DAFTAR ISI

HALAMAN PENGESAHAN ... I
HALAMAN PERNYATAAN ...t ii
KATA PENGANTAR ..ottt 1\
ABSTRAK . ettt nre e nree s Vi
ABSTRACT ..ttt bbbt ae e vii
DAFTAR ISL ..ottt viii
DAFTAR TABEL. ... Xii
DAFTAR GAMBAR ...ttt xiii
BAB | PENDAHULUAN ...ttt 1
1.1 Gambaran Umum ODbjek Penelitian ...........cccoeveiiniiiiininieeee e 1
1.2 Latar BEIAKANG .......ccviiiiiieie ettt 2
1.3 Perumusan Masalah..........cc.oooiiiiiiiiii 12
1.4 TuJUAN PENEIITIAN ..o 15
1.5 Manfaat Penelitian..........cccooiiiiiiic e 16
1.6 Sistematika Penulisan Tugas AKNIT...........cccooveiiiiiiiccc e 17
BAB Il TINJAUAN PUSTAKA ... 18
2.1 TINJAUAN PUSTAKA ......cvviiiiciie e 18
2. 1.1 PEMASAIAN. ....ccviiuiiiieiiiee ittt 18
2.1.2 Manajemen PEMASAIaN.........c.covveiieiiieeiie it e siiesiteesiee et see e be et reesnee s 19
2.1.3 Perilaku KONSUMEN ........ciiiiiiiiiiiiceee s 20

2. 14 BIaNd ..o s 21

viii



2.1.5 Brand COmMMUNICALION ....coceeeeeeeeeeeeeeee e, 22

2.1.6 Brand IMage ......cveiveeiieie ettt 23
2.0.7 Brand TTUSE......ccoeiiiieieisiese e 26
2.1.8 Brand LOYaltY.........cocoiiieiieii et 27
2.2 Penelitian TerdanulU .........c.ccooeieiiiii e 29
2.3 Kerangka PemIKIran ...........cccoiiiii i 38
2.3.1 Hubungan Brand Communication terhadap brand image...............ccccu...... 39
2.3.2 Hubungan Brand Communication terhadap brand trust...............cccceeueee.. 40
2.3.3 Hubungan Brand Image terhadap brand trust. ..........ccccccevevevieieeveseenne. 40
2.3.4 Hubungan Brand Trust berpengaruh positif brand loyalty......................... 41
2.3.5 Hubungan Brand Communication terhadap brand loyalty......................... 41
2.3.6 Hubungan Brand Image terhadap brand loyalty ...........cccccooeiieiiiccnnen. 42

2.3.7 Hubungan Brand Communication terhadap brand loyalty dimediasi oleh
0] 2T 0 I8 U OSSR 42

2.3.8 Hubungan Brand Image terhadap brand loyalty dimediasi oleh brand trust

............................................................................................................................. 43

2.4 HIPOLESIS PENEITIAN ..ot 43
2.5 Ruang Lingkup Penelitian ... 44
BAB [l METODE PENELITIAN ....ooiiiii e 45
3.1 JNIS PENEITIAN ... 45
3.2 Operasional Variabel ..o 47
32,1 VANADEL ..o 47
3.2.2 Operasional Variabel ... 49



3.2.3 SKala PENQUKUIAN ..ottt 55

3.3 Tahapan Penelitian ..........cccecuiiiiiieie e 56
3.4 Populasi dan SAMPEL .......ccveiiiieiiee e 58
B I oo o1 - ] USSR 58
3.4.3 TeKniK SAMPIING ..ccvveiiciccece e e 59
3.5 Pengumpulan Data dan Sumber Data.............ccccoveveiiiieeie e 60
3.5.1 Data SEKUNGEN .......oviiiiiiieieieese e 60
3.5.2 DAta PIIMET ...t 60
3.5.3 SUMDET DALA ..ottt 61
3.6 Uji Validitas dan Reliabilitas ............ccccoviveiiiieiieic e 61
K B U IV 11 To L] v PSSR 61
3.6.2 Uji Reliabilitas...........ccviiiiiieie e 66
3.7 Teknik ANAliSIS DAta........ccccoviiiriiieiieieeei e 67
3.7.1 Analisis DeSKIIPLIT.........ccoiiiiiic e 67
3.7.2 Analisis Data Teknik Multivariate .............ccocooeiiiieiiiiiiee e 69
3.7.2.1 Partial Least Square (PLS-SEM).......cccocoiiiiiininiieeeese s 69
3.7.2.2 Uji Measurement Model atau Outer Model ............ccooevievviiniicieeee 70
3.7.3 Uji GOOANESS OF Fil ..o s 74
374 UjJE HIPOTESIS. ...ttt 75
BAB IV HASIL PENELITIAN DAN PEMBAHASAN.......ccooiiiiee e 77
4.1 Karakteristik RESPONUEN .......c.oiviiiiiiiiieieee e 77
4.1.1 SCreening QUESTIONS .......ccueiviririieiieieieie ettt 77
4.1.2 Karakteristik Berdasarkan Jenis Kelamin ..........ccoccooviiiiinnicnncie, 80



4.1.3 Karakteristik Responden Berdasarkan UsIa...........c.cocveviienenenencnennnn 80

4.1.4 Karakteristik Responden Berdasarkan Pengeluaran Tahunan Untuk Produk

............................................................................................................................. 81
4.1.5 Profil Responden Berdasarkan Pekerjaan ...........c.ccccoccvvveiiveneciieneesieanenns 82
4.1.6 Karakteristik Responden Berdasarkan Pendapatan Per bulan.................... 83
4.2 HaSH PENEILIAN .....cvoiiiiiiiieiceeee s 84
4.2.1 Analisis DeSKIIPLIT..........ccoiviiiiccc e 84
4.2.2 Uji (OULEr MOUEI).....coiiieiecieece ettt 94
4.2.4 UjJi HIPOTESIS....uviivieiiciicitecie ettt ae e sre et ne e 105
4.2.5 Uji GOOANESS OF Fil ......ocvveiiiiciiccc s 109
4.3 PEMDANASAN ...t 110
BAB V KESIMPULAN DAN SARAN ... 125
5.1 KESTMPUIAN. ..ot 125
5.1.1 Kesimpulan Analisis DesKriptif..........ccccooiiiiiniiiiiiceeec e 125

5.1.2 Kesimpulan Pengaruh Brand Communication terhadap Brand Image .... 126

5.1.3 Kesimpulan Pengaruh Brand Communication terhadap Brand Trust...... 126
5.2 SAIAN ...t 128
5.2.1 SAraNn PraKIiS. .....cceiiiieieieesie st 128
5.2.2 SArAN TEONITIS ...veveveiiieieeieies ettt 130
DATAR PUSTAKA . .ttt st 131

Xi



