DAFTAR PUSTAKA

Aindira Sri Rachmadini, & Indria Angga Dianita. (2022). Pengaruh Duta
merek Itzy Terhadap Citra merek Maybelline New York di Indonesia.
Jurnal Ekonomi dan Bisnis. Retrieved from
https://ejournal.unsrat.ac.id/v3/index.php/jab/article/download/39839/
35853

Alfi Amalia, Emma Novirsari, Mutiara Shifa, Iskandar Muda, Andri
Soemitra, & Sugianto. (2021). The Role of Citra merek in Mediating
the Effect of Electronic Word Of Mouth (Ewom) and Duta merek on

Purchase Intention (Study of E-Commerce Customers in Medan City).
International Journal of Business and Management Studies, 11(2).
Alifia Sarah Mardiani. (2018). Pengaruh Duta merek terhadap Minat Beli
Bandung Kunafe. Jurnal Manajemen Pemasaran. [PDF] usm.ac.id
Andi Siti Chandijah Fitriahningsih, Prof. Dr. Abd. Rahman Kadir, Dr.
Nurdjannah Hamid, & Prof. Dr. Idayanti Nursyamsi. (2020). Influence

of Duta merek on Purchase Intention and Citra merek as Intervening
Variable (Case Study on Shoppe Application Users in Makassar City).
International Journal of Business Research, 8(4). Retrieved from
http://repository.unhas.ac.id/id/eprint/1325/

Andi Siti Chandijah Fitriahningsih, Prof. Dr. Abd. Rahman Kadir, Dr.
Nurdjannah Hamid, & Prof. Dr. Idayanti Nursyamsi. (2020). Influence

of Duta merek on Purchase Intention and Citra merek as Intervening
Variable (Case Study on Shoppe Application Users in Makassar City).
International Journal of Business Research, 8(4). Retrieved from
http://repository.unhas.ac.id/id/eprint/1325/

Annisa Roudhotul Jannah, & Hadita. (2022). NCT Dream’s Role as a Duta

merek Through Buying Interest in the Purchase Decision of Lemonilo
Noodles in Bekasi City. International Journal of Marketing and
BusinessResearch,12(3).
https://dinastipub.org/DIJMS/article/view/1399

Badriah, S. U., Hidayat, G., Munggaran, R., & Badriah, S. U. (2022). The

Influence of Prices on The Interest of Buying Consumers of Yamaha

77


https://ejournal.unsrat.ac.id/v3/index.php/jab/article/download/39839/35853
https://ejournal.unsrat.ac.id/v3/index.php/jab/article/download/39839/35853
http://repository.unhas.ac.id/id/eprint/1325/
http://repository.unhas.ac.id/id/eprint/1325/
https://dinastipub.org/DIJMS/article/view/1399

Motorcycles in PT. Ramarayo Sumdeang Branch. Journal of Business
Management Basic, 4(1).

Fuadah, B. N., & Yunani, A. (2023). Peran Citra Merek Sebagai Variabel
Mediator Pengaruh Duta Merek Itzy Terhadap Minat Beli Produk Ultra
Milk. Jurnal Ekonomi dan Bisnis, 10(5).

Fasha, A. F., Robi, M. R., & Windasari, S. (2022). Determinasi Keputusan
Pembelian Melalui Minat Beli: Duta Merek dan Citra Merek
(Literature Review Manajemen Pemasaran). Jurnal Manajemen
Pemasaran Indonesia, 3(1). https://doi.org/10.38035/jmpis.v3il

Hudzaifah Aiman Wafiy, Sylvie Nurfebiaraning, S.Sos., M.Si. (2020).

Pengaruh Duta merek Lucas Wayv terhadap Citra merek Neocoffe.
Jurnal Manajemen dan Bisnis. Retrieved from

https://repository.telkomuniversity.ac.id/pustaka/163074/pengaruh-

brand-ambassador-lucas-wayv-terhadap-brand-image-neocoffee.html

Irzandy, A. H., Suharyono, & Arifin, M. Z. (2017). Pengaruh Ekuitas Merek

Terhadap Minat Beli dan Dampaknya pada Keputusan Pembelian
(Survei pada Pengguna Kartu Perdana Simpati Khusus Internet di
Grapari Telkomsel Cabang Kota Malang). Jurnal Administrasi Bisnis
(JAB), 51(1). http://www.topbrand-award.com

Karina Robiatul Adawiyah. (2018). Pengaruh Duta merek Terhadap Citra

merek Serta Dampaknya Terhadap Keputusan Pembelian (Survei Pada
Konsumen Nature Republic Aloe Vera 92% Shooting Gel di Kota
Malang). Jurnal Ekonomi dan Bisnis, 6(4). Retrieved from
https://repository.ub.ac.id/id/eprint/165431/

