DAFTAR PUSTAKA

Accurate. (2021). Sharing Economy: Pengertian, Konsep, Kelebihan dan

Kekurangannya. https://accurate.id/ekonomi-keuangan/sharing-economy/

Akbari, N., Yuldinawati, L., & Gunawan, A. A. (2022). Analisis Strategi
Pengembangan Bisnis Menggunakan Business Model Canvas (BMC) Dan
Analisis SWOT (Studi Kasus Pada Sunda Coffee Space). E-Proceeding of
Management, \ol. 9, No. 5.

Ananda, A. (2021). Pengaruh Biaya Produksi Biaya Operasi dan Penjualan
Terhadap Laba Bersih Pada Perusahaan Manufaktur Sub Sektor Makanan
dan Minuman Yang Terdaftar Di Bursa Efek Indonesia Tahun 2015-2019.

(Doctoral dissertation, Fakultas Ekonomi Dan Bisnis Universitas Pakuan).

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of
management, 17(1), 99-120.

Bartoloni, S., letto, B., & Pascucci, F. (2022). Do connoisseur consumers care
about sustainability? Exploring coffee consumption practices through
netnography. British Food Journal, 124(13), 305-321.

Baden-Fuller, C., & Morgan, M. S. (2010). Business models as models. Long
range planning, 43(2-3), 156-171.

Bocken, N. M., Short, S. W.,, Rana, P.,, & Evans, S. (2014). A Literature And
Practice Review To Develop Sustainable Business Model Archetypes.
Journal of Cleaner Production, 65, 42-56.

Case-ka.eu. (n.d.). Sustainable Business Model Canvas. [Online].
https://www.case-ka.eu/index.html%3Fp=2174.html [17 Januari 2024]

Creswell, J. W. (2013). Research design: Qualitative, Quantitative, and Mixed
Methods Approaches. Sage Publications.

128



David, F. R. (2011). Strategic management concepts and cases. Prentice hall.

Denzin, N. K., & Lincoln, Y. S. (Eds.). (2009). Handbook of Qualitative Research.
Pustaka Pelajar.

Doganova, L., & Eyquem-Renault, M. (2009). What do business models do?:
Innovation devices in technology entrepreneurship. Research policy,
38(10), 1559-1570.

Henriksen, I. M., & Tjora, A. (2018). Situational domestication and the origin of
the cafe worker species. Sociology, 52(2), 351-366.

Hudson, S., Roth, M. S., Madden, T. J., & Hudson, R. (2015). The effects of social
media on emotions, brand relationship quality, and word of mouth: An

empirical study of music festival attendees. Tourism management, 47, 68-

76.
Footprint Network. (n.d.). Ecological Footprint.
https://www.footprintnetwork.org/our-work/ecological-footprint/ [28

Januari 2024]

Franca, C. L., Broman, G., Robert, K. H., Basile, G., & Trygg, L. (2017). An
Approach to Business Model Innovation and Design for Strategic

Sustainable Development. Journal of Cleaner Production, 140, 155-166.

Frankenberger, K., Weiblen, T., Csik, M., & Gassmann, O. (2013). The 4lI-
Framework of Business Model Innovation: A Structured View on Process
Phases and Challenges. International Journal of Product Development,
18(3/4), 249-273.

Geissdoerfer, M., Vladimirova, D., & Evans, S. (2018). Sustainable Business

Model Innovation: A Review. Journal of Cleaner Production, 198, 401-416.

Gumelar, K. T., Waluyo, H. D., & Suryoko, S. (2016). Pengaruh Kualitas
Pelayanan, Variasi Menu, Dan Harga Terhadap Keputusan Pembelian.
Jurnal Ilmu Administrasi Bisnis, 5(1), 164-173.

129



Hasbullah, H. (2017). Manajemen Strategi Dan Mutu Terpadu Dalam
Meningkatkan Daya Saing Perguruan Tinggi. Semantic Scholar.
https://www.semanticscholar.org/paper/MANAJEMEN-STRATEGI-DAN-
MUTU-TERPADU-DALAM-
Hasbullah/d8727b735884e32540e81d595c50a19edfe27h29

Intergovernmental Panel on Climate Change. (n.d.). Special Report On Global
Warming Of 1.5°C. https://www.ipcc.ch/sr15/ [19 Januari 2024]

Istigomah, 1., & Andriyanto, 1. (2018). Analisis SWOT dalam Pengembangan
Bisnis (Studi pada Sentra Jenang di Desa Kaliputu Kudus). BISNIS: Jurnal
Bisnis Dan Manajemen Islam, 5(2), 363-382.

