DAFTAR PUSTAKA

Adiani, W., Aprianingsih, A., dan Purwanegara, M.S. (2022). Cashless Society in
Progress: Capturing Different Generations’ Perspectives toward External
Influence in E-Wallet Usage. Journal of Economics, Business, dan
Accountancy Ventura. http://dx.doi.org/10.14414/jebav.v24i2.2677

Adityara, S., dan Rakhman, R. T. (2019). Karakteristik Generasi Z Dalam
Perkembangan Diri Anak Melalui Visual. Seminar Nasional Seni dan Desain:
“Reinvensi Budaya Visual Nusantara” Jurusan Seni Rupa dan Jurusan Desain
Universitas Negeri Surabaya, 401-406.

Aji, H. M., dan Adawiyah, W. R. (2021). How Do e-Wallets encourage excessive
Spending Behavior Among Young Adult Consumers? Journal of Asia Business
Studies, 16(6), 868— 884. https://doi.org/10.1108/jabs-01-2021-0025.

Ajzen, 1. dan Fishbein, M. (1980). Understanding Attitudes and Predicting Social
Behavior Englewood Cliffs. New Jersey: Prentice-Hall.

Ajzen, 1. (1991) The theory of planned behavior. Organizational Behavior and Human
Decision Processes, 50: 179-211. Retrieved from
https://www.sciencedirect.com/science/article/pii/074959789190020T

Ajzen, 1. (2012). The Theory of Planned Behavior. In P. A. M. Van Lange, A. W.
Kruglanski, dan E. T. Higgins (Eds.), Handbook of theories of social
psychology (pp. 438-459). Sage Publications
Ltd. https://doi.org/10.4135/9781446249215.n22

Alam, M. M., Awawdeh, A. E., dan Muhamad, A. 1. Bin. (2021). Using e-Wallet for
Business Process Development: Challenges And Prospects In Malaysia.
Business Process Management Journal, 27(4). https://doi.org/10.1108/BPMJ-
11-2020-0528

Alfadda, H. A., dan Mahdi, H. S. (2021). Measuring Students’ Use of Zoom
Application in Language Course Based on the Technology Acceptance Model
(TAM). Journal of Psycholinguistic Research, January.
https://doi.org/10.1007/s10936-020-09752-1

Ambarsari, M. D., dan Asandimitra, N. (2023). Pengaruh Financial Literacy, Lifestyle,
Konformitas, Money Attitude, Dan e-Money Terhadap Perilaku Konsumtif
Generasi Z Penggemar K-Pop. Jurnal [Imu Manajemen, 550-564. Retrieved
from https://journal.unesa.ac.id/index.php/jim/article/view/24668

Anggraini, S., Pramika, D., dan Aradea, R. (2023). The Influence of Family Economic
Education on Consumptive Behavior of Students. Journal of Economic
Education vol 12 (1) p 33-43.

128



129

Badan Pusat Statistik DKI Jakarta. (2022). Jumlah Penduduk Provinsi DKI Jakarta
Menurut Kelompok Umur dan Jenis Kelamin. [online].
https://jakarta.bps.go.id/indicator/12/111/1/jumlah-penduduk-provinsi-dki-
jakarta-menurut-kelompok-umur-dan-jenis-kelamin.html. [ 13 Oktober 2023]

Badan Pusat Statistik. (2022). Jumlah Penduduk Indonesia. [online].
https://www.bps.go.id/indikator/indikator/view_data pub/0000/api_pub/Y W4
0a21pdTU1enJxOGt6dm43ZEdoZz09/da_03/1. [28 Oktober 2023]

Babhri, S. (2018). Metodologi Penelitian Bisnis Lengkap dengan Teknik Pengolahan
Data SPSS. Yogyakarta: CV ANDI OFFSET.

Bank for International Settlements. (2001). Survey of Electronic Money Developments.
Basel: Bank for International Settlements

Bank Indonesia. (2023). Dompet Digital Naik Daun, Membetot Minat Kala Pandemi.
[online]. https://www.bi.go.id/id/bi-institute/BI-Epsilon/Pages/Dompet-
Digital--Naik-Daun,-Membetot-Minat-Kala-Pandemi.aspx. [11 Oktober 2023]

Barhate, B., dan Dirani, K. M. (2022). Career Aspirations Of Generation Z: A
Systematic Literature Review. European Journal of Training and Development,
46(1), 139—-157. https://doi.org/10.1108/EJTD-07-2020-0124.

BFI. (2023). Pengertian Kebutuhan Primer, Sekunder, Tersier, dan Kebutuhan
Lainnya. [online].  https://www.bfi.co.id/id/blog/kebutuhan-primer-dan-
kebutuhan-lainnya. [30 November 2023 ]

Bisnis.com. (2023). OJK Sebut Gen Z Senang Ngutang, tapi Tak Suka Bayar. [online].
https://finansial.bisnis.com/read/20230828/563/1688910/0jk-sebut-gen-z-
senang-ngutang-tapi-tak-suka-bayar. [23 November 2023]

Bohdziewicz, P. (2016). Career Anchors Of Representatives Of Generation Z: Some
Conclusions For Managing The Younger Generation Of Employees. Human
Resource Management, 6(113), 57-74.

