DAFTAR ISI

HALAMAN PENGESAHAN ... i
HALAMAN ANTI PLAGIARISME ... i
HALAMAN PERNYATAAN ... iv
KATA PENGANTAR e %
ABSTRAK ettt nre e Vi
ABSTRACT ..t vii
DAFTAR ISI ..o viii
DAFTAR TABEL ...ttt Xii
DAFTAR GAMBAR ... s Xiv
DAFTAR LAMPIRAN ... oottt XV
BAB | PENDAHULUAN ...ttt 16
1.1 Gambaran Umum Objek Penelitian...........cccooviiiiniiiiniiiiienec s 16
1.1.1 SOMELNINC ...t 16

1.2 Latar BelaKang..........ccviieiiee e 17
1.3 Perumusan Masalah............cooeiiiiiiiiiiee s 26
1.4 Pertanyaan Penelitian ..........cccocoveiieiiiic e 27
1.5 Tujuan Penelitian........c.cooveiiieiie i 27
1.6 RUANG LINGKUD c..veeiie ettt 28
1.7 Manfaat Penelitian ... 28
1.8 Sistematika Penulisan Tugas AKNIr..........cccooiiiiiiiiii e 28
BAB 1 KAJIAN TEORITIS ... 30
2.1 TINJAUAN TOT ...ttt 30
2.1.1 Manajemen PEMASAIAN .........ccuriererierienieniesiesie e see e 30
2.1.2 CoNSUMEr BENAVIOL .......cocviiiiiieiiieieecee e 31
2.1.3 Buying Decision BENAVIOr ...........cccovveviiiiieece e 31



2.1.4 The Buyer DeCiSION PrOCESS........ccveiueriererieniesiisieseeeeie e 32

2.1.5 PUrChase DECISION .......ccuiuiiiiiiiiieiieieie sttt 33
2.1.6 Purchase INteNtioN ...........ccoiiiiiieiiieiese s 33
2.1.7 Digital MArketing ..........ccoceviririeiiiese et 35
2.1.8 Social Media Marketing .........ccocviveiieiicieseese e 36
2.1.9 Media SOSIAl ........cooveiiiicic e 37
2.1.00 EMOJiuiviiiiiiiiiieieieiie ettt et 38
2.1.11 POSItIVE AFfECE ..o 44
2.1.12 Hedonic dan UtHHtarian ..o 46
2.1.13 Firm-Generated CONENt .........c.coveiveiiiiiiieseeee s 48
2.1.14 Penelitian Terdahulu ... 51
2.2 Kerangka PEMIKITAN ........coviiiiiiiiiieesee s 56
2.3 HIPOESIS PENEITIAN ......viiiiiiicce s 58
BAB 1l METODE PENELITIAN ....ooiiiiii e 60
3.1 NS PENEITIAN ...t 60
3.2 Operasional Variabel dan Skala Pengkuruan .............ccocoovvvviinnnincnnnen 62
3.2.1 SKala PENQUKUIAN ......oveiiiiiiieiieieeieee e 65
3.3 Tahapan Penelitian ..........cccccveieiieiieie et 68
3.4 Populasi dan SAMPEI ......coooveiiiieiiece e 71
3.5 Teknik Pengumpulan Data ...........cccevviieiieiiiecie e 73
3.6 Validitas dan Reabilitas. ..o 74
3.6.1 UJi Validitas.......ccooveeiieiiiccie et 74
3.6.2 UJi READIITAS ..ot 75
3.7 Teknik ANAlISIS Datal........ccccoveiiiiiiiiiiisiieeeeee e 77
3.7.1 ANalisis DESKITPLIT.....cc.ociiiiiiiiisieeee e 77
3.7.2 Structural Equation Modeling (SEM) ... 79

X



3.7.3 Partial Least SQuare (PLS) ......cccoiiiiiinene e 79

3.7.4 Pengukuran Model OULET ...........cooiiiiiiieceeee e 80
3.7.5 Pengukuran Model INNET .........cooviiiiiiieee e 81
3.7.6 ANALISIS MEAIASI ....ccvvevveiiiee e 82
3.7.7 ANalisis MOGEIALOr .........ccveiiiiieiiieiee e 83
3. 7.8 UJi HIPOESIS ...ttt 84
BAB IV HASIL ANALISIS DATA DAN PEMBAHASAN .......ccooooiiiiiiiieee, 85
4.1 Karakteristik RESPONAEN ........c.ecviiiiieiii et 85
4.1.1 Karakteristik Responden berdasarkan Jenis Kelamin...........c...c........... 86
4.1.2 Karakteristik Responden berdasarkan Usia............ccccocveiiieiieiiiiennnnn, 87
4.1.3 Karakteristik Responden berdasarkan Pendidikan Terakhir................. 87
4.1.4 Karakteristik Responden berdasarkan Rentang Waktu Followers....... 88
4.2 Hasil PENEIITIAN. ......coiiiiiic e 89
4.2.1 Hasil Analisis Deskriptif tanpa EMOji ........ccoooviiiiiniiniiiieiccicns 89
4.2.2 Hasil Analisis Deskriptif dengan EMOji .......cccoocvvevvniniinieieiencicins 93
4.2.3 Analisis OUuter MOEl...........cccooiiiiiiiiiic e 98
4.2.4 Analisis Inner Model ... 104
4.2.5 UjJi HIPOEESIS ...vecvveitieit ettt 107
4.3 Pembahasan Hasil Penelitian.............ccoooiiiniiiiieceeee 108
4.3.1 Perspektif Responden terhadap Konten tanpa EMOJji ..........ccccveveeee. 108
4.3.2 Perspektif Responden terhadap Konten dengan Emoji ...................... 109
4.3.3 Pembahasan HipotesiS I.........ccoeiiiiieiii i 110
4.3.4 Pembahasan HipotesiS H..........ccccoviiiieiiiiiie e 110
4.3.5 Pembahasan Hipotesis H1 ... 111
4.3.6 Pembahasan Hipotesis IVa ..o 112
4.3.7 Pembahasan Hipotesis VD ... 113



BAB V KESIMPULAN DAN SARAN ..o 114

5.1 KESIMPUIAN ...t 114
5.2 SAIAN ...ttt 116
DAFTAR PUSTAKA L.ttt 117
LAMPIRAN ...ttt 130

X1