Johnson, G. (2008). Exploring corporate strategy.

Jorgensen, S., & Pedersen, L. J. T. (2018). RESTART sustainable business model
innovation (p. 253). Springer Nature.

Joyce, A., & Paquin, R. L. (2016). The triple layered business model canvas: A
tool to design more sustainable business models. Journal of cleaner
production, 135, 1474-1486.

Juliana, J., Sihombing, S. O., & Antonio, F. (2023). PENDEKATAN EKONOMI
BERBASISKAN PENGALAMAN YANG MENCIPTAKAN KENANGAN
BERKESAN WISATAWAN MELALUI IDENTIFIKASI POTENSI DAN
PEMASARAN (STUDI PADA DESA WISATA SAWARNA). Jurnal
Pariwisata, 10(2), 81-90.

Katarika, D. M., & Syahputra, S. (2017). Pengaruh Store Atmosphere Terhadap
Keputusan Pembelian Pada Coffee Shop Di Bandung. Jurnal Khatulistiwa
Informatika, 1(2), 162-171.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Editi). England:

Pearson Education Limited.

130



Kurniawan, A., Hak, M. B. U., Hidayat, A. A., Fadlli, M. D., & Wafik, A. Z.
(2023). Pengaruh Inovasi Produk, Harga Dan Promosi Terhadap
Keputusan Pembelian Produk Makanan Dan Minuman Di Ntb Mall.
MUSLIMPRENEUR: Jurnal Ekonomi Dan Kajian Keislaman, 3(1), 66-82.

Lovins, L. H., Von Weizsacker, E., Lovins, A. B., & Milani, B. (1998). Factor
four: doubling wealth, halving resource use. Alternatives Journal, 24(2),
33.

Lanzolla, G., & Markides, C. (2021). A Business Model View of Strategy. Journal
of Management Studies, 58(2), 540-553.

Maspul, K. A. (2024). Discovering Buraydah's Work from Café (WFC) Dynamics
in the Post-COVID-19 Landscape. Jurnal Price: Ekonomi dan Akuntansi,
3(01), 39-50.

McDonough, W., & Braungart, M. (2010). Cradle to cradle: Remaking the way

we make things. North point press.

Miles, M. B., & Huberman, A. M. (2014). Qualitative Data Analysis: An

Expanded Sourcebook. Sage Publications.
Nur, 1., & Bambang. (2013). Metode Penelitian Untuk Bisnis. Salemba Empat.

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: a handbook for

visionaries, game changers, and challengers (Vol. 1). John Wiley & Sons.

Pangestu, R., & Jaharuddin, J. (2022). Analisis Penerapan Strategi Bisnis Model
Canvas dan Evaluasi Strategi Bisnis di PT. XYZ. Semantic Scholar.
https://www.semanticscholar.org/paper/Analisis-Penerapan-Strategi-
Bisnis-Model-Canvas-dan-Pangestu-
Jaharuddin/8a93cdb3e1f9bd5eb60cf5ae602f17851f255d6e

Pasaribu, R.D. (2016). Model Rantai Pasok Strategik Broadband dan Skema
Pemecahan Masalah Terintegrasi Untuk Industri Fixed Broadband

Indonesia. Universitas Padjajaran

131



Pasaribu, R.D. (2020). Strategic Management: Concept and Practices at a

Glance.

Pasaribu, R. D., Shalsabila, D., & Djatmiko, T. (2023). Revamping business
strategy using Business Model Canvas (BMC), SWOT analysis, and TOWS

matrix. Heritage and Sustainable Development, 5(1), 1-18.

Porter, M. E. (2008). The five competitive forces that shape strategy. Harvard

business review, 86(1), 78.

Ray, A., Dhir, A, Bala, P. K., & Kaur, P. (2019). Why do people use food delivery
apps (FDA)? A uses and gratification theory perspective. Journal of

retailing and consumer services, 51, 221-230.

Regina, Yura, R., Alfanur, & Farah. (2016). Business Model Analysis of TKD
Consumer to Consumer (C2C) Online Marketplace by Using Business
Model Canvas. American Scientific Publishers, 22(6).
https://doi.org/https://doi.org/10.1166/asl.2016.6717

Richardson, J. E. (2005). The business model: an integrative framework for
strategy execution. Available at SSRN 932998.

