
106 

 

DAFTAR PUSTAKA 

 

Abyan Husain Saefurrahman1, N. A. B. (2024). Tren Green Marketing dan Dampaknya 

terhadap Loyalitas Pelanggan serta Citra Merek : Studi Kasus Patagonia, 4(1), 971–979. 

Aminah, S., Pawito, & Wijaya, M. (2023). KWT Pelangi Communication Strategy in Using 

Human Society 5.0 Promotional Media in Wonogiri Organic Village. Scientia, 2(1), 566–

570. https://doi.org/10.51773/sssh.v2i1.212 

Ansell, C., & Gash, A. (2008). Collaborative governance in theory and practice. Journal of 

Public Administration Research and Theory, 18(4), 543–571. 

https://doi.org/10.1093/jopart/mum032 

Ardhanie, Nurcahyo, P. R., Mirzha, T. D., Utha, Parikesit, M. A., Yudhitadewi, B. Rio. (2022). 

Laporan Keberlanjutan CSR PT PLN (Persero). 

Arnita Hasibuan, L., & Desiana. (2022). Strategi Public Relations Dalam Menjalin Hubungan 

Baik Dengan Stakeholder Internal. Qaulan: Jurnal Komunikasi Penyiaran Islam, 3(1), 

19. Retrieved from https://jurnal.stain-madina.ac.id/index.php/qau/article/view/909. 

Bachtiar, A., Barizki Nanda, R., Misnan, & Pranawukir, I. (2024). Strategi Komunikasi Efektif 

Dalam Menjalin Hubungan Baik dengan Stakeholder Korporat dan Politik, 11(April), 96–

112. Retrieved from http://ejurnal.stisipolcandradimuka.ac.id/index.php/JurnalPublisitas 

Baskhara, W. E., Amsari, R., Khalil, R. A., & Priatna, P. A. (2023). Kolaborasi Multi 

Stakeholders Dalam Praktik Corporate Social Responsibility Pada Konservasi Terumbu 

Karang di Tanjung Kupang, 15(2), 344–363. 

Belghith, H., Ellouz-Chaabouni, S., & Gargouri, A. (2001). Biostoning of denims by 

Penicillium occitanis (Pol6) cellulases. Journal of Biotechnology, 89(2–3), 257–262. 

https://doi.org/10.1016/S0168-1656(01)00309-1 

Cornelissen, J. (2004). Corporate communications. International Review of Industrial and 

Organizational Psychology 2010 (Vol. 25). https://doi.org/10.1002/9780470661628.ch3 

Cornelissen, J. (2014). Corporate Communication A Guide to Theory & Practice (4th ed.). 

Correia, M. S. (2019). Sustainability. International Journal of Strategic Engineering, 2(1), 29–

38. https://doi.org/10.4018/ijose.2019010103 

Coşkun Aslan, M., & Kısacık, H. (2017). The Corporate Sustainability Solution: Triple Bottom 

Line. Muhasebe ve Finansman Dergisi, (Temmuz 2017 (Özel Sayı)), 18–34. 

https://doi.org/10.25095/mufad.402214 

Creswell, J. W. (2012). Research Design: Pendekatan Kuantitatif, Kualitatif, dan Mixed (3rd 

ed.). Pustaka Belajar. 

Difta Yasah, A., Syarifatul Ajuj, S., Kusuma Ayu Fardani, L., Rusdi Hidayat, I. N., 

Ikaningtyas, M., Raya Rungkut Madya, J., … Timur, J. (2024). PT. Media Akademik 

Publisher Keterlibatan Pemangku Kepentingan Dalam Universitas Pembangunan 

Nasional “Veteran” Jawa Timur. Jma), 2(4), 3031–5220. https://doi.org/DOI: 10.62281 

Donaldson, T., & Preston, L. E. (1995). The Stakeholder Theory of the Corporation: Concepts, 

Evidence and Implications. The Corporation and Its Stakeholders, (1), 173–204. 

https://doi.org/10.3138/9781442673496-011 



107 

 

Du, S., Bhattacharya, C. B., & Sen, S. (2010). Maximizing business returns to corporate social 

responsibility (CSR): The role of CSR communication. International Journal of 

Management Reviews, 12(1), 8–19. https://doi.org/10.1111/j.1468-2370.2009.00276.x 

Dyllick, T., & Hockerts, K. (2002). 5. Beyond the business case for corporate sustainability - 

Dyllick - 2002 - Business Strategy and the Environment - Wiley Online Library. Business 

Strategy and the Environment, 11(2), 130–141. 

