
326 
 

DAFTAR PUSTAKA 

 

Aa, P., Chk, K., Temiralieva, ;, Jabrayilzade, M. ;, Tick, T. ;, & Károly, K. (2023). 

The Utilization of Instagram as a Marketing Strategy for SME in Indonesia (A 

Case Study on @khimar.yumnaa) Corresponding author: Tick A. 

www.austinpublishinggroup.com 

Abdullayeva, G. (2024, Januari). The power of Instagram collaborations: Boosting 

your brand’s visibility. Planly [online]. https://planly.com/instagram-collab-

post/ [11 Juli 2024]. 

Adegbola, O., Gearhart, S., & Skarda-Mitchell, J. (2018). Using Instagram to 

Engage with (Potential) Consumers: A Study of Forbes Most Valuable 

Brands’ Use of Instagram. The Journal of Social Media in Society Fall, 7(2), 

232–251. 

Adetunji, R. R., Rashid, S. M., & Ishak, M. S. (2018). Social media marketing 

communication and consumer-based brand equity: An account of automotive 

brands in Malaysia. Jurnal Komunikasi: Malaysian Journal of 

Communication, 34(1), 1–19. https://doi.org/10.17576/JKMJC-2018-3401-01 

Ahmed, R. (2023). Exploring the Significance of Social Media Reels and Short 

Videos to Promote Business Online. Dhaka University Journal of 

Management, 15(1 & 2). https://doi.org/10.57240/DUJMV15A4 

Akbar, A. (2021a). Factors Influencing the Usage of Instagram for Business and its 

Effect on Financial Performance and Non-Financial Performance. Journal of 

Digitovation and Information System, 1, 43–55. 

https://doi.org/10.54433/JDIIS.2021100004 

Akbar, A. (2021b). Factors Influencing the Usage of Instagram for Business and its 

Effect on Financial Performance and Non-Financial Performance. Journal of 

Digitovation and Information System, 1, 43–55. 

https://doi.org/10.54433/JDIIS.2021100004 

Al Aziz, I. S. A., & Mufti, A. (2020). INEFFECTIVENESS IN THE CAPTIONS 

OF “INFO CEGATAN SOLO” INSTAGRAM ACCOUNT UPLOADS 

(KETIDAKEFEKTIFAN TAKARIR PADA UNGGAHAN AKUN 



 

 
 

327 

INSTAGRAM ’INFO CEGATAN SOLO’). Leksema: Jurnal Bahasa dan 

Sastra, 5(2), 111–122. https://doi.org/10.22515/ljbs.v5i2.2467 

Alcaraz, A. G., Balmori, G. R. C., Ricalde, J. D. C., & Pantoja, E. (2022). A Study 

on Utilizing Social Media Advertising through “Instagram Aesthetics” to 

Drive Purchase Intention. Journal of Business and Management Studies, 4(1), 

167–178. https://doi.org/10.32996/jbms.2022.4.1.20 

Aldira, N. P. (2020). Motif Penggunaan Fitur Stories Highlight Instagram sebagai 

Memori Media bagi Generasi Milenial. Avant Garde, 8(2), 149. 

https://doi.org/10.36080/ag.v8i2.1180 

Al-kalouti, J., Kumar, V., Kumar, N., Garza-Reyes, J. A., Upadhyay, A., & 

Zwiegelaar, J. B. (2020). Investigating innovation capability and 

organizational performance in service firms. Strategic Change, 29(1), 103–

113. https://doi.org/10.1002/jsc.2314 

Alkatili, A. A., Arya Budi Saputra, Aulia Zahra, Reyhan Arya Nugraha, Adi 

Prehanto, & Syti Sarah Maesaroh. (2022). Analisis Penggunaan Hashtag di 

Instagram dalam Meningkatkan Penjualan pada Usaha Thrift. Transformasi: 

Journal of Economics and Business Management, 1(4), 206–216. 

https://doi.org/10.56444/transformasi.v1i4.303 

Al-Razi, M. R., Tresnawaty, B., Suminar, J. R., & Aristi, N. (2022). Utilization of 

Webinars and Live Instagram As Tokocrypto Marketing Communication 

Media. Communicatus: Jurnal Ilmu komunikasi, 6(2), 171–188. 

https://doi.org/10.15575/cjik.v6i2.21304 

Alzougool, B. (2019). The use and continuance use of social media applications by 

small and medium enterprises in Kuwait. Global Knowledge, Memory and 

Communication, 68(6–7), 471–490. https://doi.org/10.1108/GKMC-11-2018-

0094 

Anjarsari, I., & Ariyanti, M. (2017). Analysis Factors Affecting Instagram 

Adoption by Online Shoppers in Bandung City. International Journal of 

Science and Research (IJSR), 6(8), 1376-1382. DOI: 10.21275/10081701. 