Bongomin, G.O.C., Munene, J. C., Ntayi, J. M., dan Malinga, C. A. (2017). Financial
Literacy in Emerging Economies. Do All Components Matter For Financial
Inclusion of Poor Households In Rural Uganda? Managerial Finance vol 43
(12) p 1310-1331. https://doi.org/10.1108/MF-04-2017-0117

Bosnjak, M., Ajzen, 1., dan Schmidt, P. (2020). The Theory of Planned Behavior:
Selected Recent Advances And Applications. Europe’s Journal of Psychology,
16(3), 352-356. https://doi.org/10.5964/ejop.v16i3.3107

Daft, R.L. (2022). AE Management 14th Edition. Boston: Cengage Learning.



130

Damayanti, F. D. W., dan Canggih, C. (2021). Pengaruh Penggunaan Pembayaran
Shopeepay Later Terhadap Perilaku Konsumsi Islam Generasi Milenial Di
Surabaya. Jurnal [lmiah Ekonomi Islam, 7(03), 1880—1888.

Daoudi, H., & Develi, E.I. (2023). Impact Of Gender And Monthly Income On
Consumer Buying Behavior. Journal of International Trade, Logistics and Law
vol. 9, num. 1., 241 - 250.

Darmawan, D. (2019). Metode Penelitian Kuantitatif. Bandung: PT Remaja
Rosdakarya.

Dessler, G. (2020). Human Resource Management 16th Edition. New York: Pearson
Education.

Detik.com. (2023). Banyak Anak Muda Pakai Pinjol Demi Nonton Konser. [online].
https://www.detik.com/jabar/bisnis/d-7088999/banyak-anak-muda-pakai-
pinjol-demi-nonton-konser. [29 Desember 2023]

Dewi, L. G. K., Herawati, N. T., dan Adiputra, I. M. P. (2021). Penggunaan e-Money
Terhadap Perilaku Konsumtif Mahasiswa yang Dimediasi Kontrol Diri.
Ekuitas (Jurnal Ekonomi Dan Keuangan), 5(1), 1-19.
https://doi.org/10.24034/j25485024.y2021.v5.11.4669

Dwidienawati, D., dan Gandasari, D. (2018). Memahami Generasi Z
Indonesia. International Journal of Engineering dan Technology , 7 (3.25),
245-252. https://doi.org/10.14419/ijet.v7i3.25.17556

East Ventures. (2023). Digital Competitiveness Index 2023. [online]. https://east-
ventures-reports.s3.ap-southeast-1.amazonaws.com/East+Ventures+-
+Digital+Competitiveness+Index+2023+(Indonesian+Version).pdf. 31
Oktober 2023]

Erdi, T. W. (2023). Pengaruh Literasi Keuangan, Gaya Hidup, dan Sifat Konsumtif
Terhadap Pinjaman Online Dengan Inklusi Keuangan Sebagai Pemoderasi.
Tesis magister pada Sekolah Tinggi Ilmu Ekonomi Yogyakarta: tidak
diterbitkan.

Fariana, R. E., Surindra, B., dan Arifin, Z. (2021). The Influence of Financial Literacy,
Lifestyle and Self-Control on the Consumption Behavior of Economic

Education Student. International Journal of Research and Review, 8(8), 496—
503. https://doi.org/10.52403/ijrr.20210867

Fatmasari, D., Waridin, Kurnia, A. S., dan Amin, R. (2019). Use of E-Money and
Debit Cards in Student Consumption Behavior. ICENIS 2019, 125, 1-4. EDP
Sciences. https://doi.org/10.1051/e3sconf/201912503013

Fauzi, I. S. N. ., dan Sulistyowati, A. . (2022). Literasi Keuangan Dan Perilaku
Keuangan Berpengaruh Terhadap Perilaku Konsumtif Pada Player Call Of



131

Duty: Mobile. Jurnal Kajian [Imiah, 22(2), 129-142.
https://doi.org/10.31599/jki.v22i2.730

Fitri, F., Aiman, R., Angelica, C., Putri, N., dan Saraswati, K. (2023). Career
Adaptability: Studi Deskriptif Pada Karyawan Gen Z. Jurnal Ilmilah Psyche,
17(1), 39-56. https://doi.org/10.33557/jpsyche.v17i1.2510

Francis, T., dan Hoefel, F. (2018). True Gen’: Generation Z and Its Cmplications for
Companies. Brazil : McKinsey dan Company.

