DAFTAR PUSTAKA

Aaker, D. A. (2020). Brand Portfolio Strategy: Creating Relevance, Differentiation,

Energy, Leverage, and Clarity. Simon and Schuster.

Abbasi, G. A., Tiew, L. Y., Tang, J., Goh, Y. N., & Thurasamy, R. (2021). The
adoption of cryptocurrency as a disruptive force: Deep learning-based dual
stage structural equation modelling and artificial neural network analysis.

PLoS ONE, 16(3 March 2021). https://doi.org/10.1371/journal.pone.0247582

Abdullah, N. S. N., Basarud-Din, S. K., & Abdullah, N. K. (2024). Investigating
Factors Affecting the Investors’ Intention to Accept Cryptocurrency

Investment in Malaysia. [International Journal of Economics and

Management, 18(1), 1-19. https://doi.org/10.47836/ijeam.18.1.01

Abubakar, F. M., & Ahmad, H. B. (2013). The Moderating Effect of Technology
Awareness on the Relationship between UTAUT Constructs and Behavioural
Intention to Use Technology: A Conceptual Paper. In Australian Journal of

Business and Management Research (Vol. 3, Issue 02).

Alaeddin, O., & Altounjy, R. (2018). Trust, Technology Awareness and Satisfaction
Effect into the Intention to Use Cryptocurrency among Generation Z in

Malaysia. Article in International Journal of Engineering and Technology.

https://doi.org/10.14419/ijet.v714.29.21588

Almajali, D. A., Masa’Deh, R., & Dahalin, Z. M. d. (2022). Factors influencing the
adoption of Cryptocurrency in Jordan: An application of the extended TRA

model. Cogent Social Sciences, 8(1).
https://doi.org/10.1080/23311886.2022.2103901

Amari, M., Baklouti, N., & Khaireddine, M. (2020). International Comparative
Evidence of E-Government Success and Economic Growth: Technology

Adoption as an Anti-Corruption Tool. Transforming Government People

Process and Policy, 14(5), 713-736. https://doi.org/10.1108/tg-03-2020-0040

Anggraeni, R., & Alijoyo, F. A. (2025). The Effect of Technology Awareness and
Government Support on the Acceptance of Identitas Kependudukan Digital

123



Apps in Sumedang Using TAM Framework. Journal of World Science, 4(1),
1757-1771. https://doi.org/10.58344/jws.v4il.1271

Antonopoulos, A. M. (2017). Mastering Bitcoin : PROGRAMMING THE OPEN
BLOCKCHAIN (Second). O’Reilly Media, Inc. www.EBooksWorld.ir

Anwar, M. R. F., & Leon, F. M. (2022). Faktor—Faktor Yang Mempengaruhi
Financial Behavior Pada Generasi Z Di DKI Jakarta. Jurnal llmu Manajemen

Saburai (JIMS), 8(2), 145-162.

Arbar, T. (2022, January 27). Cerita El Salvador, Ekonomi di Ambang Kehancur
karena Kripto. CNBC Indonesia.

Ausat, A. M. A., Astuti, E. S., & Wilopo, W. (2022). Analisis Faktor Yang
Berpengaruh Pada Adopsi E-Commerce Dan Dampaknya Bagi Kinerja UKM
Di Kabupaten Subang. Jurnal Teknologi Informasi Dan Ilmu Komputer, 9(2),
333. https://doi.org/10.25126/jtiik.2022925422

Ayedh, A., Echchabi, A., Battour, M., & Omar, M. (2020). Malaysian Muslim
investors’ behaviour towards the blockchain-based Bitcoin cryptocurrency
market.  Journal  of  Islamic = Marketing, 12(4), 690-704.
https://doi.org/10.1108/JIMA-04-2019-0081

Bank of America Private Bank. (2024, June 18). Bof4 Private Bank Study of
Wealthy Americans Finds Generational Divide in Investing, Giving and

Preserving Wealth.

