DAFTAR PUSTAKA

Abdurrahman, N. H. (2015). Manajemen strategi pemasaran. Bandung: Pustaka
Setia.

Alamanda, D. T., Wijoyo, R. W., Prabowo, F. S., & Prasetio, A. P. (2019). Conflict
Resolution Analysis on the Revitalization Plan of Tradisional Market: A
study on Kiaracondong traditional market in Bandung city. 1st International
Conference on Economics, Business, Entrepreneurship, and Finance
(ICEBEF 2018),

Ayuningsasi, A. A. K. (2013). Analisis Faktor Penentu Preferensi Konsumen
Dalam Berbelanja ke Pasar Tradisional di Kota Denpasar: Analisis Faktor.
Jurnal Ekonomi Kuantitatif Terapan, 6(1), 44300.

Bencsik, A., Horvath-Csikés, G., & Juhasz, T. (2016). Y and Z Generations at
Workplaces. Journal of competitiveness, 8(3).

Bencsik, A., & Machova, R. (2016). Knowledge sharing problems from the
viewpoint of intergeneration management. /[CMLG2016-4th International
Conferenceon Management, Leadership and Governance: ICMLG2016,42.

Berman, B., & Evans, J. R. (2010). Retail management: A strategic approach (11th
ed.). Upper Saddle River, NJ: Pearson Prentice Hall.

Candrawati, A. K. S. C. (2015). Pasar modern dan pasar tradisional dalam gaya
hidup masyarakat di kabupaten tabanan, Provinsi Bali. JPAP: Jurnal
Penelitian Administrasi Publik, 1(02).

Chang, E. C., & Luan, B. (2010). Chinese consumers' perception of hypermarket
store image. Asia Pacific Journal of Marketing and Logistics, 22(4), 512-
527.

Darsana, 1. B., & Juliarta, M. G. (2016). Analisis Efektivitas Revitalisasi Pasar
Tradisional dan Dampaknya Terhadap Pengelolaan Pasar, Jumlah
Pengunjung dan Pendapatan Pedagang. E-Jurnal Ekonomi Pembangunan
Universitas Udayana, 5(1), 44600.

Delgado-Ballester, E., Hernandez-Espallardo, M., & Rodriguez-Orejucla, A.

(2014). Store image influences in consumers’ perceptions of store brands:

104



the moderating role of value consciousness. European Journal of
Marketing, 48(9/10), 1850-1869.

Diallo, M. F. (2012). Effects of store image and store brand price-image on store
brand purchase intention: Application to an emerging market. Journal of
Retailing and Consumer Services, 19(3), 360-367.

Eastman, J. K. (2011). The Impact of Generational Cohorts on Status Consumption:
An Exploratory Look.

El Moussaoui, A. E., Benbba, B., & El Andaloussi, Z. (2023). Impact of logistics
performance on the store image, consumer satisfaction and loyalty: A
quantitative case study. Arab Gulf Journal of Scientific Research, 41(3),
226-239.

Fazlzadeh, A., Sahebalzamani, S., & Sarabi, B. (2012). Key factors affecting
customer satisfaction with Iranian retailer stores: Evidence from
hypermarkets and supermarkets. The IUP Journal of Marketing
Management, 11(4), 7-33.

Febriani, B. A., Destiani, D., Ananda, K. R., Fatimatuzahra, N., Putri, S. D., &
Amanda, S. (2023). LITERATUR REVIEW: DAMPAK PASAR
MODERN TERHADAP LINGKUNGAN PASAR TRADISIONAL.
Synergy: Jurnal llmiah Multidisiplin, 1(01), 26-34.

Grandi, B., & Cardinali, M. G. (2025). The distance between sustainability store
image and store identity inside grocery stores. International Journal of
Retail & Distribution Management, 53(13), 90-103.

Guswai, C. F. (2009). Basic principles of retail business. Jakarta: Elex Media
Komputindo.

Islam, S., Zahin, M., & Rahim, S. B. (2024). Investigating how consumer-perceived
value and store image influence brand loyalty in emerging markets. South
Asian Journal of Business Studies, 13(4), 505-526.

Indrawati, P. D. (2015). Metode penelitian manajemen dan bisnis konvergensi
teknologi komunikasi dan informasi. Bandung: PT Refika Aditama.
Jurkiewicz, C. L. (2000). Generation X and the public employee. Public personnel

management, 29(1), 55-74.

105



Konuk, F.A. (2018). The role of store image, perceived quality, trust and perceived
value in predicting consumers’ purchase intentions towards organic private
label food. Journal of Retailing and Consumer Services, 43, 304-310.

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson.
https://books.google.co.id/books?id=UbfwtwEACAAJ

Kupperschmidt, B. R. (2000). Multigeneration employees: Strategies for effective
management. The health care manager, 19(1), 65-76.

Malano, H. (2013). Selamatkan pasar tradisional. Gramedia Pustaka Utama.
Memery, J., Megicks, P., Angell, R., & Williams, J. (2012). Understanding ethical
grocery shoppers. Journal of Business Research, 65(9), 1283-1289.
Muftiadi, R. A., & Maulina, E. (2016). The Business Dynamic of Traditional
Market Place: Demand Preferencae Approach. Jurnal AdBispreneur, 1(2),

114,

Mulyati, Y., & Surtiani, A. (2020). Imlementasi Kebijakan Revitalisasi Pasar
Tradisional Sarijadi Oleh Pd. Pasar Bermartabat Kota Bandung. Neo
Politea, 1(1), 13-30.

