
 

86 
 

DAFTAR PUSTAKA 

 

 Ali Memon, M., Ting, H., Cheah, J.-H., Thurasamy, R., Chuah, F., & Huei Cham, 

T. (2020). Journal of Applied Structural Equation Modeling SAMPLE SIZE 

FOR SURVEY RESEARCH: REVIEW AND RECOMMENDATIONS. In 

Journal of Applied Structural Equation Modeling (Vol. 4, Issue 2). 

 Data, G. (2023). 209,3 Juta Orang di Indonesia Menggunakan Smartphone pada 

Tahun 2023 - GoodStats Data. GoodStats Data. 

https://data.goodstats.id/statistic/2093-juta-orang-di-indonesia-

menggunakan-smartphone-pada-tahun-2023-cbha0 

 McGregor, J. (2024, April 22). Samsung Galaxy Users Are Reporting A Serious 

New Display Problem. Forbes. 

https://www.forbes.com/sites/jaymcgregor/2024/04/22/samsung-Galaxy-

green-line-display-problem-Galaxy-s21-Galaxy-z-flip-3/ 

 Stockton, B. (2024, November 3). Samsung’s One UI is Android How It Should Be. 

How-to Geek. https://www.howtogeek.com/samsungs-one-ui-is-android-

how-it-should-be/ 

 Worst to best: All the major Android skins, ranked. (2025, March 16). Android 

Authority. https://www.androidauthority.com/android-skins-ranked-

3456185/ 

Agma. (2024). PENGARUH CITRA MEREK, KUALITAS PRODUK DAN 

PERSEPSI HARGA TERHADAP KEPUTUSAN PEMBELIAN PADA 

PRODUK PONSEL IPHONE (Studi Pada: Mahasiswa Universitas Pakuan 

Fakultas Ekonomi & Bisnis Program Studi Manajemen Angkatan 2019). 
Ahmad Bhat, M. (2023). Impact of Product Quality on Customer Satisfaction: 

Evidence from Selected Consumer Durables. www.ijrti.org 

Ahmed, F., Liang, D., Abdullah, M. I., Sarfraz, M., & Saeed, Z. (2022). The impact 

of perceived customer discrimination on negative word-of-mouth: the 

mediating role of customer embarrassment. Future Business Journal, 8(1). 

https://doi.org/10.1186/s43093-022-00157-1 

AisahNurhasanah. (2024, August 29). Definisi Kualitas Perangkat Lunak Menurut 

IEEE - RedaSamudera.id. RedaSamudera.id. 

https://redasamudera.id/definisi-kualitas-perangkat-lunak-menurut-ieee/ 

https://doi.org/10.1186/s43093-022-00157-1
https://redasamudera.id/definisi-kualitas-perangkat-lunak-menurut-ieee/


 

87 
 

Akbar, T. (2022). Pengaruh Kualitas Produk dan Harga Terhadap Kepuasan 

Konsumen Wuling Motors. SEIKO : Journal of Management & Business, 

5(1). https://doi.org/10.37531/sejaman.v5i2.2117 

Al Hafizh, F., & Oktafani, F. (2021). PENGARUH BRAND IMAGE DAN 

KUALITAS PRODUK TERHADAP KEPUTUSAN PEMBELIAN NGIKAN 

YUK KOTA BANDUNG. 
Amrizal. (2015). Pengaruh kualitas perangkat lunak terhadap keputusan 

pembelian mobilephone berbasis Android pada masyarakat pendidikan di 

Kota Batam. Universitas Putera Batam. 

Arsandi, A. Y. (2024). Pengaruh kualitas produk dan harga terhadap keputusan 

pembelian produk iPhone (Studi pada Jurusan Administrasi Bisnis 

Universitas Telkom Angkatan 2021). Universitas Telkom, Bandung. 

Athaya Gusfi, D., Widodo, A., Dewi, C. K., Rubiyanti, N., & Silvianita, A. (2024). 