Freeman, R. E., Dmytriyev, S. D., & Phillips, R. A. (2021). Stakeholder Theory and the 

Resource-Based View of the Firm. Journal of Management, 47(7), 1757–1770. 

https://doi.org/10.1177/0149206321993576 

Harlyandra, Y., & Kafaa, K. A. (2021). Kolaborasi multi-stakeholder pada praktik corporate 

social responsibility dalam penanganan sampah di Desa Pengarengan Kabupaten Cirebon. 

Gulawentah:Jurnal Studi Sosial, 6(1), 54. https://doi.org/10.25273/gulawentah.v6i1.9471 

Herni, H., Tahir, N., & Arfah, S. R. (2024). Collaborative Governance: Membangun Solusi 

Bersama Dalam Penanggulangan Stunting. Kolaborasi: Jurnal Administrasi Publik, 

10(1), 57–74. 

John-Paul Okeoma Okeke Assoc Dennis Gabriel Pepple, S. (2023). The Impact Of Sustainable 

Banding Using Big Data And Business Analythic In The Market Research Industry Vishnu 

Syam Vishnuvinayak Syamlal Doctor Of Business Administration (DBA) Director of 

Studies. 

Karballa, F. Z., & Sarwoprasodjo, S. (2019). Hubungan Strategi Komunikasi Corporate Social 

Responsibility dengan Pembentukan Citra Perusahaan. Jurnal Sains Komunikasi Dan 

Pengembangan Masyarakat [JSKPM], 2(6), 773–782. 

https://doi.org/10.29244/jskpm.2.6.773-782 

Khuong, M. N., Truong an, N. K., & Thanh Hang, T. T. (2021). Stakeholders and Corporate 

Social Responsibility (CSR) programme as key sustainable development strategies to 

promote corporate reputation—evidence from vietnam. Cogent Business and 

Management, 8(1). https://doi.org/10.1080/23311975.2021.1917333 

Kim, M., Pennington-Gray, L., & Kim, J. (2020). Corporate social responsibility as a 

determinant of long-term orientation. Service Industries Journal, 40(3–4), 243–267. 

https://doi.org/10.1080/02642069.2018.1450871 

Kim, S., & Austin, L. (2020). Effects of CSR initiatives on company perceptions among 

Millennial and Gen Z consumers. Corporate Communications, 25(2), 299–317. 

https://doi.org/10.1108/CCIJ-07-2018-0077 

Lusiana, E. D., & Mahmudi, M. (2020). Teori dan praktik analisis data univariat dengan 

PAST. Malang: UB Press. 

Millah, A. S., Apriyani, Arobiah, D., Febriani, E. S., & Ramdhani, E. (2023). Analisis Data 

dalam Penelitian Tindakan Kelas. Jurnal Kreativitas Mahasiswa, 1(2), 140–153. 

Retrieved from https://riset-iaid.net/index.php/jpm/article/view/1447 

Morris, J., & Baddache, F. (2012). Back to Basics: How to Make Stakeholder Engagement 

Meaningful for Your Company. https://www.bsr.org/reports/BSR_Five-

Step_Guide_to_Stakeholder_Engagement.pdf. Retrieved from 

https://www.bsr.org/reports/BSR_Five-Step_Guide_to_Stakeholder_Engagement.pdf 

Morsing, M., & Schultz, M. (n.d.). Corporate social responsibility communication: 



108 

 

stakeholder information, response and involvement strategies. 

Narwan, T. A. (2023). Kewajiban Hukum Perusahaan dalam Pelaksanaan CSR berdasarkan 

Peraturan Perundang-Undangan. Jurnal Hukum Dan Pembangunan Ekonomi, 11(2), 309. 

Ni Putu Manik Julythiawati, & Putu Agus Ardiana. (2023). Pengaruh Pelibatan Pemangku 

Kepentingan dan Tanggung Jawab Sosial Pada Reputasi Perusahaan. Public Service and 

Governance Journal, 4(2), 239–246. https://doi.org/10.56444/psgj.v4i2.1016 

Nita, M. D., & Hidayati, U. (2024). Strategi komunikasi PT. PLN (Persero) UID S2JB dalam 

program CSR dengan mitra binaan Rumah Madu Hutan Jambi. Lektur: Jurnal Ilmu 

Komunikasi, 6(1). https://doi.org/10.21831/lektur.v6i1.19250 

Nogueira, E., Gomes, S., & Lopes, J. M. (2023). Triple Bottom Line, Sustainability, and 

Economic Development: What Binds Them Together? A Bibliometric Approach. 