Rismayani, R., Wahyuningtyas, R., & Disastra, G. (2023). Respond, Recovery,
and Renew Strategies in Strengthening Competitiveness of Cooperatives
After COVID-19 Pandemic in West Java. Binus Business Review, 15(1).
https://doi.org/10.21512/bbr.v15i1.10405

Risti, V.E., dan Lubis R.L. (2023) PERUMUSAN SUSTAINABLE BUSINESS
MODEL CANVAS (SBMC) UNTUK BERKONTRIBUSI MEWUJUDKAN
SDG TARGET 8.2 ECONOMIC PRODUCTIVITY (Studi Kasus pada
Koperasi Konsumen Kosaka Sejahtera Utama di PT. Indonesia Power
Kamojang, Desa Laksana Kecamatan Ibun Kabupaten Bandu. [Online].
https://openlibrary.telkomuniversity.ac.id/home/catalog/id/195820/slug/per
umusan-sustainable-business-model-canvas-sbmc-untuk-berkontribusi-

mewujudkan-sdg-target-8-2-economic-productivity-studi-kasus-pada-

132



koperasi-konsumen-kosaka-sejahtera-utama-di-pt-indonesia-power-
kamojang-desa-laksana-kecamatan-ibun-kabupaten-bandu.html [22
Januari 2024]

Sedarmayanti, & Hidayat, S. (2011). Metodologi Penelitian. Mandar Maju.

Sekaran, U., & Bougie, R. (2011). Business Research Methods. John Wiley &
Sons Ltd.

Social Impact.ID. (2024). Konsumen Indonesia Lebih Memilih Produk dari
Perusahaan Berkelanjutan. https://www.socialimpact.id/news/konsumen-

indonesia-lebih-memilih-produk-dari-perusahaan-berkelanjutan

Sofia, S., Firyal, R. N., Oktaviani, A., Ghifari, N. M., & Wachdijono, W. (2023).
The Effect of Baristas on Consumer Satisfaction through Coffee Shop
Atmosphere as an Intervening Variable. Journal Transnational Universal
Studies, 1(8), 769-785.

Spieth, P., Schneckenberg, D., & Matzler, K. (2016). Exploring The Linkage
Between Business Model (&) Innovation and The Strategy of The Firm.
R&D Management, 46(3), 403-413.

Stake, R. E. (2010). Qualitative Research: Studying How Things Work. Guilford

Press.

Stubbs, W., & Cocklin, C. (2008). Conceptualizing A "Sustainability Business
Model". Organization & Environment, 21(2), 103-127.

Sugiyono. (2019). Metode penelitian kuantitatif, kualitatif dan R&D. Alfabeta.

Sundararajan, A. (2017). The sharing economy: The end of employment and the

rise of crowd-based capitalism. MIT press.

Surahmi, S. (2021). Manajemen Strategis Perusahaan. Semantic Scholar.
https://www.semanticscholar.org/paper/MANAJEMEN-STRATEGIS-
PERUSAHAAN-surahmi/bc592f948133e3d89e6749babd8dba6dc40af200

133



Wheelen, T. L., & Hunger, J. D. (2012). Strategic Management and Business

Policy toward global sustainability 13th ed. Pearson.

Wit, B., & Pylak, K. (2020). Implementation of triple bottom line to a business

model canvas in reverse logistics. Electronic Markets, 30, 679-697.

Wirtz, B. W,, Pistoia, A., Ullrich, S., & Gottel, V. (2016). Business models:
Origin, development and future research perspectives. Long range
planning, 49(1), 36-54.

World Wildlife Fund. (2022). WWF Report Reveals Staggering Extent Of Human
Impact On Planet. https://www.worldwildlife.org/press-releases/wwi-

report-reveals-staggering-extent-of-human-impact-on-planet

Yunus, E. (2016). Strategi Bersaing Cafe Dan Restoran di Surabaya. Repository

Universitas Dr. Soetomo Surabaya. http://repository.unitomo.ac.id/576/
Zainal, V. R. (2012). Penelitian Pendidikan. Rosda.

Zamborita, D. Z., Muflikh, Y. N., & Burhani, A. M. A. I. (2024). Purchasing
Decisions and Consumer Preferences of Millennials and Zoomers at

Coffee Shops. Journal of Consumer Sciences, 9(1), 102-121.

134



	DAFTAR PUSTAKA