Baur, D. G., Hong, K. H., & Lee, A. D. (2018). Bitcoin: Medium of exchange or
speculative assets? Journal of International Financial Markets, Institutions

and Money, 54, 177-189. https://doi.org/10.1016/J.INTFIN.2017.12.004

Berentsen, A., & Schir, F. (2018). A short introduction to the world of
cryptocurrencies. Federal Reserve Bank of St. Louis Review, 100(1), 1-16.
https://doi.org/10.20955/r.2018.1-16

Bharadwaj, S., & Deka, S. (2021). Behavioural intention towards investment in

cryptocurrency: An integration of rogers’ diffusion of innovation theory and

124



the technology acceptance model. Forum Scientiae Oeconomia, 9(4), 137—

159. https://doi.org/10.23762/FSO_VOL9 NO4 7

Biro Hubungan Masyarakat. (2024). Wujudkan Ekosistem Aset Kripto yang
Transparan, Bappebti Terbitkan SE Nomor 47/2024. In JI. M.I. Ridwan Rais
(Vol. 2, Issue 5).

BPS DKI Jakarta. (2024). Jumlah Penduduk Hasil Sensus Penduduk 2020 menurut
Generasi dan Kabupaten/Kota di Provinsi DKI Jakarta (Jiwa), 2020.

Bruintjies, A. N., & Njenga, J. (2024). Factors Affecting Big Data Adoption in a
Government Organisation in the Western Cape. Sa Journal of Information

Management, 26(1). https://doi.org/10.4102/sajim.v2611.1690
Chainalysis. (2023). The 2023 Geography of Cryptocurrency Report.

Chathurika, D. M. D. (2020). Factors Affecting Intention to use Cryptocurrencies
with Special Reference to the University Students in Sri Lanka.

Choudhary, S., Bondia, R., Srivastava, V., & Biswal, P. C. (2024). UNCOVERING
THE BITCOIN INVESTMENT BEHAVIOR: AN EMERGING MARKET
STUDY. Investment Management and Financial Innovations, 21(4), 35-48.
https://doi.org/10.21511/imf1.21(4).2024.04

CNN Indonesia. (2024, April). Akademi Crypto Gelar Event Terbesar di Dunia
Sambut Bitcoin Halving. CNN Indonesia.

Coinmarketcap.com. (2024). Today s Cryptocurrency Prices by Market Cap.
Cooper, D. R., & Schindler, P. S. (2011a). Business Research Methods 11th ed.
Cooper, D. R., & Schindler, P. S. (2011b). Business Research Methods 11th ed.

DARMAWATI, M. C., DARMAWAN, D. W. 1. P., & Anggreni, I. G. A. A. L.
(2022). Faktor-Faktor Yang Mempengaruhi Keputusan Konsumen Dalam
Pembelian Sayuran Organik Di Pasar Modern Kota Denpasar. Jurnal

Agribisnis Dan Agrowisata (Journal of Agribusiness and Agritourism), 587.
https://doi.org/10.24843/jaa.2022.v11.102.p10

125



David, F. (1989). User Acceptance on Information Systems: The Technology
Acceptance Model (TAM).

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. MIS Quarterly, 319-340.

Dewi, 1. P., Herwanto, P., Wicaksono, H., & ROSIDA, R. (2023). Analisis Faktor-
Faktor Yang Mempengaruhi Penerimaan Teknologi Blockchain Dalam

Industri Akuntansi. Informasi (Jurnal Informatika Dan Sistem Informasi),

15(1), 81-90. https://doi.org/10.37424/informasi.v1511.221

Efendioglu, I. H, Akel, G., Degirmenci, B., Aydogdu, D., Doyduk, B., Halil, I,
Universitesi, E. G., Akel, G., Degirmenci, B., University, A., Aydogdu, D.,
Unwversity, K., Ankara, K. E., Bayram, H., University, V., Begiim, H.,
Unwversity, K., Seker, A., Unwversity, B., ... University, K. (2023). The
Mediating Effect of Blockchain Technology on the Cryptocurrency Purchase
Intention. In Social Sciences Research Journal (SSRJ) Sosyal Bilimler
Arastirma Dergisi (Vol. 2023, Issue 13).

http://dergipark.org.tr/ssrjhttp://socialsciencesresearchjournal.com
Ejdys, J., Ginevicius, R., Rozsa, Z., & Janoskova, K. (2019). The Role of Perceived
Risk and Security Level in Building Trust in E-Government Solutions. E+m

Ekonomie a Management, 22(3), 220-235.
https://doi.org/10.15240/tul/001/2019-3-014

Fadlillah, M. (2024, August 26). Indonesia Makin Dekat Jadi Pusat Kripto Asia.

