
95 

 

DAFTAR PUSTAKA 

 

Aboelmaged, M. (2021). E-waste recycling behaviour: an integration of recycling 

habits into the technology acceptance model and the theory of planned 

behaviour. Cleaner Production. https://doi.org/10.1016/j.nhres.2023.06.006 

Agyeman, C. M. (2014). CONSUMERS’ BUYING BEHAVIOR TOWARDS 

GREEN PRODUCTS: AN EXPLORATORY STUDY. International Journal 

of Management Research and Business Strategy, 3. 

https://doi.org/10.18178/joebm.2017.5.4.505 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. https://doi.org/10.1016/0749-

5978(91)90020-T 

Al-Saud, K., AlAli, R., Al saud, A. M., Abouelela, A. S., Shehab, R. T., Moneim, 

D. A. A., & Hamid, A. E. M. (2024). Exploring the Aesthetic and Functional 

Aspects of Recycled Furniture in Promoting Sustainable Development: An 

Applied Approach for Interior Design Students. Sustainability (Switzerland) , 

16(10). https://doi.org/10.3390/su16104003 

Ananda, I. (2020). Adopsi Metode Persona Untuk Perancangan Aplikasi Travel 

Agent Berbasis Android. Computer Based Information System Journal, 8(2), 

15–21. https://doi.org/10.33884/cbis.v8i2.2420 

Angelina, K. (2021). Pembuatan User Persona pada UMKM Kebun Edamame 

Banyuwangi. 

https://repository.dinamika.ac.id/id/eprint/5660/1/18410100228-2021-

UNIVERSITASDINAMIKA.pdf 

Barbaritano, M., & Savelli, E. (2021). How consumer environmental responsibility 

affects the purchasing intention of design furniture products. Sustainability 

(Switzerland), 13(11). https://doi.org/10.3390/su13116140 

Borra, S. T. (2022). Plastic Waste Management: Turning Challenges Into 

Opportunities. In Journal of the American Dietetic Association (Vol. 102, 

Issue 5). 

Callewaert, P., Lerche Raadal, H., & Lyng, K. A. (2023). How to achieve ambitious 

recycling targets for plastic packaging waste? The environmental impact of 

increased waste separation and sorting in Norway. Waste Management, 

171(August), 218–226. https://doi.org/10.1016/j.wasman.2023.08.037 

Cao Minh, T., & Nguyen Thi Quynh, N. (2024). Factors affecting sustainable 

consumption behavior: Roles of pandemics and perceived consumer 

effectiveness. Cleaner and Responsible Consumption, 12(December 2023), 

100158. https://doi.org/10.1016/j.clrc.2023.100158 

Chen, M. F., & Tung, P. J. (2014). Developing an extended Theory of Planned 



96 

 

Behavior model to predict consumers’ intention to visit green hotels. 

International Journal of Hospitality Management, 36, 221–230. 

https://doi.org/10.1016/j.ijhm.2013.09.006 

Devi, R. S., Norida, W. S., & Parthaman, S. M. K. (2019). Malaysian consumers ’ 

preference for green packaging Salini Devi Rajendran * and Siti Norida 

Wahab Minder Kaur Parthaman Singh. International Journal of Society 

System Science, 11(4), 312–331. 

Dzaky Muhammad Dzulhijj, & Anas Hidayat. (2023). Peran Citra Merek Hijau dan 

Kesadaran Hijau Terhadap Niat Beli Hijau pada Konsumen IKEA di 

Indonesia. MAMEN: Jurnal Manajemen, 2(4), 444–458. 

https://doi.org/10.55123/mamen.v2i4.2377 

Farida, Y., Siswanto, N., & Vanany, I. (2024). Reverse logistics toward a circular 

economy: Consumer behavioral intention toward polyethylene terephthalate 

(PET) recycling in Indonesia. Case Studies in Chemical and Environmental 

Engineering, 10(June). https://doi.org/10.1016/j.cscee.2024.100807 

Gan, C., Wee, H. Y., Ozanne, L., & Kao, T. H. (2008). Consumers’ purchasing 

behavior towards green products in New Zealand. Innovative Marketing, 4(1), 

93–102. 

