DAFTAR PUSTAKA

Choerunnisa, S., & Nugraha, A. R. (2020). Pengelolaan Konten Instagram oleh
Humas PLN Unit Induk Distribusi Jawa Barat dalam Meningkatkan Informasi
Publik. Journalism, Public Relation and Media Communication Studies Journal
(JPRMEDCOM), 2(2), 1-19. https://doi.org/10.35706/jprmedcom.v2i2.3591

Fisher, W. R. (1984). Narration as a human communication paradigm: The case of
public moral argument. Communication Monographs, 51(1), 1-22.
https://doi.org/10.1080/03637758409390180

Fiska. (2021). Teori Used and Gratification: Konsep dan Lima Asumsi Dasar.
Gramedia Blog.

Habib Hidayat. (2022, July 27). Public Relation: Keterampilan, Strategi, Peran, dan
Pekerjaan. Myrobin.Id. https://myrobin.id/untuk-pekerja/public-
relation/#:~:text=Strategi%20Public%20relations%20adalah%20upaya,cara%:20
untuk%20mencapai%?20tujuan%20perusahaan.

Hanindyalaila Pienrasmi. (2015). Pemanfaatan Media Sosial oleh Praktisi Public
Relations di Yogyakarta. Jumal Komunikasi, 9ISSN1907-898X).

Hsu, C.-L., Lin, J. C.-C., & Miao, Y.-F. (2020). Why Are People Loyal to Live
Stream Channels? The Perspectives of Uses and Gratifications and Media
Richness Theories. Cyberpsychology, Behavior, and Social Networking, 23(5),
351-356. https://doi.org/10.1089/cyber.2019.0547

IZZA. (2023, October 20). MEDIA SOSIAL UNTUK BISNIS: PENGERTIAN,
MANFAAT, DAN TIPS PENGGUNAANNYA. BIGEVO.

Jimenez, Y., & Morreale, P. (2015). Social Media Use and Impact on Interpersonal
Communication. In C. Stephanidis (Ed.), HCI International 2015 - Posters’
Extended Abstracts (pp. 91-96). Springer International Publishing.

Kietzmann, J. H., Hermkens, K., McCarthy, L. P., & Silvestre, B. S. (2011). Social
media? Get serious! Understanding the functional building blocks of social
media. Business Horizons, 54(3), 241-251.
https://doi.org/10.1016/j.bushor.2011.01.005

Mahmudah, S. M., & Rahayu, M. (2020). Pengelolaan Konten Media Sosial
Korporat pada Instagram Sebuah Pusat Perbelanjaan. Jurnal Komunikasi
Nusantara, 2(1), 1-9. https://doi.org/10.33366/jkn.v2i1.39

Muhammad Syafaat dan Delmia Wahyudin. (2020). ANALISIS IMPLEMENTASI

DIGITAL PUBLIC RELATIONS PADA KONTEN INSTAGRAM
@ALAMINUNIVERSAL. JURNAL PUSTAKA KOMUNIKASI, 3, 1-12.

80



