ABSTRACT

CV. Arsana Swastika Prima or with the trademark Arswama Media is a company
engaged in inde publishing and printing, in the midst of the unsteady publishing
and printing business Arswama Media still maintains its business to help inde
writers. So far, Arswama Media still relies on interpersonal promotion and without
marketing strategies, plans and programs. This study aims to determine the
planning and implementation of content management on Arswama Media's
Instagram account. This research uses qualitative descriptive method. With
triangulation data collection retrieval method. With the collection of data, the study
produced Instagram content. Making insights from Arswama Media's Instagram

account increase.
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