Tabel 1.
Tabel 2.
Tabel 2.
Tabel 2.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Ulasan Pengguna di Media Sosial...........cceccveeriiiiiiiiieniieeieeeee e 8
1 Skripsi Terdahultl ........ccoevieiiiiiiiieci e 27
2 Jurnal Nasional........coeeviiiieniiienieieceec e 31
3 Jurnal Internasional ............coooueiiiiiiiiiiiiiieee e 34
1 Operasionalisasi Variabel ...........ccccocvuieeiiiiiiiiiiiiiece e 40
2 SKala LIKEIT ..cuveeuiiiiiiiieieieeieeeee ettt 43
3 UJ1E ValIAIaS ettt sttt ettt et 47
4 UJT ValIdItas ...c.uvieeeiieciieeciee ettt et e e 48
5 Uji RelIabilitas......cccvveeiiieiiieeeiiie ettt et 49
6 Kategori Interpretasi SKOT ........coiviiiiriieiieeieeiece e 50
1 Tanggapan Responden terhadap Variabel Pemasaran Media Sosial .......... 62
2 Tanggapan Responden terhadap Variabel Minat Beli ..........c.ccceevvieennnenn. 66
3 Tanggapan Responden terhadap Variabel Brand Image............................. 69
4 Jumlah Data Sebelum dan Sesudah Cleaning............ccccceevieniienieennennen. 75
5 Hasil Uji Multikolin@aritas...........cceeeveerieerieeiiieniieeieesee e 79
6 LOAAING FACLOT c....oooeeeeeeeeeee ettt eaae e e aaeenaea e 81
T Average Variance EXIIACIEd ............c.ueeeueeeeueeeecieeeiieeecieeeeieeseaeesiveeenveeens 82
8 CrOSS LOAAING ...ttt ettt s 83
9 Heterotrait-Monotrait Ratio (HTMT).......ccooovviieiiiiiieiieeeeee e 84
10 Composite Reliability .............cccueeeueeeeeeesiieeiiieecieeeee et eeeee e eesivee s 84
LT NIAT R-SGUATE ..ottt e e saae e 85
12 NILAT F=SGUATE ..ottt st ens 86
13 Nilal Q-SGUATE ...ttt 86
L4 DiIFECt EffECE «.vooeeeeaeeeeieeeeeeeee ettt ve e aae e sveeesae e saae e 87
IS5 TRAITECT EffECE o.nnveaaeiieaiieeeieeeeeeeeee ettt aae s esaeesaae e 88

xi