 



328 
 

Aripradono, H. W. (2020). Penerapan Komunikasi Digital Storytelling Pada Media 

Sosial Instagram. Teknika, 9(2), 121–128. 

https://doi.org/10.34148/teknika.v9i2.298 

Arisandi, D., & Sukri. (2017). An Analysis of the Expediency Social Media for 

Culinary Products Marketing on Micro and Middle Enterprise in Pekanbaru 

City. IOP Conference Series: Earth and Environmental Science, 97(1). 

https://doi.org/10.1088/1755-1315/97/1/012002 

Ashley, C., & Tuten, T. (2015). Creative Strategies in Social Media Marketing: An 

Exploratory Study of Branded Social Content and Consumer Engagement. 

Psychology and Marketing, 32(1), 15–27. https://doi.org/10.1002/mar.20761 

Assyifa, M. R., & Ariyanti, M. (2023). The Influence of Social Media Marketing 

Elements on Brand Engagement and Brand Knowledge on Indokids Baby 

&amp; Kid Mart. International Journal of Science and Management Studies 

(IJSMS), 183–192. https://doi.org/10.51386/25815946/ijsms-v6i4p122 

Bank Indonesia, & LPPI. (2015). Profil Bisnis Usaha Mikro, Kecil Dan Menengah 

(Umkm). Kajian dan Publikasi Sektor Riil Bank Indonesia. 

Barath. (2021, November). 7 Instagram carousel examples to inspire your content. 

Meetedgar [online]. https://meetedgar.com/blog/7-instagram-carousel-

examples-to-inspire-your-content/ [20 Juli  2024]. 

Beier, M., Wagner, K., & Beier, R. (2016). Association for Information Systems 

AIS Electronic Library (AISeL) SOCIAL MEDIA ADOPTION: BARRIERS 

TO THE STRATEGIC USE OF SOCIAL MEDIA IN SMES SOCIAL 

MEDIA ADOPTION: BARRIERS TO THE STRATEGIC USE OF SOCIAL 

MEDIA IN SMES. 

http://aisel.aisnet.org/ecis2016_rphttp://aisel.aisnet.org/ecis2016_rp/100 

Bojkov, N. (2023, Oktober). Everything you need to know about Instagram 

highlights. Embedsocial [online]. https://embedsocial.com/blog/instagram-

highlights/ [11 Juli 2024]. 

Bsport. (2022, Juni). The importance of Instagram for businesses. Bisport [online]. 

https://pro.bsport.io/en/blog/The-Importance-of-Instagram/ [11 Juli 2024]. 



 

 
 

329 

Caley, M. J., O’Leary, R. A., Fisher, R., Low-Choy, S., Johnson, S., & Mengersen, 

K. (2014). What is an expert? A systems perspective on expertise. Ecology 

and Evolution, 4(3), 231–242. https://doi.org/10.1002/ece3.926 

Chaffey & Ellis-Chadwick, D. & F. (2019). Digital Marketing: Strateg, 

Implementation, and practice. Angewandte Chemie International Edition, 

7(11), 951–952. 

Chaffey, D. (2022). Introducing the RACE growth system and RACE planning 

framework: Practical tools to improve your digital marketing. [online]. 

https://www.smartinsights.com/digital-marketing-strategy/race-a-practical-

framework-to-improve-your-digital-marketing/ [9 November  2023]. 

 Chaffey, D. (2023, November 3). The content marketing matrix. [online]. 

https://www.smartinsights.com/content-management/content-marketing-

strategy/the-content-marketing-matrix-new-infographic/ [10 November 

2023]. 

Chaffey, D., & Smith, P. R. (2018). Digital marketing / Dave Chaffey, Fiona Ellis-

Chadwick. Dalam Pearson Education. 

Chaffey, D., & Smith, P. R. (2022). Digital marketing excellence: Planning, 

optimizing and integrating online marketing. Dalam Digital Marketing 

Excellence: Planning, Optimizing and Integrating Online Marketing. 

https://doi.org/10.4324/9781003009498 

Chatterjee, S., & Kumar Kar, A. (2020). Why do small and medium enterprises use 

social media marketing and what is the impact: Empirical insights from India. 

International Journal of Information Management, 53, 102103. 

https://doi.org/10.1016/j.ijinfomgt.2020.102103 

Coffman, K., Putman, P., Adkisson, A., Kriner, B., & Monaghan, C. (2016). 

Waiting for the Expert to Arrive: Using a Community of Practice to Develop 

the Scholarly Identity of Doctoral Students. International Journal of Teaching 

and Learning in Higher Education, 28(1), 30–37. http://www.isetl.org/ijtlhe/ 

Colliander, J., & Marder, B. (2018). ‘Snap happy’ brands: Increasing publicity 

effectiveness through a snapshot aesthetic when marketing a brand on 



330 
 

Instagram. Computers in Human Behavior, 78, 34–43. 

https://doi.org/10.1016/j.chb.2017.09.015 

Creswell, J. W., & David Creswell, J. (2018). Research Design. Fifth Edition. 