Geyer, R., Jambeck, J. R., & Law, K. L. (2017). Production, use, and fate of all 

plastics ever made. Science Advances, 3(7), 25–29. 

https://doi.org/10.1126/sciadv.1700782 

Ghazali, I., Abdul-Rashid, S. H., Md Dawal, S. Z., Aoyama, H., Sakundarini, N., 

Ho, F. H., & Herawan, S. G. (2021). Green product preferences considering 

cultural influences: a comparison study between Malaysia and Indonesia. 

Management of Environmental Quality: An International Journal, 32(5), 

1040–1063. https://doi.org/10.1108/MEQ-11-2020-0245 

Gritsch, L., Breslmayer, G., Rainer, R., Stipanovic, H., Tischberger-Aldrian, A., & 

Lederer, J. (2024). Critical properties of plastic packaging waste for recycling: 

A case study on non-beverage plastic bottles in an urban MSW system in 

Austria. Waste Management, 185(January), 10–24. 

https://doi.org/10.1016/j.wasman.2024.05.035 

Han, H., & Kim, Y. (2010). An investigation of green hotel customers’ decision 

formation: Developing an extended model of the theory of planned behavior. 

International Journal of Hospitality Management, 29(4), 659–668. 

https://doi.org/10.1016/j.ijhm.2010.01.001 

Heidbreder, L. M., Bablok, I., Drews, S., & Menzel, C. (2019). Tackling the plastic 

problem: A review on perceptions, behaviors, and interventions. Science of the 

Total Environment, 668, 1077–1093. 

https://doi.org/10.1016/j.scitotenv.2019.02.437 

Herrmann, C., Rhein, S., & Sträter, K. F. (2022). Consumers’ sustainability-related 



97 

 

perception of and willingness-to-pay for food packaging alternatives. 

Resources, Conservation and Recycling, 181(November 2021). 

https://doi.org/10.1016/j.resconrec.2022.106219 

Hiqmah, F. (2017). Observasi Tren Perilaku Pembelian Hijau Konsumen Indonesia 

Di Berbagai Industri. Journal of Business & Banking, 6(1), 27. 

https://doi.org/10.14414/jbb.v6i1.899 

Jambeck, J., Geyer, R., Wilcox, C., Siegler, T. R., Perryman, M., Andrady, A., 

Narayan, R., & Law, K. L. (2015). the Ocean : the Ocean : Marine Pollution, 

347(6223), 768-. 

https://science.sciencemag.org/CONTENT/347/6223/768.abstract 

Jia, Q., Islam, M. S., Hossain, M. S., Li, F., & Wang, Y. (2023). Understanding 

residents’ behaviour intention of recycling plastic waste in a densely populated 

megacity of emerging economy. Heliyon, 9(8), 1–11. 

https://doi.org/10.1016/j.heliyon.2023.e18921 

Jokonya, O. (2016). Validating technology acceptance model (TAM) during IT 

adoption in organizations. Proceedings - IEEE 7th International Conference 

on Cloud Computing Technology and Science, CloudCom 2015, 509–516. 

https://doi.org/10.1109/CloudCom.2015.56 

Joshi, Y., & Rahman, Z. (2015). Factors Affecting Green Purchase Behaviour and 

Future Research Directions. International Strategic Management Review, 

3(1–2), 128–143. https://doi.org/10.1016/j.ism.2015.04.001 

Karatu, V. M. H., & Mat, N. K. N. (2015). Predictors Masi, V., Karatu, H., 

Kamariah, N., & Mat, N. (2015). Predictors of Green Purchase Intention in 

Nigeria : The Mediating Role of Environmental Consciousness, 5(2), 291–

302. https://doi.org/10.5923/c.economics.201501.38of Green Purchase 

Intention. American Journal of Economics, 5(2), 291–302. 

https://doi.org/10.5923/c.economics.201501.38 

Kassab, A., Al Nabhani, D., Mohanty, P., Pannier, C., & Ayoub, G. Y. (2023). 

Advancing Plastic Recycling: Challenges and Opportunities in the Integration 

of 3D Printing and Distributed Recycling for a Circular Economy. Polymers, 

15(19). https://doi.org/10.3390/polym15193881 

Kibria, M. G., Masuk, N. I., Safayet, R., Nguyen, H. Q., & Mourshed, M. (2023). 

