DAFTAR PUSTAKA

Alma, B. (2016). Manajemen Pemasaran dan Pemasaran Jasa. Bandung. Alfabeta

Amelia S.R, Nisya S.M.A, Muzdalifah L. (2023). Pengaruh Brand Ambassador,
Brand Image, Dan Country Of Origin Terhadap Minat Beli Konsumen.
Journal of  Creative Student Research, 1(2), 143-162.
https://doi.org/10.55606/jcsrpolitama.v1il.1046

Arief, M., Mustikowati, R.I. and Chrismardani, Y. (2023), "Why customers buy an
online product? The effects of advertising attractiveness, influencer
marketing and online customer reviews"”, LBS Journal of Management &
Research, Vol. ahead-of-print No. ahead-of-print.
https://doi.org/10.1108/L BSIMR-09-2022-0052

Ayomi, G. (2021, May 31). Mengenal non-probability sampling dalam Teknik

Pengambilan Sampel | Laboratorium Analisis data Dan Rekaya Kualitas. Lab

ADRK. https://lab adrk.ub.ac.id/id/mengenal-non-probability-sampling-

dalam-teknik-pen gambilan-sampel/

Azarine. (2019). The beginning of Azarine great story - Azarine cosmetics.
https://azarinecosmetic.com/story-of-azarine

Barata, R. M. (2021). Pengaruh Brand Ambassador Dalam Membangun Brand
Image Dan Dampaknya Pada Keputusan Pembelian (Studi Kasus pada
Pembelian Ponsel Pintar Samsung A51). Jakarta

Beauty Haul. (2023, April 6). Ini Dia Koleksi Terbaru makeup series Kolaborasi
Azarine Dan red velvet! BeautyHaul. https://www.beautyhaul.com/blog/ini-
dia-koleksi-terbaru-makeup-series-kolaborasi-azarine-dan-red-velvet

Bhandari, P. (2022, September 19). Data collection | Definition, methods &
examples. Scribbr. https://www.scribbr.com/methodology/data-collection/

Bhasin, H. (2023, July 22). What is purchase intent? Definition, types & how to

measure. Marketing91. https://www.marketing91.com/purchase-intention/

Becker, N. (2022, December 13). Ambassador marketing -the definitive guide for
2023 and beyond. P2P marketing.

https://peertopeermarketing.co/ambassador-marketing/

128


https://doi.org/10.1108/LBSJMR-09-2022-0052
http://www.beautyhaul.com/blog/ini-
https://www.scribbr.com/methodology/data-collection/
https://www.marketing91.com/purchase-intention/

Chetioui, Y., Benlafgih, H. and Lebdaoui, H. (2020), "How fashion influencers
contribute to consumers' purchase intention", Journal of Fashion Marketing
and Management, VVol. 24 No. 3, pp. 361-380. https://doi.org/10.1108/JFMM-
08-2019-0157

Cindy. (2022, April 28). Brand Kecantikan Lokal Yang Gandeng Artis Korea

Selatan Jadi brand ambassador. Hipwee.

https://www.hipwee.com/style/brand-kecantikan-lokal-yang-gandeng-artis-

korea-s elatan-jadi-brand-ambassador/
Clarissa, C., & Bernarto, I. (2022). The Influence of Brand Ambassador, Brand

Awareness, Brand Image and Prices on Purchase Decisions on Online

Marketplace. Business and Entrepreneurial Review, 22(2), 273- 288.
https://doi.org/10.25105/ber.v22i2.14966
Commentator, E. (2020, May 21). 80% of marketers find influencer marketing

effective. Smart Insights. https://www.smartinsights.com/online-

pr/influencer-marketing-effectiven ess/

Kompas. (2022, November 1). 10 brand skincare Lokal Terlaris Di e-Commerce.
https://compas.co.id/article/brand-skincare-lokal-terlaris/ Creswell, J. W.
(2016). Research Design, Pendekatan Metode Kualitatif, Kuantitaif, dan
Campuran. 4th ed. Yogyakarta: Pustaka Belajar.

Creswell, JW. and Creswell, J.D. (2018) Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches. Sage, Los Angeles.

