
REFERENCES  

[1] Schueffel, P. mname. (2016). Taming the beast: A scientific definition of Fintech. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3097312  

[2] Santoso, W., Sitorus, P. M., Batunanggar, S., Krisanti, F. T., Anggadwita, G., &amp; Alamsyah, A. (2021). Talent 

mapping: A strategic approach toward digitalization initiatives in the banking and Financial Technology (Fintech) industry 

in Indonesia. Journal of Science and Technology Policy Management, 12(3), 399–420. https://doi.org/10.1108/jstpm-04-

2020-0075  

[3] Petruk, O. (2023). Fintech As a Concept Of Functional Economic Science. PBO, 3(53), 48-53. 

https://doi.org/10.26642/pbo-2022-3(53)-48-53  

[4] Chiu, I. (2017). A New Era In Fintech Payment Innovations? a Perspective From The Institutions And Regulation Of 

Payment Systems. Law, Innovation and Technology, 2(9), 190-234. https://doi.org/10.1080/17579961.2017.1377912  

[5] Narayan, S. (2019). Does Fintech Matter For Indonesia’s Economic Growth?. BEMP, 4(22), 437-456. 

https://doi.org/10.21098/bemp.v22i4.1237  

[6] Kharisma, D. (2020). Urgency Of Financial Technology (Fintech) Laws In Indonesia. IJLMA, 3(63), 320-331. 

https://doi.org/10.1108/ijlma-08-2020-0233  

[7] Bank Indonesia  

[8] Rahayu, S., Astuti, W. (2022). Disruption Of Financial Technology (Fintech) In Indonesia. JRA, 1(14), 95-115. 

https://doi.org/10.34010/jra.v14i1.6708  

[9] Rusydiana, A. (2019). Bagaimana Mengembangkan Industri Fintech Syariah DI Indonesia? Pendekatan Interpretive 

Structural Model (Ism). JAM, 2(6), 117-128. https://doi.org/10.29244/jam.6.2.117-128  

[10] Nguyen, L., Tran, S., Ho, T. (2021). Fintech Credit, Bank Regulations and Bank Performance: A Cross-country Analysis. 

APJBA, 4(14), 445-466. https://doi.org/10.1108/apjba-05-2021-0196  

[11] Goveas, C. (2022). Evolving Partnerships Between Fintechs and Banks – A Case Study With Reference To Union Bank 

Of India. IJMTS, 444-454. https://doi.org/10.47992/ijmts.2581.6012.0232  

[12] Arena, C. (2023). Governing Fintech For Performance: the Monitoring Role Of Female Independent Directors. EJIM. 

https://doi.org/10.1108/ejim-11-2022-0621  

[13] Varma, P., Nijjer, S., Sood, K., Grima, S., Rupeika-Apoga, R. (2022). Thematic Analysis Of Financial Technology 

(Fintech) Influence On the Banking Industry. Risks, 10(10), 186. https://doi.org/10.3390/risks10100186  

[14] Chen, B., Yang, X., Ma, Z. (2022). Fintech and Financial Risks Of Systemically Important Commercial Banks In China: 

An Inverted U-shaped Relationship. Sustainability, 10(14), 5912. https://doi.org/10.3390/su14105912  

[15] Hornuf, L., Klus, M. F., Lohwasser, T. S., Schwienbacher, A. (2020). How Do Banks Interact With Fintech Startups?. 

Small Bus Econ, 3(57), 1505-1526. https://doi.org/10.1007/s11187-020-00359-3  

[16] Gorshkov, V. (2023). The Peculiar Features Of Fintech Development In Japan. jour, 2(5), 59-84. 

https://doi.org/10.55105/2658-6444-2022-2-59-84  

[17] S., A. (2023). Makeover Of Banks By Digital Interventions and Innovations By Fintechs. IJCSBE, 226-237. 

https://doi.org/10.47992/ijcsbe.2581.6942.0270  

[18] S., A. (2023). Makeover Of Banks By Digital Interventions and Innovations By Fintechs. IJCSBE, 226-237. 

https://doi.org/10.47992/ijcsbe.2581.6942.0270  



[19] Lee, S., Olson, D., Trimi, S. (2012). Co-innovation: Convergenomics, Collaboration, and Co-creation For 

Organizational Values. Management Decision, 5(50), 817-831. https://doi.org/10.1108/00251741211227528  

[20] Abhari, K., Davidson, E., Xiao, B. (2016). Measuring the Perceived Functional Affordances Of Collaborative 

Innovation Networks In Social Product Development.. https://doi.org/10.1109/hicss.2016.119  

[21] Yan, K., Xia, E., Konstantas, D., Cheikhrouhou, N., Huang, J. (2022). To Be More Independent or More Dependent? 

