DAFTAR PUSTAKA

Aaker, D. A. (1996). Building Strong Brand. Free Press.

Cheng, G, Li, W., Si, D., Li, D., & Han, X. (2025). Exploring the moderating role of ethics
position between community commitment and oppositional loyalty in Huawei’s brand
communities. Journal of Retailing and Consumer Services, 84.
https://doi.org/10.1016/j.jretconser.2024.104212

Creswell, J. W., & Creswell, J. D. (2018). RESEARCH DESIGN Qualiatative,Quantitative, and
Mixed Methods Approaches. SAGE.

Durianto, D. (2004). Strategi Menaklukan Pasar Melalui Riset dan Perilaku Merek. Gramedia
Pustaka Utama Jakarta.

Irawan, F., Hamzah, R. E., & Krismasakti, B. (2023). KOMUNIKASI PEMASARAN KOLABORASI
KOMUNITAS CANVASaTHOR DAN DIGITAL KOOMIK DALAM MENINGKATKAN BRAND
AWARENESS. Jurnal limiah Manajemen, 9(1), 54—67.

K. Yin Robert. (2018). Case Study Research and Applications: Design and Methods Sixth
Edition. Sage Publication, Inc.

Kotler Philip, & Keller Kevin Lane. (2016). Marketing Management. Pearson Education
Limited.

Littlejohn, S. W., & Foss, K. A. (2009). ENCYCLOPEDIA OF COMMUNICATION THEORY. SAGE.

Marchus, V. A., & Perdhani, N. (2022). Upaya Peningkatan Brand Awareness Pt. Pilihanmu
Indonesia Jaya (Pilihjurusan.ld) Melalui Marketing Public Relations. In Jurnal Publish
(Vol. 49, Issue 1).

Muttagqin, Z., Savitri, C., Suroso, S., Isyanto, P., & Gu, K. M. (2024). Strategi Kolaborasi
Uniglo dengan Program Anime terhadap Hasil Penjualan: Studi pada Uniglo dengan
Program Anime. AKADEMIK: Jurnal Mahasiswa Humanis, 4(3), 1056—1069.

Pararta Wiguna, D., Kurnia Wicaksono, A., Primadani, E. W., Visual, D. K., Keguruan, F., &
Pendidikan, I. (n.d.). DESKOVI : Art and Design Journal MENINGKATKAN BRAND
AWARNESS DENGAN MENERAPKAN STRATEGI KOLABORASI DALAM STUDI KASUS
BRAND LOKAL DEAR ME BEAUTY (Vol. 6, Issue 2).

Rodrigues, M. B., Loureiro, S. M. C., & Romero, M. . R. (2024). Luxury fashion games are so
cool! Predicting awareness, perceived quality, and loyalty. Journal of Retailing and
Consumer Services, 77. https://doi.org/10.1016/].jretconser.2023.103668

Roni Aunul Kholik, J., & Budianto, I. R. (n.d.). Literatur Review : Penerapan Strategi
Pemasaran Digital dan Kolaborasi Influencer dalam Meningkatkan Kesadaran Merek.
2(2). https://doi.org/10.47233/jemb.v2i3.1404

Sri Hayunigrat, P. (2010). Media literacy Khalayak Dewasa Dini Pada Tayangan Reality Show
di Televisi (Studi Kasus Pada Khalayak Reality Show Orang Ketiga).

Sugiyono. (2017). Metode Penelitan Kuantitatif Kualitatif Dan R&D. Bandung: Alfabeta.

62



Wenger, E. (2004). Communities of practice: Learning, meaning and identity. UK: Cambridge
University Press.

Wongsansukcharoen, J. (2022). Effect of community relationship management, relationship
marketing orientation, customer engagement, and brand trust on brand loyalty: The
case of a commercial bank in Thailand. Journal of Retailing and Consumer Services, 64.
https://doi.org/10.1016/j.jretconser.2021.102826

63



	DAFTAR PUSTAKA