Investor.1d.

Farris, Paul., Bendle, Neil., Pfeifer, Phillip., & Reibstein, David. (2010). Marketing
Metrics The Definitive Guide to Measuring Marketing Performance. Pearson

Education, Limited.

Finder. (2021). A report on the state of cryptocurrency in Australia Finder's
Cryptocurrency Report.

Finra, & CFA Institute. (2023). Gen Z and Investing: Social Media, Crypto, FOMO,
and Family.

126



Francis, T., & Hoefel, F. (2018). True Gen’: Generation Z and its implications for

companies. McKinsey & Company, 12(2).

Gensler, G. (2024). Statement on the Approval of Spot Bitcoin Exchange-Traded
Products.

Gorkovenko, 1. (2025). Key Trends in Indonesia’s IT Sector for 2025.

Haill, O. (2024, September 15). Gen Z investors’ renegade tactics have “profound

implications” for financial sector. Proactive Investors.
Hair, J. F. (2010). Multivariate Data Analysis (7th ed.). Prentice Hall.

Hair, J., Hult, G. T. M., Ringle, C., Sarstedt, M., Danks, N., & Ray, S. (2021a).
Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R: A

workbook.

Hair, J., Hult, G. T. M., Ringle, C., Sarstedt, M., Danks, N., & Ray, S. (2021Db).
Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R: A

workbook.

Hasan, S. Z., Ayub, H., Ellahi, A., & Saleem, M. (2022). A Moderated Mediation
Model of Factors Influencing Intention to Adopt Cryptocurrency among
University Students. Human Behavior and Emerging Technologies, 2022, 1—
14. https://doi.org/10.1155/2022/9718920

Hashim, H. B., Fern, Y. S., Faizal, U. A. F. B. M., & Lajis, K. N. Bin. (2024). Factors
Influencing Generation Z’s Intention to Invest in Cryptocurrency: Is
Cryptocurrency a Trend Amongst Gen Z? Pakistan Journal of Life and Social
Sciences (PJLSS), 22(2). https://doi.org/10.57239/PJLSS-2024-22.2.001072

Hayes, A. (2024, October 24). Spot Bitcoin ETFs: Everything You Need to Know.

Investopedia.

Herlina, ., Widyaningrum, D., & Theotista, G. (2023). Tipologi Financial
Technology Paylater: Technology Acceptance Model (TAM). Formosa
Journal of Multidisciplinary Research, 2(1), 207-216.
https://doi.org/10.55927/fjmr.v2i1.2417

127



Herrmann, D. S. . (2007). Complete guide to security and privacy metrics :
measuring regulatory compliance, operational resilience, and ROI. Auerbach

Publications.

Hidajat, T., Kristanto, R. S., & Octrina, F. (2021). Measuring Bitcoin Literacy in
Indonesia. Journal of Asian Finance, Economics and Business, 8(3), 433—439.

https://doi.org/10.13106/jafeb.2021.vol8.n03.0433

Hoang, L. C., & Le, D. T. D. (2024). Success Factors of Telemedicine Startup in
Vietnam: The Roadmap to Transform Healthcare Customer Behavior. Asia
Pacific Journal of Health Management.
https://doi.org/10.24083/apjhm.v19i1.2749

Hong, Z., & Li, Y. (2012). Research on the Influence of Perceived Risk in Consumer
on-Line Purchasing Decision. Physics Procedia, 24, 1304-1310.
https://doi.org/10.1016/j.phpro.2012.02.195

Hoque, Md. R., Saif, A. N. M., AlBar, A. M., & Bao, Y. (2016). Adoption of
Information and Communication Technology for Development. Information

Development, 32(4), 986—1000. https://doi.org/10.1177/0266666915578202

Howitt, D. (2023). The Rise of Crypto Hubs: Which Cities are Leading the way in
Cryptocurrency Adoption?

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis: Konvergensi

Teknologi Komunikasi dan Informasi (D. Sumayyah, Ed.). PT Refika Aditama.
Indrawati. (2017). Perilaku Konsumen Individu. Refika Aditama.

