REFERENCES
Abubakar, A. H., & Sugito, P. (2019). Mediation Function Brand Loyalty on the Effects
of Brand Image and Price to Customer Satisfaction. INOVASI: Jurnal Ekonomi,

Keuangan, dan Manajemen, 159-170.

Aditya, 1., & Tjokrosaputro, M. (2020). Pengaruh Brand Satisfaction, Brand Trust, and
Brand Experience Toward Brand Loyalty of Kompas Digital. Jurnal
Manajemen Bisnis dan Kewirausahaan, 60-64.

Alamsyah, F. V., & Rachmawati, 1. (2018). Factors Influencing to Customer Loyalty
Towards Mobile Service Provider. Jurnal Manajemen dan Bisnis: Performa
Volume XV Nomor 2, 139-144.

Alfiani, S. D., & Rachmawati, 1. (2020). The Effect of Experimential Marketing and
Brand Image on Customer Satisfaction. Jurnal Manajemen dan Bisnis Vol. 4
No.2, 164-175.

Ali, M., Lubis, P. H., Djalil, M. A., & Utami, S. (2020). The Influence of Brand Trust
and Product Quality on Customer Satisfaction and Its Implication on Consumer
Loyalty at the Branch office of Pt. Bank Indonesia (Persero) Thk. Banda Aceh,
Indonesia. East African Scholars Journal of Economics, Business and
Management, 277-282.

Alkhurshan, M., & Rjoub, H. (2020). The Scope of an Integrated Analysis of Trust
Switching Barriers, Customer Satisfaction and Loyalty. Journal of
Competitiveness, 12(2), 5-21.

Arslan, 1. K. (2020). THE IMPORTANCE OF CREATING CUSTOMER LOYALTY
IN ACHIEVING SUSTAINABLE COMPETITIVE ADVANTAGE . Eurasian

Journal of Business and Management, 8(1), 11-20.

156



Bahrun, K., Arianto, T., Finthariasari, M., & Aspana, T. S. (2022). PENGARUH
BRAND IMAGE DAN BRAND AWARENESS TERHADAP BRAND
LOYALTY PRODUK ICHITAN THAI MILK TEA (Pada Konsumen Icitan
Thai Milk Tea di indomaret JI. Hibrida, Sido Mulyo kota Bengkulu) Authors.

Journal Innovation Of Social, Economy and Business (JISEB).

Bandur, A., & Prabowo, H. (2021). Metodologi, Desain, dan Analisis Data dengan
SPSS, AMOS & NVIVO. Bogor: Penerbit Mitra Wacana Media.

Bernarto, I., Berlianto, M. P., Palupi, Y. F., Masman, R. R., & Suryawan, I. N. (2020).
The Influence of Brand Awareness, Brand Image, and Brand Trust on Brand
Loyalty. Jurnal Manajemen, 412-426.

Boubker, O., & Naoui, K. (2022). Factors affecting airline brand love, passengers’
loyalty, and positive word-of-mouth. A case study of Royal Air Maroc. Case
Studies on Transport Policy, 1388-1400.

Brunet, J., Francois, C., Laporte, S., Legoux, R., Lussier, B., & Taboubi, S. (2018).

Marketing Management 2nd Edition. Quebec: Cheneliere Education.

Cardoso, A., Gabriel, M., Figueiredo, J., Oliveira, I., Régo, R., Silva, R., . .. Meirinhos,
G. (2022). Trust and Loyalty in Building the Brand Relationship with the
Customer: Empirical Analysis in a Retail Chain in Northern Brazil. Journal of

Open Innovation: Technology, Market, and Complexity.

Chen, N., Wang, Y., Li, J., Wei, Y., & Yuan, Q. (2020). Examining Structural
Relationships among Night Tourism Experience, Lovemarks, Brand
Satisfaction, and Brand Loyalty on “Cultural Heritage Night” in South Korea.
Sustainability , 1-23.

157



Chen, Z. (2021). Analysis on the Marketing Strategy of MXBC MilkTea. Proceedings
of the 2021 3rd International Conference on Economic Management and
Cultural Industry (ICEMCI 2021) (pp. 61-64). Guangzhou: Atlantis Press.

