

Leverage Terhadap Nilai Perusahaan pada Perusahaan Food And Beverages yang 

Terdaftar di BEI Periode 2017-2019. Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan 

Akuntansi (JIMMBA), 3(4), 747–764. https://doi.org/10.32639/jimmba.v3i4.938 

Mohammad, J. M., & Asim, M. (2017). Impact Of Customer Experience On Customer 

Satisfaction And Purchase Intention: A Study Of Online Shopping In 



 
 
126 

Pakistan. International Journal Of Business And Management, 12(4), 134-

145. Https://Doi.Org/10.5539/Ijbm.V12n4p134 

Nauly, C., & Saryadi, &. (N.D.). Pengaruh Brand Image Dan Kualitas Produk Terhadap 

Loyalitas Konsumen Melalui Kepuasan Konsumen J.Co Donuts & Coffee Java 

Supermall Kota Semarang. In Jurnal Administrasi Bisnis: Vol. X (Issue 2)  

Novansa, H., & Ali, H. (N.D.). Saudi Journal Of Humanities And Social Sciences Purchase 

Decision Model: Analysis Of Brand Image, Brand Awareness And Price (Case Study 

Smeco Indonesia Sme Products). Https://Doi.Org/10.21276/Sjhss 

Nguyen, V. T., Tran, T. H. D., & Ngo, T. X. B. (2022). The Influence Of Brand Equity On 

Customer Purchase Decision: A Case Study Of Retailers Distribution. Journal Of 

Distribution Science, 20(2), 11–18. Https://Doi.Org/10.15722/Jds.20.02.202202.11 

Ngurah, G., Krisnawan, D., & Jatra, I. M. (N.D.). The Effect Of Brand Image, Brand 

Awareness, And Brand Association On Smartphone Purchase Intention (Case Study In 

Denpasar). In American Journal Of Humanities And Social Sciences Research (Issue 5). 

Www.Ajhssr.Com 

Nuseir, M. T. (2019). The Impact Of Electronic Word Of Mouth (E-Wom) On The Online 

Purchase Intention Of Consumers In The Islamic Countries – A Case Of (Uae). Journal 

Of Islamic Marketing, 10(3), 759–767. Https://Doi.Org/10.1108/Jima-03-2018-0059 

Park, C. W., & Lee, D. (2008). The Effect Of Brand Credibility On Consumer Purchase 

Intention: A Psychological Approach. Journal Of Business Research, 61(8), 782-

789. Https://Doi.Org/10.1016/J.Jbusres.2007.08.018 

Park, H., & Lee, H. (2016). Exploring The Factors Influencing Consumer Purchase Intention 

Toward Beauty Products In The Korean Market. Asian Journal Of Business Research, 

6(2), 27-39. Https://Doi.Org/10.14707/Ajbr.160021 

Pavlou, P. A., & Fygenson, M. (2006). Understanding And Predicting Electronic Commerce 

Adoption: An Extension Of The Theory Of Planned Behavior. MIS Quarterly, 30(1), 

115-143. Https://Doi.Org/10.2307/25148720 

Pradana, D., & Hudayah, S. (2017). Pengaruh Harga Kualitas Produk Dan Citra Merek Brand 

Image Terhadap Keputusan Pembelian Motor. 14(1), 16–23 

Prasetio, A., Hananto, B. A., Adiningtyas, H., & Liew, T. W. (2025). The role of service 

quality, customer perceived value, and trust in enhancing customer satisfaction of 

expedition service. Decision Science Letters, 14(1), 193–204. 

https://doi.org/10.5267/J.DSL.2024.10.001 



 

 127 

Prasetio, A., Rahman, D. A., Sary, F. P., Pasaribu, R. D., & Sutjipto, M. R. (2022). The role of 

Instagram social media marketing activities and brand equity towards airlines customer 

response. International Journal of Data and Network Science, 6(4), 1195–1200. 

https://doi.org/10.5267/J.IJDNS.2022.6.014 

Prasetio, A., Witarsyah, N. A., & Indrawati. (2024). The effect of e-WOM on purchase 

intention in e-commerce in Indonesia through the expansion of the information adoption 

model. International Journal of Data and Network Science, 8(3), 1959–1968. 

https://doi.org/10.5267/J.IJDNS.2024.1.017 

Rahmanisah, H., & Fadli, J. A. (2022). The Effect Of Celebrity Endorsement Credibility On 

Purchase Intention In Premium Price Food. Jurnal Terapan Manajemen Dan Bisnis, 8, 

12–28. 

Rosara, N. A., & Luthfia, A. (2020). Factors Influencing Consumer’s Purchase Intention On 

Beauty Products In Youtube. Journal Of Distribution Science, 18(6), 37–46. 