Islam, H., Rana, M., Saha, S., Khatun, T., Ritu, M. R., & Islam, M. R. (2023).
Factors influencing the adoption of cryptocurrency in Bangladesh: an
investigation using the technology acceptance model (TAM). Technological

Sustainability, 2(4), 423—443. https://doi.org/10.1108/TECHS-07-2023-0025

Jariyapan, P., Mattayaphutron, S., Gillani, S. N., & Shafique, O. (2022). Factors
Influencing the Behavioural Intention to Use Cryptocurrency in Emerging

Economies During the COVID-19 Pandemic: Based on Technology

128



Acceptance Model 3, Perceived Risk, and Financial Literacy. Frontiers in

Psychology, 12. https://doi.org/10.3389/fpsyg.2021.814087

Judijanto, L., Destiana, R., Sudarmanto, E., Suprapti, 1. A. P., & Harsono, 1. (2024).
Analisis Pengaruh Adopsi Teknologi Finansial, Kepercayaan Nasabah, dan
Regulasi Terhadap Penggunaan Layanan Keuangan Digital. Jurnal Akuntansi
Dan Keuangan West Science, 3(01), 20-28.
https://doi.org/10.58812/jakws.v3i01.906

Jusuf, D. 1., & Munandar, D. R. (2021). The Effect of Consumers’ Behavior and
Perceived Risk on Purchase Decisions Among Online Shop Consumers.

Trikonomika, 20(2), 90-96. https://doi.org/10.23969/trikonomika.v20i2.4980

Kanaan, R. K., & Masa’deh, R. (2018). Increasing Citizen Engagement and
Participation Through eGovernment in Jordan. Modern Applied Science,

12(11), 351. https://doi.org/10.5539/mas.v12n11p351

Kotler, P., Armstrong, G., & Balasubramanian, S. (2023). Principles of Marketing
(19th ed.). Pearson.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson.

Li, C., Khalig, N., Chinove, L., Khalig, U., Popp, J., & Olah, J. (2023).
Cryptocurrency Acceptance Model to Analyze Consumers’ Usage Intention:
Evidence From Pakistan. SAGE Open, 13(1).
https://doi.org/10.1177/21582440231156360

Marikyan, D., & Papagiannidis, S. (2023). Technology Acceptance Model.
https://open.ncl.ac.uk

Meera, A. K. M. (2018a). CRYPTOCURRENCIES FROM ISLAMIC
PERSPECTIVES: THE CASE OF BITCOIN. Buletin Ekonomi Moneter Dan
Perbankan, 20(4), 475-492. https://doi.org/10.21098/bemp.v20i4.902

Meera, A. K. M. (2018b). CRYPTOCURRENCIES FROM ISLAMIC
PERSPECTIVES: THE CASE OF BITCOIN. Buletin Ekonomi Moneter Dan
Perbankan, 20(4), 475-492. https://doi.org/10.21098/bemp.v20i4.902

129



Moore, G. A. (2009). Crossing The Chasm : Marketing and Selling High-Tech

Products to Mainstream Customers. HarperCollins.

Nakamoto, S. (2008). Bitcoin: A Peer-to-Peer FElectronic Cash System.

www.bitcoin.org

Oktavendi, T. W., & Arisanti, I. (2021). How to Build Continuance Intention on
Jenius App Users. Tijab (The International Journal of Applied Business), 5(2),
155. https://doi.org/10.20473/tijab.v5.12.2021.29776

Pelacz, A., Chen, C.-W., & Chen, Y. X. (2017). Effects of Perceived Risk on
Intention to Purchase: A Meta-Analysis. Journal of Computer Information

Systems, 59(1), 73—84. https://doi.org/10.1080/08874417.2017.1300514

Peng, M. Y., & Lin, K. (2019). The Study of Customer’s E-Commerce Adoption
Behavior in Different Countries: A Technology Acceptance Model View.
International Journal of E-Education E-Business E-Management and E-

Learning, 9(3), 235-242. https://doi.org/10.17706/ijeeee.2019.9.3.235-242

Priyashantha, K. G., & Dilhani, V. 1. (2022). Determinants of E-Government
Adoption: A Systematic Literature Review. Kelaniya Journal of Human
Resource Management, 17(1), 105-126.
https://doi.org/10.4038/kjhrm.v17i1.107