China National Radio. (2020, June 24). The scale of Michelle Bingcheng stores
exceeded 10,000, and Henan brands went global. Retrieved from China
National Radio: http://hn.cnr.cn/cj/20200624/t20200624 525143418.shtml

Cision. (2021, October 21). 43% of Consumers Are Loyal to at Least One Food and
Beverage Company, Encouraging Emotive and Sensory Branding Strategies.
Retrieved from Cision PR Newswire: https://www.prnewswire.com/news-
releases/43-of-consumers-are-loyal-to-at-least-one-food-and-beverage-
company-encouraging-emotive-and-sensory-branding-strategies-
301404992.html

CNBC Indonesia. (2023, February 12). Economic Update. Retrieved from CNBC
Indonesia: https://www.cnbcindonesia.com/lifestyle/20230212075156-33-
413029/kala-mixue-laris-manis-resto-resto-ini-malah-lesu

CNBC Indonesia. (2023, February 17). Sah! MUI Nyatakan Produk Mixue Halal dan Suci.
Retrieved from CNBC Indonesia:
https://www.cnbcindonesia.com/lifestyle/20230217081226-33-414584/sah-muli-

nyatakan-produk-mixue-halal-dan-suci

CNN Indonesia. (2022, December 28). Siapa Pendiri Mixue, Gerai Es Krim yang Ada
di Tiap Pengkolan Jalan? Baca artikel CNN Indonesia "Siapa Pendiri Mixue,
Gerai Es Krim yang Ada di Tiap Pengkolan Jalan?" selengkapnya di sini:
https://www.cnnindonesia.com/ekonomi/20221228145648-92-893187/si.
Retrieved from CNN Indonesia:
https://www.cnnindonesia.com/ekonomi/20221228145648-92-893187/siapa-

pendiri-mixue-gerai-es-krim-yang-ada-di-tiap-pengkolan-jalan

158


http://hn.cnr.cn/cj/20200624/t20200624_525143418.shtml
http://www.prnewswire.com/news-
http://www.cnbcindonesia.com/lifestyle/20230212075156-33-
http://www.cnnindonesia.com/ekonomi/20221228145648-92-893187/si
http://www.cnnindonesia.com/ekonomi/20221228145648-92-893187/siapa-

CNN. (2020, April 30). The rise of bubble tea, one of Taiwan's most beloved beverages.
Retrieved from CNN Travel: https://edition.cnn.com/travel/article/taiwan- bubble-

tea-origins/index.html

Creswell, J. W., & Creswell, J. D. (2018). Research design : qualitative, quantitative,
and mixed methods approaches. Los Angeles: SAGE Publications Ltd.

Cuong, D. T. (2020). Jurnal Manajemen. Journal of Adv Research in Dynamical &
Control Systems, 3151-31509.

Cuong, D. T. (2020). The Influence Of Brand Satisfaction, Brand Trust, Brand
Preference OnBrandLoyalty To Laptop Brands. Systematic Reviews in
Pharmacy Vol 11, Issue 11, 95-101.

Customer Strategy Network. (2021, December 1). 43% Of consumers are loyal to a
food & beverage brand. Retrieved from Customer Strategy Network:
https://www.customerstrategynetwork.com/43-of-consumers-are-loyal-to-a-

food-beverage-brand/

databoks. (2022, August 20). Mixue Memiliki Jejaring Boba Terbanyak di Asia
Tenggara. Retrieved from databoks:
https://databoks.katadata.co.id/datapublish/2022/08/20/mixue-memiliki-

jejaring-boba-terbanyak-di-asia-tenggara

databoks. (2022, August 27). Pasar Boba Indonesia Terbesar di Asia Tenggara.
Retrieved from databoks:
https://databoks.katadata.co.id/datapublish/2022/08/27/pasar-boba-indonesia-

terbesar-di-asia-tenggara

detik finance. (2022, March 22). Airlangga Sebut 'Minuman Kekinian' Pacu
Pertumbuhan Industri Mamin Baca artikel detikfinance, "Airlangga Sebut
'Minuman Kekinian' Pacu Pertumbuhan Industri Mamin" selengkapnya
https://finance.detik.com/berita-ekonomi-bisnis/d-5995296/airlangga-sebut-
minu. Retrieved from detikcom: https://finance.detik.com/berita-ekonomi-
bisnis/d-5995296/airlangga-sebut-minuman-kekinian-pacu-pertumbuhan-

industri-maminbble-tea-origins/index.html
159


http://www.customerstrategynetwork.com/43-of-consumers-are-loyal-to-a-

Diputra, I. G., & Yasa, N. N. (2021). THE INFLUENCE OF PRODUCT QUALITY,
BRAND IMAGE, BRAND TRUST ON CUSTOMER SATISFACTION AND
LOYALTY. American International Journal of Business Management
(AIJBM), 25-34.

