DAFTAR PUSTAKA

Abdussamad, Z. (2021). Metode Penelitian Kualitatif. Syakir Media Press.

Bartholomae, F. W. (2018). Digital Transformation, International Competition and
Specialization. CESifo Forum, 19(4): 23-28.
http://hdl.handle.net/10419/199018

BPS (Badan Pusat Statistik). (2021). Statistik Telekomunikasi Indonesia.

Bradenburger, A., & Nalebuff, B. (2021). The Rules of Co-opetition. Harvard
Business Review. https://hbr.org/2021/01/the-rules-of-co-opetition

Cochoy, F., Licoppe, C., McIntyre, M. P., & S6rum, N. (2020). Digitalizing
consumer society: equipment and devices of digital consumption. Journal of
Cultural Economy, 13(1): 1-11.
https://doi.org/10.1080/17530350.2019.1702576

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches (5th ed.). SAGE Publications,
Inc.

Danuri, M. (2019). Perkembangan dan Transformasi Teknologi Digital. INFOKAM,
15(2): 116-123.

Febriani, N. S., & Asmara, W. W. (2019). Perilaku Konsumen di Era Digital (Beserta
Studi Kasus).UB Press.

Hadiono, K., & Santi, R. C. N. (2020). Menyongsong Transformasi Digital.
Proceeding SENDIU, 8§1-84.

Kitsios, F., Kamariotou, M., & Mavromatis, A. (2023). Drivers and Outcomes of
Digital Transformation: The Case of Public Sector Services. Information,
14(1):43. https://doi.org/10.3390/info14010043

Liere-Netheler, K., Packmohr, S., & Vogelsang, K. (2018). Drivers of Digital
Transformation in Manufacturing. Hawaii International Conference on System
Sciences, 51,3926-3935. https://doi.org/10.24251/HICSS.2018.493

Marwah, M. A. (2022). Transformasi Digital dan Kinerjalndustri Media di
Indonesia. Journal of Development Economic and Social Culture, 1,295-306.

Muditomo, A., & Setyawati, N. (2022). Digital Transformation of Small Medium
Enterprises: A Descriptive Analysis of Quick Response Indonesia Standard
Data. Jambura Equilibrium Journal, 4(2): 49-57.
https://doi.org/10.37479/jej.v4i2.13918

125



Muditomo, A., & Wahyudi, 1. (2021). Conceptual Model For SME Digital
Transformation During The Covid-19 Pandemic Time In Indonesia: R-Digital
Transformation Model. BASKARA : Journal of Business and Entrepreneurship,
3(1): 13. https://doi.org/10.24853/baskara.3.1.13-24

Muhajir, M., Akib, H., & Niswaty, R. (2023). Transformasi Digital Pada Rumah
Sakit Umum Daerah Prof.dr.H.M. Anwar Makkatutu Kabupaten Bantaeng.
Jurnal Altifani Penelitian Dan Pengabdian Kepada Masyarakat, 3(1): 129—139.
https://doi.org/10.25008/altifani.v3il.327

Muhasim. (2017). Pengaruh Tehnologi Digital, Terhadap Motivasi Belajar Peserta
Didik. Palapa:Jurnal Studi Keislaman Dan llmu Pendidikan, 5(2):53-77.

Noviaristanti, S., Yunita, S. C., & Triono, S. P. H. (2023). Social Media Usage
Impacts on SME’s Firm Performance: Evidence From West Java, Indonesia.
Indonesian Journal of Business and Entrepreneurship, 9(2):285-294.
https://doi.org/10.17358/ijbe.9.2.285

Prasetio, A., Rahman, D., Sary, F., Pasaribu, R., Sutjipto, M, R. (2022). The Role of

Instagram Social Media Marketing Activities and Brand Equity Towards
Airlines Customer Response. International Journal of Data and Network
Science, 6(4). http://dx.doi.org/10.5267/.ijdns.2022.6.014

Pangandaheng, F., Maramis, J. B., Saerang, D. P. E., Dotulong, L. O. H., & Soepeno,
D. (2022). Transformasi Digital: Sebuah Tinjauan Literatur pada Sektor Bisnis
dan Pemerintah. Jurnal EMBA : Jurnal Riset Ekonomi, Manajemen, Bisnis Dan
Akuntansi, 10(2). https://doi.org/10.35794/emba.v10i2.41388

Rahim, A. R., & Radjab, E. (2017). Manajemen Strategi. Lembaga Perpustakaan
dan Penerbitan Universitas Muhammadiyah Makassar.

