ABSTRACT

Public relations in a company need to utilize social media properly so that the
benefits can be felt by both the company and the target audience. The use of social media
requires a content planning strategy on social media so that the messages presented in
the content are conveyed to the target audience optimally. The purpose of this research is
to find out how the content planning strategy on the Telkom Health Foundation's social
media. The research method used is qualitative. Data and information that can support
this research are collected through in-depth interviews, direct observation of content
published on Instagram social media, and Instagram content analysis. This research
discusses the relationship between Yakes Telkom's Instagram social media content
planning strategy and The Circular Model of SoMe. This research proves that the model
is not suitable for content planning strategies on health social media because it requires

additional aspects regarding appropriate references and sources.
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