D. Green, Dr. D., & Martinez, Dr. R. (2018). In a World of Social Media: A Case 

Study Analysis of Instagram. American Research Journal of Business and 

Management, 4(1). https://doi.org/10.21694/2379-1047.18012 

Decker, A. (2023). How to create a great social media strategy plan in 2023. 

HubSpot [online]. https://blog.hubspot.com/marketing/social-media-strategy-

for-your-business [7 Mei 2024]. 

Dewi, N. L. D. P., Sanica, I. G., Darma, G. S., & Lestari, N. P. N. E. (2022). 

Instagram Geotag. International journal of business, economics & 

management, 5(4), 403–412. https://doi.org/10.21744/ijbem.v5n4.2017 

Dijck, J. Van, & Poell, T. (2013). Understanding Social Media Logic. 

https://doi.org/10.12924/mac2013.01010002 

Dirgantara, H., & Rahmawati, W. T. (2022, Juni 22). Pentingnya peran UMKM 

sebagai tulang punggung program pengetasan kemiskinan. [online]. 

https://g20.kontan.co.id/news/pentingnya-peran-umkm-sebagai-tulang-

punggung-program-pengetasan-kemiskinan [10 Desember 2023]. 

Djafarova, E., & Bowes, T. (2021). ‘Instagram made Me buy it’: Generation Z 

impulse purchases in fashion industry. Journal of Retailing and Consumer 

Services, 59, 102345. https://doi.org/10.1016/j.jretconser.2020.102345 

Durée. (2022, Agustus). Why Adding Locations to Your Social Media Posts Is a 

Must. dureeandcompany. https://dureeandcompany.com/why-adding-

locations-to-your-social-media-posts-is-a-must/ 

DWIRI, B., HALAWEH, L., & ALHAFEZ, N. (2023). Factors Influencing 

Customers’ Attention and Decision on Instagram of Education Agencies in 

Istanbul: A Qualitative In-Depth Interview Study. International Journal of 

Current Science Research and Review, 06(04). 

https://doi.org/10.47191/ijcsrr/V6-i4-33 

Ehsan, A. (2020, September). The Importance of Instagram for Business. Linkedin. 

https://www.linkedin.com/pulse/importance-instagram-business-robin-ehsan/ 



 

 
 

331 

Eid, R., Abdelmoety, Z., & Agag, G. (2019). Antecedents and consequences of 

social media marketing use: an empirical study of the UK exporting B2B 

SMEs. Journal of Business & Industrial Marketing, 35(2), 284–305. 

https://doi.org/10.1108/JBIM-04-2018-0121 

Fakhreldin, H., & Miniesy, R. (2023). Social Media Use and its impact on Egyptian 

MSMEs’ Growth. European Conference on Social Media, 10(1), 68–77. 

https://doi.org/10.34190/ecsm.10.1.1091 

Fransiska, V., & Paramita, S. (2020). Live Shopping dalam Industri Komunikasi 

Digital melalui Instagram. Prologia, 4(1), 67. 

https://doi.org/10.24912/pr.v4i1.6435 

Gadetska, Z., & Tochalna, A. (2023). BUSINESS PROFILE IN SOCIAL 

NETWORKS – AN EFFECTIVE TOOL FOR BUSINESS. Market 

Infrastructure, 73. https://doi.org/10.32782/infrastruct73-31 

Gardašević, J., Lalović, P., & Fimić, N. (2020). The importance of using the social 

network Instagram in the development of women’s entrepreneurship. 

Ekonomija: teorija i praksa, 13(4), 99–113. 

https://doi.org/10.5937/etp2004099G 

Garifova, L. (2016). Realization of small businesses economic interests on 

instagram. Journal of Economics and Economic Education Research, 17(1), 

133–139. 

Harun, Z., & Tajudeen, F. P. (2020). Instagram as a Marketing Tool for Small and 

Medium Enterprises. International Journal of Technology Diffusion, 11(3), 

48–59. https://doi.org/10.4018/ijtd.2020070103 

Haydon, J. (2014). Using POST to create a social media strategy. Socialbrite 

[online]. https://www.socialbrite.org/2014/05/27/post-method-for-creating-

social-media-strategy/ [7 Mei 2024]. 

Heitman, S. (2023, Maret). 80+ Instagram caption ideas & examples for any 

business. Localiq [online]. https://localiq.com/blog/instagram-captions-ideas/ 

[7 Mei 2024]. 



332 
 

Hermawan, F., & Yoedtadi, M. G. (2022). Strategi Divisi Media Sosial Pada 

Penerbit BRIN dalam Menginformasikan Program Akuisisi Pengetahuan 

Lokal. Prologia, 7(1), 134–130. 

