DAFTAR PUSTAKA

Abdullah, K., Jannah, M., Aiman, U., Hasda, S., Fadilla, Z., Taqwin, Masita, Ardiawan,
K. N., & Sari, M. E. (2022). Metodologi Penelitian Kuantitatif (Cetakan ke-2).
Sigli: Yayasan Penerbit Muhammad Zaini.

Abdullah, M. (2015). Metode Penelitian Kuantitatif. Yogyakarta: Aswaja Pressindo.

Alamsyah, A., & Girawan, N. D. (2023). Improving Clothing Product Quality and
Reducing Waste Based on Consumer Review Using RoBERTa and BERTopic
Language Model.

Aulia, R. N., & Wiyono, S. N. (2023). Perspektif pelaku usaha dan konsumen kedai
kopi di Kota Bandung terhadap tren café-hopping. Mimbar Agribisnis: Jurnal
Pemikiran Masyarakat llmiah Berwawasan Agribisnis, 9(2), 3285-3298.

Azzahra, M., Abdurahman, A. 1., & Alamsyah. (2023). Fenomena ngopi di coffee shop
pada Gen Z. Social Science Academic, 1(2), 493-506. Universitas Islam Syekh
Yusuf. https://doi.org/10.37680/ssa.v1i2.3991.

Baaij, M., Greeven, M. J., & van Dalen, J. (2004). Persistent superior economic
performance, sustainable competitive advantage, and Schumpeterian
innovation: Leading established computer firms, 1954-2000. European
Management Journal, 22(5), 517-531.
https://doi.org/10.1016/].emj.2004.09.010

Bharadwaj, Sundar G., PR. Varadarajan, & Fahly, Jihn. (1993). Sustainable
Competitive Advantage in Service Industries: A Conceptual Model and
Research Propositions. Journal of Marketing, 57, Oktober, 83-99.

Cochran, W. G. (1997). Sampling techniques (3rd ed.). John Wiley & Sons.

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative and Mixed Methods
Approaches (4th ed.). Thousand Oaks, CA: Sage.

Dinas Kebudayaan dan Pariwisata Kota Bandung. (2023, Desember 28). Data rumah
makan, restoran, cafe di Kota Bandung. Open Data Bandung.
https://opendata.bandung.go.id/dataset/data-rumah-makan-restoran-cafe-di-

kota-bandung.

Duli, N. (2019). Metodologi penelitian kuantitatif: Beberapa konsep dasar untuk
penulisan skripsi & analisis data dengan SPSS. Yogyakarta: CV. Budi Utama.

88


https://doi.org/10.37680/ssa.v1i2.3991
https://doi.org/10.1016/j.emj.2004.09.010
https://opendata.bandung.go.id/dataset/data-rumah-makan-restoran-cafe-di-kota-bandung
https://opendata.bandung.go.id/dataset/data-rumah-makan-restoran-cafe-di-kota-bandung

Fatonah, S., & Haryanto, A. T. (2022). Exploring market orientation, product
innovation and competitive advantage to enhance the performance of SMEs
under uncertain events. Uncertain Supply Chain Management, 10(2), 161-168.
https://doi.org/10.5267/j.uscm.2021.9.011.

Fore Coffee. (2024, Juni 11). Fore Coffee bawa gebrakan New Coffee Culture melalui
inovasi, otentitas, dan kampanye #FOREVOLUTION. Fore Coftee.
https://fore.coffee/id/fore-coffee-bawa-gebrakan-new-coffee-culture-melalui-
forevolution/

Fore Coftee. (2024). Store Fore Coftee. Fore Coffee. https://fore.coffee/store/

Good Stats. (2024, Oktober 23). Kopi menjadi bagian dari kehidupan masyarakat
Indonesia. Good Stats. https://goodstats.id/article/survei-goodstats-kopi-jadi-
bagian-dari-kehidupan-masvarakat-indonesia-D5iBT

Hardani, Andriani, H., Ustiawaty, J., Utami, E. F., Istigomah, R. R., Fardani, R. A.,
Sukmana, D. J., & Auliya, N. H. (2020). Metode Penelitian Kualitatif &
Kuantitatif. Yogyakarta: Pustaka [Imu.