Pengaruh User experience Terhadap Customer Satisfaction dengan E-

service quality Sebagai Mediator pada Blibli: A Conceptual Paper. In 

Jurnal Indonesia : Manajemen Informatika dan Komunikasi (JIMIK) (Vol. 

5, Issue 2). https://journal.stmiki.ac.id 

Ayala, C., Gómez, C., Manzano, M., Abherve, A., & Franch, X. (2024). Forecasting 

software indicators: an industry-academia collaboration. Empirical 

Software Engineering, 29(6). https://doi.org/10.1007/s10664-024-10508-x 

Cadenas, C. (2024, April 18). Galaxy users claim they’re running into infamous 

green line problem after update. TechRadar. 

https://www.techradar.com/phones/galaxy-users-claim-theyre-running-

into-infamous-green-line-problem-after-update 

Chia, O. (2023, November 18). Hundreds of users report mysterious vertical lines 

on smartphone screens after firmware update. The Straits Times. 

https://www.straitstimes.com/tech/hundreds-of-users-report-mysterious-

vertical-lines-on-smartphone-screens-after-firmware-update 

Daily, T. C. (2025, March 13). Samsung reports first broad market share decline 

in a decade. The Chosun Daily. https://www.chosun.com/english/industry-

en/2025/03/13/SMIKT3CW45DBPBE7SDRUZPROGY/ 

Derawi, M., Dalveren, G. G. M., & Cagiltay, N. E. (2023). Mobile Application 

Software Requirements Specification from Consumption Values. 

https://doi.org/10.37531/sejaman.v5i2.2117
https://journal.stmiki.ac.id/
https://doi.org/10.1007/s10664-024-10508-x
https://www.chosun.com/english/industry-en/2025/03/13/SMIKT3CW45DBPBE7SDRUZPROGY/
https://www.chosun.com/english/industry-en/2025/03/13/SMIKT3CW45DBPBE7SDRUZPROGY/


 

88 
 

Electronics (Switzerland), 12(7). 

https://doi.org/10.3390/electronics12071592 

Destiera Lenka, A., & Pradana, M. (2024). Quantifying Live-Streaming in Book 

Retail Sector: An Empirical Approach. In Journal of Information Systems 

Engineering and Management (Vol. 2025, Issue 11s). 

https://doi.org/10.52783/jisem.v10i11s.1640 

Fadhillah, I. (2023). PENGARUH KUALITAS PRODUK DAN CITRA MEREK 

PADA KEPUTUSAN PEMBELIAN LAPTOP MEREK ASUS DI 

KALANGAN MAHASISWA DI KOTA SURABAYA. Agustus, 16(2), 2023. 

https://doi.org/10.46306/jbbe.v16i2 

Fauzi, D. H., & Ali, H. (2021). DETERMINATION OF PURCHASE AND 

REPURCHASE DECISIONS: PRODUCT QUALITY AND PRICE 

ANALYSIS (CASE STUDY ON SAMSUNG SMARTPHONE CONSUMERS 

IN THE CITY OF JAKARTA). 2(5). https://doi.org/10.31933/dijdbm.v2i5 

Firdayanti, Y. (2022). Pengaruh kualitas produk dan harga terhadap keputusan 

pembelian smartphone iPhone 12 di Kota Bandung. Universitas Telkom, 

Bandung. 