Gelman, A., dan John B. Carlin; Hal S. Stern; Donald B. Rubin (2003). Bayesian Data
Analysis (Second ed.). CRC/Chapman dan Hall. ISBN 1-58488-388-X.

Ghozali, 1., dan Latan, H. (2015). Partial Least Square Konsep Teknik Dan Aplikasi
Menggunakan Program Smart Pls 3.0. Edisi 2. Semarang: Badan Penerbit
Universitas Diponegoro.

Godlewska-Werner, D., Makinia, A., Zawadzka, A. M., dan Falkowska, P. (2021).
Consumerism at Work and Its Relationship to Employees’ Personal Goals,
Self-Concept Clarity, Well-Being and Growth Mindset. Health Psychology
Report, 9(4), 358-371. https://doi.org/10.5114/hpr.2020.100415

Gokilavani, R., Kumar, D. V., Durgarani, M., dan Mahalaksmi, R. (2018). A Study on
Perception of Consumers Towards Digital Payment International. Journal of
pure and applied mathematics, Vol 119, No.17, 2167-2175

Gong, C. dan Ribiere, V. (2021). Developing a Unified Definition of Digital
Transformation. Technovation, Vol. 102, 102217, DOI:
10.1016/j.technovation.2020.102217.

Goodstats.id (2022). Membedah Perilaku Keuangan Generasi Y dan Z Tahun 2021.
[online]. https://goodstats.id/article/membedah-perilaku-keuangan-generasi-y-
dan-z-tahun-2021-1dDo3. [1 November 2023]

Goodwin, R. D., Weinberger, A. H., Kim, J. H., Wu, M., dan Galea, S. (2020). Trends
in Anxiety Among Adults in The United States, 2008-2018: Rapid Increases
Among Young Adults. Journal of psychiatric research, 130, 441-446.
https://doi.org/10.1016/j.jpsychires.2020.08.014

Hadi, Sutrisno. (1991). Statistik Dalam Basica jilid 1 / Prof- Drs. Sutrisno Hadi,
MA (Ed. 1 Cet.1.). Yogyakarta: Andi Offset.

Hair, J. F., Ringle, C. M., dan Sarstedt, M. (2013). Partial Least Squares Structural
Equation Modeling: Rigorous Applications, Better Results and Higher
Acceptance. Long Range Planning, 46, 1-12



132

Hair, J.F., Hult, G.T.M., Ringle, C. M., dan Sarstedt, M. (2017). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM), 2nd edition.
California: Sage publication.

Hair, J. F., Hult, G. T. M., Ringle, C. M., dan Sarstedt, M. (2022). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM)., 3rd Ed., Thousand
Oakes, California: Sage publication.

Hamdan, U., Eka, D., dan Bakar, S. W. (2019). The Effect of Financial Literacy on
University Student Consumptive Behavior: Case Study on the Economic
Faculty of Sriwijaya University. Advances In Economis, Business, and
Management Research vol. 142.

Handayani, A.A., Azis, M., dan Hasan, M. (2021). The Influence of Financial Literacy,
Electronic Money, Lifestyle and Self-Control on Student Consumptive

Behavior. Proceeding of The International Conference on Science and
Advanced Technology (ICSAT).

Hanifah, T.R., dan Mukhlis, I. (2022). Pengaruh Efektivitas, Hedonis, Kemanfaatan,
Dan Kepercayaan Terhadap Minat Mahasiswa Universitas Negeri Malang
Dalam Menggunakan Layanan Shopeepay: Pendekatan Technology
Acceptance Model. Ecobisma Jurnal Ekonomi, Bisnis, dan Manajemen vol 9
no 2 (2022). https://doi.org/10.36987/ecobi.v9i2.2711

Henseler, J., Ringle, C. M., dan Sarstedt, M. (2015). A New Criterion for Assessing
Discriminant ~ Validity = in  Variance-based  Structural = Equation
Modeling., Journal of the Academy of Marketing Science, 43(1): 115-135.

Hidranto, F. (2020). E - Dompet kian tebal di tengah pandemi. [online].
https://indonesia.go.id/narasi/indonesia-dalam-angka/ekonomi/e-wallet-kian-
tebal-di-tengah-pandemi. [3 Desember 2023]

Hutami, K. P., Pasaribu, R. D., dan Sutjipto, M.R. (2022). Technology Readiness dan
Acceptance Model and Digital Transformation Strategy of Ciparay Traditional
Market Village, Bandung. Proceedings of the 3rd Conference on Managing
Digital Industry, Technology and Entrepreneurship (CoMDITE 2022) DOI
10.1201/9781003335832-17

Indonesia.go.id.  (2023). Transaksi Uang Elektronik Melejit.  [online].
https://indonesia.go.id//kategori/indonesia-in-number/6855/bank-indonesia-
projects-the-increase-in-digital-transaction-to-reach-rp495-2-t-in-
2023?1ang=1?lang=1. [11 Oktober 2023]

Insana, D. R. M., dan Johan, R. S. (2020). Analisis Pengaruh Penggunaan Uang
Elektronik Terhadap Perilaku Konsumtif Mahasiswa Pendidikan Ekonomi
Universitas Indraprasta PGRI. Applied Business dan Economics, 7(2), 209—
224.