Hatammimi, J., & Pradana, S. (2022). Examining the product innovation during Covid-
19 pandemic on purchase decision: A study on culinary business in Indonesia. /n
Proceedings of the 5th European International Conference on Industrial
Engineering and Operations Management, 2559 - 2570. IEOM Society
International.https://doi.org/10.46254/EU05.20220497

Hatammimi, J., & Thahara, A. (2022). Capturing competitive advantage through
product innovation: Study of a small culinary business. Proceedings of the 17th
European Conference on Innovation and Entrepreneurship, 257-265.

Hestya, R. (2024, Juli 27). Maksimalkan peluang, inilah strategi bisnis Fore Coffee
bisa terus berkembang. UKM Indonesia. https://ukmindonesia.id/baca-
deskripsi-posts/maksimalkan-peluang-inilah-strategi-bisnis-fore-coffee-bisa-
terus-berkembang.

Hinson, R. E., Abdul-Hamid, I. K., & Osabutey, E. L. C. (2017). Investigating market
orientation and positioning in star-rated hotels in Ghana. International Journal
of Contemporary Hospitality Management, 29(1), 1-20.
https://doi.org/10.1108/IJCHM-02-2016-0075.

Husein, S., & Nuryakin. (2018). The effect of product’s attribute attractiveness on the
relationship between product innovation and customer’s purchasing interest.
WSEAS Transactions on Business and Economics, 15, 329-341.

89


https://fore.coffee/id/fore-coffee-bawa-gebrakan-new-coffee-culture-melalui-forevolution/
https://fore.coffee/id/fore-coffee-bawa-gebrakan-new-coffee-culture-melalui-forevolution/
https://fore.coffee/store/
https://goodstats.id/article/survei-goodstats-kopi-jadi-bagian-dari-kehidupan-masyarakat-indonesia-D5iBT
https://goodstats.id/article/survei-goodstats-kopi-jadi-bagian-dari-kehidupan-masyarakat-indonesia-D5iBT
https://ukmindonesia.id/baca-deskripsi-posts/maksimalkan-peluang-inilah-strategi-bisnis-fore-coffee-bisa-terus-berkembang
https://ukmindonesia.id/baca-deskripsi-posts/maksimalkan-peluang-inilah-strategi-bisnis-fore-coffee-bisa-terus-berkembang
https://ukmindonesia.id/baca-deskripsi-posts/maksimalkan-peluang-inilah-strategi-bisnis-fore-coffee-bisa-terus-berkembang
https://doi.org/10.1108/IJCHM-02-2016-0075

Iba, Z., & Wardhana, A. (2023). Metode Penelitian. (Cetakan Pertama). Purbalingga:
CV. Eureka Media Aksara.

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis : Konvergensi Teknologi
Komunikasi dan Informasi. Refika Aditama.

Jain, P., Chou, M. C., Fan, F., & Santoso, M. P. (2021). Embedding sustainability in the
consumer goods innovation cycle and enabling tools to measure progress and
capabilities. Sustainability, 13(6662), 1-25.
https://doi.org/10.3390/sul3126662.

Jasin, M., Sesunan, Y. S., Aisyah, M., & Af, C. E. (2023). SMEs repurchase intention
and customer satisfaction: Investigating the role of utilitarian value and service

quality.  Uncertain  Supply  Chain  Management, 11(1), 25-33.
https://doi.org/10.5267/j.uscm.2023.1.013.

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing Management (16th Global
Edition). Pearson Education Limited. ISBN: 978-1-292-40481-3.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Global Edition).
Pearson Education Limited. ISBN: 978-1-292-09262-1.

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th Global Edition).
Pearson Education Limited.