Global Premium Smartphone Share Climbs to 25% in 2024 as Premiumization 

Continues. (2024). Counterpointresearch.com. 

https://www.counterpointresearch.com/insight/post-insight-research-

notes-blogs-global-premium-smartphone-share-climbs-to-25-in-2024-as-

premiumization-continues 

Hair, J. F., Tomas, G., Hult, M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM). 

https://www.researchgate.net/publication/354331182 

Harahap, D. A., & Amanah, D. (2020). Determinants of Consumer Purchase 

Decision In SMEs. In Article in International Journal of Scientific & 

Technology Research. 

https://www.researchgate.net/publication/340115750 

Idri, A., Moumane, K., & Abran, A. (2013). On the use of software quality standard 

ISO/IEC9126 in mobile environments. Proceedings - Asia-Pacific Software 

Engineering Conference, APSEC, 1, 1–8. 

https://doi.org/10.1109/APSEC.2013.12 

https://doi.org/10.3390/electronics12071592
https://doi.org/10.52783/jisem.v10i11s.1640
https://doi.org/10.31933/dijdbm.v2i5
https://www.counterpointresearch.com/insight/post-insight-research-notes-blogs-global-premium-smartphone-share-climbs-to-25-in-2024-as-premiumization-continues
https://www.counterpointresearch.com/insight/post-insight-research-notes-blogs-global-premium-smartphone-share-climbs-to-25-in-2024-as-premiumization-continues
https://www.counterpointresearch.com/insight/post-insight-research-notes-blogs-global-premium-smartphone-share-climbs-to-25-in-2024-as-premiumization-continues
https://www.researchgate.net/publication/340115750
https://doi.org/10.1109/APSEC.2013.12


 

89 
 

Irawan, K., & Sitinjak, T. (2024). The Effect Of Price, Product Quality, And Service 

Quality On Customer Satisfaction. Action Research Literate, 8(5). 

https://arl.ridwaninstitute.co.id/index.php/arl 

Iyer, K. (2025, June). Samsung green line issue: Here’s what to do | Croma 

Unboxed. Croma Unboxed. 

https://www.croma.com/unboxed/troubleshooting-the-samsung-green-line-

issue-a-comprehensive-guide 

Jackson, A. (2025, March 19). Top 10: AI Smartphones. Mobile-Magazine.com; 

Bizclik Media Ltd. https://mobile-magazine.com/top10/top-10-ai-

smartphones 

Jo, H., & Park, D. H. (2024). Exploring loyalty drivers for smartphone and mobile 

carriers. Humanities and Social Sciences Communications, 11(1). 

https://doi.org/10.1057/s41599-024-03371-0 

Junita, D., Amilia, S., Rahman, M., Ekonomi, F., Samudra, U., & Korespondensi, 

P. (2024). PENGARUH GAYA HIDUP DAN KUALITAS PRODUK 

TERHADAP KEPUTUSAN PEMBELIAN SMARTPHONE IPHONE PADA 

GEN-Z (Studi Kasus pada Mahasiswa Universitas Samudra). NIAGAWAN, 

13(2). 

Justas Gaubys. (2024, March 6). How Many People Have Smartphones in 2024? 

[Updated Oct 2024]. Oberlo. https://www.oberlo.com/statistics/how-many-

people-have-smartphones 

Kholifah, C. N. (2024). Pengaruh sosial media marketing TikTok, celebrity 

endorser dan kualitas produk terhadap keputusan pembelian produk Jiniso 

melalui kepercayaan terhadap endorser. Universitas Telkom, Bandung. 

Kualitas Software Model ISO 9126. (2021). School of Information Systems. 

https://sis.binus.ac.id/2019/04/04/kualitas-software-model-iso-9126/ 

Lewis, J. R., & Sauro, J. (2021). Usability and User Experience: Design and 

Evaluation. In Handbook of Human Factors and Ergonomics (pp. 972–

1015). wiley. https://doi.org/10.1002/9781119636113.ch38 

Lupita Dyayu, A., & Yani, H. (2023). Evaluasi Usability Aplikasi PeduliLindungi 

Menggunakan Metode Usability Testing dan System Usability Scale (SUS). 

