
     126 
  

DAFTAR PUSTAKA 

 
Abdillah, W., & Hartono, J. (2015). Partial Least Square (PLS): Alternatif Structural 

Equation Modeling (SEM) dalam Penelitian Bisnis (D. Prabantini (ed.); 1st ed., 

pp. 1–310). ANDI. 

Accion. (2024). Amartha Expands Digital Lending, Enters New Partnership with 

Accion and Mastercard Center for Inclusive Growth. Accion. 

https://www.accion.org/news/amartha-expands-digital-lending-enters-new-

partnership-with-accion-and-mastercard-center-for-inclusive-growth/ 

Ali, B. J. A., & AlSondos, I. A. A. (2020). Operational efficiency and the adoption of 

accounting information system (AIS): a comprehensive review of the banking 

sectors. International Journal of Management, 11(6), 221–234. 

https://doi.org/10.34218/IJM.11.6.2020.021 

Amartha. (2024). Akses permodalan mikro untuk UMKM pedesaan. Amartha. 

https://amartha.com/individu/pinjaman-kelompok/ 

Anggadwita, G., Martini, E., Hendayani, R., & Kamil, M. R. (2021). The Role of 

Technology and Innovation Capabilities in Achieving Business Resilience of 

MSMEs During Covid-19: Empirical Study. 2021 9th International Conference 

on Information and Communication Technology (ICoICT), 1–6. 

https://ieeexplore.ieee.org/document/9527464 

Averina, R. Y., & Widagda, I. G. N. J. A. (2021). 肖沉 1, 2, 孙莉 1, 2∆, 曹杉杉 1, 2, 

梁浩 1, 2, 程焱 1, 2. Tjyybjb.Ac.Cn, 27(2), 635–637. 

Ayinaddis, S. G., Taye, B. A., & Yirsaw, B. G. (2023). Examining the effect of 

electronic banking service quality on customer satisfaction and loyalty: an 

implication for technological innovation. Journal of Innovation and 

Entrepreneurship, 12(1). https://doi.org/10.1186/s13731-023-00287-y 

Bao, T., Ding, Y., Gopal, R., & Möhlmann, M. (2023). 

Thrfile:///Users/AderakaFasha/Downloads/ya__pak palti.pdfowing Good Money 

After Bad: Risk Mitigation Strategies in the P2P Lending Platforms. Information 

Systems Frontiers, 0123456789. https://doi.org/10.1007/s10796-023-10423-4 



 

127 
 

Brostrrm, A., Mohammadi, A., & Saiedi, E. (2020). Distrust in Financial Institutions 

and Fintech Adoption: The Case of P2P Loans. SSRN Electronic Journal, June. 

https://doi.org/10.2139/ssrn.3124301 

Casidy, R., Nyadzayo, M., & Mohan, M. (2020). 

Servicefile:///Users/AderakaFasha/Downloads/10-1108_XJM-09-2020-0122.pdf 

innovation and adoption in industrial markets: An SME perspective. Industrial 

Marketing Management, 89(June), 157–170. 

https://doi.org/10.1016/j.indmarman.2019.06.008 

Chin, W. W. (1998). The Partial Least Squares Aproach to Structural Equation 

Modeling. In Modern Methods for Business Research (pp. 295–336). 

Choudhary, U., Kaur, S., & Pradesh, H. (2023). a Research Study on the Impact of 

Fintech on Customer a Research Study on the Impact of Fintech on Customer. 

September. 

Du, Z., & Wang, Q. (2024). The power of financial support in accelerating digital 

transformation and corporate innovation in China: evidence from banking and 

capital markets. Financial Innovation, 10(1), 1–34. 

https://doi.org/10.1186/s40854-023-00584-1 

feng,  changli, ma,  ruize, & jiang,  lin. (2020). The impact of service innovation on 

firm performance: a meta-analysis. Journal of Service Management, 32(3). 

Florian Castillo, O., Diaz León, D. Y., Obando Obando, S. Y., Suarez Torres, B., & 

Florian-Sanchez, O. D. (2022). Process Management for Customer Satisfaction in 

a SME Services Company. Exponential Technologies and Global Challenges: 

Moving toward a New Culture of Entrepreneurship and Innovation for 

Sustainable Development. 

Ghozali, I. (2014). Structural Equation Modeling Metode Alternatif dengan Partial 

Least Squares (PLS) (4th ed.). Badan Penerbit Universitas Diponegoro. 