Dirsehan, T., & Cankat, E. (2021). Role of mobile food-ordering applications in
developing restaurants’ brand satisfaction and loyalty in the pandemic period.

Journal of Retailing and Consumer Services.

Eksangkul, N., & Nuangjamnong, C. (2022). The Factors affecting Customer
Satisfaction and Repurchase Intention: A Case Study of Bubble Tea in Bangkok,
Thailand. U-HIU e-Journal, 8-20.

Evi, T., & Rachbini, W. (2022). PARTIAL LEAST SQUARES (TEORI DAN PRAKTEK).
Tahta Media Group.

Farid, S. T. (2021). The mediating role of Brand image and Lovemarks Brands between
Social Media Marketing Activities and Brand Equity: An Empirical Study on
Fashion wear industry in Egypt . Scientific Journal for Financial and

Commercial Studies and Researches (SJFCSR), 117-154.

Ferreira, P., Rodrigues, P., & Pedro, R. (2019). Brand Love as Mediator of the Brand
Experience-Satisfaction- Loyalty Relationship in a Retail Fashion Brand.
Management & Marketing. Challenges for the Knowledge Society Vol.14, No.
3, 278-291.

Firmansyah, A. (2019). PEMASARAN PRODUK DAN MEREK (PLANNING &
STRATEGY). Surabaya: CV. Penerbit Qiara Media.

Food Dive. (2022, June 15). Consumers trust food brands, but are not loyal: study.
Retrieved from FOOD DIVE: https://www.fooddive.com/news/consumers-

trust-food-brands-morning-consult-2022/625477/

160


http://www.fooddive.com/news/consumers-

FoodNavigator Asia. (2020, July 01). Branding beyond products: Why F&B firms need
to build better name recognation to drive sustainable growth. Retrieved from
FoodNavigator Asia: https://www.foodnavigator-
asia.com/Article/2020/07/01/Branding-beyond-products-Why-F-B-firms-
need-to-build-better-name-recognition-to-drive-sustainable-
growth?utm_source=copyright&utm_medium=0nSite&utm_campaign=copyr
ight

Foroudi, P., Nazarian, A., Ziyadin, S., Kitchen, P., Hafeez, K., Priporas, C., & Pantano,
E. (2020). Co-creating brand image and reputation through stakeholder’s social
network. Journal of Business Research, 42-59.

Ghorbanzadeh, D., & Rahehagh, A. (2021). Emotional brand attachment and brand
love: the emotional bridges in the process of transition from satisfaction to

loyalty. Rajagiri Management Journal Vol. 15 No. 1, 16-38.

Ghozali, 1. (2021). Partial Least Squares Konsep, Teknik, dan Aplikasi Menggunakan
Program SmartPLS 3.2.9 Untuk Penelitian Empiris. Semarang: Badan Penerbit

Universitas Diponegoro.

Giovanis, A., & Athanasopoulou, P. (2018). Understanding lovemark brands
dimensions and effect on brand loyalty in high-technology products. Spanish
Journal of Marketing - ESIC, 273-295.

Goujot, A. H., & Florence, P. V. (2022). “All you need is love” from product design
value perception to luxury brand love: An integrated framework. Journal of
Business Research, 1463-1475.

Gounaris, S., & Stathakopoulos, V. (2004). Antecedents and consequences of brand

loyalty: An empirical study . Journal of Brand Management, 283-306.

161



Ha, V. D. (2020). Determinants of Milk Tea Selection In Ho Chi Minh City. American
Journal of Multidisciplinary Research & Development (AJMRD), 23-28.

Hair, J. F., Hult, G. T., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021).
Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R.
Cham: Springer.

Hair, J., Black, W., Babin, B., & Anderson, R. (2019). Multivariate Data Analysis
Eighth Edition. Hampshire: Pearson Education, Inc.