Jurnal Manajemen Teknologi Dan Sistem Informasi (JMS), 3(1). 

http://ejournal.unama.ac.id/index.php/jms 

Madiawati, P. N., Pradana, M., & Miranda, S. (2021). EFFECTS OF SERVICE 

QUALITY, VALUE PERCEPTION AND LOYALTY ON CUSTOMER 

SATISFACTION: CASE OF A LOCAL RESTAURANT IN SOUTH 

https://arl.ridwaninstitute.co.id/index.php/arl
https://www.croma.com/unboxed/troubleshooting-the-samsung-green-line-issue-a-comprehensive-guide
https://www.croma.com/unboxed/troubleshooting-the-samsung-green-line-issue-a-comprehensive-guide
https://mobile-magazine.com/top10/top-10-ai-smartphones
https://mobile-magazine.com/top10/top-10-ai-smartphones
https://sis.binus.ac.id/2019/04/04/kualitas-software-model-iso-9126/
https://doi.org/10.1002/9781119636113.ch38


 

90 
 

BANDUNG, INDONESIA. In Jurnal Bisnis dan Manajemen (Vol. 22, Issue 

1). http://dx.doi.org/10.24198/jbm.v22i1.489 

Makur, B., Luh, N., Karta, P. A., Universitas, L. O., Mulya1, T., & Artikel, R. 

(2022). Pengaruh Electronic Word of Mouth terhadap Kepercayaan dan 

Keputusan Pembelian pada Aplikasi Shopee Mahasiswa Universitas 

Triatma Mulya (The Influence of Electronic Word of Mouth on Trust and 

Purchasing Decisions on the Shopee Application for Triatma Mulya 

University Students). Jurnal Bisnis Dan Pemasaran Digital, 2(1), 25–38. 

https://doi.org/10.35912/JBPD.v2i1.2255 

Malik, M., Zhengmeng, C., Hussain, M., & Hussain, S. (2024). Exploring Customer 

Retention Dynamics: A Comparative Investigation of Factors Affecting 

Customer Retention in the Banking Sector Using Mediation-Moderation 

Approach. Heliyon, e36919. https://doi.org/10.1016/j.heliyon.2024.e36919 

Martini, A. N., Feriyansyah, A., & Venanza, S. (2021). Pengaruh Kualitas Produk 

Terhadap Keputusan Pembelian Handphone Oppo Di Kota Pagar Alam. 

3(1), 44–53. 

Mehra, A., Rajput, S., & Paul, J. (2022). Determinants of adoption of latest version 

smartphones: Theory and evidence. Technological Forecasting and Social 

Change, 175. https://doi.org/10.1016/j.techfore.2021.121410 

Mohamad Rizaldi, F., Suprayogi, Y., & Suprayogi, Y. (2025). The Role of Brand 

Image in Consumer Decision-Making: Evidence from The Body Shop 

Indonesia. The International Journal of Business Review (The Jobs Review), 

7(2), 119–126. https://doi.org/10.17509/tjr.v7i2.81303 

Muhajirin, Risnita, & Asrulla. (2024). PENDEKATAN PENELITIAN 

KUANTITATIF DAN KUALITATIF SERTA TAHAPAN PENELITIAN. 

Muhamad, N. (2024, July 19). Samsung Dominasi Pasar Ponsel Pintar Global 

Kuartal II 2024. Katadata.co.id; Databoks. 

https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/669a19fc313ef/samsung-dominasi-pasar-ponsel-

pintar-global-kuartal-ii-2024? 

Muhammad Nurdin, F. (2023). Pengaruh Harga, Iklan Sosial Media Dan Kelas 

Sosial Terhadap Keputusan Pembelian Mobil Di PT. Suzuki Indomobil 

https://dx.doi.org/10.24198/jbm.v22i1.489
https://doi.org/10.35912/JBPD.v2i1.2255
https://doi.org/10.1016/j.heliyon.2024.e36919
https://doi.org/10.17509/tjr.v7i2.81303
https://databoks.katadata.co.id/teknologi-telekomunikasi/statistik/669a19fc313ef/samsung-dominasi-pasar-ponsel-pintar-global-kuartal-ii-2024
https://databoks.katadata.co.id/teknologi-telekomunikasi/statistik/669a19fc313ef/samsung-dominasi-pasar-ponsel-pintar-global-kuartal-ii-2024
https://databoks.katadata.co.id/teknologi-telekomunikasi/statistik/669a19fc313ef/samsung-dominasi-pasar-ponsel-pintar-global-kuartal-ii-2024