Dian, M. (2022, September 14). Berawal dari Produk Salon dan Spa, Ini Cerita
Cella Vanessa tentang Perjalanan Azarine Cosmetics. Journal Sociolla.
https://journal.sociolla.com/beauty/interview-cella-vanessa-azarine

Dihni, V. A. (2022, July 26). Ini Produk skincare Dan Kosmetik paling Terkenal Di
Kalangan K-popers. Pusat Data Ekonomi dan Bisnis Indonesia | Databoks.
https://databoks.katadata.co.id/datapublish/2022/07/26/ini-produk-skincare-
dan-k osmetik-paling-terkenal-di-kalangan-k-poper

Dinh, T.C.T. and Lee, Y. (2022), "“I want to be as trendy as influencers” — how
“fear of missing out” leads to buying intention for products endorsed by social

129


https://doi.org/10.1108/JFMM-08-2019-0157
https://doi.org/10.1108/JFMM-08-2019-0157
https://www.hipwee.com/style/brand-kecantikan-lokal-yang-gandeng-artis-korea-s%20elatan-jadi-brand-ambassador/
https://www.hipwee.com/style/brand-kecantikan-lokal-yang-gandeng-artis-korea-s%20elatan-jadi-brand-ambassador/
https://doi.org/10.25105/ber.v22i2.14966
https://www.smartinsights.com/online-pr/influencer-marketing-effectiven%20ess/
https://www.smartinsights.com/online-pr/influencer-marketing-effectiven%20ess/

media influencers", Journal of Research in Interactive Marketing, VVol. 16 No.
3, pp. 346-364. https://doi.org/10.1108/JRIM-04-2021-0127

Endit, N. P. (2022, September 19). Peluang Pasar: Produk Kecantikan Dan
Perawatan. UKMINDONESIA.ID. https://ukmindonesia.id/baca-deskripsi-
posts/peluang-pasar-produk-kecantikan-da n-perawatan/ F

Ghozali, 1. (2017). Aplikasi Analisis Multivariate dengan Program SPSS.
Semarang: Badan Penerbit UNDIP. Ghozali, I. (2017). Model Persamaan
Struktural Konsep Dan Aplikasi Program AMOS 24. Semarang: Badan
Penerbit Universitas Diponegoro.

Gupta, A., Kumar, J., Tewary, T. and Virk, N.K. (2022), "Influence of cartoon
characters on generation alpha in purchase decisions"”, Young Consumers,
Vol. 23 No. 2, pp. 282-303. https://doi.org/10.1108/YC-06-2021-1342

Hanaysha, J.R. (2018), An examination of the factors affecting consumer’s
purchase decision in the Malaysian retail market, PSU Research Review, Vol.
2 No. 1, pp. 7-23. https://doi.org/10.1108/PRR-08-2017-0034

Handayani, R. T. (2022, September 5). Perempuan Indonesia Menyukai brand

Kecantikan Lokal, Ini Alasannya - Semua Halaman - bangka.sonora.id.
bangka.sonora.id. https://bangka.sonora.id/read/503462903/perempuan-
indonesia-menyukai-brand-k ecantikan-lokal-ini-alasannya?page=all

Hasibuan, L. (2022, November 4). Industri Kecantikan Tahan Krisis, Laris manis
Meski Pandemi. CNBC Indonesia.
https://www.cnbcindonesia.com/lifestyle/20221104104902-33-
385138/industri-ke cantikan-tahan-krisis-laris-manis-meski-pandemi

Indira, R. Fetty, S., Perdani, D.R.. (2016). Influence of the use of brands in a foreign
language (english) on the purchase decision process of cosmetic products

made in Indonesia. Pertanika Journal of Social Science and Humanities, 24.
51-62.

Iryanti, 1. (2020). Pengaruh Visibility, Credibility, Attraction Dan Power Celebrity
Endorser Terhadap Brand Image Produk Handbody Scarlett Whitening.
Yogyakarta

Jin, S.V., Ryu, E. and Mugaddam, A. (2021), "I trust what she's #endorsing on

Instagram: moderating effects of parasocial interaction and social presence in

130


https://doi.org/10.1108/PRR-08-2017-0034
http://www.cnbcindonesia.com/lifestyle/20221104104902-33-

fashion influencer marketing”, Journal of Fashion Marketing and
Management, VVol. 25 No. 4, pp. 665-681. https://doi.org/10.1108/JFMM-04-
2020-0059

Junaidi. (2021), Aplikasi Amos dan structural Equalition Model (SEM). Makasar :

UPT Unhas Press Kampus Unhas Tamalanrea.

Khan, S., Rashid, A., Rasheed, R. and Amirah, N.A. (2022), "Designing a
knowledge-based system (KBS) to study consumer purchase intention: the
impact of digital influencers in Pakistan", Kybernetes, Vol. ahead-of-print
No. ahead-of-print. https://doi.org/10.1108/K-06-2021-0497

Kitchen, P. J., Tourky, M. E. (2022). Integrated marketing communications: A

global brand-driven approach. Springer Nature.

Komalasari, F., Christianto, A., Ganiarto, E. (2021) Factors Influencing Purchase
Intention in Affecting Purchase Decision: A Study of E-commerce Customer
in Greater Jakarta, BISNIS & BIROKRASI: Jurnal llmu Administrasi dan
Organisasi: Vol. 28: No. 1, Article 1. DOI: 10.20476/jbb.v28i1.1290

Kotler, P., Keller, K. L. (2016). Marketing Management. Edisi 15 . Pearson Pretice
Hall, Inc, New Jersey.