The Evolution Mechanism Of Co-innovation Between Digital Platforms And Content Creators. Journal of the Operational 

Research Society, 1-15. https://doi.org/10.1080/01605682.2022.2119173  

[22] Abbate, T., Codini, A., Aquilani, B. (2019). Knowledge Co-creation In Open Innovation Digital Platforms: Processes, 

Tools and Services. JBIM, 7(34), 1434-1447. https://doi.org/10.1108/jbim-09-2018-0276  

[23] Qingliang, M., Yi, H., Xiao-jun, C., Qiaoyi, C. (2021). Value Co-creation Mechanisms Of Multi-agent Participation In 

Crowdsourcing Innovation: a Grounded Theory Study. IFS, 4(41), 4995-5006. https://doi.org/10.3233/jifs-189986  

[24] Grieco, C., Cerruti, C. (2018). Managing Co-creation In Innovative Business Models: the Case Of Sharing Economy. 

Sinergie Italian Journal of Management, 106, 109-125. https://doi.org/10.7433/s106.2018.06  

[25] Lee, S. M., Olson, D. L., & Trimi, S. (2012). Co‐Innovation: Convergenomics, collaboration, and co‐creation for 

organizational values. Management Decision, 50(5), 817–831. https://doi.org/10.1108/00251741211227528  

[26] Lee, S.M. and Olson, D.L. (2010), Convergenomics: Strategic Innovation in the Convergence Era, Gower, Farnham.  

[27] Turker, D., Ozmen, Y. (2021). How Do Social Entrepreneurs Develop Technological Innovation?. SEJ, 1(17), 63-93. 

https://doi.org/10.1108/sej-05-2020-0034  

[28] Perin, M., Sampaio, C., Jiménez-Jiménez, D., Cegarra-Navarro, J. (2016). Network Effects On Radical Innovation and 

Financial Performance: An Open-mindedness Approach. BAR, Braz. Adm. Rev., 4(13). https://doi.org/10.1590/1807-

7692bar2016160057  

[29] Schniederjans, D. (2018). Business Process Innovation On Quality and Supply Chains. BPMJ, 3(24), 635-651. 

https://doi.org/10.1108/bpmj-04-2016-0088  

[30] Mikalef, P., Boura, M., Lekakos, G., Krogstie, J. (2019). Big Data Analytics Capabilities and Innovation: The Mediating 

Role Of Dynamic Capabilities And Moderating Effect Of The Environment. Brit J Manage, 2(30), 272-298. 

https://doi.org/10.1111/1467-8551.12343  

[31] Quintane, E., Casselman, R., Reiche, B., Nylund, P. (2011). Innovation As a Knowledge‐based Outcome. Journal of 

Knowledge Management, 6(15), 928-947. https://doi.org/10.1108/13673271111179299  

[32] Souto, J. E. (2015). Business Model Innovation and business concept innovation as the context of Incremental 

Innovation and Radical Innovation. Tourism Management, 51, 142–155. https://doi.org/10.1016/j.tourman.2015.05.017  

[33] Chen, C. X., Jiang, W., & Yao, W. (2021). Do major customers help or hurt innovation? the effects of customer-base 

concentration on radical and Incremental Innovation. SSRN Electronic Journal. https://doi.org/10.2139/ssrn.3902729  

[34] Santos, A. C., da Silva, C. E., Braga, R. A., Corrêa, J. É., & de Almeida, F. A. (2019). Customer value in lean product 

development: Conceptual model for incremental innovations. Systems Engineering, 23(3), 281–293. 

https://doi.org/10.1002/sys.21514  

[35] Coad, A., Segarra, A., Teruel, M. (2016). Innovation and Firm Growth: Does Firm Age Play A Role?. Research Policy, 

2(45), 387-400. https://doi.org/10.1016/j.respol.2015.10.015  

[36] Hsieh, W., Ganotakis, P., Kafouros, M., Wang, C. (2017). Foreign and Domestic Collaboration, Product Innovation 

Novelty, And Firm Growth. J PROD INNOV MANAG, 4(35), 652-672. https://doi.org/10.1111/jpim.12435  



