DAFTAR ISI

DAFTAR ISL. e e e e nne e s e e s reeanne e i
DAFTAR TABEL ...ttt iv
DAFTAR GAMBAR. ... ne e v
BAB |  PENDAHULUAN ... ... 1
1.1 Latar BelaKang ... 1
1.2 1dentifikasi Masalah ..........c.cooiiiiiiii e 3
1.3 RUMUSAN MASAIAN ..o 3
1.4 Tujuan dan Sasaran PEranCanQan ...........cccceeeerierrereriesiesieseseeeeseessessessesiesseseeeeeenes 4
1.4.1  TUujuan PEranCaNQAN .......cccoceieiiririeeieieie ettt bbbt 4
1.4.2  SAsaran PeranCanQan .........cccocoiieriiiieiienisee e 4

1.5 Batasan PeranCangan..........cccociiioiiiiiie e 4
1.6 Manfaat PEranCanQgan ...........cocoieiiiiieii e 5
1.7 Metode PEranCanQgaN ..........c.coveiieeiieiieiie ettt ste e ve e ste e ae e reeae e nne s 5
1.7.1  Tahap Pengumpulan Data ............cccooveiiiiiiiciiccececeee e 5

1.8  Kerangka BerPIKIl .......c.ciiiiiiiiiecie sttt ene s 7
1.9  Sistematika PemDaNasan ............cooiiiiiiiiiiiee e 8
BAB Il KAJIAN LITERATUR & STANDARISASI ..o 9
0 N B T 1 (TS 1) /=] OSSPSR 9
2.1.1  DefiniSi CreativVe CeNTEY .......ccciiiiieieieiese e 9

2.2 KIBSITIKAST PIrOYEK .....c.oiiiiiiiiiieieee s 10
2.2.1  INAUSEET KFEALIT ... 12
2.2.2  Pelaku dalam Pusat Kreatif...........cccoiiiiiiiiiiiiieee e 14
2.2.3  Persyaratan Fasilitas Infrastruktur Fisik Ruang Kreatif..............cccceeuenie. 15
2.2.4  JeniS KEQIATAN ......oviiiiiiiie e 16

2.3 StaNdarisasi PrOYEK .........ooiiiiiiiiie ittt 17



2.3.1 Standarisasi Organisasi Ruang dan Layout............ccccccoovviniiiiinineneseennen, 18

2.3.2  Persyaratan Umum RUBNG........cccooviiiiiiiiiiiiiie e 34
2.4 Pendekatan DESAIN ........ccceiiiiieriiieiiieee e e 37
2.4.1  Pendekatan Human Behaviour ...........ccccoiiiiiiiinineieese e 37
2.4.2  Jenis-jenis Perilaku dan Aktivitas Para Subsektor .............ccccooviiiiiininenn. 43
2.5 STUAL PIESEUBN ... 44

BAB 111 ANALISIS STUDI BANDING, DISKRIPSI PROYEK DAN ANALISIS DATA

48

3.1 Analisa Studi BanGiNg.........cccoveiiiieiecic et 48
3.1.1 Objek Studi Banding 1 : Tasikmalaya Creative Center............c.ccceeverveennenn. 48
3.1.2 Objek Studi Banding 2 : Sumedang Creative Center............ccccccevvevvereennenn, 49
3.1.3 Objek Studi Banding 3 : Malang Creative Center..........cccccceeevvvevveviesnennnnn, 56
3.14 Tabel Komparasi Objek Studi Banding ..........ccccccovveviiieiiciciic e, 60
3.2 DESKIIPSI PrOYEK .....ooiuiiiiiiciie sttt sre e ne e 69
3.2.1  SErUKLUE OFganiSaSi.....cceciuiiiiiiiiiieiieie et e seesteseeste e reeste e sraeste e e e e 70
3.2.2  Alur Penyewa Ruang di Tasikmalaya Creative Center.............cccocvevvvrvennenn. 71
3.3 ANALISIS DALA......ceiiiiiitie s 72
331 ANALISIS SHTE....iiiicce e 72
3.3.2  Analisis Bangunan EKSISTING.........cccceiiiiiiiiiiiiieeee e 75
3.3.3  Analisis Aktivitas Pelaku Ekonomi Kreatif.............ccooeiiiiniiinininicieen, 82
3.3.4  Analisis Alur Aktivitas Setiap PeNgguNa.........ccccoovvieriienenereseeeeeeeeen 87
3.3.5 Analisis Kebutuhan Ruang & Luasan Ruang...........ccccceeeveveiieieenesieenen, 90
3.4 Analisis Kebutuhan Luasan RUANQJ.........cccceiiiiiiiieciicce e 95
BAB IV KONSEP PERANCANGAN ...t 106
4.1 Tema dan Suasana yang Diharapkan ............cccccoeeiiiiiii i 106
4.1.1  Suasanayang dinarapkan ... 106

4.2  KONSEP PeranCanQan.........cccoiiiiiiiieeiiieeiiee et siee e e ssre s siseesanessseeesseessseeeas 107



4.2.1  Konsep Organisasi Ruang dan Layout FUrNIture ...........ccoccecvevveieeneenenn, 107

4.2.2  KONSEP VISUAL.....cciiiiiiiiiieieee sttt 109
4.2.3  Konsep Persyaratan UmMUM ........cccocooiiiiiiiiiniiieiee e 109
424  KONSEP FASHITAS .....ccvviieciieiece s 110
4.3 DEeNaN KRUSUS.....c.ciiiiiiete et 111
4.3.1  Layout Denah KRUSUS ...t 111
4.3.2  Konsep Visual Denah KRUSUS. ..o 113
4.3.3  Persyaratan Umum Ruang KNRUSUS............ccccoiiiiiiiiiieeees 114
4.3.4  FaSHitas PrOYEK .....cccoiiiiiiiiiiiieee e 116
BAB V KESIMPULAN DAN SARAN ...ttt 119
TN A =T [ 101 o1V - U ISR 119
D.2  SANAIN...ciiiiiiiiie s 119



