DAFTAR PUSTAKA

Aqilla, Z. (2021). Strategi Pemasaran Pada Rumah Susun BP Batam.

Ardani, W. (2022). PENGARUH DIGITAL MARKETING TERHADAP PERILAKU
KONSUMEN.

Bratawisnu, K. M., & Alamsyah, A. (2018). SOCIAL NETWORK ANALYSIS
UNTUK ANALISA INTERAKSI USER DIMEDIA SOSIAL
MENGENAI BISNIS E-COMMERCE (STUDI KASUS:
LAZADA, TOKOPEDIA DAN ELEVENIA). In ALMANA
(Vol. 2, Issue 2).

Ahdiat, A. (2023). 5 E-Commerce dengan Pengunjung Terbanyak Kuartal | 2023.

Ardiyanto, A. (2022). Perlindungan Konsumen Dalam Jual Beli Online Shopee. 2, 93—
104.

Belwal, R., Al Shibli, R., & Belwal, S. (2021). Consumer protection and electronic
commerce in the Sultanate of Oman. Journal of Information, Communication and
Ethics in Society, 19(1), 38-60. https://doi.org/10.1108/JICES-09-2019-0110

Chawla, N., & Kumar, B. (2022). E-Commerce and Consumer Protection in India: The
Emerging Trend. Journal of Business Ethics, 180(2), 581-604.
https://doi.org/10.1007/s10551-021-04884-3

Darmayanti, E., llvira, M. L., Nurhalisa, S., Tarigan, E. K., & Siagian, T. (2022).
Tinjauan Hukum Pajak Tentang E-Commerce Di Indonesia. Jurnal Lex Justitia,
4(2), 135-149.

Disperindag. (2021). PERLINDUNGAN KONSUMEN MENURUT UU NO 8 TAHUN
1999. https://disperindag.sumbarprov.go.id/details/news/9218

70



Indrawati. (2015). METODE PENELITIAN MANAJEMEN DAN BISNIS. Refika
Aditama.

Meinarni, N. P. S., Dewi, N., & ... (2022). Analisis Perilaku Konsumsi Pada
Marketplace (Shopee & Tokopedia) Menggunakan Model Utaut. SINTECH
(Science and ) 5(1), 58-65.
https://jurnal.instiki.ac.id/index.php/sintechjournal/article/view/1112%0Ahttps://
jurnal.instiki.ac.id/index.php/sintechjournal/article/download/1112/361

Meskic, Z., Albakjaji, M., Omerovic, E., & Alhussein, H. (2022). Transnational
Consumer Protection in E-Commerce: Lessons Learned From the European
Union and the United States. International Journal of Service Science,
Management, Engineering, and Technology, 13(1), 1-15.
https://doi.org/10.4018/IJSSMET.299972

Mubhajir. (2019). E-COMMERCE CONSUMER PROTECTION At TOKOPEDIA.
Journal of Islamic Economic Law. https://doi.org/10.5539/mas.v5n2p171

Murdiyanto, E. (2020). Metode Penelitian Kualitatif (Sistematika Penelitian
Kualitatif). In Bandung: Rosda Karya.
http://www.academia.edu/download/35360663/METODE_PENELITIAN_KUA
LITAIF.docx

Nikola, B. (2023). Regulasi Adalah: Pengertian Menurut  Ahlinya.
https://bnp.jambiprov.go.id/about/

Palinggi, S., & Limbongan, E. C. (2020). Pengaruh Internet Terhadap Industri E-
Commerce dan Regulasi Perlindungan Data Pribadi Pelanggan di Indonesia.
Seminar Nasional Riset Dan Teknologi (SEMNASRISTEK), 4(1), 225-232.
https://doi.org/10.30998/semnasristek.v4i1.2543

Rehatalanit, Y. L. R. (2021). PERAN E-COMMERCE DALAM PENGEMBANGAN
BISNIS.

