DAFTAR TABEL

Tabel 2. 1 Penelitian Terdahulu Jurnal Nasional.............cccccooceveiiiiiniencce e 29
Tabel 2. 2 Penelitian Terdahulu Jurnal Internasional..............cccoceiiiiiiiiiniciieiees 34
Tabel 3.1 Karakteristik Peneleitian ..........cccccooveiiieiiiieec e 44
Tabel 3.2 Operasional Variabel ..o 49
Tabel 3.4 Hasil Uji Validitas .........ccccoviiiiiiiiiicc e 65
Tabel 3. 5 Kategori PEISENTASE .......cccceiiieiierieeiesieesiesiesiee e sreestee e sseesraesaesneenne senseas 67
Tabel 3.6 Tabel Kriteria Model Pengukuran ..o 73
Tabel 4 1 Hasil Penilaian Responden Terhadap Brand Communication ................... 83
Tabel 4.2 Hasil Penilaian Responden Terhadap Brand Image ............cccoovevveieiienen. 85
Tabel 4 3 Hasil Penilaian Responden Terhadap Brand Trust ..........ccccceeviiininnnnne 88
Tabel 4.4 Hasil Penilaian Responden Terhadap Brand Loyalty ..........cccccoociiiinnnene 90
Tabel 4.5 Hasil Output Outer Loading ........cccccveieiieiieiecicse e 95
Tabel 4.6 Average variane extraced (AVE) ..o 96
Tabel 4.7 Hasil Pengujian Cross LOAdING .......ccccoevieiiiiieiieie e 97
Tabel 4.8 Hasil Uji Fornell-Lacker Criteria .........ccoccoooveveiiieniieie e 98
Tabel 4.9 Hasil Uji Validitas diskriminan HTMT ..o 99
Tabel 4.10 Hasil Uji Reabilitas Cronbach's alpha dan Composite reliability .......... 100
Tabel 4.11 Coefficient Determinant R2 .........ccccooeiiieiiieiiiceneee e 102
Tabel 4.12 Hasil Uji Effect Size (F-SQUAre) .......ccccooeiieiieiiiieseeie e 103
Tabel 4.13 Uji Hipotesis (BOOthSLraping) ........ccoovrereneneneninissee e 106
Tabel 4.14 Hasil Uji Goodness of Fit (GOF) .......c.ccoovviiiiiiiiieie e, 109

Xii



