10

References

Afif, M., & Purwanto. (2020). Pengaruh Motivasi Belanja Hedonis, Gaya Hidup Berbelanja dan
Promosi Penjualan terhadap Pembelian Impulsif pada Konsumen Shopee ID. Jurnal Ap-
likasi Manajemen Dan Inovasi Bisnis, Volume 2 Nomor 2, 2621-3230.

Al Mutanafisa, T., & Retnaningsih. (2021). The Effect of Sales Promotion and Knowledge on
Impulsive Buying of Online Platform Consumers. Journal of Consumer Sciences , 06(01),
77-91.

Anggraini, D. (2023, December 8). Fenomena online shopping ubah kehidupan masyarakat. An-
taranews.Com. https://babel.antaranews.com/berita/382752/fenomena-online-shopping-
ubah-kehidupan-masyarakat

Aprilia, R. S., Indrawati, & Rachmawati, 1. (2023). The effect of hedonic shopping motivation
and sales promotion on impulse buying through positive emotion as intervening variables
on the marketplace shopee. Sustainable Future: Trends, Strategies and Development.
https://doi.org/10.1201/9781003335832-7

Creswell. (2018). Research Design (Qualitative, Quantitative, and Mixed Methods Approaches
(Fifth). SAGE Pulication, Inc.

Fauzi, F., Dencik, A. B., & Asiati, D. 1. (2019). Metodologi Penelitian untuk Manajemen dan
Akuntansi: Aplikasi SPSS dan EViews untuk Teknik Analisis Data. Salemba Empat.

Hair, J. F., Babin, B. J., Black, W. C., & Anderson, R. E. (2019). Multivariate Data Analysis (8th
ed.). Cengage.

idEA. (2022). Hasil Riset Harbolnas 2022. 1dea.or.Id. https://bit.ly/Riset Harbolnas2022

Indrawati, 1., Ramantoko, G., Widarmanti, T., Aziz, I. A., & Khan, F. U. (2022). Utilitarian,
hedonic, and self-esteem motives in online shopping. Spanish Journal of Marketing -
ESIC, 26(2), 231-246. https://doi.org/10.1108/SIME-06-2021-0113

Katadata.co.id. (2024, January 10). 5 E-Commerce dengan Pengunjung Terbanyak Sepanjang
2023. Databoks. https://databoks.katadata.co.id/datapublish/2024/01/10/5-e-commerce-
dengan-pengunjung-terbanyak-sepanjang-2023

Kompas.com. (2023, July 14). Simak Tren Belanja “Online” di “E-commerce” Usai Pandemi
Covid-19 . Kompas.Com. https://money.kompas.com/read/2023/07/14/060000926/-
simak-tren-belanja-online-di-e-commerce-usai-pandemi-covid-19

Kompasiana. (2024, January 9). Event tanggal kembar shopee: Diskon atau Jebakan Impulsif.
Kompasiana.Com. https://www.kompasiana.com/event-tanggal-kembar-shopee-diskon-
atau-jebakan-impulsif

Kurniadi, W., Setiawan, E. B., & Arubusman, D. A. (2022). Social Media Advertising and Event
Marketing’s Influence on Brand Awareness and Purchase Intention. Jurnal Ekonomi,
11(02). http://ejournal.seaninstitute.or.id/index.php/Ekonomi

Lee, C. H., & Chen, C. W. (2021). Impulse buying behaviors in live streaming commerce based
on the stimulus-organism-response framework. Information (Switzerland), 12(6).
https://doi.org/10.3390/inf0 12060241

Maghfiroh, L., & Prihandono, D. (2019). Management Analysis Journal The Role of Time Avail-
ability in Moderating Hedonic Shopping Motivation Toward Impulse Buying of Con-
cumer Online at Harbolnas’s Event. Management Analysis Journal, 8(2). http://maj.un-
nes.ac.id

Martaputri Hana, F. (2023). The Effect Of Festival Marketing On Consumer Perceptions At Sho-
pee Double Days (Study On Wear Labels Consumer). Jurnal Sains Pemasaran Indonesia,
22, No.l.

Ming, J., Jianqiu, Z., Bilal, M., Akram, U., & Fan, M. (2021). How social presence influences
impulse buying behavior in live streaming commerce? The role of S-O-R theory. Interna-
tional Journal of Web Information Systems, 17(4), 300-320.
https://doi.org/10.1108/1JWIS-02-2021-0012



11

Miranda, N., Putri, E., & Sudaryanto, B. (2022). Analisis Pengaruh Price Discount dan Daya
Tarik Iklan pada Aplikasi E-wallet terhadap Pembelian Impulsif Konsumen Generasi Z
(Studi Pada Mahasiswa Universitas Diponegoro Semarang). Diponegoro Journal of Man-
agement, 11(2). http://ejournal-s1.undip.ac.id/index.php/dbr

Prasetio, A., & Muchnita, A. (2022). The Role Website Quality, Credit Card, Sales Promotion
On Online Impulse Buying Behavior. Jurnal Manajemen, 26(3), 424-448.
https://doi.org/10.24912/jm.v26i3.922

Putra, A. P., & Adam, M. (2020). Pengaruh Shopping Enjoyment Terhadap Impulse Buying
Dengan Product Browsing sebagai Variabel Mediasi Pada Konsumen Shopee online Shop
(Studi Pada Mahasiswa Di universitas Syiah Kuala banda Aceh). Jurnal llmiah Maha-
siswa Ekonomi Manajemen, Vol.5, No.1, 52-61.

Ropik, M., & Ariyanti, M. (2020). Potential Impulse Buying on Product Honda Motor in West
Java. International Journal of Scientific and Research Publications (IJSRP), 11(1), 705—
722. https://doi.org/10.29322/ijsrp.11.01.2021.p10986

Sugiyono. (2021). Memahami Penelitian Kualitatif (19th ed.). Alfabeta.

Super You. (2023, May 22). Promo Tanggal Kembar, Apa Asal Mulanya? Superyou.Co.Id.
https://superyou.co.id/blog/keuangan/tanggal-kembar/

Tri Adiyuniarsih, F., Santyo Rusandi, D., & Sumelvia Dewi, A. (2023). Analisis Faktor yang
Mempengaruhi Pengambilan Keputusan pada Pembelian Tidak Terencana (Impulse Buy-
ing) Belanja Online Shopee Mahasiswa UKM PSM Umi Kulsum. Jurnal llmu Sosial, 01,
50-60.

Yuniarti, Y., Imastary Tan, M., Perdana Siregar, A., & Syukri Amri, A. I. (2021). Faktor Yang
mempengaruhi Impulse Buying Konsumen saat Moment ari Belanja Online Nasional
(HARBOLNAS). Jurnal Manajemen Terapan Dan Keuangan, Vol.10 No.01.

Yusniar. (2020). Festival Belanja pada momen Double days semakin populer di Indonesia. Eco-
nomicreview.Id. https://economicreview.id/festival-belanj a-pada-momen-double-days-
semakin-po puler-di-indonesia/

Zhang, J., Jiang, N., Turner, J. J., & Pahlevan-Sharif, S. (2022). The Impact of Scarcity on Con-
sumers’ Impulse Buying Based on the S-O-R Theory. Frontiers in Psychology, 13.
https://doi.org/10.3389/fpsyg.2022.792419



