DAFTAR PUSTAKA

Adelia Mutiara Deskil, & Ahmad Chusairi. (2019). Dukungan Organisasi Terhadap
Work-Life Balance Pekerja: Tinjauan Sistematis . Jurnal Psikologi.
https://doi.org/https://doi.org/10.35891/jip.v11il

Badaruddin, B., Surianto, S., & Fatmasari, F. (2024). Work-Life Balance and
Professional Development: Their Impact on Employee Performance.
Paradoks : Jurnal Ilmu Ekonomi, 7(4), 409-424.
https://doi.org/10.57178/paradoks.v7i4.986

Cristina Miguel, C. L. F. M. and R. P.-V. (2023). Working from paradise? An analysis
of the representation of digital nomads’ values and lifestyle on Instagram.
SageJournal.

Destry, Y., & Ramdhani, R. (2021). Keseimbangan Kehidupan Kerja (Work Life
Balance Sebagail Faktor Yang Mempengaruhi Kinerja Karyawan (Work Life
Balance as a Factor Affecting Employee Performance) (Vol. 20, Issue 1).
http://ejournal.upi.edu/index.php/manajerial/

Dr. Eriyanto, M. . Si. (2021). Metode Netnografi (Nur Asri, Ed.; 1st ed., Vol. 1). PT
Remaja Rosadakarya.

Dwi Fatmawati, C., Mansyur, A., Ekonomika dan Bisnis, F., & Stikubank Semarang,

U. (2024). Turnover Intention : Apakah Workload and Work Life Balance
Memiliki Peran? 8(3).

Elfira, T., Universitas, R., & Hamzah, A. (2021). Keseimbangan Kerja dan
Kehidupan (Work Life Balanced) Pada Wanita Bekerja. In Jurnal Insitusi
Politeknik Ganesha Medan Juripol (Vol. 4).

Farco Siswiyanto Raharjo. (2019). The Master Book of Personal Branding. Quadrant Fauzan,

S. al, & Parsono, S. (2024). Personal Branding Ridwan Kamil Melalui
Instagram @ridwankamil. Indonesian Journal of Digital Public Relations
(IJDPR), 2(2), 93. https://doi.org/10.25124/ijdpr.v2i2.6921

Gorbatov, S., Khapova, S. N., & Lysova, E. 1. (2019). Get Noticed to Get Ahead: The
Impact of Personal Branding on Career Success. Frontiers in Psychology,

10. https://doi.org/10.3389/fpsyg.2019.02662
Grace Putri Nuryadi, & Dian Dwi Nur Rahmah. (2024). Kepribadian Proaktif
Terhadap Perilaku Kerja Inovatif Karyawan Food and Beverage Generasi
Milennial Proactive Personality To Innovative Work Behavior of Milennial
Generation Food and Beverage Employee. Motiva: Jurnal Psikologi, 7.
Hilda IlThamil Arofah. (2023, December 12). Tingkat Pergantian Karyawan Indonesia
Terus Meningkat, Ini Penyebabnya. Topcareer.Id.
How To Tekno. (2024). 9 Fitur Instagram dan Fungsinya untuk Bisnis dan Branding.
Kumparan.Com.
Haqqu, R., Alwaton, Y., Dirgantara, P., Athalla, K., Arela, J., Kirana, M., & Azzahra, V.
(2024). Pelatihan Penulisan Kreatif Untuk Konten Bisnis Digital Bagi Pelajar Di
SMA Al Ma’soem. The Proceeding of Community Service and Engagement
(COSECANT) Seminar, 4(2).

Haqqu, R., Nugrahani, R. U., Nurfebiaraning, S., & Yusanto, F. (2020). Fotografi sebagai
Media Kreativitas Anggota Dekranasda untuk Memasarkan Produk Unggulannya.
Journal of Community Services, 5(1).

Irawati, S., & Meilani, Y. F. C. P. (2024). Pengaruh Work — Life Balance,
Pengembangan Karir, dan Kompensasi Terhadap Turnover Intention Pada

95


http://ejournal.upi.edu/index.php/manajerial/

Generasi z di E-Commerce. Transekonomi: Akuntansi, Bisnis dan Keuangan,
4(6), 1147—-1165. https://doi.org/10.55047/transekonomika.v4i6.743
Jacobson, J. (2020). You are a brand: social media managers’ personal branding and
“the future audience.” Journal of Product & Brand Management, 29(6), 715—
727. https://doi.org/10.1108/JPBM-03-2019-2299
Jiménez, J. L. (2019). Work-Life Balance in Great Companies and Pending Issues
for Engaging New Generations at Work. International Journal of

Environmental Research and Public Health, 16(24), 5122.
https://doi.org/10.3390/ijerph16245122

Khatri, D. (2021). Use of social media information sources: a systematic literature
review. In Online Information Review (Vol. 45, Issue 6, pp. 1039—-1063).

