
105

DAFTAR PUSTAKA

Alalwan, A. A. (2018). Investigating the impact of social media advertising features

on customer purchase intention. International Journal of Information

Management, 45, 75–77.

Aji, P.T., Zakarijah, M., & Soenarto, S. (2021). Faktor-Faktor yang Mempengaruhi

Penerimaan dan Penggunaan E-Learning: Studi Kasus Pembelajaran Jarak

Jauh di SMK Ma’arif 1 Yogyakarta. Elinvo (Electronics, Informatics,

and Vocational Education).

Ardian Aldo Khansamaulana. (2024). Pemanfaatan Marketing Communication

dalam Membangun Brand Awareness Toko Suara Hati.

Azifah, N., & Dewi, C.K. (2016). Pengaruh Shopping Orientation, Online Trust Dan

Prior Online Purchase Experience Terhadap Online Purchase Intention

(Studi Pada Online Shop Hijabi House).

Bhardwaj, R., Yarrow, N., & Calì, M. (2020). EdTech in Indonesia—Ready for Take-

Off? [Joint product of the Education (EDU) and the Macroeconomics,

Trade and Investment (MTI) Global Practices of the World Bank Group].

The World Bank.

Cai, S., Luo, Q., Xin, F., and Fang, B. (2020). What drives the sales of paid

knowledge products? A two-phase approach. Information and

Management, 57(5), 103264

Chen, Y., Ding, D., Meng, L., Li, X., & Zhang, S. (2021). Understanding consumers

purchase intention towards online paid courses. Information Development.

https://doi.org/10.1177/02666669211027206

Chen, L., Xu, P., & Liu, D. (2020). Effect of Crowd Voting on Participation in

Crowdsourcing Contests. Journal of Management Information Systems,

37(2), 510– 535. https://doi.org/10.1080/07421222.2020.175 9342

Firmansyah, M. A. (2020). Komunikasi Pemasaran. Pasuruan: CV. Penerbit Qiara

Media

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25

Edisi ke-9 (9th ed.). Badan Penerbit Universitas Dipenogoro.

https://digilib.usm.ac.id/fek/index.php?p=show_detail&id=2134

https://doi.org/10.1177/02666669211027206
https://digilib.usm.ac.id/fek/index.php?p=show_detail&id=2134


106

Ghozali, I. (2021). Partial Least Squares: Konsep, Teknik, dan Aplikasi

Menggunakan Program SmartPLS 3.2.9 Untuk Penelitian Empiris, 3/E.

Badan Penerbit Undip

Hardiyanti, R., & Kadiyono, A.L. (2021). Analisis Faktor-Faktor yang Memengaruhi

Minat Pemanfaatan dan Penggunaan Sistem E-Learning pada Pegawai

Negeri Sipil (PNS). Syntax Literate ; Jurnal Ilmiah Indonesia.

Hamida Fara. (2024). Pengaruh Co-Branding Self Image Congruence terhadap

Purchase Intention di Mediasi Oleh C0[Branding Evaluation (Studi

Kasus Produk Co-Branding Samsung X BTS).

Haverila, M.J. Merlot Journal of Online Learning and Teaching Prior E-learning

Experience and Perceived Learning Outcomes in an Undergraduate E-

learning Course.

Hair, J. F., Ringle, C. M., and Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet.

Journal of Marketing Theory and Practice, 19(2), 139–152.

Hsu, C. L. and Lin, C. C. (2015). What drives purchase intention for paid mobile

apps? – An expectation confirmation model with perceived value.

Electronic Com merce Research and Applications, 14(1), 46–57.

Infinite Learning 2023, Visi Misi.,diakses pada 02 April 2024

https://www.infinitelearning.id/

Kazancoglu, I. and Aydin, H. (2018). An investigation of consumers’ purchase

intentions towards omni-channel shopping: A qualitative exploratory

study. International Journal of Retail and Distribution Management, 46(10),

959–976.

Paechter, M., Maier, B., & Macher, D. (2010). Students' expectations of, and

experiences in e-learning: Their relation to learning achievements and course

satisfaction. Comput. Educ., 54, 222-229.

Presetio, A., Rahman, D., Sary, F., Pasaribu & Sujipto, M. (2022). The Role of

Instagram social media marketing activities and brand equity towards

airlines customer response. International Journal of Data and Network

Science, 6(4), 1195-1200.

Preasetio, Adhi., Witarsyah, Nadiya Aulia., Indrawati (2023). The effect of e-WOM

on purchase intention in e-commerce in Indonesia through the expansion

of the information adoption model.(2024) International Journal of Data and

Network Science, 8 (3), pp. 1959-1968.

https://www.infinitelearning.id/


107

Rahadiyan, R.N., & Hendrawan, D. (2023). Pengaruh Perceived of Usefulnes

Perceived ease of use Terhadap Purchase Intention. Jurnal Manajemen

Pemasaran dan Perilaku Konsumen.