Putra, S. A., & Trisnawati, R. (2023). Analysis of Factors Influencing Students’
Interest in Investing in the Capital Market (Empirical Study on Students in
Wonogiri Regency from 2018 to 2022). In International Journal of Latest

Research in Humanities and Social Science. www.ijlrhss.com

Putri, F. F. E., & Very, J. (2025). YUME : Journal of Management Extending the
Technology Acceptance Model (TAM) in E-Commerce: The Impact of Al
Awareness, Usability, and Trust on Shopee Adoption. In YUME : Journal of
Management (Vol. 8, Issue 2).

Qian, L. Y. (2023). Top Crypto Exchanges in Indonesia (2023 Analysis).

130



Rahardja, U., Chen, S. C., Lin, Y. C., Tsai, T. C., Aini, Q., Khan, A., Oganda, F. P.,
Dewi, E. R., Cho, Y. C., & Hsu, C. H. (2023). Evaluating the Mediating
Mechanism of Perceived Trust and Risk toward Cryptocurrency: An Empirical

Research. SAGE Open, 13(4). https://doi.org/10.1177/21582440231217854

Rahmad, R., Sabri, S., & Nasfi, N. (2020). Pengaruh Faktor Pribadi, Organisasi Dan
Non Organisasi Terhadap Komitmen Organisasi Karyawan Pada Pt. PLN Area
Bukittinggi. Jurnal Apresiasi Ekonomi, 8(1), 142-152.
https://doi.org/10.31846/jae.v8i1.273

Ramya, N., & Mohamed Ali, S. A. (2016). Factors affecting consumer buying

behavior. 2(10), 76-80. www.allresearchjournal.com

Roger D. Blackwell, P., W. Miniard, & James F. Engel. (2012). Consumer Behavior.
639.

Rogers, E. m>. (2003). Diffusion of Innovations, 5th Edition (5th ed.). Simon and

Schuster.

Rulangaranga, D. M., Basemera, M., & Isoh, A. V. N. (2020). Structure of
Government Support and Sustainability of SMEs in Uganda. Business
Management and Strategy, 11(1), 262.
https://doi.org/10.5296/bms.v11i1.17103

Sagheer, N., Khan, K. I., Fahd, S., Mahmood, S., Rashid, T., & Jamil, H. (2022).
Factors Affecting Adaptability of Cryptocurrency: An Application of
Technology  Acceptance Model.  Frontiers in  Psychology, 13.
https://doi.org/10.3389/fpsyg.2022.903473

Santoso, W., Sitorus, P. M., Batunanggar, S., Krisanti, F. T., Anggadwita, G., &
Alamsyah, A. (2020). Talent mapping: a strategic approach toward
digitalization initiatives in the banking and financial technology (FinTech)

industry in Indonesia. Journal of Science and Technology Policy Management,

12(3), 399-420. https://doi.org/10.1108/JSTPM-04-2020-0075

Saunders, M. N. K., Lewis, P., & Thornhill, A. (2023). Research Methods for
Business Students (9th ed.). Pearson Education Limited.

131



Sauro, J., & Lewis, J. R. (2012). Quantifying the User Experience. Measuring
Usibility LLC. https://doi.org/10.1016/C2010-0-65192-3

Schatsky, D., & Muraskin, C. (2015, December 7). Beyond bitcoin. Deloitte
Consulting.

Schiffman, L. G., Hansen, H., & Kanuk, L. L. (2008). Consumer Behaviour: A

European Outlook. Prentice Hall/Financial Times.
Schiffman, L. G., & Wisenblit, J. (2018). Consumer Behavior (12th ed.). Pearson.