Kotler, P., Keller, K. L., Chernev, A. (2022). Marketing Management (16 th.
Ed.). Harlow, England ; New York: Pearson.

Lailiya, N. 2020, Pengaruh Brand Ambassador Boyband BTS dan Kepercayaan
Terhadap Keputusan Pembelian di Tokopedia, e-journal umaha, Vol. 2, No.
2,

Li, Y. and Peng, Y. (2021), "Influencer marketing: purchase intention and its
antecedents”, Marketing Intelligence & Planning, 39(7), pp. 960-978.
https://doi.org/10.1108/MIP-04-2021-0104

MagLearning. (2021, September 5). Analisis Jalur Menggunakan AMOS (Bagian
3, Goodnes of fit model). maglearning.id.  maglearning.id.
https://maglearning.id/2019/04/17/analisis-jalur-menggunakan-amos-
bagian-3-go odnes-of-fit-model/#google_vignette

Nugraha. (2022, October 30). Data primer adalah Jenis data Utama, Berikut

Penjelasan Lengkapnya. merdeka.com.

131


https://doi.org/10.1108/JFMM-04-2020-0059
https://doi.org/10.1108/JFMM-04-2020-0059
https://doi.org/10.1108/K-06-2021-0497

https://www.merdeka.com/jateng/data-primer-adalah-jenis-data-utama-
berikut-pen jelasan-lengkapnya-kin.html

Nurazhari, L., & Putri, Y. R. (2022). Pengaruh Brand Ambassador Blackpink
Terhadap Brand Image Tokopedia Periode 2021. Medium: Jurnal IImiah
Fakultas lImu Komunikasi, 10(1), 166-174.
https://journal.uir.ac.id/index.php/Medium/article/view/9244

Nurunnisa, S. (2022, June 20). Pengaruh idol K-pop sebagai brand ambassador
terhadap Peningkatan Penjualan. kumparan. https://kumparan.com/silfya-
nurunnisa/pengaruh-idol-k-pop-sebagai-brand-ambas sador-terhadap-
peningkatan-penjualan-1yBfvJuB0Oa

Pahlevi, R. (2022, September 4). Survei: 54% Konsumen Kosmetik Lebih Pilih
brand Lokal. Pusat Data Ekonomi dan Bisnis Indonesia | Databoks.
https://databoks.katadata.co.id/datapublish/2022/09/04/survei-54-konsumen-
kosm etik-lebih-pilih-brand-lokal

Pambudi, T. S. (2023, May 2). Azarine cosmetics: Tumbuh 600%, Siap go global.
SWA.co.id. https://swa.co.id/business-champions/azarine-cosmetics-
tumbuh-600-siap-go-glob al Priansa, D. J. (2017). Komunikasi Pemasaran
Terpadu. Bandung: Pustaka Setia.

Prasetio, A., Purnamawati, E. D. (2023). The Role of Brand Ambassador and
Electronic Word of Mouth towards Purchase Intention. JDM (Jurnal
Dinamika Manajemen), 14(1), 1-21.

Rachmania, R. (2023, April 1). Red velvet Jadi brand ambassador brand Kecantikan
Lokal Dan Luncurkan makeup series. Parapuan.co.
https://www.parapuan.co/read/533747322/red-velvet-jadi-brand-
ambassador-bran d-kecantikan-lokal-dan-luncurkan-makeup-series

Ravikaran, A. S. (2021, July 27). Population vs sample: Definitions, and differences
[Updated]. Simplilearn.com.
https://www.simplilearn.com/tutorials/machine-learning-tutorial/population-
vs-sa mple#what_is_population

Rehman, F.U. and Zeb, A. (2022), "Translating the impacts of social advertising on

Muslim consumers buying behavior: the moderating role of brand image",

132


http://www.merdeka.com/jateng/data-primer-adalah-jenis-data-utama-
https://journal.uir.ac.id/index.php/Medium/article/view/9244
http://www.parapuan.co/read/533747322/red-velvet-jadi-brand-
http://www.simplilearn.com/tutorials/machine-learning-tutorial/population-

Journal of Islamic Marketing, Vol. ahead-of-print No. ahead-of-print.
https://doi.org/10.1108/JIMA-07-2021-0231

Russell, A. (2020). The influencer code: How to unlock the power of influencer
marketing. Hatherleigh Press.

Sampurno, N. V., Ciakrawinata, C. P., & Jokom, R. (2019). Pengaruh Karakteristik
Selebriti Endorser Terhadap Minat Beli Melalui Kesadaran Merek Hotel Di
Instagram. Jurnal Manajemen Perhotelan.
https://doi.org/10.9744/jmp.5.1.36-44

Satter, S. (2023, January 31). Unit of analysis: Definition, types & examples.

