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FOREWORD 
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complete the bachelor's degree from International ICT Business study program of the 
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finishing this mini thesis. 

2. Mochammad Fachriza as my fiancé, the love of my life, who always give his 

best to help me through the process of writing this mini thesis. 

3. Mr. Heri Suherman, S.H., M.H. and Mrs. Endang Thresnawaty S.H. as my 

lovely parents, Hesty Nurul Utami, S.P., M.M., Ph. D, Herawati Rofita, S.H., 

M.H., Muhammad Helmi Fajri, S.H., M.H., as my older siblings who always 

taking care of me. 
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