LIST OF TABLES

Table 1.1 Social Media Statistics of Indonesia 2024 .............cccoceveiinieninieniennnn, 3
Table 1.2 Most Used Social Media Platforms In Indonesia 2024........................ 4
Table 1.3 Tasya Farasya's Social Media Followers and Rate ..............cccccvevnniene 8
Table 1.4 Somethinc Data on Social Media Platform..........ccccocovveiiiniinninnnn, 9
Table 2.1  Previous RESEAICN ........cccevviieiiee e 25
Table 2.2 Research NYPOtNSESIS........ccviiriieiiiereeee e 34
Table 3.1 Research CharaCteristiC..........cocererieiiiniiie e 38
Table 3.2 Operational Variable ... 40
Table 3.3 Measurement Scale (Likert Scale) .......ccccoeveviveveiieiiesree e 43
Table 3.4 SPSS Validity TeSt......ccciiiiiiiiiiiee s 49
Table 3.5 SPSS Realibility TeSt......cccviiiiieiicieeeee e 50
Table 3.6 Score Interpretation Criteria.........ccccoevveviiiieiieie e 52
Table 4.1 Respondents’ characteristic based on gender...........ccccovvvevviieieennenn, 55
Table 4.2 Respondents' characteristic Based on Occupation ..........cc.cceevevennene. 56
Table 4.3 Respondents' characteristic Based on E€rnings ..........c.ccocvveevvnvennn. 56
Table 4.4 Characteristic Based on Year of Birth...........cccccooviviinniniiinn, 57
Table 4.5 Characteristic Based 0n DOMICHE ..........ccoovvviiiiiniiieie e 57
Table 4.6 Response Distribution of Argument Quality.........ccocoveniiiniiiinnnn. 58
Table 4.7 Response Distribution of Source Credibility ..........cccoociiiiiiiinnnn. 60
Table 4.8 Response Distribution of Kindness........ccocovvvevieiiiiiiic i 61
Table 4.9 Response Distribution of Consumer Well-Being...........c.ccccovvevveennene. 63
Table 4.10 Response Distribution of Purchase Intention.............cccocvevevieieennnne. 65
Table 4.11 Summarization of Descriptive AnalysiS........cccccoverineneninieniieene 67
Table 4.12 Loading Factors and AVE SCOT€.........ccccoovveiieiiieiie e 69
Table 4.13 Fornell-Larcker Criterion SCOES .........ccccvvvriieieieerieneiesie e 70
Table 4.14 Reliability Test Using SmartPLS ..........ccccove e 71
Table 4.15 Path Coefficient and T-Value..........cccooovevivriiiiieie e 73
Table 4.16 Specific Indirect Effect From Variable .............ccccooveviiiiiiiciieccs 73
Table 4.17 Square Values of Latent Variables............ccccocvvvveiiiiiiiiii e 74



Table 4.18 Hypothesis TeStING .......cccveruriieiiee e

Table 4.19 Model Fit Result



