
DAFTAR PUSTAKA 

Ahsan, M., & Yuliana, E. (2024). Pengaruh Inovasi Produk Terhadap Kepuasan Pelanggan Pada 

Usaha Mikro, Kecil Dan Menengah (UMKM) Blissfulnim. E-Proceeding of Management, 

11(5), 4754–4763. https://ejurnal.pps.ung.ac.id/index.php/Aksara/article/view/2337 

Agustina. (2023). Pengaruh self-leadership terhadap task commitment melalui mediasi self-

efficacy pada mahasiswa Fakultas Psikologi Universitas Medan Area [Skripsi, Universitas 

Medan Area]. Repositori Universitas Medan Area. 

https://repositori.uma.ac.id/jspui/handle/123456789/21961 

Aisyah, W. N., & Hidayatulloh, D. S. (2023). Pengauh Kreativitas Dan Inovasi Produk Terhadap 

Keunggulan Bersaing (Studi Kasus Ekonomi Kreatif Di Kinandara ). E-Proceeding of 

Management, 10(4), 1846–1848. 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/article/downl

oad/20838/20113 

Alfaiza, S. A., Hassan, H. B., Riyadh, H. A., Beshr, B. A. H., Taha, T. A., & Zangnaa, M. G. 

(2025). Navigating dynamic market challenges to enhancing sustainable entrepreneurship in 

SMEs through opportunities and disadvantages. Journal of Innovation and 

Entrepreneurship, 14(1). https://doi.org/10.1186/s13731-025-00482-z 

Alfatih, A. (2021). Panduan Praktis Penelitian Deskriptif Kuantitatif. UPT. Penernit dan 

Percetakan Universitas Sriwijaya. 

Alferaih, A. (2017). Conceptual model for measuring Saudi banking managers’ job performance 

based on their emotional intelligence (EI). International Journal of Organizational Analysis, 

25(1), 123–145. https://doi.org/10.1108/IJOA-10-2014-0807 

Alshahrani, M. A., Yaqub, M. Z., Ali, M., Hakimi, I. El, & Salam, M. A. (2025). Could 

entrepreneurial leadership promote employees’ IWB? The roles of intrinsic motivation, 

creative self-efficacy and firms’ innovation climate. International Journal of Innovation 

Science. 

Anggadwita, G., & Indarti, N. (2024). Thematic analysis of women entrepreneurship in the 

internationalization of small and medium-sized enterprises (SMEs). Journal of 

Entrepreneurship in Emerging Economies, 17(1), 45–72. https://doi.org/10.1108/JEEE-03-

2024-0125 

Anika, A. A. (2024). Self–Leadership in The Context of Engaging in Professional Behaviour 

Change and Modification (A Systematic Review Analysis). European Journal of Applied 

Sciences, 12(06), 499–511. https://doi.org/10.14738/aivp.1206.17907.Anika 

Badrun, L. O. M., & Syukur, L. O. A. (2024). The Role Of Creativity In Entrepreneurship 

Development. Journal of Education Research, 5(2), 1792–1797. 

https://doi.org/10.37985/jer.v5i2.976 

Bandura, A. (1986). Social foundations of thought and action: A social cognitive theory. 

Englewood Cliffs, NJ: Prentice-Hall. 

Bandura, A. (1997). Self-efficacy: The exercise of control. New York, NY: W. H. Freeman. 



Bandura, A. (2012). On the functional properties of perceived self-efficacy revisited. Journal of 

Management, 38(1), 9–44. https://doi.org/10.1177/0149206311410606 

Banerjee, S. (2021). Self-leadership, entrepreneurial orientation, and innovation performance of 

firms. International Journal of Entrepreneurship, 25(2), 1–4. 

