DAFTAR PUSTAKA

Andersen, B. (1995). The Results of Benchmarking and a Benchmarking Process
Model. Tromdheim: The Norwegian Institute of Technology.

Andersen, B., & Pettersen, P. (1996). The Benchmarking Handbook. London:
Chapman & Hall.

Benzaghta, M. A., Elwalda, A., Mousa, M., Erkan, 1., & Rahman, M. (2021). SWOT
analysis applications: An integrative literature review. Journal of Global
Business Insights, 6(1), 55—73. hitps://doi.org/10.5038/2640-6489.6.1.1148

Bhattacharjee, D. (2015). Competitive Profile Matrix: A Theoretical Review.

https://www.researchgate.net/publication/308706961

Hatzijordanou, N., Bohn, N., & Terzidis, O. (2019). A systematic literature review
on competitor analysis: status quo and start-up specifics. Management
Review Quarterly, 69(4), 415-458. htips://doi.org/10.1007/s11301-019-
00158-5

Kotler, Philip., Keller, K. Lane., & Chernev, Alexander. (2022). Marketing

management. Pearson Education Limited.

Kotler, Philip., Keller, K. Lane., Tan, C. Tiong., Ang, S. Hoon., & Leong, S. Meng.
(2018). Marketing management: an Asian perspective. Pearson Education
Limited.

le Huu Hoang Ho Chi, N., Nguyen, H.-T., Ba Hung Anh, D., Hoang Tien, N., &
Author, C. (2021). Strategic analysis for Nguyen Hoang Group in Vietnam
the approach using CPM matrix. 2, 55-60.
www.allmultidisciplinaryjournal.com

Manajemen, J., Bisnis, D., & Pendidikan Nasional, U. (2019). Gede Sri Darma (2)
Multimatics  Jakarta  (PT.  Lifelong  Learning) (1). 16(1).

http://journal.undiknas.ac.id/index.php/magistermanajemen/http://journal.

undiknas.ac.id/index.php/magister-manajemen/

Paulus, M., & Devie, D. (2013). Analisa Pengaruh Penggunaan Benchmarking
Terhadap Keunggulan Bersaing dan Kinerja Perusahaan.

PUTRI, S., &  RATNAWATI, T. (2023).  Audit  Pemasaran.

http://jurnal.umberau.ac.id/index.php/accountia

116


https://doi.org/10.5038/2640-6489.6.1.1148
https://www.researchgate.net/publication/308706961
https://doi.org/10.1007/s11301-019-00158-5
https://doi.org/10.1007/s11301-019-00158-5
http://www.allmultidisciplinaryjournal.com/
http://journal.undiknas.ac.id/index.php/magistermanajemen/http:/journal.undiknas.ac.id/index.php/magister-manajemen/
http://journal.undiknas.ac.id/index.php/magistermanajemen/http:/journal.undiknas.ac.id/index.php/magister-manajemen/
http://jurnal.umberau.ac.id/index.php/accountia

RAMLI (2013). SKRIPSI ANALISIS BENCHMARKING TERHADAP BIAYA
PRODUKSI PADA PT KARUNIA ALAM SEGAR.

Takona, J. P. (2024). Research design: qualitative, quantitative, and mixed methods
approaches / sixth edition. In Quality and Quantity (Vol. 58, Issue 1, pp.
1011-1013).  Springer  Science  and  Business  Media B.V.
https://doi.org/10.1007/s11135-023-01798-2

Sabila, A. R., & Kusumaningrum, L. (2020). Analisis Kualitas Layanan E-

Commerce Shopee Dalam Meningkatkan. Jurnal Ilmiah Sekolah Tinggi
Teknologi Informasi NIIT, 16(2).

Rane, N., Achari, A., & Choudary, S. (2023). ENHANCING CUSTOMER
LOYALTY THROUGH QUALITY OF SERVICE: EFFECTIVE
STRATEGIES TO  IMPROVE  CUSTOMER  SATISFACTION,
EXPERIENCE, RELATIONSHIP, AND ENGAGEMENT. International
Research Journal of Modernization in Engineering Technology and

Science. https.//doi.org/10.56726/irjmets38104

Kurniawan, L., & Tjahjadi, D. (2024). Faktor-Faktor yang Mempengaruhi
Kepuasan dan Minat Beli Ulang serta Loyalitas Pengguna Tokopedia.
Jurnal Sistem Informasi Bisnis, 14(1), 12-19.
https://doi.org/10.21456/voll4iss [ppl2-19

Lemel, R. (2021). Determining which metrics matter in social media marketing. In
Journal of Business and Retail Management Research (JBRMR) (Vol. 15,
Issue 2). www.jbrmr.comA

Koéseoglu, M. A., Mehraliyev, F., Altin, M., & Okumus, F. (2020). Competitor

intelligence and analysis (CIA) model and online reviews. integrating big
data text mining with network analysis for strategic analysis. Tourism
Review, 76(3), 529-552. https://doi.org/10.1108/TR-10-2019-0406

AEKI. (2022, September). Industri Kopi - AEKI-AICE. https://www.aeki-

aice.org/industri-kopi/
Koseoglu, M. A., Mehraliyev, F., Altin, M., & Okumus, F. (2020). Competitor

intelligence and analysis (CIA) model and online reviews: integrating big data

117


https://doi.org/10.1007/s11135-023-01798-2
https://doi.org/10.56726/irjmets38104
https://doi.org/10.21456/vol14iss1pp12-19
http://www.jbrmr.coma/
https://doi.org/10.1108/TR-10-2019-0406

text mining with network analysis for strategic analysis. Tourism Review,
76(3), 529-552. https://doi.org/10.1108/TR-10-2019-0406

PT We Are Social Indonesia. (2025). The Digital & Social Summit 2025.
https://wearesocial.com/id/blog/2025/02/digital-2025/

QADRI, N. (2020). Jurnal Pangsa Pasar.

118