Sustainability (Switzerland), 15(8). https://doi.org/10.3390/su15086706 

Nonet, G. A. H., Gössling, T., Van Tulder, R., & Bryson, J. M. (2022). Multi-stakeholder 

Engagement for the Sustainable Development Goals: Introduction to the Special Issue. 

Journal of Business Ethics, 180(4), 945–957. https://doi.org/10.1007/s10551-022-05192-

0 

Nopriyanto, A. (2024). Analisis Pengaruh Corporate Social Responsibility (CSR) Terhadap 

Nilai Perusahaan. Komitment: Jurnal Ilmiah Manajemen (Vol. 5). 

Nugroho, A. W. (2019). Komunikasi CSR Perusahaan-Perusahaan Di Indonesia Tahun 2017. 

Scriptura, 9(2), 51–58. https://doi.org/10.9744/scriptura.9.2.51-58 

Pane, D., Kamaruddin, N., Jurusan Administrasi Niaga, D., Negeri Ujung Pandang, P., & 

Jurusan Administrasi Niaga, M. (2021). Peranan Corporate SOcial Responsibility 

Terhadap Reputasi Perusahaan Pada PT Semen Tonasa. Journal of Business 

Administration (JBA), 1(1). Retrieved from 

https://doi.org/10.31963/jba.v1i1.2677%0A%0A 

Ph.D. Ummul Aiman, Suryadin Hasda, Masita, Meilida Eka Sari, (2022). Metodologi 

Penelitian Kuantitatif. Yayasan Penerbit Muhammad Zaini. 

Priyadi, A., Dahlan, K. S. S., & Marta, R. F. (2020). Pengaruh CSR UMKM terhadap Reputasi 

Perusahaan dan Loyalitas Pelanggan Dimediasi Citra Merek. Journal of Business & 

Applied Management, 13(2), 179. https://doi.org/10.30813/jbam.v13i2.2366 

Prof. Dr. Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

PT Bank Rakyat Indonesia (Persero) Tbk. (2021). Laporan Keberlanjutan 2021 Bersinergi 

Untuk Ketahanan Berkelanjutan, 1–250. 

Rahmawati, N., & Sophia, U. (2022). Penerapan Strategi Komunikasi CSR PT. Gudang Garam 

Tbk. Global Komunika : Jurnal Ilmu Sosial Dan Ilmu Politik, 5(1), 51–60. Retrieved from 

http://dx.doi.org/10.33822/gk.v5i1.4567 

Rahmawati, Y. (2020). Komunikasi CSR dan Citra Perusahaan (Analisis Isi Pemberitaan CSR 

di Media Online Bisnis.com Tahun 2019). Komunika, 7(2), 77–84. 

https://doi.org/10.22236/komunika.v7i2.6329 

Saputri, M., Abigail, H. K. C., & Livana, M. (2024). Penerapan Teori Stakeholder Pada Praktik 



109 

 

Corporate Social Responsibility ( Csr ). Jurnal Manajemen Dan Akuntansi, 1(4), 461–

475. https://doi.org/https://doi.org/10.62017/wanargi 

Sarwono, J., & Salim, H. N. (2017). Prosedur-prosedur Populer Statistik untuk Analisis Data 

Riset Skripsi. Penerbit Gava Media. 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Journal GEEJ (Vol. 7). 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung: Alfabeta. 

Trisliatanto, D. A. (2020). Metodologi Penelitian. Penerbit Andi. 

Tusyadiah, N. H., Yusri, M. H., & Nurhasyifa, N. (2024). Implementasi analisis hipotesis 

asosiatif untuk mengetahui kepuasan pelanggan pada layanan jasa pendidikan. Al Ittihadu 

Jurnal Pendidikan, 3(1), 80–92. Retrieved from 

https://jurnal.asrypersadaquality.com/index.php/alittihadu 

Unit Investor Relation, (Persero) T. (2023). Sustainable Transformation Towards Excellence, 

1–107. 

 

  