Plastic Waste: Challenges and Opportunities to Mitigate Pollution and 

Effective Management. In International Journal of Environmental Research 

(Vol. 17, Issue 1). https://doi.org/10.1007/s41742-023-00507-z 

Kong, W., Harun, A., Sulong, R. S., & Lily, J. (2014). The Influence of Consumers’ 

Perception of green Products on Green Purchase Intention. International 

Journal of Asian Social Science, 4(8), 924–939. http://www.aessweb.com/pdf-

files/ijass-2014-4(8)-924-939.pdf 

Korhonen, J., Nuur, C., Feldmann, A., & Birkie, S. E. (2018). Circular economy as 



98 

 

an essentially contested concept. Journal of Cleaner Production, 175, 544–

552. https://doi.org/10.1016/j.jclepro.2017.12.111 

Kousar, S., Afzal, M., Ahmed, F., & Bojnec, Š. (2022). Environmental Awareness 

and Air Quality: The Mediating Role of Environmental Protective Behaviors. 

Sustainability (Switzerland), 14(6), 1–20. https://doi.org/10.3390/su14063138 

Ksenia, P. (2013). Packaging Design as a Marketing Tool and Desire to Purchase. 

In Journal of Enterprise Information Management. 

https://www.theseus.fi/handle/10024/55293 

Kumar, M., Agarwal, A., Singh, P., & Singhal, A. K. (2017). Green packaging and 

marketing in promoting agribusiness. Green Packaging and Marketing in 

Promoting Agribusiness, 3(1), 17–24. 

Lestari, P., & Trihadiningrum, Y. (2019). The impact of improper solid waste 

management to plastic pollution in Indonesian coast and marine environment. 

Marine Pollution Bulletin, 149(April), 110505. 

https://doi.org/10.1016/j.marpolbul.2019.110505 

Lim, H. R., & An, S. (2021). Intention to purchase wellbeing food among Korean 

consumers: An application of the Theory of Planned Behavior. Food Quality 

and Preference, 88(October 2020). 

https://doi.org/10.1016/j.foodqual.2020.104101 

Lu, R., & Lu, Y. (2024). Analysis of Consumer Intentions and Behaviors in 

Purchasing Eco-Friendly Furniture. The Frontiers of Society, Science and 

Technology, 6(7), 27–34. https://doi.org/10.25236/fsst.2024.060705 

Maloney, J., Lee, M. Y., Jackson, V., & Miller-Spillman, K. A. (2014). Consumer 

willingness to purchase organic products: Application of the theory of planned 

behavior. Journal of Global Fashion Marketing, 5(4), 308–321. 

https://doi.org/10.1080/20932685.2014.925327 

Muposhi, A., MPingajira, M., & Wait, M. (2018). Factors influencing pro-

environmental behaviour : A focus on the use of non-plastic reusable shopping 

bags By Thesis submitted in fulfilment for the Degree of Philosophiae Doctor 

in Supervisor : Prof M Mpinganjira Co-Supervisor : Dr M Wait. 

Narula, S. A., & Desore, A. (2016). Framing green consumer behaviour research: 

Opportunities and challenges. Social Responsibility Journal, 12(1), 1–22. 

https://doi.org/10.1108/SRJ-08-2014-0112 

Nekmahmud, M., & Fekete-Farkas, M. (2020). Why not green marketing? 

Determinates of consumers’ intention to green purchase decision in a new 

developing nation. Sustainability (Switzerland), 12(19), 1–31. 

https://doi.org/10.3390/su12197880 

Niedermeier, A., Emberger-Klein, A., & Menrad, K. (2021). Drivers and barriers 

for purchasing green Fast-Moving Consumer Goods: A study of consumer 

preferences of glue sticks in Germany. Journal of Cleaner Production, 284, 



99 

 

124804. https://doi.org/10.1016/j.jclepro.2020.124804 

Ojo, A. O., & Fauzi, M. A. (2020). Environmental awareness and leadership 

commitment as determinants of IT professionals engagement in Green IT 

practices for environmental performance. Sustainable Production and 

Consumption, 24, 298–307. https://doi.org/10.1016/j.spc.2020.07.017 

Ritchie, J. R. B., & Crouch, G. I. (2003). The Competitive Destination A Sustainable 

Tourism Perspective. 