QuestionPro. https://www.questionpro.com/blog/unit-of-analysis/
Schiffman, L. G., Kanuk, L. L., & Wisenblit, J. (2010). Consumer behavior (10th

ed.). Pearson Prentice Hall.

Semuel, H., & Setiawan, K. Y. (2018). Social media marketing , Brand Awareness,
Purchase Intention Pada Produk Sepatu Olahraga. Jurnal Manajemen
Pemasaran, 12(1).

Setyorini, R., Gita, D. (2016). Pengaruh Brand Ambassador Terhadap Brand Image
Pada Perusahaan Online Zalora. co. id. eProceedings of Management, 3(1).

Sugiyono. (2018). Metode Penelitian Kuantitatif. Bandung: Alfabeta.

Sugiyono. (2019). Metodelogi Penelitian Kuantitatif dan Kualitatif Dan R&D.
Bandung: ALFABETA.

Susanto, F. (2019). Pengaruh Karakteristik Celebrity Endorser Terhadap Minat Beli
Produk Mister Cheesy, PERFORMA: Jurnal Manajemen dan Startup Bisnis,
VVolume 4, Nomor 3.

Suyanto A.M.A., Kemala, D. (2013). Pengaruh Green Marketing Terhadap Consumer
Behaviour Dan Pembentukan Brand Image Pada The Body Shop. Perpustakaan
Fakultas Komunikasi dan Bisnis Bandung.

Suyanto A. M. A., Nandasari V. A., (2021). Pengaruh Brand Image, Harga Dan
Kualitas Produk Terhadap Keputusan Pembelian Produk Skincare Korea

Melalui Beauty Vlogger ; e-Proceeding of Management : VVol.8, No.6.

133


https://doi.org/10.1108/JIMA-07-2021-0231
https://doi.org/10.9744/jmp.5.1.36-44
https://www.questionpro.com/blog/unit-of-analysis/

Suyanto, A.M.A., Salsabila, R. F., Analisis Faktor-Faktor Pembelian Impulsif pada
E-commerce Kecantikan Analysis of Impulsive Purchase Factors on Beauty
E-commerce, vol. 13, no. 28, pp. 76-89, 2022, doi: 10.33059/adalah.S

Syafnidawaty (2020). Perbedaan Metodologi Penelitian Dan Metode Penelitian.
Universitas Raharja.

Triadanti. (2019, February 26). Jadi Gaya Hidup, Benarkah fans KPop Kaya Raya
atau Cuma modal Kuota? IDN Times.
https://www.idntimes.com/hype/entertainment/danti/jadi-gaya-hidup-
benarkah-fan s-kpop-kaya-raya-atau-cuma-modal-kuota

Usman, O., Aryani, Y. (December 31, 2019) The Effect of Brand Ambassador,
Brand Image, Product Quality, and Price on Purchase Intention. Available at
SSRN: https://ssrn.com/abstract=3511672 or
http://dx.doi.org/10.2139/ssrn.3511672

Utami, N.N. (2018), “Economic literacy model for teens: does the book based on

e-book picture stories as a strategy to avoid impulsive purchase
decision?”, Journal of Research in Educational Sciences (JRES),
Vol. 9 No. 11, pp. 25-31.

Widarmanti, T., Indrawati, I., Ramantoko, G., Aziz, |.A. and Khan, F.U. (2022),
"Utilitarian, hedonic, and self-esteem motives in online shopping"”, Spanish
Journal of Marketing - ESIC, Vol. 26 No. 2, pp. 231-

246. https://doi.org/10.1108/SIME-06-2021-0113

Wiedmann, K.-P. and von Mettenheim, W. (2021), "Attractiveness, trustworthiness
and expertise — social influencers’ winning formula?", Journal of Product &
Brand Management, Vol. 30 No. 5, pp. 707-725.
https://doi.org/10.1108/JPBM-06-2019-2442

134


http://www.idntimes.com/hype/entertainment/danti/jadi-gaya-hidup-
http://dx.doi.org/10.2139/ssrn.3511672
https://www.emerald.com/insight/search?q=Tri%20Widarmanti
https://www.emerald.com/insight/search?q=Indrawati%20Indrawati
https://www.emerald.com/insight/search?q=Gadang%20Ramantoko
https://www.emerald.com/insight/search?q=Izzatdin%20Abdul%20Aziz
https://www.emerald.com/insight/search?q=Farhat%20Ullah%20Khan
https://www.emerald.com/insight/publication/issn/2444-9695
https://www.emerald.com/insight/publication/issn/2444-9695
https://doi.org/10.1108/SJME-06-2021-0113