Hikmah Indriani, N., & Zelfia, Z. (2022). Content Analysis Of Instagram Stories 

Features As Interpersonal Communication Media For Instagram Users In 

Makassar City. RESPON JURNAL ILMIAH MAHASISWA ILMU 

KOMUNIKASI, 3(1), 150–157. https://doi.org/10.33096/respon.v3i1.107 

Hooker, C. (2019). Students and Corporate Social Media: Do College Students Care 

about Social Media Usernames? International Journal of Social Science 

Studies, 7(4), 79. https://doi.org/10.11114/ijsss.v7i4.4092 

Huey, T., & Yazdanifard, R. (2015). The Impact of Instagram on Consumers’ 

Travel Planning and Destination Choice. . International Journal of 

Management, Accounting and Economics, , 2(1), 81–98. 

Indrawan, R., & Yaniawati, R. P. (2014). Metodologi Penelitian. Refika Aditama. 

Indrawati. (2015a). Metode Penelitian Manajemen dan Bisnis Konvergensi 

Teknologi Komunikasi dan Informasi. Refika Aditama. 

Indrawati. (2015b). Metode Penelitian Manajemen dan Bisnis Konvergensi 

Teknologi Komunikasi dan Informasi (D. Sumayyah, Ed.). Rafika Aditama. 

Indrawati. (2018). Metode Penelitian Kualitatif Manajemen dan Bisnis 

Konvergensi Teknologi Informasi dan Komunikasi. Refika Aditama. 

Indrawati, & Ahmad, F. F. F. T. (2021). Analysis of MSMEs Instagram Ads 

Promotions in Indonesia: A Study in Katma, Native, Brader MKR, and Cathcy 

MSMEs (Vol. 11, Nomor 2). 

Indrawati, & Smart City Research Group. (2019). Inilah Cara Mengukur Kesiapan 

Suatu Kota Pintar. Intelegensia Media. 

Indriana Anjarsari, Maya Ariyanti, "Analysis Factors Affecting Instagram 

Adoption by Online Shoppers in Bandung City", International Journal of 

Science and Research (IJSR), Volume 6 Issue 8, August 2017, pp. 1378-1382, 

https://www.ijsr.net/getabstract.php?paperid=10081701 



 

 
 

333 

Indriyani, F., & Ardiansah, I. (2022). Analisis Strategi Pemasaran Media Sosial 

Galunggung Farm Menggunakan Metode Prace. Forum Agribisnis, 12(1), 50–

59. https://doi.org/10.29244/fagb.12.1.50-59 

Instagram. (2023a). About Instagram. https://about.instagram.com/. 

Instagram. (2023b). Instagram Business. https://business.instagram.com/. 

Istifaroh, H. ., & Rachmawati, I. . (2022). Pengaruh pemasaran jejaring media sosial 

Instagram Digital Amoeba dan keterkaitan konsumen terhadap niat beli 

konsumen. Fair Value: Jurnal Ilmiah Akuntansi Dan Keuangan, 5(4), 1934–

1940. https://doi.org/10.32670/fairvalue.v5i4.2603 

Izan, K., & Badar, N. A. (2023). Kota Cirebon fokus latih pemasaran digital bagi 

pelaku UMKM. https://www.antaranews.com/berita/3609078/kota-cirebon-

fokus-latih-pemasaran-digital-bagi-pelaku-umkm. 

Jagongo, A., & Kinyua, C. (2013). The Social Media and Entrepreneurship Growth 

(A New Business Communication Paradigm among SMEs in Nairobi). Dalam 

International Journal of Humanities and Social Science (Vol. 3, Nomor 10). 

www.ijhssnet.com 

Jamil, K., Dunnan, L., Gul, R. F., Shehzad, M. U., Gillani, S. H. M., & Awan, F. 

H. (2022). Role of Social Media Marketing Activities in Influencing Customer 

Intentions: A Perspective of a New Emerging Era. Frontiers in Psychology, 

12. https://doi.org/10.3389/fpsyg.2021.808525 

Jennings, R. (2007). The POST Method: Lessons on how to share your brand. 

[online]. https://www.toolshero.com/social-media/post-method/ [20 

November 2023]. 

Jones, N., Borgman, R., & Ulusoy, E. (2015). Impact of social media on small 

businesses. Journal of Small Business and Enterprise Development, 22(4), 

611–632. https://doi.org/10.1108/JSBED-09-2013-0133 

Kemenparekraf RI. (2020). Ayo, ke Batik Trusmi, Cirebon dan Lakukan 4 Aktivitas 

Seru Ini! Indonesia Travel. https://www.indonesia.travel/id/id/ide-

liburan/ayo-ke-batik-trusmi-cirebon-dan-lakukan-4-aktivitas-seru-ini 

Kemenparekraf RI. (2021). 10 Sentra Batik di Pulau Jawa yang menjadi destinasi 

wisata ekonomi kreatif. Kemenparekraf [online]. 



334 
 

https://kemenparekraf.go.id/ragam-ekonomi-kreatif/10-sentra-batik-di-pulau-

jawa-yang-menjadi-destinasi-wisata-ekonomi-kreatif [24 Desember 2023]. 