[37] Belderbos, R., Carree, M., Lokshin, B. (2004). Cooperative R&D and Firm Performance. Research Policy, 10(33), 1477-

1492. https://doi.org/10.1016/j.respol.2004.07.003  

[38] Belderbos, R., Carree, M., Lokshin, B. (2004). Cooperative R&amp;d and Firm Performance. Research Policy, 10(33), 

1477-1492. https://doi.org/10.1016/j.respol.2004.07.003  

[39] Cohen, J. (1992). A power primer. Psychological Bulletin, 112(1), 155–159. https://doi.org/10.1037/0033-

2909.112.1.155  

[40] Rokonuzzaman, M., Ye, Z., Wu, C. (2023). Arsenic Elevated Groundwater Irrigation: Farmers' Perception Of Rice and 

Vegetable Contamination In A Naturally Arsenic Endemic Area. IJERPH, 6(20), 4989. 

https://doi.org/10.3390/ijerph20064989  

[41] Pham, H., Phuc, V. (2023). Unfolding Sustainable Auditing Ecosystem Formation Path Through Digitalization 

Transformation: How Digital Intelligence Of Accountant Fosters the Digitalization Capabilities. Heliyon, 2(9), e13392. 

https://doi.org/10.1016/j.heliyon.2023.e13392  

[42] Abhari, K., Davidson, E.J. and Xiao, B. (2017), "Co-innovation platform affordances: Developing a conceptual model 

and measurement instrument", Industrial Management & Data Systems, Vol. 117 No. 5, pp. 873-895. 

https://doi.org/10.1108/IMDS-05-2016-0156  

[43] Arias-Pérez, J., Lozada, N. and Henao-García, E. (2020), "When it comes to the impact of absorptive capacity on co-

innovation, how really harmful is knowledge leakage?", Journal of Knowledge Management, Vol. 24 No. 8, pp. 1841-

1857. https://doi.org/10.1108/JKM-02-2020-0084  

[44] Nguyen, D.Q. (2018), "The impact of intellectual capital and knowledge flows on incremental and radical innovation: 

Empirical findings from a transition economy of Vietnam", Asia-Pacific Journal of Business Administration, Vol. 10 No. 

2/3, pp. 149-170. https://doi.org/10.1108/APJBA-03-2018-0044  

[45] Wang, D.S. (2020), "Association between technological innovation and firm performance in small and medium-sized 

enterprises: The moderating effect of environmental factors", International Journal of Innovation Science, Vol. 11 No. 2, 

pp. 227-240. https://doi.org/10.1108/IJIS-04-2018-0049  

[46] Susan, M. (2020), "Financial Literacy and Growth of Micro, Small, and Medium Enterprises in West Java, Indonesia", 

Barnett, W.A. and Sergi, B.S. (Ed.) Advanced Issues in the Economics of Emerging Markets (International Symposia in 

Economic Theory and Econometrics, Vol. 27), Emerald Publishing Limited, Bingley, pp. 39-48. 

https://doi.org/10.1108/S1571-038620200000027004  

[47] Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data analysis. Cengage.  

[48] Rama, A. M., & Rahadian, D. (2022). Analysis of digital wallet acceptance factors and market potentials among 

college students. BISMA (Bisnis Dan Manajemen), 15(1), 1–19. https://doi.org/10.26740/bisma.v15n1.p1-19  

[49] Hair, J. F., M., H. G. T., Ringle, C. M., & Sarstedt, M. (2021). A Primer on Partial Least Squares Structural Equation 

Modeling (PLS-SEM). SAGE.  

[50] Firli, A., Fathiya, N. (2022). Impact of OVO Digital Wallet on Student Financial Management Behavior (Case Study in 

One of the Big Cities in Indonesia). Budapest International Research and Critics Institute-Journal (BIRCI-Journal) Volume 

5 No 2, May 2022, Page: 11518-11529. https://doi.org/10.33258/birci.v5i2.4979  

[51] Cohen, J., Cohen, P., West, S. G., & Aiken, L. S. (2003). Applied multiple regression/correlation analysis for the 

behavioral sciences (3rd ed.). Lawrence Erlbaum Associates Publishers.  

[52] Ritala, P. & Sainio, L.M. (2014). Coopetition for radical innovation: technology, market and business-model 

perspectives. Technology Analysis & Strategic Management, 26:2, 155-169, DOI: 10.1080/09537325.2013.850476  

 