Hamid, R. S., & Anwar, S. M. (2019). STRUCTURAL EQUATION MODELING (SEM)
BERBASIS VARIAN: Konsep Dasar dan Aplikasi dengan Program SmartPLS
3.2.8 dalam Riset Bisnis. DKI Jakarta: PT Inkubator Penulis Indonesia (Institut

Penulis Indonesia.

Han, H., Nguyen, H. N., Song, H., Chuad, B.-L., Lee, S., & Kim, W. (2018). Drivers
of brand loyalty in the chain coffee shop industry. International Journal of

Hospitality Management, 86-97.

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F., . ..
Istigomah, R. R. (2020). Metode Penelitian Kualitatif & Kuantitatif.
Yogyakarta: Penerbit Pustaka lImu.

Hariandja, E. S., & Suryanto, T. T. (2021). Structural Equation Modeling of Brand
Love, Brand Trust, Brand Respect, Brand Loyalty and Brand Equity in
Indonesia E-Commerce. Proceedings of the International Conference on
Industrial Engineering and Operations Management (pp. 2778-2791). Sao
Paulo: IEOM Society International.

Haryanto, T., & Harsono, M. (2022). Brand Image dalam Kajian Filsafat IiImu. Jurnal

Manajemen Bisnis dan Keuangan, 115-130.

162



Havidz, H. B., & Mahaputra, M. R. (2020). BRAND IMAGE AND PURCHASING
DECISION: ANALYSIS OF PRICE PERCEPTION AND
PROMOTION(LITERATURE REVIEW OF MARKETING
MANAGEMENT). Dinasti Internasional Journal of Economics, Finance &
Accounting Volume 1 Issue 4, 727-741.

Hikmawati, F. (2020). Metodologi Penelitian . Depok: Rajawali Pers.

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi

Komunikasi dan Informasi. Bandung: PT Refika Aditama.

Jahanvi, J., & Sharma, M. (2021). Brand respect: Conceptualization, scale development

and validation. Journal of Business Research, 115-123.

Javed, N., Khalil, S. H., Ishaquel, A., & Khalil, S. M. (2023). Lovemarks and beyond:
Examining the link between lovemarks and brand loyalty through customer

advocacy in the automobile industry. PLOS ONE.

Kato, T. (2021). Factors of loyalty across corporate brand images, products, dealers,
sales staff, and after-sales services in the automotive industry. Procedia
Computer Science (pp. 1411-1421). Saitama: Elsevier B.V.

Kazmi, S. H., & Khalique, M. (2019). Brand Experience and Mediating Roles of Brand

Love, Brand Prestige, and Brand Trust. Market Forces.

Keni, K., & Japiana, M. (2022). Factor Influencing Brand Loyalty In The Indonesian

Food And Beverage Sector. Jurnal Manajemen, 277-295.

Kompas.com. (2022, August 19). Omzet Industri Boba Indonesia Terbesar se-ASEAN,

Capai Miliaran Dollar Artikel ini telah tayang di Kompas.com dengan judul

163



"Omzet Industri Boba Indonesia Terbesar se-ASEAN, Capai Miliaran Dollar",
Klik untuk baca: https://www.kompas.com/food/read/2022/08. Retrieved from
KOMPAS.com:
https://lwww.kompas.com/food/read/2022/08/19/180900075/omzet-industri-

boba-indonesia-terbesar-se-asean-capai-miliaran-dollar?page=all

Kotler, P., & Armstrong, G. (2018). Principles of Marketing. New York: Pearson
Education, Inc.

LandX. (2022, June 13). Franchise Mixue Indonesia: Potensi Bisnis Ice Cream Mixue
di Indonesia. Retrieved from LandX: https://landx.id/blog/ice-cream-mixue-di-

indonesia-dan-prospeknya-yang-menjanjikan/

LandX. (2022, September 20). Tips Sukses Membangun Bisnis FnB Bagi Pemula ala
Sejiwa Coffee. Retrieved from LandX: https://landx.id/blog/tips-sukses-

membangun-bisnis-fnb-bagi-pemula-ala-sejiwa-coffee/

LandX. (2022, September 29). [INFOGRAFIK] Menilik Geliat Industri F&B Pasca
Pandemi. Retrieved from LandX: https://landx.id/blog/menilik-geliat-industri-

f-b-pasca-pandemi/

Le, M. (2021). The impact of brand love on brand loyalty: the moderating role of self-

esteem, and social influences. Spanish Journal of Marketing - ESIC, 156-180.