Kurniasari, R. D., & Utama, A. (2018). Pengaruh inovasi produk, kreativitas produk,
dan kualitas produk terhadap keunggulan bersaing (Studi kasus pada kerajinan
enceng gondok "AKAR"). Jurnal Manajemen dan Bisnis Indonesia, 7(5), 467—
477.

Maier, D., Maftei, M., & Maier, A. (2019). 4 review of product innovation management
literature in the context of organization sustainable development. Amfiteatru
Economic, 13(4), 816-832. https://doi.org/10.24818/EA/2019/S13/816.

Mustika, D. V. (2024, September 11). Janji Jiwa X Gemini, kolaborasi kopi dan Al
pertama di Indonesia. Marketing.co.id. https://marketing.co.id/janji-jiwa-x-
gemini-kolaborasi-kopi-dan-ai-pertama-di-indonesia/

Newbold, P., Carlson, W. L., & Thorne, B. M. (2013). Statistics for business and
economics (8th ed.). Pearson Education Limited.

Nurfitri, A. (2023, Juni 27). Terus berinovasi, Tomoro Coffee menghadirkan Tomoro
Coconut Series. Warta Ekonomi. https://wartaekonomi.co.id/read505630/terus-
berinovasi-tomoro-coffee-menghadirkan-tomoro-coconut-series.

90


https://doi.org/10.3390/su13126662
https://doi.org/10.5267/j.uscm.2023.1.013
https://doi.org/10.24818/EA/2019/S13/816
https://marketing.co.id/janji-jiwa-x-gemini-kolaborasi-kopi-dan-ai-pertama-di-indonesia/
https://marketing.co.id/janji-jiwa-x-gemini-kolaborasi-kopi-dan-ai-pertama-di-indonesia/
https://wartaekonomi.co.id/read505630/terus-berinovasi-tomoro-coffee-menghadirkan-tomoro-coconut-series
https://wartaekonomi.co.id/read505630/terus-berinovasi-tomoro-coffee-menghadirkan-tomoro-coconut-series

Nuryakin. (2018). Competitive advantage and product innovation: Key success of Batik
SMEs marketing performance in Indonesia. Academy of Strategic Management
Journal, 17(2).

Panigrahi, R. R., Jena, D., Meher, J. R., & Mishra, R. (2021). Inventory management
and performance of manufacturing firms. International Journal of Value Chain
Management, 12(2), 149-163. https://doi.org/10.1504/1IJVCM.2021.10033598.

Prabowo, F. S. A., Oktavian, M. F., & Hidayatullah, D. S. (2022). The Effect of Market
Orientation, Learning Orientation, and Product Innovation Agility on Fashion
MSMESs Business Performance At Trunojoyo Area, Bandung City. Jurnal Ilmu
Sosial, Politik dan Humaniora.

Priyatno, Duwi. (2017). Panduan Praktis Olah data Menggunakan SPSS. Yogyakarta:
Andi.

Purnomo, M., Daulay, P., Utomo, M. R., & Riyanto, S. (2019). Moderating role of
connoisseur consumers on sustainable consumption and dynamics capabilities
of Indonesian single origin coffee shops. Sustainability, 11(5), 1319.
https://doi.org/10.3390/sul1051319.

Purwanto, E. A., & Sulistyastuti, D. R. (2007). Metode penelitian kuantitatif untuk
administrasi publik dan masalah-masalah sosial (1st ed.). Gaya Media. ISBN
9799791078114.

Rahayu, A., & Wibowo, L. A. (2020). Analisa strategi pemasaran online terhadap
kinerja keuangan UMKM fashion di Kota Bandung. Fair Value, 3(1), 61-72.

Rafikasari, D. (2022, November 7). Hadirkan pengalaman kopi berkualitas, Tomoro
Coftee gandeng Oatside. Sindonews Lifestyle.
https://lifestyle.sindonews.com/read/934795/185/hadirkan-pengalaman-kopi-
berkualitas-tomoro-coffee-gandeng-oatside-1667826660.