71



Saekoko, A. N., Nyoko, A., & Fanggidae, R. (2020). ANALISIS FAKTOR-FAKTOR
YANG MEMPENGARUHI PERILAKU KONSUMEN DALAM PEMBELIAN
SMARTPHONE XIAOMI (STUDI KASUS PADA MAHASISWA
PENGGUNA SMARTPHONE XIAOMI DI UNIVERSITAS NUSA
CENDANA). JOURNAL OF MANAGEMENT, 11(1), 49-64.

Simon.  (2023). DIGITAL 2023: GLOBAL OVERVIEW REPORT.
https://datareportal.com/reports/digital-2023-global-overview-report

Sugiyono. (2022). METODE PENELITIAN Kuantitatif, Kualitatif, dan R&D. Alfabeta.
Tambunan, Sony, T., & Tambunan, W. (2019). Hukum Bisnis. Prenadamedia Group.
Tokopedia. (n.d.). Tokopedia. https://www.tokopedia.com/about/our-story/

Girsang, M. J., Candiwan, Hendayani, R., & Ganesan, Y. (2020). Can Information
Security, Privacy and Satisfaction Influence The E-Commerce

Consumer Trust? IEEE Xplore.

Hawkins, D. I, & Mothersbaugh, D. L. (2022). Consumer behavior : building

marketing strategy.

Irawati dan Irawan Budi Prasetyo Jurusan Manajemen, R., Malangkucecwara Malang
JI Terusan Candi Kalasan, S., & Timur Abstrak, J. (2020). Pemanfaatan Platform
E-Commerce MelaluAhdiat, A. (2023). 5 E-Commerce dengan Pengunjung
Terbanyak Kuartal | 2023.

Ardiyanto, A. (2022). Perlindungan Konsumen Dalam Jual Beli Online Shopee. 2, 93—
104.

Belwal, R., Al Shibli, R., & Belwal, S. (2021). Consumer protection and electronic
commerce in the Sultanate of Oman. Journal of Information, Communication and
Ethics in Society, 19(1), 38-60. https://doi.org/10.1108/JICES-09-2019-0110

Chawla, N., & Kumar, B. (2022). E-Commerce and Consumer Protection in India: The

72



Emerging Trend. Journal of Business Ethics, 180(2), 581-604.
https://doi.org/10.1007/s10551-021-04884-3

Darmayanti, E., llvira, M. L., Nurhalisa, S., Tarigan, E. K., & Siagian, T. (2022).
Tinjauan Hukum Pajak Tentang E-Commerce Di Indonesia. Jurnal Lex Justitia,
4(2), 135-149.

Disperindag. (2021). PERLINDUNGAN KONSUMEN MENURUT UU NO 8 TAHUN
1999. https://disperindag.sumbarprov.go.id/details/news/9218

Indrawati. (2015). METODE PENELITIAN MANAJEMEN DAN BISNIS. Refika
Aditama.

Meinarni, N. P. S., Dewi, N., & ... (2022). Analisis Perilaku Konsumsi Pada
Marketplace (Shopee & Tokopedia) Menggunakan Model Utaut. SINTECH
(Science and ) 5(1), 58-65.
https://jurnal.instiki.ac.id/index.php/sintechjournal/article/view/1112%0Ahttps://
jurnal.instiki.ac.id/index.php/sintechjournal/article/download/1112/361

Meskic, Z., Albakjaji, M., Omerovic, E., & Alhussein, H. (2022). Transnational
Consumer Protection in E-Commerce: Lessons Learned From the European
Union and the United States. International Journal of Service Science,
Management, Engineering, and Technology, 13(1), 1-15.
https://doi.org/10.4018/1JSSMET.299972

Muhajir. (2019). E-COMMERCE CONSUMER PROTECTION At TOKOPEDIA.
Journal of Islamic Economic Law. https://doi.org/10.5539/mas.v5n2p171

Murdiyanto, E. (2020). Metode Penelitian Kualitatif (Sistematika Penelitian
Kualitatif). In Bandung: Rosda Karya.
http://www.academia.edu/download/35360663/METODE_PENELITIAN_KUA
LITAIF.docx

73



Nikola, B. (2023). Regulasi Adalah: Pengertian Menurut Ahlinya.
https://bnp.jambiprov.go.id/about/

Palinggi, S., & Limbongan, E. C. (2020). Pengaruh Internet Terhadap Industri E-
Commerce dan Regulasi Perlindungan Data Pribadi Pelanggan di Indonesia.
Seminar Nasional Riset Dan Teknologi (SEMNASRISTEK), 4(1), 225-232.
https://doi.org/10.30998/semnasristek.v4i1.2543

Rehatalanit, Y. L. R. (2021). PERAN E-COMMERCE DALAM PENGEMBANGAN
BISNIS.