Ma, L., Ou, W., & Lee, C. S. (2022). Investigating consumers’ cognitive, emotional,
and behavioral engagement in social media brand pages: A natural language

processing approach. Electronic Commerce Research and Applications , 1-12.

Madeline, S., & Sihombing, S. O. (2019). The Impacts of Brand Experiences on Brand
Love, Brand Trust, and Brand Loyalty: An Empirical Study. Jurnal Bisnis dan
Manajemen, 91-107.

164


http://www.kompas.com/food/read/2022/08
http://www.kompas.com/food/read/2022/08/19/180900075/omzet-industri-

Maduretno, R. B., & Junaedi, M. S. (2022). Exploring the Effects of Coffee Shop Brand
Experience on Loyalty: The Roles of Brand Love and Brand Trust. Gadjah
Mada International Journal of Business Vol 24, No 3, 289-3009.

Mahardika, P. A., & Warmika, I. G. (2021). The Role of Brand Love in Mediating the
Effect of Brand Satisfaction and Brand Trust on Brand Loyalty (Study on Local
Fashion Brand “HANAKA” in Denpasar, Bali, Indonesia). American Journal
of Humanities and Social Sciences Research (AJHSSR) Vol 5 Issue 4, 260-265.

Marketeers. (2019, October 22). Menilik Bisnis Segar Teh Milenial. Retrieved from

Marketeers: https://www.marketeers.com/menilik-bisnis-segar-teh-milenial/

Ministry of Cooperatives and SMEs. (2022, December 7). Cara Kreatif Meningkatkan
Loyalitas Pelanggan. Retrieved from SMEsta KEMENKOPUKM Web site:
https://smesta.kemenkopukm.go.id/cara-kreatif-meningkatkan-loyalitas-

pelanggan/

Mixue Ice Cream & Tea. (2023, February 1). What Is The Story Behind Mixue Ice
Cream & Tea? Retrieved from Mixue Ice Cream & Tea:

https://en.mxbc.com/brand

Momentum Works. (2022, September 10). How did the “Pinduoduo of beverages”
become a 20,000 store bubble tea juggernaut? Retrieved from The Low Down
(TLD) by Momentum Works: https://thelowdown.momentum.asia’how-did-

the-pinduoduo-of-beverages-become-a-20000-store-bubble-tea-juggernaut/

Momentum Works. (2022, September 26). China’s largest drinks franchise opened
7,643 new stores last year. Retrieved from The Low Down (TLD) by

165


http://www.marketeers.com/menilik-bisnis-segar-teh-milenial/

Momentum Works: https://thelowdown.momentum.asia/chinas-largest-drinks-

franchise-opened-7643-new-stores-last-year/

Nugraha, M. S., Indrawati, & Sugiat, M. A. (2023). The Effect of Brand Experience on
Brand Loyalty with Brand Awareness, Brand Personality, Customer
Satisfaction as Intervening Variables in Oronamin C Brand. Res Militaris Vol
13 no 2, 2810-2823.

Ong, A. K., Prasetyo, Y. T., Libiran, M. A, Lontoc, Y. M., Lunaria, J. A., Manalo, A.
M., . . . Chuenyindee, T. (2021). Consumer Preference Analysis on Attributes
of Milk Tea: A Conjoint Analysis Approach. Foods (Basel, Switzerland).

Opoku, R. A., Adamako, S., & Tran, M. D. (2023). Improving brand performance
through environmental reputation: The roles of ethical behaviorand brand

satisfaction. Industrial Marketing Management, 165-177.

Ozkan, N. (2020). CREATING BRAND LOYALTY IN FOOD AND BEVERAGE
ENTERPRISES: A CONCEPTUAL PERSPECTIVE. Focus on Research in
Contemporary Economics (FORCE), 60-78.