133

Ismullah, M. (2019). Analisis Perilaku Konsumsi Islami Dan Pengaruh Terhadap
Kualitas Hidup (Studi Kasus Desa Muer, Kabupaten Sumbawa,NTB).
Universitas Brawijaya: Jurusan [lmu Ekonomi Fakultas Ekonomi dan Bisnis.

Jannah, A.M., Murwatiningsih, dan Oktarina, N. (2021). The Effect of Financial
Literacy, Social Media, and Social Environment Towards The Consumptive
Behavior of Students at SMA Negeri Kabupaten Jepara. Journal of Economic
Education, 10 (2) 2021: 85 —93.

Juditha, C., dan Darmawan, J. (2018). Penggunaan Media Digital Dan Partisipasi
Politik Generasi Milenial. Jurnal Penelitian Komunikasi dan Opini Publik,
22(2), 94-109.

Kadence International. (2021). Digital Payment and Financial Services Usage and
Behavior in Indonesia. [online]. https://kadence.com/wp-
content/uploads/2021/09/Kadence-Digital-Payment-and-Financial-Services-
Usage-and-Behavior-in-I....pdf. [2 Desember 2023]

Kane, G.C., Nanda, R., Phillips, A.N., dan Copulsky, J. (2021). The Digital
Superpowers You Need to Thrive. MIT Sloan Management Review, Vol. 63
No. 1, pp. 1-6.

Kasmir. (2020). Manajemen Sumber Daya Manusia. Depok: Raja Grafindo Persada.

Katadata. (2022). Dompet Digital Makin Diminati. [online]. Dompet Digital Makin
Diminati.
https://katadata.co.id/dinihariyanti/infografik/639fe20e7f7e1/dompet-digital-
makin-diminati. [4 September 2023]

Katadata. (2022). Transaksi Digital Marak, Jakarta Dominasi Sebaran Uang
Elektronik Terdaftar di Indonesia. [online].
https://databoks.katadata.co.id/datapublish/2022/06/22/transaksi-digital-
marak-jakarta-dominasi-sebaran-uang-elektronik-terdaftar-di-indonesia. [12
Oktober 2023]

Katadata Insight Center. (2022). Survei Perilaku Keuangan Generasi Z. [online].
https://kic.katadata.co.id/insights/33/survei-perilaku-keuangan-generasi-z. [1
November 2023]

Katadata Insight Center dan Aftech. (2023). Annual Member Survey 2022/2023.
[online]. https://fintech.id/id/dokumen/aftech-annual-members-survey-2022.
[2 Desember 2023]

Kemenkeu Learning Center. (2020). Faktor Penyebab Korupsi. [online].
https://klc2.kemenkeu.go.id/kms/knowledge/klc1-faktor-penyebab-
korupsi/detail/. [2 November 2023]



134

Kementerian Koordinator Bidang Perekonomian Republik Indonesia. (2023). FEKDI
2023 : Ekonomi Digital Sebagai Buffer dan Akselerator Perekonomian
Nasional. [online]. https://www.ekon.go.id/publikasi/detail/5126/fekdi-2023-
ekonomi-digital-sebagai-buffer-dan-akselerator-perekonomian-nasional. [31
Oktober 2023]

Kementerian Pendidikan, Kebudayaan, Riset, dan Teknologi. (2021). Gen Z Dominan,
Apa Maknanya bagi Pendidikan Kita?. [online].
https://pskp.kemdikbud.go.id/produk/artikel/detail/3133/ge. [2 Oktober 2023]

Kotler, P., dan Keller, Kevin L. (2016). Marketing Management, 15th Edition. New
Jersey: Pearson Pretice Hall, Inc.

Kredivo. (2023). Laporan Perilaku Konsumen e-Commerce Indonesia. 2023. [online].
https://kredivocorp.com/wp-content/uploads/2023/06/2023-Indonesia-e-
Commerce-Behavior-Report.pdf. [23 November 2023 ]

Kronos Incorporated. (2019). Full Report: Generation Z in the Workplace. [online].
https://workforceinstitute.org/wp-content/uploads/2019/11/Full-Report-
Generation-Z-in-the-Workplace.pdf. [2 Desember 2023]

Kusairi, S., Sanusi, N. A., Muhamad, S., Shukri, M., & Zamri, N. (2020). Linkages of
Financial Efficacy, Demographics, Risks Preference and Consumption
Behavior in Malaysia. Journal of Asian Finance, Economics and Business,
7(9), 673—685. https://doi.org/10.13106/jateb.2020.vol7.109.673

Latan, H, Noonan, R. (2017). Partial Least Squares Path Modeling: Basic Concepts,
Methodological Issues and Applications. https://doi.org/10.1007/978-3-319-
64069-3.

