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2. Dr. Riski Taufik Hidayah, S.E., M.M., the first examiner lecturer, for his 
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3. Dr. Maya Ariyanti, S.E., M.M., as the second examiner lecturer, for his 

time, examination, and direction in writing this thesis. 

4. Dr. Fetty Poerwita Sary, S.S., M.Pd., my guardian lecturer at Telkom 

University, for her immense support and guidance throughout my degree. 

5. All lecturers of the International ICT Business and MBTI study programs 

at Telkom University for imparting valuable knowledge during my studies. 

6. My family, especially my parents, Syarifudin Hifni and Amanah, for their 

unwavering support throughout my studies in the International ICT 

Business study program at Telkom University. 

7. My friends, Najwa, Haifa, Ita, and Devina, and my thesis struggle 

companions for their continuous encouragement, support, advice, and for 

listening to my ups and downs. 

8. All members of MB-44-INT-2 for striving together to complete our 

degrees, and the Telkom University Choir for their constant 

encouragement, support, advice, and help. 
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9. My beloved housemates Kosan Yuhuu, Anun, Angel, Putri, and Widya, 

for their companionship, encouragement, support, advice, and for listening 

to my ups and downs. 

10. All parties who provided support during the research implementation and 
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 Despite my limited knowledge, I realize that this research is far from 

perfect. I hope that the deficiencies in this study can serve as learning material for 

better research in the future. Constructive criticism and suggestions are highly 

welcomed for future improvements. 
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