Guenther, M., & Guenther, P. (2021). The complex firm financial effects of customer 

satisfaction improvements. International Journal of Research in Marketing, 

38(3), 639–662. https://doi.org/10.1016/j.ijresmar.2020.10.003 

H. Al-Dmour, H., Algharabat, R. S., Khawaja, R., & H. Al-Dmour, R. (2019). 



     128 
  

Investigating the impact of ECRM success factors on business performance: 

Jordanian commercial banks. Asia Pasific Journal of Marketing and Logistic, 

31(1). 

Hair, J. F., Hult, G. T. M., & Ringle, C. M. (2017). A Primer on Partial Least Squares 

Structural Equation Modeling (PLS-SEM) (2nd ed.). SAGE. 

Hamarat, Ç., & Broby, D. (2022). Regulatory constraint and small business lending: 

do innovative peer-to-peer lenders have an advantage? Financial Innovation, 8(1). 

https://doi.org/10.1186/s40854-022-00377-y 

Hanaysha, J. (2021). An Examination of Innovation Capabilities and Corporate 

Reputation in Banking Sector. Jindal Journal of Business Research, 10, 199–213. 

Hu, Z., Ding, S., Li, S., Chen, L., & Yang, S. (2019). Adoption intention of fintech 

services for bank users: An empirical examination with an extended technology 

acceptance model. Symmetry, 11(3). https://doi.org/10.3390/sym11030340 

Indrawan, R., & Yaniawati, P. (2017). Metodologi Penelitian Kuantitatif, Kualitatif, 

dan Campuran untuk Manajemen, Pembangunan, dan Pendidikan (Revisi) (N. F. 

Atif (ed.)). PT Refika Aditama. 

Jagtiani, J., & Lemieux, C. (2019). The roles of alternative data and machine learning 

in fintech lending: Evidence from the LendingClub consumer platform. Wiley, 

48(4), 1009–1029. 

Jamal, A., Mangkona, S., & Wahyudin, W. (2023). Transformasi Industri Keuangan 

melalui Perkembangan Teknologi Finansial (Fintech): Analisis Tantangan dan 

Peluang. Movere Journal, 5(02), 297–304. 

https://doi.org/10.53654/mv.v5i02.390 

Kholidah, H., Hijriah, H. Y., Mawardi, I., Huda, N., Herianingrum, S., & Alkausar, B. 

(2022). A Bibliometric mapping of peer-to-peer lending research based on 

economic and business perspective. Heliyon, 8(11). 

https://doi.org/10.1016/j.heliyon.2022.e11512 

Khoo, K. L. (2022). A study of service quality, corporate image, customer satisfaction, 

revisit intention and word-of-mouth: evidence from the KTV industry. PSU 

Research Review, 6(2), 105–119. https://doi.org/10.1108/PRR-08-2019-0029 



 

129 
 

Krisnawati, A., Fadila, P. S., Fariska, P., & Rizal, N. A. (2023). Financial Literacy and 

Behavioral Bias Towards Consumptive Behavior: Evidence from Bandung, 

Indonesia. MIMBAR : Jurnal Sosial Dan Pembangunan, 2021(79), 353–361. 

https://doi.org/10.29313/mimbar.v39i2.2967 

kwon,  he-boong, & lee,  john. (2019). Exploring the differential impact of 

environmental sustainability, operational efficiency, and corporate reputation on 

market valuation in high-tech-oriented firms. International Journal of Production 

Economics, 211, 1–14. 

Lepistö, K., Saunila, M., & Ukko, J. (2024). Enhancing customer satisfaction, 

personnel satisfaction and company reputation with total quality management: 

combining traditional and new views. Benchmarking, 31(1), 75–97. 

https://doi.org/10.1108/BIJ-12-2021-0749 

Liu, Y., Baals, L. J., Osterrieder, J., & Hadji-Misheva, B. (2024). Network centrality 

and credit risk: A comprehensive analysis of peer-to-peer lending dynamics. 

Finance Research Letters, 63(January), 105308. 

https://doi.org/10.1016/j.frl.2024.105308 

manohar,  sridhar, mittal,  amit, & marwah,  sanjiv. (2019). Service innovation, 

corporate reputation and word-of-mouth in the banking sector: A test on 

multigroup-moderated mediation effect. Benchmarking: An International 

Journal, 27(1). 