Kementerian Komunikasi dan Informatika. (2022, Maret 31). Transformasi Digital 

UMKM Jadi Prioritas Penguatan Fondasi Ekonomi [online]. 

https://www.kominfo.go.id/content/detail/40915/transformasi-digital-umkm-

jadi-prioritas-penguatan-fondasi-ekonomi/0/berita [24 Desember 2023].. 

Kertamukti, R., Nugroho, H., & Wahyono, S. B. (2019). Kontruksi ldentitas 

Melalui Stories Highlight Instagram Kalangan Kelas Menengah. Jurnal 

ASPIKOM, 4(1), 26. https://doi.org/10.24329/aspikom.v4i1.502 

Ketelaar, P. E., Willemsen, L. M., Sleven, L., & Kerkhof, P. (2015). The Good, the 

Bad, and the Expert: How Consumer Expertise Affects Review Valence 

Effects on Purchase Intentions in Online Product Reviews. Journal of 

Computer-Mediated Communication, 20(6), 649–666. 

https://doi.org/10.1111/jcc4.12139 

Khaerul, I. (2023). Hanya 25 persen UMKM Kota Cirebon masuk digital. Antara 

News [online]. https://jabar.antaranews.com/berita/334037/hanya-25-persen-

umkm-kota-cirebon-masuk-digital [12 November 2023]. 

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., Silvestre, B. S., Helmond, A., 

Nieborg, D. B., van der Vlist, F. N., Petrovici, M. A., Criado, J. I., Sandoval-

Almazan, R., & Gil-Garcia, J. R. (2013). Social media? Get serious! 

Understanding the functional building blocks of social media. Government 

Information Quarterly. 

Konstantopoulou, A., Rizomyliotis, I., Konstantoulaki, K., & Badahdah, R. (2019). 

Improving SMEs’ competitiveness with the use of Instagram influencer 

advertising and eWOM. International Journal of Organizational Analysis, 

27(2), 308–321. https://doi.org/10.1108/IJOA-04-2018-1406 

Kotler, P., & Armstrong, G. (2012). prinsip-prinsip permasaran (13 ed.). Erlangga. 

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran (13 ed.). Erlangga. 

Kotler, P., & Keller, K. L. (2016). Marketing management. Pearson Education 

Limited. 



 

 
 

335 

Kotler, P., Kertajaya, H., & Setiawan, I. (2017). Marketing 4.0 : moving from 

traditional to digital . John Wiley & Sons. 

Kusumasondjaja, S. (2018). VISUAL AESTHETICS, VIVIDNESS, AND 

MESSAGE TYPES IN LUXURY BRAND COMMUNICATION ON 

INSTAGRAM. Global Fashion Management Conference, 2018, 20–21. 

https://doi.org/10.15444/GMC2018.01.03.04 

Laily, I. N. (2021). Batik Trusmi Cirebon: Warisan luhur khas Kesultanan Cirebon. 

KataData [online]. 

https://katadata.co.id/berita/nasional/61123a832231f/batik-trusmi-cirebon-

warisan-luhur-khas-kesultanan-cirebon [11 Juli 2024]. 

Lauwrence, A. T., Ramadanty, S., & Widyakusumastuti, M. A. (2024). Interaction 

through Online Customer Engagement in Social Media Marketing on 

Increasing Brand Loyalty. 2024 18th International Conference on Ubiquitous 

Information Management and Communication (IMCOM), 1–5. 

https://doi.org/10.1109/IMCOM60618.2024.10418446 

Lee, J. E., Hur, S., & Watkins, B. (2018). Visual communication of luxury fashion 

brands on social media: effects of visual complexity and brand familiarity. 

Journal of Brand Management, 25(5), 449–462. 

https://doi.org/10.1057/s41262-018-0092-6 

Liandana, M., Pradipta, G. A., Ayu, P. D. W., Wijaya, I. G. N. P. A., Artamerta, A. 

N., & Setiawan, I. K. A. A. (2023). Digitalisasi Logo dan Pelatihan 

Penggunaan Media Sosial Bisnis Pada UMKM Eka Multi Teknik. Jurnal 

Pengabdian Literasi Digital Indonesia, 2(1), 30–37. 

https://doi.org/10.57119/abdimas.v2i1.27 

Mardhiyani, N. L., Rachma Febriyani, A., Muntakhib, A., & Noviani, N. L. (2023). 

Strengthening Destination Branding through Link in Bio Tools (A Study on 

Puro Mangkunegaran Digital Platform). E3S Web of Conferences, 448, 

02002. https://doi.org/10.1051/e3sconf/202344802002 

Martadikusumah, T. A. A., & Indrawati. (2024). Digital Marketing Implementation 

by Culinary Micro Small Medium Enterprises During Covid-19 (An Indonesia 



336 
 

Case). Quality - Access to Success, 25(198), 229–235. 

https://doi.org/10.47750/QAS/25.198.25 

Martin, T. G., BURGMAN, M. A., FIDLER, F., KUHNERT, P. M., LOW‐CHOY, 

S., MCBRIDE, M., & MENGERSEN, K. (2012). Eliciting Expert Knowledge 

in Conservation Science. Conservation Biology, 26(1), 29–38. 