Bennis, W. (2021). Kepemimpinan dimulai dengan kepemimpinan diri sendiri. 

https://www.researchgate.net/publication/352217810_Teacher_Leadership_Begins_with_S

elf-Leadership 

Bpa.telkomuniversity. (2023). Data UMKM mahasiswa genap. 

https://bpa.telkomuniversity.ac.id/dashboard-kewirausahaan/ 

Brunel, O., Laviolette, E. M., & Radu-Lefebvre, M. (2017). Role models and entrepreneurial 

intention: The moderating effects of experience, self-esteem, and locus of control. Journal 

of Enterprising Culture, 25(2), 149–177. https://doi.org/10.1142/S0218495817500066 

Carden, J., Jones, R. J., & Passmore, J. (2022). Defining Self-Awareness in the Context of Adult 

Development: A Systematic Literature Review. Journal of Management Education, 46(1), 

140–177. https://doi.org/10.1177/1052562921990065 

Databoks. (2023). Pengusaha UMKM di Indonesia didominasi oleh Gen X. 

https://databoks.katadata.co.id/demografi/statistik/F6717937f8d31a4/pengusaha-umkm-di-

indonesia-didominasi-oleh-gen-x 

D’Intino, R. S., Goldsby, M. G., Houghton, J. D., & Neck, C. P. (2007). Self-Leadership: A Process 

for Entrepreneurial Success. Journal of Leadership & Organizational Studies, 13(4), 105–

120. https://doi.org/10.1177/10717919070130040101 

Duong, C. D., Tran, V. T., & St-Jean, É. (2024). Social cognitive career theory and higher 

education students’ entrepreneurial intention: The role of perceived educational support and 

perceived entrepreneurial opportunity. Journal of Entrepreneurship, Management and 

Innovation, 20(1), 86–102. https://doi.org/10.7341/20242015 

Elwood, C. (2022). Leadership in Veterinary Medicine. Wiley Blackwell. 

Evi, T., & Rachbini, W. (2022). Partial Least Squares (Teori Dan Praktek). Tahta Media Group. 

Fernando, D. (2020). Pengaruh orientasi kewirausahaan dan kapasitas inovasi terhadap kesuksesan 

proyek pada bidang fashion. Jurnal Manajemen dan Kewirausahaan, Universitas 

Tarumanagara. https://journal.untar.ac.id/index.php/JMDK/article/view/9581 

Fitri, D., & Dwita, V. (2024). Can self-leadership enhance the impact of motivation on 

entrepreneurial performance? MIX: Jurnal Ilmiah Manajemen, 14(3), 630–645. 

Greenland, S., Senn, S. J., Rothman, K. J., Carlin, J. B., Poole, C., Goodman, S. N., & Altman, D. 

G. (2016). Statistical tests, P values, confidence intervals, and power: a guide to 

misinterpretations. European Journal of Epidemiology, 31(4), 337–350. 

https://doi.org/10.1007/s10654-016-0149-3 

Gumilang, I., & Hidayatullah, D. S. (2018). Pengaruh Relative Advantage, Complexity, 

Compatibilty, Subjective Norm, dan Perceived Behavioral Control terhadap Niat 

Berwirausaha Online pada Lulusan Sekolah Bisnis di Bandung (Studi Kasus pada Sekolah 

Bisnis Manajemen Institut Teknologi Bandung dan Fak. E-Proceeding of Management, 



5(1), 360–369. 

Habib, S. N. (2024). Sosial media marketing dan pengaruhnya terhadap minat pembelian 

konsumen pada platform e-commerce [Skripsi, Universitas Hasanuddin]. Repositori 

Universitas Hasanuddin. 

https://repository.unhas.ac.id/id/eprint/42749/1/A021201051_skripsi_21-10-

2024%20bab%201-2.pdf 

Hair, J. F., Black, W. C., Babin, B. arry J., & Anderson, R. E. (2010). Multivariate Data Analysis, 

7th ed. In Prentice-Hall, Englewood Cliffs, NJ. https://doi.org/10.1002/9781118895238.ch8 

Hair, J. F., Black, W. C., Babin, B. J., & Anerson, R. E. (2020). Multivariate Data Analysis. In 

Prentice Hall International. https://doi.org/10.3390/polym12123016 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). A Primer on Partial Least Squares 

Structural Equation Modeling (PLS-SEM). SAGE. 

Harari, M. B., Williams, E. A., Castro, S. L., & Brant, K. K. (2021). Self-leadership: A meta-

analysis of over two decades of research. Journal of Osccupational and Organizational 

Psychology, 94(4), 890–923. https://doi.org/10.1111/joop.12365 

Haryanto, B., Purwanto, D., Dewi, A. S., & Cahyono, E. (2019). How does the type of product 

moderate consumers’ buying intentions towards traditional foods? (Study of consumer 

behavior in Indonesia). Journal of Asia Business Studies, 13(4), 525–542. 

https://doi.org/10.1108/JABS-10-2018-0299 

Hendrayati, H., Achyarsyah, M., Pradana, M., Mahphoth, M. H., & Syahidah, R. K. (2025). 