Maskara, P. K., Emre, K., & Chen, G. (2021). The role of P2P platforms in enhancing 

financial inclusion in the United States: An analysis of peer-to-peer lending across 

the rural–urban divide. Wiley, 50(3), 747–774. 

Masoud, R., & Basahel, S. (2023). The Effects of Digital Transformation on Firm 

Performance: The Role of Customer Experience and IT Innovation. Digital, 3(2), 

109–126. https://doi.org/10.3390/digital3020008 

Maulana, Y., & Wiharno, H. (2022). Fintech P2P Lending dan Pengaruhnya Terhadap 

Pertumbuhan Ekonomi Indonesia. Indonesian Journal of Strategic Management, 

5(1). https://doi.org/10.25134/ijsm.v5i1.5741 

Mudjahidin, Hidayat, A. A., & Aristio, A. P. (2021). Conceptual model of use behavior 



     130 
  

for peer-to-peer lending in Indonesia. Procedia Computer Science, 197(2021), 

215–222. https://doi.org/10.1016/j.procs.2021.12.134 

Nugraha, D. P., Setiawan, B., Nathan, R. J., & Fekete-Farkas, M. (2022). Fintech 

Adoption Drivers for Innovation for SMEs in Indonesia. Journal of Open 

Innovation: Technology, Market, and Complexity, 8(4). 

https://doi.org/10.3390/joitmc8040208 

Nwachukwu, C., & Vu, H. M. (2022). Service Innovation, Marketing Innovation and 

Customer Satisfaction: Moderating Role of Competitive Intensity. SAGE Open, 

12(2). https://doi.org/10.1177/21582440221082146 

OJK. (2020). YUK MENGENAL FINTECH P2P LENDING SEBAGAI ALTERNATIF 

INVESTASI SEKALIGUS PENDANAAN. Sikapiuangmu.Ojk.Go.Id. 

https://sikapiuangmu.ojk.go.id/FrontEnd/CMS/Article/20566#:~:text=Menurut 

Peraturan OJK No.77,penerima pinjaman) berbasis teknologi informasi. 

OJK. (2023). Peluncuran Roadmap Fintech P2P Lending 2023-2028. OJK. 

https://ojk.go.id/id/berita-dan-kegiatan/siaran-pers/Pages/Peluncuran-Roadmap-

Fintech-P2P-Lending-2023-2028.aspx 

Omoneye Olufunke Olasanmi. (2023). The Influence of Virtual Banking on 

Operational Efficiency. The International Journal of Business & Management, 

11(9), 63–68. https://doi.org/10.24940/theijbm/2023/v11/i9/bm2309-019 

Özkan, P., Süer, S., Keser, İ. K., & Kocakoç, İ. D. (2020). The effect of service quality 

and customer satisfaction on customer loyalty. International Journal of Bank 

Marketing, 38(2), 384–405. https://doi.org/10.1108/IJBM-03-2019-0096 

Pramaisshella, C. A., & Fisabilillah, L. W. P. (2023). Pengaruh Fintech Peer to Peer 

Lending terhadap Produk Domestik Bruto Indonesia. Independent: Journal of 

Economics, 2(2), 143–154. https://doi.org/10.26740/independent.v2i2.50969 

Purnamasari, E. D. (2020). Pengaruh Payment Gateway dan Peer to Peer Lending 

(P2P) terhadap Peningkatan Pendapatan di Kota Palembang. Jurnal Ilmiah 

Ekonomi Global Masa Kini, 11(1), 63–65. 

https://doi.org/10.36982/jiegmk.v11i1.1063 

Reinhard, Y., & Abdi, M. (2023). The Effect of Efficiency, Effectiveness, and 



 

131 
 

Financial Leverage on The Performance of Public Companies in Automotive Sub-

Sector. International Journal of Application on Economics and Business, 1(1), 

595–602. https://doi.org/10.24912/v1i1.595-602 

Rew, D., Jung, J., & Lovett, S. (2021). Examining the relationships between 

innovation, quality, productivity, and customer satisfaction in pure service 

companies. TQM Journal, 33(1), 57–70. https://doi.org/10.1108/TQM-10-2019-

0235 

Safitri, N., & Rahadjeng, E. R. (n.d.). Monograf. 