Lazar, M., Zbuchea, A., dan Pinzaru, F. (2023). The Emerging Generation Z
Workforce in the Digital World: A Literature Review on Cooperation and
Transformation. Proceedings of the 17th International Conference on Business
Excellence 2023. pp. 1991-2001, ISSN 2558-9652, DOI: 0.2478/picbe-2023-
0175.

Lestarina, E. (2017). Perilaku Konsumtif di Kalangan Remaja. Jurnal Riset Tindakan
Indonesia vol 2 no 2 (2017). http://dx.doi.org/10.29210/3003210000

Lubis, L., Abdillah, A., dan Lubis, H. K. (2020). The Relationship of Self-Control and
Conformity with Consumptive Behavior of Network Computer Engineering
Students at SMK Negeri 2 Binjai. International Journal on Language, Research
and Education Studies, 4(2), 209—222. https://doi.org/10.30575/2017/IJLRES-
2020050802



135

Lutfiyah, N., dan Hidajat, T. (2022). E-Wallet: Make Users More Consumptive?
ECONBANK: Journal of Economics and Banking vol 4 no 1 (2022).
https://doi.org/10.35829/econbank.v4il.163.

Malik, M., Raziq, M.M., Sarwar, N., dan Tariq, A. (2024). Digital Leadership,
Business Model Innovation and Organizational Change: Role Of Leader in

Steering Digital Transformation. Benchmarking: An International Journal.
DOI: 10.1108/B1J-04-2023-0283.

Margiono, A. (2021). Digital Transformation: Setting the Pace. Journal of Business
Strategy, Vol. 42 No. 5, pp. 315-322. https://doi.org/10.1108/JBS-11-2019-
0215.

Martino, J., Pegg, J., dan Frates, E.P. (2017). The Connection Prescription: Using the
Power of Social Interactions and the Deep Desire for Connectedness to

Empower Health and Wellness. American Journal of Lifestyle Medicine vol
11(6):466-475. doi:10.1177/1559827615608788

Maulidina, Y., dan Kurniawati, T. (2022). The Effect of E-Money, Economic Literacy
and Parents’ Income on Consumptive Behavior. Economic Education Analysis
Journal, 11(2), 191-200. https://doi.org/10.15294/eeaj.v11i2.54254

Mubarokah, M. S., dan Pratiwi, V. (2022). Pengaruh E-Commerce, Uang Saku, dan
Literasi Keuangan Terhadap Perilaku Konsumtif Mahasiswa di Masa Pandemi
Covid-19. E-Jurnal Ekonomi dan Bisnis Universitas Udayana, 11(4), 496-509.
https://doi.org/10.24843/eeb.2022.v11.104.p10

Mujahidin, A., dan Astuti, R. P. F. (2020). Pengaruh Fintech E-Wallet Terhadap
Perilaku Konsumtif Pada Generasi Millenial. Inovasi Bisnis, 8.

Mukmin, Jufrizen, Purnama, N. 1., Gunawan, A., dan Tirtayasa, S. (2022).
Determinants of Consumptive Behavior of the Millennial Generation: The
Role of Financial Literacy Moderation. AFRE Accounting and Financial
Review, 5(3): 310-320, 2022.

Noe, R., Hollenbeck, J., Gerhart, B., dan Wright, P. (2023). Human Resource
Management: Gaining a Competitive Advantage 13th Edition. New York:
McGraw Hill Education.

Nofriansyah, dan Marwan. (2019). Effect of Self-Concept, Reference Group, Online
Shop Social Media, and Lifestyle on Consumptive Behavior of Students.
Advances in Economics, Business, and Management Research vol 97.

Noordiono, A. (2016). Karakter Generasi Z dan Proses Pembelajaran Pada. Program
Studi Akuntansi UNAIR 2016. Jurnal Unair



136

Nurgamar, I. F., Ulfa, S., Hafizhah, 1., Fadhillah, N., dan Rahmi, N. (2022). The
Intention of Generation Z to Apply for a Job. JBMI (Jurnal Bisnis, Manajemen,
Dan Informatika), 18(3), 218-247. https://doi.org/10.26487/jbmi.v18i3.16493.