https://doi.org/10.1111/j.1523-1739.2011.01806.x 

Maryani, & Perbangsa, A. S. (2021). Digital Marketing for Small and Medium 

Enterprise (SME) in Indonesia. 2021 International Conference on Information 

Management and Technology (ICIMTech), 506–511. 

https://doi.org/10.1109/ICIMTech53080.2021.9534983 

Masrianto, A., Hartoyo, H., Hubeis, A. V. S., & Hasanah, N. (2022). Digital 

Marketing Utilization Index for Evaluating and Improving Company Digital 

Marketing Capability. Journal of Open Innovation: Technology, Market, and 

Complexity, 8(3). https://doi.org/10.3390/joitmc8030153 

Meisyaroh, S., & Surya, A. K. (2022). UTILIZATION OF INSTAGRAM 

SHOPPING FEATURES AS A MEDIA FOR MARKETING 

COMMUNICATION FOR ONLINE STORES CARL AND CLAIRE. Jurnal 

Komunikasi dan Bisnis, 10(1), 59–70. https://doi.org/10.46806/jkb.v10i1.866 

Molnar, P. (2024, Februari 24). Instagram bio for small business: 9 examples and 

tips. Flodesk. https://flodesk.com/blog/instagram-bio-for-small-business/ 

Nguyen, V. H., Sukunesan, S., & Huynh, M. (2022). Web scraping Instagram Pre 

and During Covid-19: Examining customer engagement on Australian SMEs 

accounts. Australasian Journal of Information Systems, 26. 

https://doi.org/10.3127/ajis.v26i0.3447 

Nyoko, A. E. L. (2022). The role of social media marketing during the Covid-19 

pandemic. Jurnal Manajemen Maranatha, 21(2), 113–120. 

https://doi.org/10.28932/jmm.v21i2.4667 

Pambudi, B. S. (2018). PENERAPAN ETIKA BISNIS PADA USAHA KECIL 

DAN MENENGAH MELALUI PEMANFAATAN COMPUTER 

MEDIATED COMUNICATION/MEDIA SOCIAL INSTAGRAM. Seminar 

Nasional dan Call for Paper Sustainable Competitive Advantage (SCA) 8. 



 

 
 

337 

Perron, L. (2019). Using the RACE Framework for your digital marketing – Part 1: 

How to reach potential customers. Viral Solutions [online]. 

https://viralsolutions.net/race-framework-part-1-reach-potential-customers/ 

[12 November 2023].Portal Data Statistik Sektoral Kota Cirebon. (2022). 

Usaha Mikro Kecil Menengah (UMKM Perbidang Usaha. 

https://data.cirebonkota.go.id/dataset/cd252ec2-a3f3-5ed1-b451-

ada01547021b/dokumen/7b95bd9c-f99c-56b0-b540-e207f30e00e3. 

Porter, B. (2021). Instagram story highlights. Buffer [online]. 

https://buffer.com/social-media-terms/instagram-highlights [11 Juni 2024]. 

Pulizzi, J., & Rose, R. (2013). Build a Successful Content Marketing Strategy in 7 

Steps. Content Marketing Institute (CMI). 

Putri, S. O., & Fathurrahman, A. (2020). Supporting Entrepreneurship through 

Social Media. Proceeding of International Conference on Business, 

Economics, Social Sciences, and Humanities, 1, 223–227. 

https://doi.org/10.34010/icobest.v1i.39 

Rahyadi, I., Fransiska, M., Hardjantini, V., Lay, M., & Onasie, T. Y. (2023). 

Instagram Feeds for Commercial Purpose Based on the Carousel Posts from 

Indonesian Marketplace Accounts. 2023 International Conference On Cyber 

Management And Engineering (CyMaEn), 458–462. 

https://doi.org/10.1109/CyMaEn57228.2023.10051073 

Raji, R. A., Mohd Rashid, S., Mohd Ishak, S., & Mohamad, B. (2020). Do Firm-

Created Contents on Social Media Enhance Brand Equity and Consumer 

Response Among Consumers of Automotive Brands? Journal of Promotion 

Management, 26(1), 19–49. https://doi.org/10.1080/10496491.2019.1612490 

Ridho, M. A. (2021a). DESIGNING BRAND ACTIVATION THROUGH 

INSTAGRAM FOR SEMANDTIK. Journal of Visual Communication 

Design, 5(2), 25–37. https://doi.org/10.37715/vcd.v5i2.2325 

Ridho, M. A. (2021b). DESIGNING BRAND ACTIVATION THROUGH 

INSTAGRAM FOR SEMANDTIK. Journal of Visual Communication 

Design, 5(2), 25–37. https://doi.org/10.37715/vcd.v5i2.2325 



338 
 

Riskita, A. (2022, September 23). Content Marketing Matrix, format konten untuk 

bisnismu. SIRCLO Store [online]. https://store.sirclo.com/blog/marketing-

matrix/ [11 Juni 2024]. 