Kristia, S. E. (2021). Pengembangan Media Promosi Berbasis Aplikasi
TikTok Untuk Meningkatkan Minat Beli Produk UKM DM-Seafood.
Jurnal Pendidikan Tata Niaga (JPTN), 9. https://covid19.go.id/

M. Fajarudin Isnan, & Rd. Nurafni Rubiyanti, S.M.B., M.B.A. (2021).

Pengaruh Duta merek terhadap Minat Beli Tiket.com di Jawa Barat.
Jurnal ~ Manajemen  dan  Bisnis, 15(1). Retrieved from

https://repository.telkomuniversity.ac.id/pustaka/166356/pengaruh-

brand-ambassador-terhadap-minat-beli-tiket-com-di-jawa-barat.html

78


https://doi.org/10.38035/jmpis.v3i1
https://repository.telkomuniversity.ac.id/pustaka/163074/pengaruh-brand-ambassador-lucas-wayv-terhadap-brand-image-neocoffee.html
https://repository.telkomuniversity.ac.id/pustaka/163074/pengaruh-brand-ambassador-lucas-wayv-terhadap-brand-image-neocoffee.html
http://www.topbrand-award.com/
https://repository.ub.ac.id/id/eprint/165431/
https://covid19.go.id/
https://repository.telkomuniversity.ac.id/pustaka/166356/pengaruh-brand-ambassador-terhadap-minat-beli-tiket-com-di-jawa-barat.html
https://repository.telkomuniversity.ac.id/pustaka/166356/pengaruh-brand-ambassador-terhadap-minat-beli-tiket-com-di-jawa-barat.html

Mills.co.id. (2024). Produk Mills. http://www.mills.co.id/en/article/about-

mills

Mills.co.id. (2024). Logo Mills. http://www.mills.co.id/en/article/about-

mills
Oktiani, & Khadfi. (2018). Brand. Jurnal Ekonomi dan Bisnis, 6(4).
Pamudi, B. (2022). Pengaruh Promosi Media Sosial, Electronic Word of
Mouth (E-Wom) Dan Citra Merek Terhadap Minat Beli Produk Erigo
Apparel.  Jurnal  Ekonomi  dan  Bisnis, 1(69), 5-24.
http://eprints.umpo.ac.id/id/eprint/8689

Panji, O., & Prasetyo, E. (n.d.). Duta Merek dan Pengaruhnya Terhadap
Keputusan Pembelian yang Dimediasi Oleh Citra Merek (Studi Kasus
Pada XL Axiata di Pelajar dan Mahasiswa Yogyakarta). Jurnal

Pemasaran  Indonesia. Retrieved  from  http://www.topbrand-

award.com/

Rakha Fauzi Athaya Rosidi. (2022). Pengaruh Brand Ambassador dan E-
wom terhadap Purchase Intention melalui Citra merek (Studi Kasus
Bangtan Sonyeondan Pada E-Commerce Tokopedia). Jurnal Ekonomi
danBisnis,11(4).
https://repository.mercubuana.ac.id/view/year/2023.html

Septyan. (2016). Pengaruh Duta Merek Terhadap Minat Beli Konsumen MD
Clinic By Lazeta. Royan, 9(2), 141-152.

Sri Hartati, Junita Lubis, & Fauziah Hanum. (2022). The Influence of Duta

merek on Purchasing Decision for Wardah Products with Citra merek
As An Intervening Variable at Indomaret Sigambal. International
Journal  of Marketing  Studies, 15(1). Retrieved  from

https://gemsjournal.org/index.php/gems/article/view/993

Syavardie, Y. (2021). Analisis Hubungan Psikologis Konsumen terhadap
Minat Beli pada Rumah Makan Selamat di Bukittinggi. Journal of
Technopreneurship on Economics and Business Review, 3(1).
https://jtebr.unisan.ac.id

Yusuf, D. A., Tumbel, A. L., Djemly, W., & Jurusan Manajemen, F. E.
(2022). The Influence of NCT Dream’s Kpop Duta Merek and

79


http://www.mills.co.id/en/article/about-mills
http://www.mills.co.id/en/article/about-mills
http://www.mills.co.id/en/article/about-mills
http://www.mills.co.id/en/article/about-mills
http://eprints.umpo.ac.id/id/eprint/8689
http://www.topbrand-award.com/
http://www.topbrand-award.com/
https://repository.mercubuana.ac.id/view/year/2023.html
https://qemsjournal.org/index.php/qems/article/view/993
https://jtebr.unisan.ac.id/

Product Quality On Purchase Decisions For Lemonilo Noodle

Products In Manado. Jurnal Ekonomi dan Bisnis, 10(3).

80



