
viii 

 

DAFTAR TABEL 

 

Tabel 2.1 Penelitian Terdahulu .............................................................................19 

Tabel 3. 1 Operasionalisasi Variabel .................................................................... 31 

Tabel 3. 2 Skala Likert .......................................................................................... 37 

Tabel 3. 3 Hasil Uji Validitas Variabel Trust ....................................................... 39 

Tabel 3. 4 Hasil Uji Validitas Variabel Satisfaction ............................................. 39 

Tabel 3. 5 Hasil Uji Validitas Variabel Perceived Value...................................... 40 

Tabel 3. 6 Hasil Uji Validitas Variabel Repurchase Intention .............................. 40 

Tabel 3. 7 Hasil Uji Realibilitas ............................................................................ 41 

Tabel 4. 1 Hasil Uji Normalitas ............................................................................ 51 

Tabel 4. 2 Hasil Uji Multikolinearitas................................................................... 58 

Tabel 4. 3 Hasil Uji Heterokedastisitas ................................................................. 59 

Tabel 4. 4 Hasil Uji R-Square ............................................................................... 60 

Tabel 4. 5 Hasil Uji F ............................................................................................ 62 

Tabel 4. 6 Hasil Uji T ............................................................................................ 63 

Tabel 4. 7 Hasil Uji Regresi Linear Berganda ...................................................... 64 

Tabel 4. 8 Kesimpulan Hasil ................................................................................. 67 

Tabel 4. 9 Nilai Skala ............................................................................................ 71 

Tabel 4.10 Tabel Statistik .................................................................................... 73 

Tabel 4. 11 Hasil Analisis Deskriptif Variabel Trust ............................................ 72 

Tabel 4. 12 Hasil Analisis Deskriptif Variabel Satisfaction ................................. 73 

Tabel 4. 13 Hasil Analisis Deskriptif Variabel Perceived Value .......................... 74 

Tabel 4. 14 Hasil Analisis Deskriptif Variabel Repurchase Intention .................. 75 

  

 

 

 

 

 