Indrawati, Yones, P. C. P., & Muthaiyah, S. (2023). eWOMvia the TikTok

application and its influence on the purchase intention of somethinc products.

Asia Pacific Management Review, 28(2), 174-184.

Hidayah, R.T., Adriansyah, I., & Utami, E.M. (2024). The Influence of Tiktok

EWOM on Purchase Intention for The Originote Skincare Products. Asean

International Journal of Business, 3(2), 141-153.

Sarstedt, M., & Cheah, J. H. (2019). Partial least squares structural equation

modeling using SmartPLS: a software review. Journal of Marketing

Analysis, 7(3), 196-202. https://doi.org/10.1057/s41270- 019-

00058-3

Sitorus, C. V., & Hidayat, A. M. (2019). Pengaruh Citra Merek Dan Kualitas Produk

Terhadap Minat Beli Iphone Di Bandug Tahun 2019. eProceedings of

Applied Science, 5(2).

Susanto, H., Sucahyo, Y.G., Ruldeviyani, Y., & Gandhi, A. (2018). Analysis of

Factors that Influence Purchase Intention on Omni-channel Services. 2018

International Conference on Advanced Computer Science and Information

Systems (ICACSIS), 151-155.

Suastiari, N.K., & Mahyuni, L.P. (2022). Determinants Of E-Commerce User

Satisfaction: The Mediating Role Of Purchase Intention. Jurnal Ekonomi

Bisnis dan Kewirausahaan.

Sugiyono. (2022). Metode Penelitian Kualitatif dan R & D (Edisi Kedia). Alfabeta

Senalasari, W., & Amelia, P. (2023). Switching Free Users to Paid Users: How to

Increase Purchase Intention In Edtech Industry. Inovbiz: Jurnal Inovasi

Bisnis, 11(2), 186-195.

Suriana, Rahmawati, & Ekawati, D. (2022). Partial Least Square-Structural Equation

Modeling pada Tingkat Kepuasan dan Persepsi Mahasiswa terhadap

Perkuliahan Online. Saintifik, 8(1), 10–19.

https://doi.org/10.31605/saintifik.v8i1.362

Sugiat, M., & Chaerudin, I. (2021). The Role of Changes in Customer Behavior on

Smart Marketing Strategies in the Post-COVID Pandemic Era. Journal of

Economics and Business UBS, 10(2), Juli- Desember, 2021.

https://doi.org/10.1057/s41270-
https://doi.org/10.31605/saintifik.v8i1.362


108

Thamizhvanan, A. & Xavier, M.J. (2013). Determinants of customers’ online

Umar, A.T., Baskoro, D.A., & Ahsan, J. (2023). Pengaruh Media

Pembelajaran terhadap Minat Belajar yang Dimoderasi oleh

Pengalaman Belajar Mahasiswa di Fakultas Ekonomi Universitas

Negeri Medan. Sustainable Jurnal Kajian Mutu Pendidikan.

Vackar, R.C., Lu, Y., & Wang, B. (2019). Understanding Key Drivers of Mooc

Satisfaction and Continuance Intention To Use.

Venkatesh, Thong, & Xu. (2012). Consumer Acceptance and Use of Information

Technology: Extending the Unified Theory of Acceptance and Use of

Technology. MIS Quarterly, 36(1), 157. https://doi.org/10.2307/41410412

Wang, T., Oh, L., Wang, K., & Yuan, Y. (2013). User adoption and purchasing

intention after free trial: an empirical study of mobile newspapers.

Information Systems and e- Business Management, 11, 189- 210.

Wang, S., Wang, J., Yang, F., Li, J., and Song, J. (2020). Determinants of consumers’

remanufactured products purchase intentions: Evidence from china.

International Journal of Production Research, 58(8), 2368–2383.

Wang, S., Paulo Esperança, J., & Wu, Q. (2022). Effects of Live Streaming

Proneness, Engagement and Intelligent Recommendation on

Users’ Purchase Intention in Short Video Community: Take TikTok

(DouYin) Online Courses as an Example. International Journal of

Human–Computer Interaction, 39(15), 3071–3083.

https://doi.org/10.1080/10447318.2022.2091653

Yasmin Savira., (2024). Pengaruh Electronic Word of Mouth (E-WOM) dan Product

Quality Terhadap Purchase Intention dengan Brand Image Sebagai

Mediator Melalui E- commerce Shopee Untuk Produk Kecantikan di Kota

Bandung - Dalam bentuk buku karya ilmiah

Yeo, V. C. S., Goh, S., and Rezaei, S. (2017). Consumer experiences, attitude and

behavioral intention toward Information Development 39(1)online food

delivery (OFD) services. Journal of Retailing and Consumer Services, 35,

150–162

https://doi.org/10.1080/10447318.2022.2091653

	DAFTAR PUSTAKA