OECD. (2022). OECD/INFE Toolkit for Measuring Financial Literacy and Financial
Inclusion  2022.  www.oecd.org/financial/education/2022-INFE-Toolkit-
Measuring-Finlit-Financial-Inclusion.pdf

Otoritas Jasa Keuangan. (2020). Literasi Keuangan. [online].
https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/literasi-
keuangan.aspx. [16 November 2023]

Otoritas Jasa Keuangan. (2022). Infografis Survei Nasional Literasi dan Inklusi
Keuangan Tahun 2022. [online]. https://ojk.go.id/id/berita-dan-kegiatan/info-
terkini/Pages/Infografis-Survei-Nasional-Literasi-dan-Inklusi-Keuangan-
Tahun-2022.aspx. [31 Oktober 2023]

Pham, H. C. (2020). Factors Affecting Consumer Goods Buyers’ Choice in E-
Commerce Sites: Evidence from Vietnam. Journal of Asian Finance,
Economics and Business, 7(11), 947-953.
https://doi.org/10.13106/jafeb.2020.vol7.n011.947

Pineda, K. (2020). Generation Create? Gen Z Might Be The Most Creative Generation
Yet, Poll Says. USA Today. [online]. https://theharrispoll.com/generation-
create-gen-z-might-bethe-most-creative-generation-yet-
pollsays/#:~:text=But%20a%20new%20Harris%20Poll,over%20the%20age
%2001%2024. [27 Oktober 2023]

Pinhome. (2023). Pengeluaran Paling Besar Gen Milenial dan Gen Z setiap Bulan.
[online]. https://www.pinhome.id/blog/pengeluaran-jajan-paling-banyak/. [30
November 2023]

Pinzaru, F., Dima, A., Zbuchea, A., dan Veres, Z. (2022). Adopting Sustainability and
Digital Transformation in Business in Romania: A Multifaceted Approach in
the Context of the Just Transition. Amfiteatru Economic. 24(59), 27-44.
https://doi.org/10.24818/EA/2022/59/28.

Pohan, M., Jufrizen, J., dan Annisa, A. (2021). Pengaruh Konsep Diri, Kelompok
Teman Sebaya, Gaya Hidup Terhadap Perilaku Konsumtif Dimoderasi Literasi
Keuangan. Prosiding Seminar Nasional Kewirausahaan, 2(1), 402-419.
https://doi.org/10.30596/snk.v2i1.8304

Populix. (2022). Consumer Prefernce Towards Banking and E-Wallet Apps. [online].
https://info.populix.co/articles/report/digital-banking-survey/. [30 Oktober
2023]



137

Populix. (2023). Kini Mendominasi, Kenali 3 Faktor Pengaruh Perilaku Belanja
Online Generasi Z. [online]. https://info.populix.co/articles/perilaku-belanja-
online/. [23 November 2023]

Porfirio, J.A., Carrilho, T., Felicio, J.A., dan Jardim, J. (2021). Leadership
Characteristics and Digital Transformation. Journal of Business Research, Vol.
124, pp. 610-619, doi: 10.1016/j.jbusres.2020.10.058.

Prasojo, L. D., Mukminin, A., dan Mahmudah, F. N. (2017). Manajemen Strategi
Human Capital Dalam Pendidikan.Y ogyakarta: UNY Press.

Pulungan, D. R., dan Hastina, F. (2018). The Effect of Lifestyle and Financial Literacy
on Student Consumptive Behavior. Jurnal Riset Sains Manajemen, 2(3), 103—
110. Retrieved from https:// ejurnal.id/index.php/jsm/article/view/173

Purwanto, A, (2019). Marketing Research Quantitative Analysis for Large Sample:
Comparing of Lisrel, Tetrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS.
Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran dan Penelitian
Administrasi Publik Vol. 9 No.2 p 355-372.

Pusat Edukasi Anti Korupsi. (2022). Kenapa Masih Banyak yang Korupsi? Ini
Penyebabnya! [online]. https://aclc.kpk.go.id/aksi-
informasi/Eksplorasi/20220407-kenapa-masih-banyak-yang-korupsi-ini-
penyebabnya. [2 November 2023]

Putra, A. P. C. dan Pasaribu, R. D. (2023). Study of User Growth in Cellular Network
Service Industry on Lombok Island Indonesia. Proceedings of the 8th North
American International Conference on Industrial Engineering and Operations
Management.

Putri, N., dan Lestari, D. (2019). Pengaruh Gaya Hidup dan Literasi Keuangan
Terhadap Pengelolaan Keuangan Tenaga Kerja Muda di Jakarta. AKURASI:
Jurnal Riset Akuntansi dan Keuangan. 1. 31-42. 10.36407/akurasi.v1il.61.

Raafi, E., Hendayani, R., dan Pasaribu, R. D. (2023). Analysis The Success Of Using
A Project Management Tool In Managing Projects. International Journal of

Business dan Management Studies vol. 4, issue no 07, 38 — 45. Doi
10.56734/ijbms.v4n7a4.

Rachmawati, D. (2019). Welcoming Gen Z in Job World (Selamat Datang Generasi Z
di Dunia Kerja). Proceeding Indonesia Career Center Network, 21 — 24.

