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PREFACE 
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This thesis is submitted as part of the requirements to obtain a Bachelor of 
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Economics and Business, Telkom University Bandung. 
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support, guidance, and contributions from various parties. Therefore, the author 
would like to express sincere gratitude to: 

1. Dr. Puspita Kencana Sari, S.Kom., M.T.I as thesis supervisor, for her 
continuous guidance, advice, and encouragement throughout this research 
process. 

2. Thesis examiners, who have provided valuable feedback, constructive 
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The author hopes that this thesis can contribute meaningful insights in the field of 
customer satisfaction analysis, particularly in the use of natural language 
processing methods such as sentiment analysis and topic modeling. It is expected 
to be beneficial both academically and practically for e-commerce platforms, 
especially in improving service quality and understanding customer perceptions in 
the skincare product segment. 

 

 