Romano, A. (2023). IMPACT OF SOCIAL MEDIA MARKETING ON FASHION 

INDUSTRY IN ITALY. Dalam International Journal of Fashion and Design 

(Vol. 2, Nomor 1). www.iprjb.org 

Rosita, J., Ihalauw, J. J. O. I., Abdi, A. S., & Sirine, H. (2023). The Effect of 

Entrepreneurial Orientation and Social Media Adoption on Marketing 

Performance of Culinary Start-up Business. Journal of System and 

Management Sciences, 13(3), 29–51. 

https://doi.org/10.33168/JSMS.2023.0303 

Ross, G. (2020). Boost your brand: 10 ways to use Instagram carousel posts. Blush 

Design [online]. https://blush.design/blog/post/instagram-carousel-posts [11 

Juni 2024]. 

Royani, D., Nidaan, M., Chofiyya, N., & Handayani, R. (2016). Jambi-English 

Language Teaching Journal CAPTIONS WRITING IN INSTAGRAM: 

UNDERSTANDING THE MEANING AND THE COMMUNICATIVE 

FUNCTION IN LEARNING A LANGUAGE (Nomor 2). http://online-

journal.unja.ac.id/index.php/jelt/indexehttp://online-

journal.unja.ac.id/index.php/jelt/index 

Sam, S. L. (2024, Januari). 20+ Instagram Small Business Hashtags in 2024. 

slammedialab. https://www.slammedialab.com/post/small-business-hashtags-

instagram 

Saura, J. R. (2021). Using Data Sciences in Digital Marketing: Framework, 

methods, and performance metrics. Journal of Innovation & Knowledge, 6, 

92–102. https://doi.org/10.1016/j.jik.2020.08.001 

Schaffner, A. (2019). Social Media Marketing Workbook 2019: How to Leverage 

The Power of Facebook Advertising, Instagram Marketing, YouTube and SEO 

To Explode Your Business and Personal Brand. 

Sekaran, U., & Bougie, R. (2016). Metode Penelitian untuk Bisnis: Pendekatan 

Membangun Keterampilan (7 ed.). Willy & Sons. 



 

 
 

339 

Sekaran, U., & Bougie, R. (2017). Buku Metode Penelitian Untuk Bisnis, Edisi 6 

Buku 2. Dalam Jakarta: Salemba Empat. 

Sekran, U., & Bougie, R. (2017). Metode Penelitian untuk Bisnis, Edisi 6 Buku 1 

(6 ed., Vol. 1). Salemba Empat. 

SheCommerce. (2020, Juli). Why you need to take advantage of Instagram story 

highlights. SheCommerce Academy [online]. 

https://www.shecommerceacademy.com/blog/why-you-need-to-take-

advantage-of-instagram-story-highlights [11 Juni 2024]. 

Sheldon, P., & Bryant, K. (2016). Instagram: Motives for its use and relationship 

to narcissism and contextual age. Computers in Human Behavior, 58. 

https://doi.org/10.1016/j.chb.2015.12.059 

Shuai, J. J., & Wu, W. W. (2011). Evaluating the influence of E-marketing on hotel 

performance by DEA and grey entropy. Expert Systems with Applications, 

38(7). https://doi.org/10.1016/j.eswa.2011.01.086 

sketchcorp. (2023, Februari). How to make Instagram Reels work for your business. 

[online]. https://sketchcorp.com/how-to-make-instagram-reels-work-for-

your-business/ [11 Juni 2024]. 

Soedarsono, D. K., Mohamad, B., Adamu, A. A., & Aline Pradita, K. (2020). 

Managing Digital Marketing Communication of Coffee Shop Using 

Instagram. International Journal of Interactive Mobile Technologies (iJIM), 

14(05), 108. https://doi.org/10.3991/ijim.v14i05.13351 

Stocchi, L., Pourazad, N., Michaelidou, N., Tanusondjaja, A., & Harrigan, P. 

(2022). Marketing research on Mobile apps: past, present and future. Journal 

of the Academy of Marketing Science, 50(2), 195–225. 

https://doi.org/10.1007/S11747-021-00815-W/TABLES/5 

Sugiyono. (2018). Metode Penelitian Bisnis Pendekatan Kuantitatif, Kualitatif, 

Kombinasi, dan R&D. Alfabeta. 

Syadhana, J. P., Perbawasari, S., & Hafiar, H. (2020). Perencanaan strategi media 

sosial akun Instagram @peopleattiket oleh PT. Global Tiket Network. Jurnal 

Manajemen Komunikasi, 5(1), 36–59. 



340 
 

Thamrin, M. H., Eriza, F., Nasution, F. A., Yusuf, M., & Indainanto, Y. I. (2023). 

Digital Marketing of Handicraft SMEs in Medan City: Learning Evaluation. 

