
xi  

DAFTAR GAMBAR 

 

Gambar 1.1 Unggahan Instagram Dugg Coffee ......................................................... 2 

Gambar 1.2 Ulasan Dugg Coffee ................................................................................ 3 

Gambar 2.1 Kerangka Berpikir ................................................................................ 35 

Gambar 4.1 Logo dari Dugg Coffee ......................................................................... 46 

Gambar 4.2 Brand Positioning Dugg Coffee ............................................................ 56 

Gambar 4.3 Brand Personality Dugg Coffee ............................................................ 57 

Gambar 4.4 Brand Identity Dugg Coffee ................................................................. 59 

Gambar 4.5 Reels Instagram Dugg Coffee ............................................................... 60 

Gambar 4.6 Brand Communication Dugg Coffee .................................................... 61 

Gambar 4.7 Model Strategi Branding Dugg Coffee melalui Instagram ................... 62 

 

 

 

 

 

 

 

 

 

 

 

 