Salvador, J. L. G., & Díaz, G. M. (2024). Enhancing Business Decision Making 

through a 

Nfile:///Users/AderakaFasha/Downloads/Accelerated_Growth_of_Peer-to-

Peer_Lending_and_Its.pdfew Corporate Reputation Measurement Model: 

Practical Application in a Supplier Selection Process. Sustainability 

(Switzerland), 16(2). https://doi.org/10.3390/su16020523 

Santoso, W., Sitorus, P. M., Batunanggar, S., Krisanti, F. T., Anggadwita, G., & 

Alamsyah, A. (2020). Talent mapping: a strategic approach toward digitalization 

initiatives in the banking and financial technology (FinTech) industry in 

Indonesia. Journal of Science and Technology Policy Management, 12(3), 399–

420. https://doi.org/10.1108/JSTPM-04-2020-0075 

Shubhangi, S., Marshal, M. S., & Raj, K. K. (2020). What drives FinTech adoption? A 

multi-method evaluation using an adapted technology acceptance model. Emerald 

Publishing Limited, 58(8), 1675–1697. 

Silalahi, U. (2018). Metodologi Analisis Data dan Interpretasi Hasil untuk Penelitian 

Sosial Kuantitatif (1st ed.). PT Refika Aditama. 

Sugiyono. (2021). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Sutopo (ed.); 

2nd ed.). Alfabeta. 

Sunardi, J., Geok, S. K., Komarudin, K., Yuliarto, H., & Meikahani, R. (2021). Effect 

of blended learning, motivation, study hour on student learning achievement. 

Jurnal Keolahragaan, 9(2), 168–177. https://doi.org/10.21831/jk.v9i2.40508 

Suryono, R. R., Budi, I., & Purwandari, B. (2020). Challenges and trends of financial 



     132 
  

technology (Fintech): A systematic literature review. Information (Switzerland), 

11(12), 1–20. https://doi.org/10.3390/info11120590 

Suseno, B. D., Sugianto, E., Purnamasari, E., & Supriadi, A. (2023). Analysis of the 

Application of Operational Management in Manufacturing Companies in 

Bandung City: The Effect of Production Efficiency, Product Innovation, and 

Customer Satisfaction on Financial Performance. West Science Journal Economic 

and Entrepreneurship, 1(11), 339–350. https://doi.org/10.58812/wsjee.v1i11.35 

Syahril, W. N., & Rikumahu, B. (2019). PENGGUNAAN TECHNOLOGY 

ACCEPTANCE MODEL (TAM) DALAM ANALISIS MINAT PERILAKU 

PENGGUNAAN E-MONEY PADA MAHASISWA UNIVERSITAS TELKOM. 

Jurnal Mitra Manajemen, 3(2), 201-214. 

Tan, F. Z., & Olaore, G. O. (2022). Effect of organizational learning and effectiveness 

on the operations, employees productivity and management performance. 

Vilakshan - XIMB Journal of Management, 19(2), 110–127. 

https://doi.org/10.1108/xjm-09-2020-0122 

Taujanskaitė, K., & Milčius, E. (2022). Accelerated Growth of Peer-to-Peer Lending 

and Its Impact on the Consumer Credit Market: Evidence from Lithuania. 

Economies, 10(9). https://doi.org/10.3390/economies10090210 

Team Amartha Blog. (2022). 6 Faktor yang Pengaruhi Kepuasan Pelanggan. Wajib 

Catat! Amartha. 

Wang, C. K., Masukujjaman, M., Alam, S. S., Ahmad, I., Lin, C. Y., & Ho, Y. H. 

(2023). The Effects of Service Quality Performance on Customer Satisfaction for 

Non-Banking Financial Institutions in an Emerging Economy. International 

Journal of Financial Studies, 11(1). https://doi.org/10.3390/ijfs11010033 

Xiaoxiao, Y., & Qiangshen, A. (2020). Research on the Factors Affecting the 

Competitiveness of P2P Online Loan Platform. 126(Icfied), 270–276. 

https://doi.org/10.2991/aebmr.k.200306.047 

Yum, K., & Yoo, B. (2023). The Impact of Service Quality on Customer Loyalty 

through Customer Satisfaction in Mobile Social Media. Sustainability 

(Switzerland), 15(14). https://doi.org/10.3390/su151411214 



 

133 
 

Zaid Albadareen. (2023). the Impact of Marketing Financial Services on Customer 

Satisfaction (Case of Uption Company). EPRA International Journal of Economic 

and Business Review, May, 14–23. https://doi.org/10.36713/epra13381 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