Https://Doi.Org/10.15722/Jds.18.6.202006.37 

Ryu, K., & Han, H. (2011). Influence Of The Quality Of Website Experience On Purchase 

Intention In The Context Of Online Shopping: The Case Of Beauty Products. Journal Of 

Retailing And Consumer Services, 18(6), 513-

522. Https://Doi.Org/10.1016/J.Jretconser.2011.07.004 

Santos, J., & Martins, F. (2011). Consumer Purchase Intention In An Emerging Market: The 

Case Of Brazil. International Journal Of Marketing Studies, 3(4), 52-

60. Https://Doi.Org/10.5539/Ijms.V3n4p52 

Savitri, C., Hurriyati, R., Wibowo, L. A., & Hendrayati, H. (2021). The Role Of Social Media 

Marketing And Brand Image On Smartphone Purchase Intention. International Journal 

Of Data And Network Science, 6(1), 185–192. 

Https://Doi.Org/10.5267/J.Ijdns.2021.9.009 

Schiffman, L. G., & Kanuk, L. L. (2010). Consumer Behavior (10th Ed.). Pearson Education 

Sorescu, A., & Frambach, R. T. (2017). How Customer Behavior And Digital Technologies 

Shape Marketing Strategies: The Role Of Social Media In The Beauty 

Industry. International Journal Of Research In Marketing, 34(4), 737-

748. Https://Doi.Org/10.1016/J.Ijresmar.2017.01.004 

Sweeney, J. C., & Soutar, G. N. (2001). Consumer Perceived Value: The Development Of A 

Multiple Item Scale. Journal Of Retailing, 77(2), 203-

220. Https://Doi.Org/10.1016/S0022-4359(01)00041-0 



 
 
128 

Tuan, L. T. (2012). The Influence Of Trust, Satisfaction, And Commitment On Consumers' 

Purchase Intentions: A Case Of Vietnamese Online Shoppers. Journal Of Business 

Research, 65(12), 1617-1626. Https://Doi.Org/10.1016/J.Jbusres.2011.10.010 

Tung, L. L., & Lee, M. C. (2018). Impact Of Online Community And Product Recommendation 

On Purchase Intention Of Beauty Products: A Study Of Chinese Consumers. Journal Of 

Consumer Marketing, 35(6), 601-610. Https://Doi.Org/10.1108/JCM-12-2017-2393 

Tran, V. D., Vo, T. N. L., & Dinh, T. Q. (2020). The Relationship Between Brand Authenticity, 

Brand Equity And Customer Satisfaction. Journal Of Asian Finance, Economics And 

Business, 7(4), 213–221. Https://Doi.Org/10.13106/Jafeb.2020.Vol7.No4.213 

Tsai, P. H., Lin, G. Y., Zheng, Y. L., Chen, Y. C., Chen, P. Z., & Su, Z. C. (2020). Exploring 

The Effect Of Starbucks’ Green Marketing On Consumers’ Purchase Decisions From 

Consumers’ Perspective. Journal Of Retailing And Consumer Services, 56. 

Https://Doi.Org/10.1016/J.Jretconser.2020.102162 

Van Thuy, N., Anh, N. T. N., & Binh, N. T. X. (2022). Impact Of Brand Equity On Consumer 

Purchase Decision: A Case Study Of Mobile Retailer In Hochiminh City, Vietnam. 

Journal Of Eastern European And Central Asian Research, 9(2), 229–239. 

Https://Doi.Org/10.15549/Jeecar.9i2.762 

Verma, S., & Venkatesh, V. (2010). Investigating The Influence Of User Characteristics And 

Technology Perceptions On E-Commerce Purchase Intentions: A Longitudinal 

Study. Journal Of Interactive Marketing, 24(2), 78-

89. Https://Doi.Org/10.1016/J.Intmar.2009.11.001 

Vidianto, R., & Ugy Soebiantoro. (2022). Pengaruh Brand Image, Kualitas Produk Dan 

Promosi Terhadap Keputusan Pembelian Kartu Perdana Im3 Prabayar By Indosat Di 

Kota Tuban, Jawa Timur. Jwm (Jurnal Wawasan Manajemen), 10(3), 188–197. 

Https://Doi.Org/10.20527/Jwm.V10i3.209 

Wolor, C. W., Hoo, W. C., Hong, Y. W., Amin, M. R. M., & Liau, C. H. (2024). A study on 

the determinants of consumer purchase intention on electric vehicles. Edelweiss Applied 

Science and Technology, 8(6), 1790–1804. https://doi.org/10.55214/25768484.V8I6.2343 

Yang, Z., & Jun, M. (2002). Consumer Perception Of E-Commerce And Its Impact On 

Consumer Behavior. Journal Of Electronic Commerce Research, 3(4), 205-213 

 

 
 
 
 


