DAFTAR PUSTAKA

Aini, L. (2019). Desain Media Promosi Cetak. Deepublish.

Airey, & David. (2014). Logo Design Love: A Guide to Creating Iconic Brand
Identities. Peachpit Press. Logo Design Love by David Airey on Amazon

Albaahirah, I. , I. I. , & N. N. N. (2025). PERANCANGAN BRAND ACTIVATION
SUSU HILO ACTIVE UNTUK MENINGKATKAN AWARNESS
DIKALANGAN GEN Z.22-22.

Alodokter. (2023, October 11). Menu Sarapan Sehat agar Tubuh Berenergi.
https://www.alodokter.com/pilihan-menu-sarapan-sehat-agar-tubuh-
berenergi

Amalia, R. (2021). Understanding Consumer Insight in Marketing. Jakarta:
Penerbit Marketing.

American Writers and Artists Institute. (2023). What is Copywriting?
https://www.awai.com/what-is-copywriting/ Bookmark message Copy
message Export

Atmodjo, S. (2002). Pengantar Ilmu Pangan dan Gizi. Jakarta: Penerbit
Universitas.

Bagus, 1., Suya Muna, O., Nurbani, S., Agung, G., & Lawe, R. (2025).
PERANCANGAN PROMOSI TEH PUCUK HARUM LESS SUGAR
MELALUI EVENT EXPERIENCE DENGAN TEMA OLAHRAGA DI KOTA
DENPASAR (Vol. 12, Issue 1).

Belch, G. E. ; B. M. A. (2018a). Advertising and Promotion: An Integrated
Marketing Communications Perspective (11th Edition). McGraw-Hill
Education.

Belch, G. E. ; B. M. A. (2018). Advertising and Promotion: An Integrated
Marketing Communications Perspective (11th Edition). McGraw-Hill
Education.

Belch, G. E., & Belch, M. A. (2018). Advertising and Promotion: An Integrated
Marketing Communications Perspective (11th Edition). McGraw-Hill
Education.

Berlo, D. K. (1960). The Process of Communication: An Introduction to Theory
and Practice. New York: Holt, Rinehart and Winston.

Blake, R. R., & H. J. (1979). Media and Communication. New York: Harper &
Row.

Bondarenko, V. ; V. B. (2023). Promotional marketing as a method of increasing
sales. Three Seas Economic Journal, 4(2), 1-5.

Darmadi, H. (2010). Teknik Komunikasi Pendidikan. Prestasi Pustaka.

Dewi, A. T. P. (2023). Prosiding: Ekonomi dan Bisnis. Jakarta: UINSA.

East, R. (2003). Advertising at the Point of Sale. In The Effect of Advertising and
Display (pp. 73—84). Springer, Boston, MA. 10.1007/978-0-387-23377-2_5

Edefonti, V., Rosato, V., Parpinel, M., Nebbia, G., Fiorica, L., Fossali, E.,
Ferraroni, M., Decarli, A., & Agostoni, C. (2014). The effect of breakfast
composition and energy contribution on cognitive and academic
performance: A systematic review. American Journal of Clinical Nutrition,
100(2), 626—656. https://doi.org/10.3945/ajcn.114.083683

Effendy, O. U. (1989). Kamus Komunikasi. Mandar Maju.

106



Effendy, O. U. (2003). /lmu, Teori, dan Filsafat Komunikasi. Bandung: Remaja
Rosdakarya.

Elam, K. (2001). Geometry of Design: Studies in Proportion and Composition.
Princeton Architectural Press.

Elam, K. (2001). Geometry of Design: Studies in Proportion and Composition.
Princeton Architectural Press.

Fennel, D. (1999). Dasar-Dasar Hospitality. Jakarta: Penerbit Universitas.

GlobalData. (2025). Indonesia Foodservice Market Size and Trends by Profit and
Cost Sector Channels, Players and Forecast to 2028.

Heizer, J. , R. B., & M. C. (2017). Operations management: sustainability and
supply chain management, 12/e. Harlow: Pearson Education.

Heller, S., & C. S. (2011a). Graphic Style: A History of Graphic Design. Thames
& Hudson.

Heller, S., & C. S. (2011b). Graphic Style: A History of Graphic Design. Thames
& Hudson.

Herbalife Nutrition. (2021). Herbalife Nutrition Asia Pacific Breakfast Habits
Survey 2021.