Emerald Group Holdings Ltd. https://doi.org/10.1108/OIR-04-2020-0152

Lisa Bardach, R. K. (2021). Teachers’ Psychological Characteristics: Do They
Matter for Teacher Effectiveness, Teachers’ Well- being, Retention, and
Interpersonal Relations? An Integrative Review. ResearchGate.

Mercer, S. (2023). The wellbeing of language teachers in the private sector: An
ecological perspective. Language Teaching Research, 27(5), 1054-1077.
https://doi.org/10.1177/1362168820973510

Miguel, C., Clare, C., Ashworth, C. J., & Hoang, D. (2024). Self-branding and content
creation strategies on Instagram: A case study of foodie influencers.
Information, Communication & Society, 27(8), 1530-1550.
https://doi.org/10.1080/1369118X.2023.2246524

Muhammad Zaky. (2022). Dampak Keseimbangan Kehidupan Kerja dan Kehidupan Pribadi
Terhadap Kepuasan dan Kinerja Karyawan.
https://doi.org/https://doi.org/10.15575/jb.v1i1.25258

Montoya, P., & Vandehey, T. (2008). The Brand Called You: Make Your Business

Stand Out in a Crowded Marketplace. McGraw Hill LLC.
https://books.google.co.id/books?id=Keuf3gByh IC

Nadagitalia. (2024, July 5). Akademisi Mempopulerkan [lmu Ilmiah Melalui Media
Sosial. Fakultas Teknik Universitas Gajah Mada.

Nafilah Sri Sagita K. (2024, November 13). 3 dari 10 Pekerja di Sektor Keuangan RI
Alami Stres, Terbanyak Pegawai BUMN Baca artikel detikHealth, "3 dari 10
Pekerja di Sektor Keuangan RI Alami Stres, Terbanyak Pegawai BUMN.
DetikHealth.

Niko Julius. (2024). Data Jumlah Pengguna Instagram di Indonesia 2024. Upgraded.

Oktufiani Dwi Wulansari. (2023). Narrative Literature Review: Faktor-Faktor yang
Mempengaruhi Work-Life Balance.

Prof. Dr. Sugiyono. (2017). Metode Penelitian Kualitatif (S. E. , M. S. Sofia
Yustiyani

Prof.Dr.Burhan Bungin, M. Si. , Ph. D., Ciq. . CIQnR. , CIMMR. (2023).

Netnography Social Media Reserch Prosedure, Big Data & Cybercommunity
Kritik Terhadap Kozinets (1st ed.).

Punto Wicaksono. (2023). Mengenal Arti Konten dan Jenis-jenisnya. QuBisa.

Putri, D. W. (2019). Presentasi Diri Beauty Influencer Abel Cantika Melaui YouTube
Channel. Profetik: Jurnal Komunikasi, 12(1), 30.
https://doi.org/10.14421/pjk.v12i1.1583

Raihan, D. S. (2022). JASIMA: Jurnal Komunikasi Korporasi dan Media Analisis
Personal Branding Fadil Jaidi sebagai Konten Kreator di Instagram dan

96



Youtube Analysis of Fadil Jaidi’s Personal Branding as a Content Creator
on Instagram and Youtube.

Robert Kwame Dzogbenuku, G. K. A. D. K. K. (2019). Social media and student
performance: the moderating role of ICT knowledge. Emerald Insight, 18.

Rosnani, T., Daud, 1., Theresa, R., Kalis, M. C. 1., & Fahruna, Y. (2023).
Determinants and Consequences of Work-Life Balance. Jurnal Ekonomi
Bisnis Dan Kewirausahaan, 12(2), 222.
https://doi.org/10.26418/jebik.v12i2.63084

Saka Prasetya. (n.d.). Pengertian Paradigma. SCRIBD.

Sanchez-Hernandez, M. 1., Gonzalez-Lopez, 0. R., Buenadicha-Mateos, M., & Tato-

Shea X. Fan, S. X. D. H. D. (2024). Improving digital work experience: an
experimental investigation of IT identity and organization support. Emerald
Insight, 124.

Silas Udenze. (2019). 4 Netnographic Study of Personal Branding on Instagram .
International Journal of Zambrut.
https://doi.org/10.13140/RG.2.2.33946.70086

Silvia Sanz-Blas, Daniela Buzona, & Maria José Miquel-Romero. (2019). From
Instagram overuse to instastress and emotional fatigue: the mediation of
addiction. Spanish Journal of Marketing - ESIC.

Suryandari, Ed.; 3rd ed.). ALFABETA CV.

Stephen W. Littlejohn, & Karen A.Foss. (2011). Theories of Human Communication

(Tenth Edition). Waveland Press.Inc.

Wiratna Sujarweni. (2024). Metodelogi Penelitian. Pustaka Baru Press

Yuli Asmi. (2022). Penggunaan Analisis Konten dan Analisis Tematik. Forum
[lmiah Indonesia

97