Raimo, N., De Turi, 1., Albergo, F., & Vitolla, F. (2023). The drivers of the digital
transformation in the healthcare industry: An empirical analysis in Italian
hospitals. Technovation, 121, 102558.
https://doi.org/10.1016/j.technovation.2022.102558

Rippa, P., & Secundo, G. (2019). Digital academic entrepreneurship: The potential
of digital technologies on academic entrepreneurship. Technological
Forecasting and Social Change, 146, 900-911.
https://doi.org/10.1016/j.techfore.2018.07.013

Ritala, P. (2018). Coopetition and market performance, (1)317-325. Routledge.
https://doi.org/10.4324/9781315185644-30

126



Ritala, P., Golnam, A., & Wegmann, A. (2014). Coopetition-based business models:
The case of Amazon.com. Industrial Marketing Management, 43(2), 236-249.
https://doi.org/10.1016/j.indmarman.2013.11.005

Ritter, T., & Pedersen, C. L. (2020). Digitization capability and the digitalization of
business models in business-to-business firms: Past, present, and future.
Industrial Marketing Management, 86, 180-190.
https://doi.org/10.1016/j.indmarman.2019.11.019

Ruutu, S., Casey, T., & Kotovirta, V. (2017). Development and competition of
digital service platforms: A system dynamics approach. Technological
Forecasting and Social Change, 117, 119-130.
https://doi.org/10.1016/j.techfore.2016.12.011

Sekaran, U., & Bougie, R. (2016). Research Methods for Business : a skill-building
approach (7th ed.). John Wiley & Sons Ltd.

Sijabat, R., Syamsuri, Pratiwi, R., Amruddin, Hasan, Chadiq, U., Irhamni, M. R.,
Hartati, A., Wardhana, A., Sudirman, A., Faizal, M., & Haryono, A. T. (2022).
Bisnis Digital. Penerbit Media Sains Indonesia.

Sudrajad, A. 1., Tricahyono, D., Al-Amin, Zuwardi, Yulianti, E. B., Irnayenti,
Ahmad, & Rosmawati, W. (2023). The Role of Digitalization Performance on
Digital Business Strategy in Indonesia MSEMs. [International Journal of
Professional Business Review, 8(6), 1-18.
https://doi.org/10.26668/businessreview/2023.v8i6.2260

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D (19th ed.).
ALFABETA.

Sugiyono. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D (2nd ed.).
Penerbit Alfabeta Bandung.

Tetteh, M. G., Jagtap, S., & Salonitis, K. (2023). Pharma 4.0: Revealing Drivers of
the Digital Transformation in the Pharma Sector. Global Conference on
Sustainable Manufacturing. 528-535. https://doi.org/10.1007/978-3-031-
28839-5_59

Thomas, D. R. (2006). A General Inductive Approach for Analyzing Qualitative
Evaluation Data. American Journal of Evaluation, 27(2), 237-246.
https://doi.org/10.1177/1098214005283748

Tricahyono, D., & Sudrajat, A. 1. (2022). Will digital literacy moderate the

relationship between digital capabilities and the business performance of

127



MSMEs in Indonesia? In Sustainable Future: Trends, Strategies and
Development, 198-201. Routledge. https://doi.org/10.1201/9781003335832-50
Verhoef, P. C., Broekhuizen, T., Bart, Y., Bhattacharya, A., Qi Dong, J., Fabian, N.,
& Haenlein, M. (2021). Digital transformation: A multidisciplinary reflection
and research agenda. Journal of Business Research, 122, 889-901.
https://doi.org/10.1016/j.jbusres.2019.09.022

Warsono, H., Astuti, R. S., & Ardiyansyah. (2022). Metode Pengolahan Data
Kualitatif Menggunakan Atlas.ti. Program Studi Doktor Administrasi Publik
FISIP-UNDIP.

Wibowo, A., Wangsajaya, Y., & Surahmat, A. (2023). Pemolisian Digital dengan
Artificial Intelligence. PT. RajaGrafindo Persada - Rajawali Pers.

Wibowo, S. H., Wahyuddin, Permana, A. A., Sembiring, S., Nugroho, J. W_,
Wahidin, A. J., Rahajeng, E., Taufik, R., Adhicandra, 1., Yuniansyah, &
Rivanthio, T. R. (2023). Teknologi Digital di Era Modern. PT. Global Eksekutif
Teknologi.

Widnyani, N. M., Astitiani, N. L. P. S., & Putri, B. C. L. (2021). Penerapan
Transformasi Digital pada UKM Selama Pandemi Covid-19 di Kota Denpasar.
Jurnal Ilmiah Manajemen Dan Bisnis, 6(1): 79-87.
https://doi.org/10.38043/jimb.v6i1.3093

Wijoyo, H., Sunarsi, D., Utama, A. S., Haryati, D., Rakhmatulloh, A. R., Mahdayeni,
Anggraini, N., Nuraini, R., Srinawati, W., Sukanti, Mildawani, ., & Siagian, A.
O. (2021). Transformasi Digital dari Berbagai Aspek (1st ed). Penerbit Insan
Cendekia Mandiri.

Wijoyo, H., Vensuri, H., Widiyanti, Sunarsi, D., Haudi, Prasada, D., Kristianti, L.
S., Lutfi, A. M., Rizka, 1., Akbar, & Musnaini. (2020). Digitalisasi UMKM.
Penerbit Insan Cendekia Mandiri.

128