Revisiting literature on women entrepreneurs and religiosity: a bibliometric analysis. 

Cogent Business and Management, 12(1). https://doi.org/10.1080/23311975.2024.2446703 

Hossain, K., Soon Lee, K. C., Abdul Ghani Azmi, I. B., Idris, A. B., Alam, M. N., Rahman, M. 

A., & Mohd Ali, N. (2022). Impact of innovativeness, risk-taking, and proactiveness on 

export performance in a developing country: evidence of qualitative study. RAUSP 

Management Journal, 57(2), 165–181. https://doi.org/10.1108/RAUSP-01-2021-0002 

Houghton, J. D., & Neck, C. P. (2002). The revised self-leadership questionnaire: Testing a new 

measure of self-leadership. Journal of Managerial Psychology, 17(8), 672–691. 

https://doi.org/10.1108/02683940210450484 

House, J. S. (1981). Work stress and social support. Reading, MA: Addison-Wesley. 

Houser-Marko, L., & Sheldon, K. M. (2006). Motivating behavioral persistence: The self-as-doer 

construct. Personality and Social Psychology Bulletin, 32(8), 1037–1049. 

https://doi.org/10.1177/0146167206287974 

Iba, Z., & Wardhana, A. (2024). Operasionalisasi Variabel, Skala Pengukuran & Instrumen 

Penelitian Kuantitatif (M. Pradana (ed.)). CV. Eurika Media Aksara. 

Iskamto, D., Aftanorhan, A., & Ghazali, P. liza. (2022). The Mediating Role of SMEs’ 

Performance in the Relationship between Entrepreneur Competence and Satisfaction. 

Iqtishadia, 15(1), 46. https://doi.org/10.21043/iqtishadia.v15i1.14298 

Jhon, E. (2024). Pengaruh diskon dan online customer rating terhadap keputusan membeli pada 

layanan ShopeeFood: Studi kasus pada mahasiswa di Bandung dalam bentuk buku karya 



ilmiah [Buku karya ilmiah]. Open Library Telkom University. 

https://openlibrary.telkomuniversity.ac.id/home/catalog/id/214895/... 

Khairiah. (2020). Kinerja guru dalam perspektif budaya organisasi, kepemimpinan dan motivasi 

kerja [Skripsi, IAIN Bengkulu]. Repositori IAIN Bengkulu. 

http://repository.iainbengkulu.ac.id/5257/... 

Kholmurotovna, A. B. (2025). The Role and Importance of Self-Awareness and Assessment in A 

Person’s Life. Web of Scientist: International Scientific Research Journal (WoS), 4(1), 1–8. 

Kreiser, P. M., & Davis, J. (2010). Entrepreneurial Orientation and Firm Performance: The Unique 

Impact of Innovativeness, Proactiveness, and Risk-taking. Journal of Small Business and 

Entrepreneurship, 23(1), 39–51. https://doi.org/10.1080/08276331.2010.10593472 

Kreiser, P. M., Marino, L. D., Kuratko, D. F., & Weaver, K. M. (2013). Disaggregating 

entrepreneurial orientation: The non-linear impact of innovativeness, proactiveness and risk-

taking on SME performance. Small Business Economics, 40(2), 273–291. 

https://doi.org/10.1007/s11187-012-9460-x 

Kurniawan, S. A., Untoro, W., Haryanto, B., & Haryono, T. (2021). How to Make Them Coming 

Back? - Study on Indonesian Event Visitor’s Behavior. International Journal of Hospitality 

and Tourism Systems, 14(2), 81–91. 

Liana, L. (2009). Penggunaan MRA dengan SPSS untuk menguji pengaruh variabel moderating 

terhadap hubungan antara variabel independen dan variabel dependen. Dinamik, 14(2), 90–

97. 