 

91 
 

Motor (SIM) Tahun 2022 The Effect Of Price, Social Media Advertising And 

Social Class On Car Purchase Decisions At PT Suzuki Indomobil Motor 

(SIM) In 2022. In Agustus (Vol. 10, Issue 4). 

Musyaffa, R. N. (2024). Pengaruh kualitas produk dan harga terhadap keputusan 

pembelian Rozs Perfumery. Skripsi, Universitas Telkom. 

Nadhira, A., & Setyaning, A. (2024). Uji Moderasi Kontrol Perilaku Konsumen 

Dalam Hubungan Kepercayaan E-Retail Dan Niat Belanja Daring. Value : 

Jurnal Manajemen Dan Akuntansi, 19(3). 

Nistanto, R. K. (2024, May 17). 5 Besar Vendor Smartphone Indonesia Kuartal I-

2024 Versi IDC, Oppo Memimpin. KOMPAS.com; Kompas.com. 

https://tekno.kompas.com/read/2024/05/17/10000047/5-besar-vendor-

smartphone-indonesia-kuartal-i-2024-versi-idc-oppo-memimpin 

Nova Octaviana, Mulyadi, & Ade Fadillah FW Pospos. (2024). Pengaruh Kualitas 

Produk, Harga, Promosi, dan Gaya Hidup terhadap Keputusan Pembelian 

Iphone pada Generasi Z di Kota Langsa. JIM: Jurnal Ilmiah Mahasiswa, 

1–20. https://doi.org/10.32505/jim.v6i1.6889 

Primavera. (2019). PENGARUH KUALITAS PRODUK DAN COUNTRY OF 

ORIGIN TERHADAP KEPUTUSAN PEMBELIAN SMARTPHONE 

MEREK CINA DI KOTA JEMBER THE EFFECT OF PRODUCT 

QUALITY AND COUNTRY OF ORIGIN ON THE PURCHASE DECISION 

OF CHINA SMARTPHONE BRAND IN CITY OF JEMBER. 

Putra, N. P., Sugiharto, S., Daengs, A., Karnain, B., Dewi, R., & Istanti, E. (2023). 

THE IMPACT OF BRAND, PRODUCT QUALITY, AND PRICE ON THE 

DECISION TO PURCHASE A SAMSUNG GALAXY S8 SMARTPHONE IN 

TUNJUNGAN PLAZA, SURABAYA CITY. https://doi.org/10.61160 

Putri, F. P. (2021). Pengaruh desain dan kualitas produk terhadap keputusan 

pembelian pada iPhone 11 (Studi kasus pada mahasiswa Fakultas 

Komunikasi dan Bisnis Telkom University). Program Studi Administrasi 

Bisnis, Fakultas Komunikasi dan Bisnis, Universitas Telkom, Bandung. 

Rachman Arif, & Purnomo Hery. (2024). METODE PENELITIAN KUANTITATIF, 

KUALITATIF DAN R&D. 

https://tekno.kompas.com/read/2024/05/17/10000047/5-besar-vendor-smartphone-indonesia-kuartal-i-2024-versi-idc-oppo-memimpin
https://tekno.kompas.com/read/2024/05/17/10000047/5-besar-vendor-smartphone-indonesia-kuartal-i-2024-versi-idc-oppo-memimpin
https://doi.org/10.32505/jim.v6i1.6889
https://doi.org/10.61160


 

92 
 

Rahmawati, I., & Susyani, N. (2024). PENGARUH KUALITAS PRODUK DAN 

HARGA TERHADAP MINAT BELI ULANG YANG DIMEDIASI OLEH 

KEPUASAN PELANGGAN. 