Nasution, A. A., & Sunaryo, A. F. (2017). Analisis Perbedaan Persepsi Konsumen
tentang Kualitas Menggunakan Dimensi Performance, Reliability,
Conformance dan Fit and Finish. Jurnal Illman, 5(2), 24-34.

Nasution, E. Y., & Kurnia, E. (2021). Perilaku Konsumen Gen Y dan Gen Z Dalam
Pengambilan Keputusan Pembelian: Studi Komparatif Japanese Food dan
American Food. FEkonomikawan: Jurnal Ilmu Ekonomi dan Studi
Pembangunan, 21(1), 64-75.

Noble, S. M., & Schewe, C. D. (2003). Cohort segmentation: An exploration of its
validity. Journal of business research, 56(12), 979-987.

Peter, J. P., & Olson, J. C. (2010). Consumer Behavior & Marketing Strategy.
McGraw-Hill. https://books.google.co.id/books?id=4D1VPgAACAAJ

Prabowo, F. S., & Rahadi, R. A. (2015). David vs. Goliath: Uncovering the future

of traditional markets in Indonesia. Mediterranean Journal of Social

Sciences, 6(5), 28-36.

106



Prabowo, F. S. A., Kania, 1., Alamanda, D. T., Ramdhani, A., & Fitria, R. R. K.
(2020). The key metrics of traditional market revitalisation from tenant's
perspective. International Journal of Trade and Global Markets, 13(1), 89-
97.

Prabowo, F. S. A., & Priambodo, R. (2021). Analysis Of Value Exchange Between
Traditional Market Stakeholders (Case Study: Baleendah Traditional
Market). Jurnal Ilmu Sosial Politik dan Humaniora, 4(2), 10-15.

Prabowo, F. S. A., Rahadi, R. A., & Alamanda, D. T. (2017). Decomposing the
problems of traditional markets business ecosystem in Indonesia.
International Journal of Public Sector Performance Management, 3(4),
375-397.

Priyatno, D. (2017). Panduan praktis olah data menggunakan SPSS. Yogyakarta:
Andi.

Rasda, M., Ali, M. S. S., Naping, H., & Busthanul, N. (2021). Mattirowalie
Traditional Market Structure in Barru Regency. Advances in Environmental
Biology, 15(2), 1-6.

Rizkalla, N., & Suzanawaty, L. (2012). The effect of store image and service quality
on private label brand image and purchase intention. Case study: Lotte mart
gandaria city. Asean Marketing Journal, 4(2), 4.

Sadino, J. A. S., & Syahbana, J. A. (2014). Pasar Tradisional Versus Pasar Modern
di Daerah Perkotaan (Studi Kasus: Kecamatan Gondokusuman Kota
Yogyakarta). J. Pembang. Wil. Kota, 10, 205-217.

Schewe, C. D., & Noble, S. M. (2000). Market segmentation by cohorts: the value
and validity of cohorts in America and abroad. Journal of marketing
management, 16(1-3), 129-142.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-building
Approach. Wiley. https://books.google.co.id/books?id=u73GjwEACAAJ

Shamser, R. (2016). Store image and its impact on consumer behavior. ELK Asia
Pacific Journal of Marketing and Retail Management.

Siregar, S. (2013). Metode penelitian kuantitatif: dilengkapi dengan perhitungan
manual & SPSS.

107



Sujarweni, V. W. (2021). Metodologi penelitian bisnis & ekonomi. In: Yogyakarta:
Pustaka baru press.

Solso, R. L., MacLin, M. K., & MacLin, O. H. (2008). Psikologi kognitif. Jakarta:
Erlangga.

Sopiah, & Syihabudhin. (2008). Manajemen bisnis ritel. Yogyakarta: ANDI.

Sunyoto, D. (2013). Perilaku konsumen. Yogyakarta: CAPS (Center of Academic
Publishing Service).

Suryadarma, D., Poesoro, A., Budiyati, S., Rosfadhila, M., & Suryahadi, A. (2010).
Traditional food traders in developing countries and competition from
supermarkets: Evidence from Indonesia. Food policy, 35(1), 79-86.

Tambunan, T. (2020). Pasar Tradisional dan Peran UMKM. Pt Penerbit IPB Press.

Theodoridis, P. K., & Chatzipanagiotou, K. C. (2009). Store image attributes and
customer satisfaction across different customer profiles within the
supermarket sector in Greece. European Journal of Marketing, 43(5/6),
708-734.

Wagas, M., Khan, M. A., Waseem, M. A., & Wajid, N. (2025). From regrets to
returns: How interaction quality and store image shape store revisit
intentions. International Journal of Retail & Distribution Management,
53(3), 232-245.

Widayat, W., & Purwanto, H. (2020). Pengaruh kualitas pelayanan, harga,
keberagaman produk, suasana toko dan lokasi terhadap minat beli
konsumen di Pasar Tradisional Wonosobo. Journal of Economic, Business
and Engineering (JEBE), 2(1), 123-132.

Zikmund, W., Babin, B., Carr, J., & Griffin, M. (2013). Business Research
Methods. Business Research Methods. In: Cengage Learning. https://doi.
org/10.1093/emboreports/kvf016.

108