Liguori, E. W., Winkler, C., Vanevenhoven, J., Winkel, D., & James, M. (2020). Entrepreneurship 

as a career choice: Intentions, attitudes, and outcome expectations. Journal of Small Business 

& Entrepreneurship, 32(5), 433–456. https://doi.org/10.1080/08276331.2019.1600857 

Linton, G. (2019). Innovativeness, risk-taking, and proactiveness in startups: a case study and 

conceptual development. Journal of Global Entrepreneurship Research, 9(20), 1–21. 

Liu, M., Gorgievski, M. J., Qi, J., & Paas, F. (2022). Perceived university support and 

entrepreneurial intentions: Do different students benefit differently? Studies in Educational 

Evaluation, 73, 101150. https://doi.org/10.1016/j.stueduc.2022.101150 

Liu, Q., & Peng, M. Y. P. (2025). Exploring factors influencing university students’ 

entrepreneurial intentions: The role of attitudes, beliefs, and environmental support. PLoS 

ONE, 20(1), 1–18. https://doi.org/10.1371/journal.pone.0316392 

Lone, A. H., & Baba, I. R. (2024). Entrepreneurial intentions of progressive farmers: the influence 

of innovativeness, risk-taking and proactiveness. Journal of Agribusiness in Developing and 

Emerging Economies, 14(4), 769–787. https://doi.org/10.1108/JADEE-08-2022-0185 

Lumpkin, G. T., & Dess, G. G. (1996). Clarifying the entrepreneurial orientation construct and 

linking it to performance. Academy of Management Review, 21(1), 135–172. 

https://doi.org/10.5465/amr.1996.9602161568 

Makai, A. L., & Dőry, T. (2023). Perceived university support and environment as a factor of 

entrepreneurial intention: Evidence from Western Transdanubia Region. PLOS ONE, 18(6), 

e0283850. https://doi.org/10.1371/journal.pone.0283850 



Manz, C. C. (1986). Self-leadership: Toward an expanded theory of self-influence processes in 

organizations. Academy of Management Review, 11(3), 585–600. 

https://doi.org/10.5465/amr.1986.4306242 

Martini, E. (2022). Impact of e-WOM and WOM on Destination Image in Shopping Tourism 

Business. Jurnal Dinamika Manajemen, 13(1), 66–77. 

https://doi.org/10.15294/jdm.v13i1.31819 

Memon, M., Ting, H., Cheah, J.-H., Thurasamy, R., Chuah, F., & Huei Cham, T. (2020). SAMPLE 

SIZE FOR SURVEY RESEARCH: REVIEW AND RECOMMENDATIONS. Journal of 

Applied Structural Equation Modeling, 4(2), 2590–4221. 

Miller, D. (1983). The correlates of entrepreneurship in three types of firms. Management Science, 

29(7), 770–791. https://doi.org/10.1287/mnsc.29.7.770 

Newman, A., Obschonka, M., Schwarz, S., Cohen, M., & Nielsen, I. (2019). Entrepreneurial self-

efficacy: A systematic review of the literature on its theoretical foundations, measurement, 

antecedents, and outcomes, and an agenda for future research. Journal of Vocational 

Behavior, 110, 403–419. https://doi.org/10.1016/j.jvb.2018.05.012 

Nurlatifah, F., Ariyanti, M., & Iskamto, D. (2025). The Effect of Social Media Marketing On 

Purchase Intention: The Mediating Role of Brand Image and Brand Trust. Quality - Access 

to Success, 26(205), 443–450. https://doi.org/10.47750/QAS/26.205.45 

Nwosu, H. E., & Garaev, R. (2022). Applying social cognitive theory to placement learning in 

business firms and students’ entrepreneurial intentions. The International Journal of 

Management Education, 20(2), 100631. https://doi.org/10.1016/j.ijme.2022.100631 

Nwosu, H. E., Obidike, I. C., Ugwu, L. E., Udeze, F. A., & Okolie, U. C. (2022). Applying social 

cognitive theory to placement learning in business firms and students’ entrepreneurial 

intentions. The International Journal of Management Education, 20(2), 100602. 

https://doi.org/10.1016/j.ijme.2022.100602 

Paschke, L. M., Dörfel, D., Steimke, R., Trempler, I., Magrabi, A., Ludwig, V. U., Schubert, T., 

Stelzel, C., & Walter, H. (2016). Individual differences in self-reported self-control predict 

successful emotion regulation. Social Cognitive and Affective Neuroscience, 11(8), 1193–