Studies in Media and Communication, 11(6), 188. 

https://doi.org/10.11114/smc.v11i6.5967 

Tiago, M. T. P. M. B., & Veríssimo, J. M. C. (2014). Digital marketing and social 

media: Why bother? Business Horizons, 57(6), 703–708. 

https://doi.org/10.1016/j.bushor.2014.07.002 

Trunfio, M., & Rossi, S. (2021). Conceptualising and measuring social media 

engagement: A systematic literature review. Italian Journal of Marketing 2021 

2021:3, 2021(3), 267–292. https://doi.org/10.1007/S43039-021-00035-8 

Tudose, M. B., & Avasilcai, S. (2020a). A Review of the Research on Financial 

Performance and Its Determinants. Springer Proceedings in Business and 

Economics, 229–244. https://doi.org/10.1007/978-3-030-44711-3_17 

Tudose, M. B., & Avasilcai, S. (2020b). A Review of the Research on Financial 

Performance and Its Determinants (hlm. 229–244). 

https://doi.org/10.1007/978-3-030-44711-3_17 

Ullah, I., Khan, M., Rakhmonov, D. A., Bakhritdinovich, K. M., Jacquemod, J., & 

Bae, J. (2023). Factors Affecting Digital Marketing Adoption in Pakistani 

Small and Medium Enterprises. Logistics, 7(3), 41. 

https://doi.org/10.3390/logistics7030041 

Ural, T., & Yuksel, D. (2015). Licensed under Creative Common THE 

MEDIATING ROLES OF PERCEIVED CUSTOMER EQUITY DRIVERS 

BETWEEN SOCIAL MEDIA MARKETING ACTIVITIES AND 

PURCHASE INTENTION A STUDY ON TURKISH CULTURE. Dalam 

International Journal of Economics, Commerce and Management United 

Kingdom: Vol. III. http://ijecm.co.uk/ 

van der Bend, D. L. M., Jakstas, T., van Kleef, E., Shrewsbury, V. A., & Bucher, 

T. (2022). Making sense of adolescent-targeted social media food marketing: 

A qualitative study of expert views on key definitions, priorities and 

challenges. Appetite, 168. https://doi.org/10.1016/j.appet.2021.105691 



 

 
 

341 

Van der Kooi, K. (2015). POST method. https://www.toolshero.com/social-

media/post-method/. 

Veironie, A., & Sari, W. P. (2022). Analisis Content Marketing Melalui Media 

Sosial (Studi Kasus Instagram Fayt Official). Kiwari, 1(3), 519–525. 

https://doi.org/10.24912/ki.v1i3.15839 

Vijay Durga Prasad, V., & Praveen, S. (2019). The implications of social media 

marketing on fashion brand purchase. International Journal of Recent 

Technology and Engineering, 8(2 Special issue 3), 1140–1144. 

https://doi.org/10.35940/ijrte.B1211.0782S319 

Wallad, A. U., & Nurlaila, N. (2021). Pemanfaatan Instagram Dalam Pemasaran 

Produk Usaha Kecil Menengah Keripik Tempe Alkhalif Pada Masa Pandemi 

Covid-19. Jendela PLS, 6(2), 77–84. https://doi.org/10.37058/jpls.v6i2.3432 

Warouw, S. N., & Tielung, M. V. J. (2016). a Qualitative Study of Consumer 

Buying Behavior in Rural Area on Durable Goods At Kaneyan Village South 

Minahasa. Jurnal EMBA: Jurnal Riset …, 4(2). 

We Are Social, & Meltwater. (2023). Digital Indonesia 2023 The Essential Guide 

To The Latest Connected Behaviours. 

Whiting, A., & Williams, D. (2013). Why people use social media: a uses and 

gratifications approach. Qualitative Market Research: An International 

Journal, 16(4). https://doi.org/10.1108/QMR-06-2013-0041 

Wibowo, E. P., & Indrawati. (2024). The Effect of Perceived Advertising Value of 

Instagram Ads on Purchase Intentions Through Consumer Affective 

Response. International Journal of Social Science and Human Research, 

7(02), 1294-1302. https://doi.org/10.47191/ijsshr/v7-i02-51 

Widokarti, joko rizkie, & Priansa, D. J. (2019). Konsumen, Pemasaran, Komunikasi 

Kontemporer. Pustaka Setia. 

Yang, X., Kim, S., & Sun, Y. (2019). How do influencers mention brands in social 

media? Proceedings of the 2019 IEEE/ACM International Conference on 

Advances in Social Networks Analysis and Mining, 101–104. 

https://doi.org/10.1145/3341161.3342925 



342 
 

Yoo, J. J. (2023). Visual strategies of luxury and fast fashion brands on Instagram 

and their effects on user engagement. Journal of Retailing and Consumer 

Services, 75, 103517. https://doi.org/10.1016/j.jretconser.2023.103517 

Zhong, Y. (2023). Adoption of Social Media Marketing Strategies in Automotive 

Industry. Dalam Journal of Education, Humanities and Social Sciences EAIS 

(Vol. 2023). 

  

 

  