Riyanto, S., & Hatmawan, A. A. (2020). Metode riset penelitian kuantitatif: Penelitian
di bidang manajemen, teknik, pendidikan dan eksperimen (1st ed.). Deepublish.
ISBN 978-623-02-0537-8.

Rusmana, A., & Suminar, J., R. (2019). The Future of Organizational Communication
in The Industrial Era 4.0. Bandung: Media Akselerasi.

Sadeghi, K., Ghaderi, F., & Abdollahpour, Z. (2021). Self-reported teaching
effectiveness and job satisfaction among teachers: The role of subject matter
and other demographic variables. Heliyon, 7(e07193), 1-13.
https://doi.org/10.1016/j.heliyon.2021.e07193.

91


https://doi.org/10.1504/IJVCM.2021.10033598
https://doi.org/10.3390/su11051319
https://lifestyle.sindonews.com/read/934795/185/hadirkan-pengalaman-kopi-berkualitas-tomoro-coffee-gandeng-oatside-1667826660
https://lifestyle.sindonews.com/read/934795/185/hadirkan-pengalaman-kopi-berkualitas-tomoro-coffee-gandeng-oatside-1667826660
https://doi.org/10.1016/j.heliyon.2021.e07193

Sekaran, U., & Bougie, R. (2017). Metode Penelitian untuk Bisnis. Jakarta : Salemba
Empat

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building
approach (7th ed.). United Kingdom: John Wiley & Sons

Shohaieb, H. A., & Abdelkader, M. M. (2024). Pengaruh inovasi produk terhadap
keunggulan bersaing: Studi kasus Toko Sinar Abadi Mutiara, Kota Mataram.
Al-Kharaj: Jurnal Ekonomi, Keuangan & Bisnis Syariah, 6(10), 7314-7325.
https://doi.org/10.47467/alkharaj.v6110.5090.

Suryani, C. D., & Kristiyani, D. N. (2021). Studi fenomenologi pada gaya hidup baru
anak muda sebagai pengunjung coffee shop di Kota Salatiga. PRecious: Public
Relations Journal, 1(2), 178—185.

Timotius, E. (2023). The role of innovation in business strategy as a competitive

advantage: Evidence from Indonesian MSMEs. Problems and Perspectives in
Management, 21(1), 92—-106. https://doi.org/10.21511/ppm.21(1).2023.09.

Toffin Indonesia. (2020, November 12). Toffin Indonesia merilis riset “2020 Brewing
in Indonesia”. Toffin Insight. https://insight.toffin.id/toffin-stories/toffin-
indonesia-merilis-riset-2020-brewing-in-indonesia/.

Usman, R. (2024, Januari 12). Fore Coffee targetkan penjualan kopi naik hingga 65%
di2024. Kontan.co.id. https://industri.kontan.co.id/news/fore-coffee-targetkan-
penjualan-kopi-naik-hingga-65-di-2024#google vignette.

Vijaya, A. P., Moeljadi, & Rahayu, M. (2021). The effect of product innovation and
service quality on competitive advantage mediated by company image: Study

at PT. Toyota Astra Motor in Malang Raya. International Journal of Business,
Economics and Law, 24(4), 148—150.

92


https://doi.org/10.47467/alkharaj.v6i10.5090
https://doi.org/10.21511/ppm.21(1).2023.09
https://insight.toffin.id/toffin-stories/toffin-indonesia-merilis-riset-2020-brewing-in-indonesia/
https://insight.toffin.id/toffin-stories/toffin-indonesia-merilis-riset-2020-brewing-in-indonesia/
https://industri.kontan.co.id/news/fore-coffee-targetkan-penjualan-kopi-naik-hingga-65-di-2024#google_vignette
https://industri.kontan.co.id/news/fore-coffee-targetkan-penjualan-kopi-naik-hingga-65-di-2024#google_vignette

	DAFTAR PUSTAKA