1204. https://doi.org/10.1093/scan/nsw036 

Pawestri, P., & Prasetyani, D. (2024). the Effect of Self-Awareness, Self-Control, Self-Motivation, 

Social Awareness, and Social Skills on Performance of Msme Women Enterprises. Al-

Dzahab, 5(1), 25–33. https://doi.org/10.32939/dhb.v5i1.3505 

Putri, M. K., & Madhani, M. R. (2023). Pengaruh orientasi kewirausahaan, orientasi pasar dan 

manajemen kualitas total terhadap kinerja bisnis UMKM di Kabupaten Bandung. 

https://pdfs.semanticscholar.org/... 

Qomari, N., Sanusi, A., & Supanti, F. (2021). Influence of self-leadership and entrepreneurial 

orientation toward performance mediated by organizational commitment on SMEs. 

International Journal of Environmental, Sustainability and Social Science, 2(1), 22–30. 

https://doi.org/10.38142/ijesss.v2i1.52 



Rachmawan, Y. S., Lizar, A. M., & Mangundjaya, W. L. (2015). The role of parent’s 

entrepreneurship, self-efficacy, and entrepreneurial intention of university students. The 

Journal of Developing Areas, 49(3), 402–409. https://doi.org/10.1353/jda.2015.0157 

Rivers, A. S., & Sanford, K. (2020). When we say “perceived support,” what do we mean? 

Contexts and components of support among people with serious medical conditions. Journal 

of Social and Personal Relationships, 37(10–11), 2758–2778. 

https://doi.org/10.1177/0265407520937350 

Roni, S. M., Djajadikerta, H., & Ahmad, M. A. N. (2015). PLS-SEM Approach to Second-order 

Factor of Deviant Behaviour: Constructing Perceived Behavioural Control. Procedia 

Economics and Finance, 28(April), 249–253. https://doi.org/10.1016/s2212-

5671(15)01107-7 

Roy, H. (2023). Pengaruh customer online review dan online customer rating terhadap keputusan 

pembelian di marketplace Lazada pada mahasiswa Telkom University [Skripsi, Telkom 

University]. Open Library Telkom University. https://openlibrary.telkomuniversity.ac.id/... 

Saeed, S., Yousafzai, S. Y., Yani-De-Soriano, M., & Muffatto, M. (2015). The Role of Perceived 

University Support in the Formation of Students’ Entrepreneurial Intention. Journal of Small 

Business Management, 53(4), 1127–1145. https://doi.org/10.1111/jsbm.12090 

Sagita, A., Yusof, M. S. M., Budiharjo, R., Nsereko, I., & Suhimi, S. (2025). Entrepreneurial 

networking as a mediator between entrepreneurial orientation and business performance: 

Insights from small business owners in Malaysia. Asian Economic and Financial Review, 

15(1), 76–97. https://doi.org/10.55493/5002.v15i1.5284 

Sahir, S. H. (2022). Metodologi Penelitian. Penerbit KBM Indonesia. 

Salovey, P., & Mayer, J. D. (1990). Emotional intelligence. Imagination, Cognition and 

Personality, 9(3), 185–211. https://doi.org/10.2190/DUGG-P24E-52WK-6CDG 

Salwa. (2023). Pengaruh online customer rating dan discount terhadap purchase decision pada 

layanan GoFood di Bandung Raya [Skripsi, Telkom University]. Repositori Telkom 

University. https://repositori.telkomuniversity.ac.id/... 

Salzen, E. A. (1998). Emotion and self-awareness. Applied Animal Behaviour Science, 57(3–4), 

299–313. https://doi.org/10.1016/S0168-1591(98)00104-X 

Saputra, Y. F. E., & Bahari, A. (2024). Analisis Determinan Dan Anteseden Penggunaan Quick 

Response Indonesian Standard (QRIS) Pada Pembayaran Digital. Management Studies and 

Entrepreneurship Journal (MSEJ), 5(1), 3026–3037. 

Sari, D. P., & Pendidikan. (2014). MENGEMBANGKAN KEMAMPUAN SELF 

REGULATION: RANAH KOGNITIF, MOTIVASI DAN METAKOGNISI. Delta-Pi: 

Jurnal Matematika Dan Pendidikan Matematika, 3(2), 28–38. 