HubSpot Blog. (2023). "What is Brand Salience?
Https://Blog.Hubspot.Com/Marketing/Brand-Salience.
https://blog.hubspot.com/marketing/brand-salience

IThamsyah. (2021). Segmentasi Psikografis Menggunakan Pendekatan AOI
(Activities, Opinions, Interests) dalam Strategi Promosi. E-Proceeding of Art
& Design, 8(5), 69-72. https://openlibrarypublications.telkomuniversity.ac.id

Irsyad Ziaulhaq, S., Andriani Barlian, Y., Maharani Budi Haswati, S., &
Komunikasi Visual, D. (2025). PERANCANGAN STRATEGI KREATIF
BRAND ATTRIBUTES PADA MEREK AZZAM TEA DALAM
MENINGKATKAN AWERNESS Creative Strategy Design Of Brand
Attributes On The Azzam Tea Brand In Increasing Gen Z Awerness (Vol. 12,
Issue 1).

Itten, J. (1970). The Art of Color: The Subjective Experience and Objective
Rationale of Color. Wiley.

Itten, J. (1970). The Art of Color: The Subjective Experience and Objective
Rationale of Color. Wiley.

Jetkins, F. (2005). Advertising. Pearson Education.

Jung, D. H., Park, M. H., Kim, C. J., Lee, J. Y., Keum, C. Y., Kim, L. S., Yun, C.
H., Kim, S. K., Kim, W. H., & Lee, Y. C. (2020). Effect of B-caryophyllene
from cloves extract on helicobacter pylori eradication in mouse model.
Nutrients, 12(4). https://doi.org/10.3390/nu12041000

Kapferer, J.-N. (2012). The New Strategic Brand Management: Advanced Insights
and Strategic Thinking. Kogan Page.
https://www.academia.edu/10977543/Kapferers Brand Identity Prism mod
el?utm_source=chatgpt.com

Kasali, R. (2016). Periklanan: Teori dan Praktik. Gramedia Pustaka
Utama. Bookmark message Copy message Export.

Keller, K. L. (2013). Strategic Brand Management: Building, Measuring, and
Managing Brand Equity (4th Edition). Pearson Education.

Keller, K. L. (2020). Strategic Brand Management (4th ed.). Pearson.

107



Koller, M. (2018). Typography: A Very Short Introduction. Oxford University
Press.

Kotler, P. (2005). Marketing Management (12th ed.). Prentice Hall.

Kotler, P.; K. H. ; S. . (2021). Marketing 5.0: Technology for Humanity. John
Wiley & Son.

Kotler, P. ; K. K. L. (2016). Marketing Management (15th Edition). Pearson
Education.

Kriyantono, R. (2012). Teknik Praktis Riset Komunikasi. Kencana.

Kusrianto, A. (2020). Komponen berbentuk gambar atau grafis yang
menyampaikan informasi juga disebut visual. Kusrianto (2020) menyatakan
bahwa desain komunikasi visual adalah bidang yang menyelidiki ide-ide
komunikasi melalui media visual.

Lamani, T. (2022). Consumer Behavior and Marketing Strategies. Bandung:
Penerbit llmu Ekonomi.

Landa, R. (2011). Graphic Design Solutions. Cengage Learning.

LinkSehat. (2023). Sarapan Sehat dengan 8 Makanan Ini, Yuk!
https://linksehat.com/artikel/sarapan-sehat-dengan-8-makanan-ini-yuk

Lister, M., D.J.,G.S., G. L., & K. K. (2009). New Media: A Critical
Introduction. Routledge.

London, B., Stone, J., & Upton, J. (2011). Photography (10th ed.). Pearson
Education. https://ejournal.unesa.ac.id/index.php/jmtp/article/view/67471

Lupton, E. (2014). Type on Screen: A Critical Guide for Designers, Writers,
Developers, and Students. Princeton Architectural Press.

Lupton, E. , & P. J. (2014). Graphic Design: The New Basics. Princeton
Architectural Press.

Manovich, L. (2001). The New Media Reader. MIT Press.

Mayer, P. (2023). The Science of Brand Activation.
Https://Www.Peteramayer.Com/Insights/Science-of-Brand-Activation.

Miarso, Y. (2004). Media Pendidikan: Pengertian, Pengembangan, dan
Pemanfaatannya. Jakarta: PT. Rineka Cipta.

Nippon Indosari. (2023). Sekilas Perusahaan.
https://www.sariroti.com/id/tentang-sari-roti/sekilas-perusahaan

Nugroho, A. (2018). Desain Komunikasi Visual: Teori dan Praktik. Yogyakarta:
Penerbit Andi. Bookmark message Copy message Export.

Pearce, J. A., & R. R. B. (2011). Strategic Management: Formulation,
Implementation, and Control (12th ed.). McGraw-Hill.

Pearce, J. A.; R. R. B. (2011). Strategic Management: Formulation,
Implementation and Control (11th ed.). McGraw-Hill Education.

