ABSTRACT

In the coffee business, competition between coffee shops is currently
very tight. Pricing decisions at a coffee shop will significantly influence the
demand and income of other coffee shops. Dynamic pricing is a pricing tool used
to adjust prices to respond to market fluctuations and demand uncertainty. In the
coffee industry itself, the dynamic pricing strategy that is commonly adopted is
the provision of price discounts obtained from dynamic model optimization. The
aim of this research is to propose a policy for determining discounts using a
dynamic pricing model in coffee shops according to problems in coffee shops for
various drink variants sold through delivery applications based on consumer
demand. In the first stage, the author determines the price and the history of
demand at the coffee shop. Carry out model verification with the main focus of
the model verification process being to ensure that the model can be relied on in
producing accurate predictions or decisions based on available data. Next, the
author calculates revenue and optimizes the dynamic pricing model. The results

of this research propose a pricing policy to maximize profits in coffee shops.
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