Ramadhani, R. H. (2019). Pengaruh Literasi Keuangan, Electronic Money, Gaya
Hidup, dan Kontrol Diri Terhadap Perilaku Konsumtif Mahasiswa. Repositori
Institusi USU, Universitas Sumatera Utara.



138

Rastati, R. (2018). Media Literasi Bagi Digital Natives: Perspektif Generasi Z di
Jakarta. Jurnal Teknologi Pendidikan vol. 06, 60-73.
http://dx.doi.org/10.31800/jtp.kw.v6n1.p60--73.

Riduwan, dan Akdon. (2015). Rumus dan Data Dalam Aplikasi Statistika Cet. 6.
Bandung: Alfabeta.

Risnawati, Mintarti, W., dan Ardoyo. (2018). Pengaruh Pendidikan Ekonomi
Keluarga, Gaya Hidup, Modernitas Individu, dan Literasi Ekonomi Terhadap
Perilaku  Konsumtif Siswa. Jurnal Pendidikan, 3(4), 430-436.
https://doi.org/10.17977/jptpp.v3i4.10732

Ringle, Christian M., Wende, Sven, dan Becker, Jan-Michael. (2022). Bootstrapping.
[online]. https://www.smartpls.com/documentation/algorithms-and-
techniques/bootstrapping. [3 Januari 2024]

Ringle, Christian M., Wende, Sven, dan Becker, Jan-Michael. (2022). Discriminant
Validity Assessment and Heterotrait-monotrait Ratio of Correlations (HTMT).
[online]. https://www.smartpls.com/documentation/algorithms-and-
techniques/discriminant-validity-assessment/. [3 Januari 2024]

Robbins, S.P. dan Coulter, M. (2021). Management 15th Edition. Harlow: Pearson
Education Limited.

Romadloniyah, A., dan Setiaji, K. (2020). Pengaruh Status Sosial Ekonomi Orang Tua,
Konformitas, dan Literasi Keuangan Terhadap Perilaku Konsumtif dalam
Prespektif Gender. Economic Education Analysis Journal, 9(1), 50-64.
https://doi.org/10.15294/eeaj.v9i1.37224

Rosli, M. S., Saleh, N. S., Md. Ali, A., dan Abu Bakar, S. (2023). Factors Determining
The Acceptance of e-Wallet Among Gen Z from The Lens of The extended
Technology Acceptance Model. Sustainability, 15, 5752. https://doi.org/
10.3390/su15075752

Santosa, A. M. B., Awaluddin, M., dan Noviristanti, S. (2022). Analysis of The
Adoption of e-Wallet To Business Principals In The Food And Beverage Sector
In Bandung City. Sustainable Future.

Sawitri, D. R. (2022). Perkembangan Karier Generasi Z: Tantangan dan Strategi
dalam Mewujudkan SDM Indonesia yang Unggul. Penguatan Ketahanan
Keluarga dan Mebangun Sumber Daya Manusia Indonesia Unggul. Semarang;:
Fakultas Psikologi Universitas Diponegoro.

Schuh, S. (2017). Measuring Consumer Expenditures with Payment Diaries.
Economic Inquiry: Forthcoming.



139

Sekaran, U., dan Bougier, R. (2016). Research Methods for Business: A Skill-Building
Approach (7th edition). West Sussex: John Wiley dan Sons Ltd.
www.wileypluslearningspace.com

Setiono, D. P., dan Dwiyanti, R. (2020). the Effect of Self Esteem Towards
Consumptive Behaviour in X University Students. Psycho Idea, 18(2), 190.
https://doi.org/10.30595/psychoidea.v18i2.6863

Setyawasih, R. (2023). Human Capital Management. Sukoharjo: Pradina Pustaka.

Silalahi, U. 2018. Metodologi Analisis Data dan Interpretasi Hasil untuk Penelitian
Sosial Kuantitatif. Bandung: PT Refika Aditama.

Siswanti, 1., Riyadh, H.A., Nawangsari, L.C., Mohd, Yusoff Y., dan Wibowo M.W.
(2024). The impact of digital transformation for sustainable business: the

meditating role of corporate governance and financial performance. Cogent
Business and Management, 11 (1). DOL: 10.1080/23311975.2024.2316954

Soviati, S. (2022). Perilaku Konsumtif Pembawa Petaka Di Era Modern. [online].
https://www.djkn.kemenkeu.go.id/kpknl-bandung/baca-
artikel/15276/Perilaku-Konsumtif-Pembawa-Petaka-Di-Era-Modern.html. [1
November 2023]

Stefko, R., Bacik, R., Fedorko, R., & Olearova, M. (2022). Gender-generation charac-
teristic in relation to the customer behavior and purchasing process in terms of
mobile marketing. Oeconomia Copernicana, 13(1), 181-223. doi
10.24136/0c.2022.006

Stillman, D., dan Stillman, J. (2017). Generasi Z :Memahami Karakter Generasi Baru
yang Akan Mengubah Dunia Kerja. Jakarta : Gramedia Pustaka Utama.