PandaYoo. (2022, March 8). The Chinese fresh ice cream & tea brand that exploded
on the Internet with its theme song, Mixue Bingcheng. Retrieved from
PandaYoo: https://pandayoo.com/2022/03/08/the-chinese-fresh-ice-cream-tea-

brand-that-exploded-on-the-internet-with-its-theme-song-mixue-bingcheng/

Pandiangan, K., Masiyono, & Atmogo, Y. D. (2021). FAKTOR-FAKTOR YANG
MEMPENGARUHI BRAND EQUITY: BRAND TRUST, BRAND IMAGE,
PERCEIVED QUALITY, & BRAND LOYALTY. Jurnal limu Manajemen
Terapan, 471 - 484.

Pawle, J., & Cooper, P. (2006). Measuring Emotion—Lovemarks, The FutureBeyond
Brands. 8JOURNAL OF ADVERTISING RESEARCH.

166



Pramudita, R., Chamidah, S., & Wahyuningsih, D. W. (2022). Pengaruh Brand Image,
Brand Trust dan Brand Satisfcation Terhadap Brand Loyalty Pengguna
Marketplace Tokopedia. ISOQUANT : Jurnal Ekonomi, Manajemen dan
Akuntansi, 238-248.

Prasetio, A., Rahman, D. A, Sary, F. P., Pasaribu, R. D., & Sutjipto, M. R. (2022). The
role of Instagram social media marketing activities and brand equity towards
airlines customer response. International Journal of Data and Network Science,
1195-1200.

Prawira, A. A., & Setiawan, P. Y. (2021). PENGARUH BRAND IMAGE, BRAND
SATISFACTION, DAN BRAND TRUST TERHADAP BRAND LOYALTY
PELANGGAN SEPATU MEREK NIKE. E-Jurnal Manajemen Universitas
Udayana, 1305-1324.

Ritonga, W., & Tun, G. M. (2019). The Dynamic of Consumer Behavior, Consumer
Decision, Consumer Satisfaction on Consumer Loyality on Sipirock Coffee
Jakarta. Archives of Business Research (ABR), 332-340.

Roberts, K. (2004). Lovemarks: The Future Beyond Brands. New York: powerHouse
Books.

Robertson, J., Botha, E., Ferreira, C., & Pitt, L. (2022). How deep is your love? The
brand love-loyalty matrix in consumer-brand relationships. Journal of Business
Research, 651-662.

Sahin, A., Zehir, C., & Kitap¢i, H. (2011). The Effects of Brand Experiences, Trust and
Satisfaction on Building Brand Loyalty; An Empirical Research On Global
Brands. 7th International Strategic Management Conference (pp. 1288-1301).

Paris: Elsevier Ltd.

Sahir, S. H. (2021). Metodologi Penelitian. Jogjakarta: Penerbit KBM Indonesia.

167



Sanchez, R. A, lllescas, R. A., & Molinillo, S. (2020). Trust and loyalty in online brand
communities. Spanish Journal of Marketing - ESIC Vol. 24 No. 2, 177-191.

Saragih, M. G., Surya, E. D., Rahayu, S., Harianto, H., Harahap, R., & Widodo, S.
(2019). Analysis Of Brand Experience And Brand Satisfaction With Brand
Loyalty Through Brand Trust As A Variable Mediation. Journal of
International Conference Proceedings (pp. 139-148). AIBPM Publishing
Group.

Satornsantikul, A., & Nuangjamnong, C. (2022). The Impact of Brand Image and
Brand Loyalty on Customer Satisfaction: A case study of Luxury Brand in
Thailand. he Journal of Social Sciences Studies and Research, 133-155.

Saunders, M. N., & Lewis, P. (2019). Research methods for business students Eight

Edition. New York: Pearson.

Semadi, I. P., & Ariyanti, M. (2018). THE INFLUENCE OF BRAND EXPERIENCE,
BRAND IMAGE, AND BRAND TRUST ON BRAND LOYALTY OF ABC-
CASH. Asian Journal of Management Sciences & Education Vol. 7(3), 12-23.

Seminaria, N. K., Rahyudaa, I. K., Sukaatmadjaa, I. P., & Sukawati, T. G. (2023). The
role of self-brand connection to mediate the effect of customer satisfaction on
repurchase in- tention in moderation of lovemark. International Journal of Data
and Network Science 7, 1295-1302.

