Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 2.
Gambar 3.
Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Data Penggunaan Internet di Indonesia..........ccocceevviveniiinniiieniinennn, 1
2 Main Reason For Using Social Media ...........ccocvviiiiiiiiicnicciene, 2
3 Tiktok Advertising Audiens OVErVIEW ..........coccviiveiiiiciieiisieseenns 3
4 Toko Penjualan Online Elformula di Tiktok Shop.........ccccvviviiiinenns 7
1 Kerangka Pemikiran................ooooiiiiiiiiiii e, 32
1 Tahapan Penelitian..............cooiiiiiiiiiiiiiiiiii e 40
2 Garis KONtIMUM ......ooiiiiiiiiie e 46
1 Wilayah Asal Responden.............c.coooiiiiiiiiiiiiiiiieie e, 55
2 Garis Kontinum Variabel FOMO .........cccocoiiiiiiiiiienc e 61
3 Garis Kontinum Variabel Influencer .............cccocvvviveiiiiiicninnn 64
4 Garis Kontinum Variabel E-purchase decision ...........c.cccccvvveiiennns 67
5 Garis Kontinum Variabel Intention to Buy ..........ccooeiiiiiiiininnnn 69
6 SEM (Structural Equation Modeling -PLS (Partial Least Squares). 69

xiil



	DAFTAR GAMBAR