Ruokamo, E., Räisänen, M., & Kauppi, S. (2022). Consumer preferences for 

recycled plastics: Observations from a citizen survey. Journal of Cleaner 

Production, 379(September). https://doi.org/10.1016/j.jclepro.2022.134720 

Sharma, A., & Joshi, S. (2017). Green consumerism: Overview and further research 

directions. International Journal of Process Management and Benchmarking, 

7(2), 206–223. https://doi.org/10.1504/IJPMB.2017.083106 

Shogren, R., Wood, D., Orts, W., & Glenn, G. (2019). Plant-based materials and 

transitioning to a circular economy. Sustainable Production and Consumption, 

19(xxxx), 194–215. https://doi.org/10.1016/j.spc.2019.04.007 

Singh, N., & Walker, T. R. (2024). Plastic recycling: A panacea or environmental 

pollution problem. Npj Materials Sustainability, 2(1), 1–7. 

https://doi.org/10.1038/s44296-024-00024-w 

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The 

development of a multiple item scale. Journal of Retailing, 77(2), 203–220. 

https://doi.org/10.1016/S0022-4359(01)00041-0 

Tarkiainen, A., & Sundqvist, S. (2005). Subjective norms, attitudes and intentions 

of Finnish consumers in buying organic food. British Food Journal, 107(11), 

808–822. https://doi.org/10.1108/00070700510629760 

Taufique, K. M. R., & Vaithianathan, S. (2018). A fresh look at understanding 

Green consumer behavior among young urban Indian consumers through the 

lens of Theory of Planned Behavior. Journal of Cleaner Production, 183, 46–

55. https://doi.org/10.1016/j.jclepro.2018.02.097 

Trinh Le Tan and, & Quang, N. D. (2022). Influencing Factors on Eco-friendly 

Furniture Buying Behaviour in The City of Danang-Vietnam. 8, 2074–2097. 

V., A., & Aithal, P. S. (2023). Development of a New Conceptual Model: 

Consumers’ Purchase Intention towards Eco-friendly Bags. International 

Journal of Management, Technology, and Social Sciences, November, 154–

195. https://doi.org/10.47992/ijmts.2581.6012.0317 

Venkatachalam, V., Spierling, S., Celik, Y., Shamsuyeva, M., & Endres, H.-J. 

(2024). Recycling of Plastic Wastes – Substitution Potential of Recyclates 

based on Technical and Environmental Performance. Procedia CIRP, 122, 

425–430. https://doi.org/10.1016/j.procir.2024.01.062 



100 

 

Verhoef, P. C., Broekhuizen, T., Bart, Y., Bhattacharya, A., Dong, J. Q., Fabian, 

N., & Haenlein, M. (2021). Digital transformation : A multidisciplinary re fl 

ection and research agenda ☆. 122(September 2019), 889–901. 

Wang, S., Fan, J., Zhao, D., Yang, S., & Fu, Y. (2016). Predicting consumers’ 

intention to adopt hybrid electric vehicles: using an extended version of the 

theory of planned behavior model. Transportation, 43(1), 123–143. 

https://doi.org/10.1007/s11116-014-9567-9 

Williams, S. N., Armitage, C. J., Tampe, T., & Dienes, K. (2020). Public 

perceptions and experiences of social distancing and social isolation during 

the COVID-19 pandemic: A UK-based focus group study. BMJ Open, 10(7), 

1–8. https://doi.org/10.1136/bmjopen-2020-039334 

Xu, X., Hua, Y., Wang, S., & Xu, G. (2020). Determinants of consumer’s intention 

to purchase authentic green furniture. Resources, Conservation and Recycling, 

156(96), 104721. https://doi.org/10.1016/j.resconrec.2020.104721 

Yang, Y. C. (2017). Consumer Behavior towards Green Products. Journal of 

Economics, Business and Management, 5(4), 160–167. 

https://doi.org/10.18178/joebm.2017.5.4.505 

Yau, Y. (2012). Eco-labels and willingness to-pay: a Hong Kong study. Smart and 

Sustainable Built Environment, 1, 277–290. 

Ying, T. J. (2021). Consumer Perception towards the Transformation to Green 

Furniture in Malaysia. Global Business and Management Research: An 

International Jurnal, 13(4s), 105–123. 

 