Setianingrum, F. A. (2019). Pengaruh orientasi kewirausahaan, market orientation dan inovasi 

produk terhadap kinerja pemasaran UKM Gula Merah Dawe Kudus [Skripsi, IAIN Kudus]. 

http://repository.iainkudus.ac.id/... 

Slomski, V. G., Tavares de Souza Junior, A. V., Lavarda, C. E. F., Simão Kaveski, I. D., Slomski, 

V., Frois de Carvalho, R., & Fontes de Souza Vasconcelos, A. L. (2024). Environmental 

Factors, Personal Factors, and the Entrepreneurial Intentions of University Students from the 



Perspective of the Theory of Planned Behavior: Contributions to a Sustainable Vision of 

Entrepreneurship in the Business Area. Sustainability (Switzerland) , 16(13), 1–23. 

https://doi.org/10.3390/su16135304 

Soltani, Z., & Navimipour, N. J. (2016). Customer relationship management mechanisms: A 

systematic review of the state of the art literature and recommendations for future research. 

Computers in Human Behavior, 61, 667–688. https://doi.org/10.1016/j.chb.2016.03.008 

Su, Y., Zhu, Z., Chen, J., Jin, Y., Wang, T., Lin, C.-L., & Xu, D. (2021). Factors influencing 

entrepreneurial intention of university students in china: Integrating the perceived university 

support and theory of plannhu, Zeren Chen, Jingwen Jin, Yuanqing Wang, Ting Lin, Chien 

Liang Xu, Danyinged behavior. Sustainability (Switzerland), 13(8), 1–17. 

Sulistyawati, W., & Wahyudi, S. T. (2022). Analisis (deskriptif kuantitatif) motivasi belajar siswa 

dengan model blended learning di masa pandemi COVID-19. https://eprints.umpo.ac.id/... 

Syaharani. (2024). Pengaruh live streaming dan diskon terhadap keputusan pembelian produk 

Giwigewi di Shopee – Dalam bentuk buku karya ilmiah [Buku karya ilmiah]. Repositori 

Telkom University. https://repositori.telkomuniversity.ac.id/... 

Syarqawi, M., & Riofita, H. (2024). PENGARUH SEMANGAT KEWIRAUSAHAAN 

TERHADAP MOTIVASI DAN MINAT UNTUK MEMULAI USAHA : TINJAUAN 

LITERATUR. Jurnal Studi Multidisipliner, 8(6), 489–497. 

Tenschert, J., Furtner, M., & Peters, M. (2024). The effects of self-leadership and mindfulness 

training on leadership development: a systematic review. In Management Review Quarterly 

(Issue 0123456789). Springer International Publishing. https://doi.org/10.1007/s11301-024-

00448-7 

Utami, C. W., Tambunan, D., & Padmalia, M. (2021). Analysis of Innovation, Proactive, and Risk 

Taking as Presentations of Entrepreneurial Orientation towards Business Success of Second 

and Third Generation Family Business in Indonesia. Jurnal Entrepreneur Dan 

Entrepreneurship, 10(1), 1–22. https://doi.org/10.37715/jee.v10i1.1553 

Wales, W. J., Kraus, S., Filser, M., Stockmann, C., & Covin, J. G. (2021). Status quo penelitian 

tentang orientasi kewirausahaan: Tonggak percakapan dan perancah teoritis. 

https://www.sciencedirect.com/science/article/pii/S0148296320307177 

Widyawati, Syafrinadina, Kurniawan, S. A., Amien, N. N., Naruliza, E., Noya, R. S., Patty, M. R., 

Bindas, A., Salfitri, M., Suryandari, Astuti, A. D. S. T., Setiawan, D., Ijan, M. C., & 

Waileruny, H. T. (2025). Metode Penelitian Manajemen. CV. Mega Press Nusantara. 

Zhao, D., & Smallbone, D. (2019). What affects nascent entrepreneurs’ proactiveness. Asia Pacific 

Management Review, 24(4), 318–326. https://doi.org/10.1016/j.apmrv.2018.12.001 

Л.А., Є., & Liudmyla, Y. (2025). THE ROLE OF CREATIVE THINKING OF 

ENTREPRENEURS IN ECONOMIC DEVELOPMENT. Економічний Простір, 43–47. 

 