Stoewen, D, L. (2017). Dimensions of Wellness: Change Your Habits, Change Your
Life. The Canadian Veterinary Journal vol 58(8) 861-862.

Sudiro, P. I. dan Asandimitra, N. (2022). Pengaruh Financial Literacy, Uang
Elektronik, Demografi, Gaya Hidup, Dan Kontrol Diri Terhadap Perilaku
Konsumtif Generasi. Jurnal Ilmu Manajemen Volume 10 Nomor 1.

Sugiyono. (2018). Metode Penelitian Kuantitatif. Bandung : Alfabeta

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R & D. Bandung: CV.
Alfabeta.

Sujarweni, V. (2019). Metode Penelitian Bisnis dan Ekonomi Pendekatan Kuantiatif.
Yogyakarta: Pustaka Baru Press

Sujarweni, V. W. (2015). Metodologi Peneclitian Bisnis dan Ekonomi. Yogyakarta:
PUSTAKABARUPRESS



140

Tempo. (2023). Provinsi Mana dengan PDRB dan PDRB per Kapita Tertinggi di
2022?. [online]. https://data.tempo.co/data/1617/provinsi-mana-dengan-pdrb-
dan-pdrb-per-kapita-tertinggi-di-2022. [11 Oktober 2023]

Umar, A. dan Pasaribu, R. D. (2024). Study on the Usage Behavior of PLN Mobile
Application using UTAUT 2 Model among PLN Customers in North Sulawesi,

Central Sulawesi, and Gorontalo. International Journal of Social Science and
Human Research vol. 07 issue 03. DOI: 10.47191/ijsshr/v7-103-41.

UMN Consulting. (2022). Gen Z’s Lifestyle and Consumption Habits. [online]
https://umnconsulting.id/product/gen-z-lifestyle-and-consumption-habits-
2021-copy-2/. [24 April 2024]

Vasilyeva, O. A., Dovzhik, G. V., dan Musatova, S. A. (2020). Work Motivational
Factors of Generation Z in The Digital Economy. 2nd International Scientific
and Practical Conference ‘“Modern Management Trends and the Digital
Economy: from Regional Development to Global Economic Growth” (MTDE
2020) pp. 1018-1024.

Verhoef, P.C., Broekhuizen, T., Bart, Y., Bhattacharya, A., Dong, J.Q., Fabian, N. dan
Haenlein, M. (2021). Digital Transformation: A Multidisciplinary Reflection

and Research Agenda. Journal of Business Research, Vol. 122, pp. 889-901,
DOI: 10.1016/j.jbusres.2019.09.022.

Wardono, P., dan Hanifah. (2020). Identifikasi Faktor Pembentuk Perilaku Pencari
Kerja Generasi Z di Indonesia. Aplikasi Manajemen Dan Bisnis, 6(3), 628 —
642.

Wibowo, A. S., Dewi, A. S., dan Pd, S. (2021). Pengaruh Financial Attitude, Financial
Knowledge, Dan Parental Income Terhadap Financial Management Behavior

(objek Studi: Mahasiswa Di Provinsi Jawa Barat). E-proceeding of
Management, 8(2), 913-920.

Widiyanti, N. M. W., Sara, . M., Aziz, I. S. A., dan Wulandari, [. G. A. A. (2022).
The Effect of Financial Literature, Electronic Money, Self-Control, and
Lifestyle On Student Consumption Behavior. Journal of Tourism and
Economics Policy vol. 2(2), 1-10. https://doi.org/10.38142/jtep.v2i1.200

Yahya, A. (2021). Determinan Perilaku Konsumtif Mahasiswa. Jurnal Pengembangan
Wiraswasta, 23(1), 37-50. https://doi.org/10.33370/jpw.v23i1.506

Yoga, A.A.G.P.D., dan Dharmayasa, [.P.A. (2023). Pengaruh Literasi Keuangan,
Pergaulan Teman Sebaya, dan Life Style Terhadap Perilaku Konsumtif Siswa
di SMAS Laboratorium Undiksha Singaraja. Ekuitas: Jurnal Pendidikan
Ekonomi vol. 11 no. 2 P-ISSN : 2354-6107 E-ISSN : 2549-2292.



141

Yusuf, M. (2022). Pengaruh Promosi, Gaya Hidup, dan Persepsi Risiko terhadap Niat
Beli Motor Listrik menggunakan Metode SEM-PLS. G-Tech : Jurnal
Teknologi Terapan. https://doi.org/10.33379/gtech.v6i2.1685.

Zahra, D. R., dan Anoraga, P. (2021). The Influence of Lifestyle, Financial Literacy,
and Social Demographics on Consumptive Behavior. Journal of Asian Finance,
Economics and Business, 8(2), 1033-1041.
https://doi.org/10.13106/jateb.2021.v018.n02.10