Pile, J. F. (2013). Interior Design. Pearson.

Pizam, A. ; G. M. (2022). Brand Awareness. In Encyclopedia of Tourism
Management and Marketing (pp. 1-3). Edward Elgar Publishing.
https://doi.org/10.4337/9781800377486.brand.awareness

Putri Mardhiyyah, N., & Andriani Barlian, Y. (2018). KAMPANYE METODE
EAT THE RAINBOW UNTUK MENGATASI KETERGANTUNGAN JUNK
FOOD PREVENTING JUNK FOOD ADDICTION WITH’ EAT THE
RAINBOW’ METHOD CAMPAIGN.

Quelch, J. A., & Cannon-Bonventre, K. (1983, November). Better Marketing at
the Point of Purchase.

108



Ramdhan, M. (2021). Metode Penelitian. Cipta Media Nusantara.
https://books.google.co.id/books/about/Metode Penelitian.html?hl=1d&i1d=N
tw_EAAAQBAJ&redir esc=y

Rohidi, & Tjetjep Rohindi. (2011). Metodologi penelitian seni. Cipta Prima
Nusantara.

Sadiman, A. S. (2014). Media Pendidikan. Jakarta: Rajawali Press.

Sadiman, A. S., Rahardjo, A., & Haryono, A. (2014). Media Pendidikan:
Pengertian, Pengembangan, dan Pemanfaatannya. Rajawali Pers.

Sanga Lamsari Purba, L., & Natalia Sibarani, E. (2017). Peran Organisasi
Himpunan Mahasiswa Program Studi dalam Membentuk Karakter
Kepemimpinan Calon Guru Kimia. Jurnal Pendidikan Kimia, 9(1), 259-264.
https://doi.org/10.24114/jpkim.v9i11.6190

Selke, S. E. (2004). Packaging and the Environment: Alternatives, Trends and
Solutions. CRC Press.

Sihite, A. H. (2022). Analisis perubahan pola konsumsi masyarakat dan
implikasinya terhadap sektor perekonomian. Jurnal Price: Ekonomi Dan
Akuntansi, 1(01), 36-46.

Simbolon, F. P. (2017). Brand Activation: Pengertian, Manfaat, dan Contohnya.
Jakarta: Binus University Press. Bookmark message Copy message Export.

12.
Slack, N., J. A. B., & J. R. (2013). Operations management. Harlow: Pearson
Education Limited.

Sugiyama, K. A. T. (2011). The Dentsu Way: Rahasia Pemasaran Cross-Switch
dari Agensi Periklanan Paling Inovatif di Dunia. Dentsu Inc.
https://www.ppmschool.ac.id/model-marketing-
aisas/?utm_source=chatgpt.com

Sugiyama, S. , & A. M. (2011). The Dentsu Way. Dentsu.

Sugiyono. (2013). 9 Pengertian Kuesioner Menurut Para ahli.
https://www.mingseli.id/2021/01/pengertian-kuesioner-menurut-para-
ahli.html?utm_source=chatgpt.com

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Suyanto. (2015). Desain Komunikasi Visual. Yogyakarta: Andi.

Tegan George. (2023, June). What Is Qualitative Observation? | Definition &
Examples.

Timlin & Pereira. (2007). Krill for Human Consumption: Nutritional Value and
Potential Health Benefits. 65(2), 63-77.

Wang, X., & Yang, Z. (2020). The influences of brand awareness on consumers’
cognitive process. Frontiers in Neuroscience, 14, Article 549.
https://doi.org/10.3389/fnins.2020.00549

Wells, W.; B. J.; M. S. (2003). Advertising: Principles and Practice (7th ed.).
Prentice Hall.

Wibowo, A. (2020). Dasar-Dasar Desain Komunikasi Visual. Jakarta: Salemba
Empat.

Wilson, R. T. (2022a). Out-of-Home Advertising: A Systematic Review and
Research Agenda. Journal of Advertising, 52(2), 279-299.
https://doi.org/10.1080/00913367.2022.2064378

Wilson, R. T. (2022b). Out-of-Home Advertising: A Systematic Review and
Research Agenda. Journal of Advertising, 52(2), 279-299.

109



https://www.amazon.com/Logo-Design-Love-Creating-
Identities/dp/0321985206

Wiyancoko, D. (2020). Pengertian Desain: Fungsi, Tujuan, Manfaat, Metode,
Dan Jenisnya. https://www.gramedia.com/literasi/desain/

Wong, W. (2014). Principles of Two-Dimensional Design. John Wiley & Sons.

Yusa, . M. M.; P. D.; A. 1. G. A. S. (2023). Buku Ajar Desain Komunikasi
Visual. Deepublish.

110



