
73 

 

DAFTAR PUSTAKA  

  

Armstrong, G., & Cunningham, M. (2020). Principles of Marketing . Pearson.  

  

Chen, Y., & Xie, J. (2021). The Role of Social Media Advertising in Shaping 

Ecommerce  Purchase intention s. Journal of Consumer Behavior, 30(4), 

512527.  

  
Davis, S., & Jones, P. (2020). Digital marketing  : Strategies for Online   Success. 

Routledge.  

  
E.Hartawan, D.Liu, M.R.Handoko, G.Evan, Handyanto,W.(2021). Pengaruh Iklan 

Di Media Sosial Shoope Terhadap Minat Beli Masyarakat Pada Ecommerce . 
Jurnal Ilmiah Manajemen Bisnis Dan Inovasi Universitas Sam Ratulangi. 

Vol.8 No.1  Januari-April 2021, Hal.217-228  

  

Ghozali, Imam. (2019). Aplikasi Analisis Multivariate dengan Program IBM SPSS 
19. Semarang: Badan Penerbit Universitas Diponegoro  

  

Gupta, S., & Sharma, A. (2020). Understanding Consumer Behavior in Online   

Shop ping: A Review of Recent Studies. Journal of Retailing, 40(1), 112-125.  

  

Firdausi, Herdiana. (2023). Pengaruh Aktivitas E-commerce  Dan Iklan Pada Niat 

Pembelian Daring: Studi Pada Pengguna Situs Web Layanan Perjalanan. 

Revenue:Lentera Bisnis ManajemenVolume 01No01 Februari 2023E ISSN: 

2986-1853  

  
Heru Noor Rokhmawati, Heru Kuncorowati, Lalu Supardin. (2022). Pengaruh 

Harga, Iklan Dan Citra Merek Terhadap Minat Beli Honda Scoopy Di  

Yogyakarta. Hospitality 515. ol.11 No.1 Juni 2022  

  

Islam, S., & Rahman, M. (2019). E-commerce  Advertising Strategies: A 

Comprehensive Review. Journal of Business Research, 18(4), 455-468.  

  

Kim, J., & Lee, S. (2021). Online   Display Advertising and Its Effect on Consumer 

Purchase intention s: A Comparative Study. International Journal of 

Advertising, 32(3), 301-315.  

  

Keller, K. L. (2019). Strategic Brand   Management: Building, Measuring, and 

Managing Brand   Equity. Pearson.  

  

Kotler, P., & Keller, K. L. (2021). Marketing  Management. Pearson.  

  

Kotler, P., et al. (2022). Marketing  4.0: Moving from Traditional to Digital.  

Wiley.  



74 

 

Kuncoro, Mudrajad. (2018). Metode Riset untuk Bisnis & Ekonomi. Jakarta: Penerbit 

Erlangga.  

Li, C., & Wang, H. (2020). The Role of Trust in Online   Advertising: A Study of E-

commerce  Platform s. Journal of Interactive Marketing , 22(4), 478-491.  

  
Li, X., & Zhang, Z. (2020). Understanding Consumer Behavior in the Digital Age. 

Springer.  

  
Martin, J., & Smith, D. (2021). Understanding the Impact of Search Engine 

Advertising on E-commerce  Purchase intention s. Journal of Marketing  

Management, 26(2), 189-204.  

  

O'Brien, J., & Miller, K. (2020). The Influence of Social Media Advertising on 
Ecommerce  Purchase intention s: A Comparative Analysis. Journal of 
Marketing  Research, 28(4), 512-527.  

  

Rani Wulandari, Ika Febrilia, Rahmi.(2023). Pengaruh Iklan, Electronic Word Of 
Mouth, Dan Kesadaran Merek Terhadap Niat Beli Pada Produk Skincare. 

Gema Ekonomi (Jurnal Fakultas Ekonomi ) e-ISSN: 2621-0444 Vol. 12 No. 1 
Januari 2023  

  

Smith, J., & Brown, R. (2020). The Influence of Banner Advertising on Ecommerce  

Purchase intention s: A Longitudinal Study. Journal of Advertising Research, 

35(4), 455-468.  

  
Schiffman, L. G., & Kanuk, L. L. (2020). Consumer Behavior. Pearson.  

  

Solomon, M. R., et al. (2021). Consumer Behavior: Buying, Having, and Being.  

Pearson.  

Sugiyono. (2018). Metode Penelitian Kombinasi. Bandung: Alfabeta  

  

Wei, Jerome, and Shan. (2020). Online   Advertising: A Study of Malaysian 
Consumers. International Journal of Business and Information. Volume 5, 

Number 2, December 2020  

  

Xu, Y., & Zhang, W. (2021). The Effects of Virtual Reality Advertising on 

Ecommerce  Purchase intention s: A Comparative Study. International Journal 

of Advertising, 20(1), 152-165.  

  

  

  

 