Setyanta, B., & Kadi, D. C. A. (2020). The Effect Of Perceived Ease of Use,
Investment Knowledge, And Perceived Risk On Intentions to Purchase of
Share in Generation Y. AMAR (Andalas Management Review), 4(2), 60-72.
https://doi.org/10.25077/amar.4.2.60-72.2020

Shahzad, M. F., Xu, S., Lim, W. M., Hasnain, M. F., & Nusrat, S. (2024).
Cryptocurrency awareness, acceptance, and adoption: the role of trust as a

cornerstone. Humanities and Social Sciences Communications, 11(1).

https://doi.org/10.1057/s41599-023-02528-7

Sharma, A., Panse, C., Gupta, N., Dawar, S., Kudal, P., & Sharma, M. (2024).
Adoption of Cryptocurrency in India: An Extended Technology Adoption
Model. International Journal of Safety and Security Engineering, 14(6), 1803—
1816. https://doi.org/10.18280/ijsse. 140615

Sholihin, M., & Ratmono, D. (2021). Analisis SEM-PLS dengan warpPLS 7.0 untuk

hubungan Non-linier dalam Penelitian Sosial dan Bisnis .

Sirdar, K. K., & Anitha, S. (2025). Trust, Financial Literacy, and Perceived Ease of
Use as Drivers of Investment Intention in Indian Fintech. In Journal of

Informatics Education and Research (Vol. 5). http://jier.org

Solomon, M. R. ., & Russell, C. Antonia. (2024). Consumer behavior : buying,

having, and being. Pearson.

Steffi, M. (2023). Pengaruh Brand Ambassador, Social Influence, Dan Sales

Promotion Terhadap Intensi Pembelian Produk Perawatan Kecantikan Lokal.

132



Jurnal Manajemen Bisnis Dan Kewirausahaan, 7(5), 1048-1057.
https://doi.org/10.24912/jmbk.v7i5.26505

Su, C.-W., Qin, M., Tao, R., & Umar, M. (2020). Financial implications of fourth
industrial revolution: Can bitcoin improve prospects of energy investment?
Technological ~ Forecasting and  Social Change, 158, 120178.
https://doi.org/10.1016/j.techfore.2020.120178

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Townsend, M. (2023, September 1). Europe Makes First Spot Bitcoin ETF
Available To Trade. Global Finance Magazine.

Tradingview.com. (2024). Bitcoin/US Dollar Price Bitstamp.

Trimborn, S., Li, M., & Hirdle, W. K. (2020). Investing with Cryptocurrencies - A
Liquidity Constrained Investment Approach. Journal of Financial

Econometrics, 18(2), 280-306. https://doi.org/10.1093/jjfinec/nbz016

Triple A. (2024). Global Crypto Ownership Reaches 562 Million People in 2024:
New Report.

Wang, E., & Lin, R.-L. (2016). Perceived Quality Factors of Location-Based Apps
on Trust, Perceived Privacy Risk, and Continuous Usage Intention. Behaviour

and Information Technology, 1-9.
https://doi.org/10.1080/0144929x.2016.1143033

Waspada, 1., Salim, D. F., & Krisnawati, A. (2023). Horizon of cryptocurrency
before vs during COVID-19. Investment Management and Financial
Innovations, 20(1), 14-25. https://doi.org/10.21511/imf1.20(1).2023.02

Wicaksono, A., & Mabharani, A. (2020). The Effect of Perceived Usefulness and
Perceived Ease of Use on the Technology Acceptance Model to Use Online

Travel Agency. Journal of Business Management Review, 1(5), 313-328.
https://doi.org/10.47153/jbmr15.502020

YouGov. (2023). Cracking the Code of how India Invest (In-depth insight into the
financial choices of Millennials and Gen Z).

133



Zamoras, J. M. J., Dalumpines, S. S., & Refugio, J. G. (2024). Cryptocurrency
Investment Risks and Perceived Usefulness: Basis of Cryptocurrency Risk

Management Plan. Journal of Governance Risk Management Compliance and

Sustainability, 4(1), 72—88. https://doi.org/10.31098/jgrcs.v4i1.2295

Zeil3, C., Schaschek, M., Straub, L., Tomitza, C., & Winkelmann, A. (2024). Re-
intermediation of the crypto asset ecosystem by banks: An empirical study on
acceptance drivers among the populace. FElectronic Markets, 34(1).

https://doi.org/10.1007/s12525-024-00720-4

Zhang, B., Ali, K., & Kanesan, T. (2022). A Model of Extended Technology
Acceptance for Behavioral Intention Toward EVs With Gender as a Moderator.

Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.1080414

Zhen, S., & Xue, J. (2024, April 15). Hong Kong gives initial approval to first
bitcoin, ether spot ETFs, say funds. Reuters.

134