Setiawan, B., & Patricia, E. (2022). The Role Of Brand Reliability And Brand Intention
In Mediating The Relationship Between Customer Satisfaction And Brand

Loyality. Jurnal Aplikasi Ekonomi, Akuntansi dan Bisnis Vol. 4 No. 1, 1-14.

Shi, W., Yang, C., & Yu, P. (2021). Brand New Milk Tea Market: Chinese Milk Tea

Development and Brand Analysis. Proceedings of the 2021 3rd International

168



Conference on Economic Management and Cultural Industry (ICEMCI 2021)
(pp. 2639-2647). Guangzhou: Atlantis Press.

Shin, S. K., Amenuvor, F. E., Basilisco, R., & Antwi, K. O. (2019). Brand Trust and
Brand Loyalty: A Moderation and Mediation Perspective. Current Journal of

Applied Science and Technology, 1-17.

Sitorus, S. A., Nada Arina, R., Tingga, C. P., Sukanteri, N. P., Putri, S. E., Gheta, A.
P., ... Ulfah. (2022). Brand Marketing: The Art of Branding. Bandung: CV.
MEDIA SAINS INDONESIA.

Solomon, M. R. (2019). Consumer Behavior: Buying, Having, and Being. New Jersey:

Pearson Education, Inc.

Song, H., Bae, S. Y., & Han, H. (2019). Emotional Comperhension of a Name-brand
Coffee Shop: Focus on Lovemarks Theory. International Journal of

Contemporary Hospitality Management.

Song, H., Bae, S. Y., & Heesup, H. (2018). Emotional comprehension of a name-brand
coffee shop: focus on lovemarks theory. International Journal of

Contemporary Hospitality Management.

Song, H., Wang, J., & Han, H. (2019). Effect of image, satisfaction, trust, love, and
respect on loyalty formation for T name-brand coffee shops. International

Journal of Hospitality Management , 50-59.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D (2nd ed.).
Bandung: Penerbit Alfabeta .

Supriadi, G. (2021). Statistik Penelitian Pendidikan. Yogakarta: UNY Press.

169



SWA Online Magazine. (2023, January 11). Kenapa Mixue Viral dan Bisakah
Bertahan  Lama?  Retrieved from SWA  Online  Magazine:

https://swa.co.id/swa/trends/kenapa-mixue-viral-dan-bisakah-bertahan-lama
Syahza, A. (2021). Metode Penelitian (Edisi Revisi Tahun 2021). Pekanbaru: UR Press .

Taqi, I., & Muhammad, G. (2020). Brand Loyalty and the Mediating Roles of Brand
Image and Customer Satisfaction. Market Forces College of Management
Sciences, 101-119.

The Business Times. (2019, June 1). Far from game over: From boom to bust to boom
again, bubble tea is back in business What’s behind the rise and rise of bubble
tea? Retrieved from The Business Times:
https://www.businesstimes.com.sg/opinion-features/features/far-game-over-

boom-bust-boom-again-bubble-tea-back-business

Wardhana, A., & Pipiyen. (2020). Pengaruh Brand Respect Terhadap Lovemark Pada
Produk Smartphone Asal China. JURNAL EKONOMI DAN MANAJEMEN, 43-
53.

Wijaya, A. F., Surachman, S., & Mugiono, M. (2020). THE EFFECT OF SERVICE
QUALITY, PERCEIVED VALUE AND MEDIATING EFFECT OF BRAND
IMAGE ON BRAND TRUST . JURNAL MANAJEMEN DAN
KEWIRAUSAHAAN, 45-56.

Yusuf, I. M., & Purwanto, S. (2023). The Influence of Brand Trust and Brand Image
on Brand Loyalty of Sunlight Soap in Sidoarjo Regency. Journal of Social
Research, 2326-2347.

170


http://www.businesstimes.com.sg/opinion-features/features/far-game-over-

Zhang, S., Peng, M. Y.-P., Zhang, Y., Ren, G., & Chen, C.-C. (2020). Expressive Brand
Relationship, Brand Love, and Brand Loyalty for Tablet PCs: Building a

Sustainable Brand. Frontiers in Psyshology.

Zia, A., Younus, S., & Mirza, F. (2021). Investigating the Impact of Brand Image and
Brand Loyalty on Brand Equity: the Mediating Role of Brand Awareness.
International Journal of Innovation, Creativity and Change Volume 15, Issue
2,1091-1106.

171