Rakib, M. R. H. K., Pramanik, S. A. K., Amran, M. Al, Islam, M. N., & Sarker, M. 

O. F. (2022). Factors affecting young customers’ smartphone purchase 

intention during Covid-19 pandemic. Heliyon, 8(9). 

https://doi.org/10.1016/j.heliyon.2022.e10599 

Ratnaduhita, N., Sudianto, Y., & Kusumawati, A. (2023). ISO/IEC 25010 : Analisis 

Kualitas Sistem E-learning sebagai Media Pembelajaran Online. Journal 

of Information System,Graphics, Hospitality and Technology, 5(1), 8–20. 

https://doi.org/10.37823/insight.v5i1.302 

Report: Samsung phones are developing a green line issue after software updates 

(Updated). (2024, April 17). Android Authority. 

https://www.androidauthority.com/galaxy-s21-green-line-issue-3435115/ 

Ridwanudin, R. (2021). Pengaruh kualitas produk dan harga terhadap keputusan 

pembelian Samsung Galaxy S20 Series di Indonesia. Universitas Telkom, 

Bandung. 

Rohma, M. P. A. (2023). Pengaruh brand image dan kualitas produk terhadap 

keputusan pembelian produk iPhone (Studi pada Mahasiswa Telkom 

University). Universitas Telkom, Bandung. 

Setiawan, M. B. (2024). PENGARUH KINERJA KEUANGAN TERHADAP NILAI 

PERUSAHAAN DENGAN PENGUNGKAPAN CORPORATE SOCIAL 

RESPONSIBILITY SEBAGAI VARIABEL MODERASI Kurnia Sekolah 

Tinggi Ilmu Ekonomi Indonesia (STIESIA) Surabaya. 

Start.io | Samsung Smartphone Users in Indonesia Audience. (2024). Start.io. 

https://www.start.io/audience/samsung-smartphone-users-in-indonesia 

Stmik, F., & Riau, D. (2021). Influence of product quality, price, and promotion on 

purchase decision of Philips Products. In Jurnal Ekonomi LLDikti Wilayah 

(Vol. 1, Issue 1). 

Sugiyono, P. D. (2019). metode penelitian pendidikan (kuantitatif, kualitatif, 

kombinasi, R&D dan penelitian pendidikan). Metode Penelitian 

Pendidikan, 67. 

TomassMHultt, G. (n.d.). Classroom Companion: Business Partial Least Squares 

Structural Equation Modeling (PLS-SEM) Using R AAWorkbook. 

http://www. 

https://www.start.io/audience/samsung-smartphone-users-in-indonesia


 

93 
 

Vargo, S. L., Lusch, R. F., Vargo Is Visiting Professor Of Marketing, S. L., Smith, 

R. H., Hunt, S., Laczniak, G., Malter, A., Morgan, F., & O’brien, M. (2004). 

A New Dominant Logic / 1 Evolving to a New Dominant Logic for 

Marketing. In Journal of Marketing (Vol. 68). 
What is Software Quality? | ASQ. (2025). Asq.org. https://asq.org/quality-

resources/software-quality  

Zabar, M. H. (2024). Pengaruh kualitas produk, kewajaran harga, dan citra merek 

melalui nilai pelanggan terhadap keputusan pembelian iPhone. Universitas 

Telkom, Bandung. 

Zhang, J., & Lim, J. S. (2021). Mitigating negative spillover effects in a product-

harm crisis: strategies for market leaders versus market challengers. 

Journal of Brand Management, 28(1), 77–98. 

https://doi.org/10.1057/s41262-020-00214-6 

 

  

https://asq.org/quality-resources/software-quality
https://asq.org/quality-resources/software-quality
https://doi.org/10.1057/s41262-020-00214-6