Saekoko, A. N., Nyoko, A., & Fanggidae, R. (2020). ANALISIS FAKTOR-FAKTOR
YANG MEMPENGARUHI PERILAKU KONSUMEN DALAM PEMBELIAN
SMARTPHONE XIAOMI (STUDI KASUS PADA MAHASISWA
PENGGUNA SMARTPHONE XIAOMI DI UNIVERSITAS NUSA
CENDANA). JOURNAL OF MANAGEMENT, 11(1), 49-64.

Simon.  (2023). DIGITAL 2023: GLOBAL OVERVIEW REPORT.

https://datareportal.com/reports/digital-2023-global-overview-report
Sugiyono. (2022). METODE PENELITIAN Kuantitatif, Kualitatif, dan R&D. Alfabeta.
Tambunan, Sony, T., & Tambunan, W. (2019). Hukum Bisnis. Prenadamedia Group.
Tokopedia. (n.d.). Tokopedia. https://www.tokopedia.com/about/our-story/

Muhajir. (2019). E-COMMERCE CONSUMER PROTECTION At TOKOPEDIA.
Journal of Islamic Economic Law. https://doi.org/10.5539/mas.v5n2p171Ahdiat,

A. (2023). 5 E-Commerce dengan Pengunjung Terbanyak Kuartal |1 2023.

Ardiyanto, A. (2022). Perlindungan Konsumen Dalam Jual Beli Online Shopee. 2, 93—
104.

Belwal, R., Al Shibli, R., & Belwal, S. (2021). Consumer protection and electronic

commerce in the Sultanate of Oman. Journal of Information, Communication and

74


https://doi.org/10.5539/mas.v5n2p171

Ethics in Society, 19(1), 38-60. https://doi.org/10.1108/JICES-09-2019-0110

Chawla, N., & Kumar, B. (2022). E-Commerce and Consumer Protection in India: The
Emerging Trend. Journal of Business Ethics, 180(2), 581-604.
https://doi.org/10.1007/s10551-021-04884-3

Darmayanti, E., llvira, M. L., Nurhalisa, S., Tarigan, E. K., & Siagian, T. (2022).
Tinjauan Hukum Pajak Tentang E-Commerce Di Indonesia. Jurnal Lex Justitia,
4(2), 135-149.

Disperindag. (2021). PERLINDUNGAN KONSUMEN MENURUT UU NO 8 TAHUN
1999. https://disperindag.sumbarprov.go.id/details/news/9218

Indrawati. (2015). METODE PENELITIAN MANAJEMEN DAN BISNIS. Refika
Aditama.

Meinarni, N. P. S., Dewi, N., & ... (2022). Analisis Perilaku Konsumsi Pada
Marketplace (Shopee & Tokopedia) Menggunakan Model Utaut. SINTECH
(Science and ) 5(1), 58-65.
https://jurnal.instiki.ac.id/index.php/sintechjournal/article/view/1112%0Ahttps://
jurnal.instiki.ac.id/index.php/sintechjournal/article/download/1112/361

Meskic, Z., Albakjaji, M., Omerovic, E., & Alhussein, H. (2022). Transnational
Consumer Protection in E-Commerce: Lessons Learned From the European
Union and the United States. International Journal of Service Science,
Management, Engineering, and Technology, 13(1), 1-15.
https://doi.org/10.4018/1JSSMET.299972

Mubhajir. (2019). E-COMMERCE CONSUMER PROTECTION At TOKOPEDIA.
Journal of Islamic Economic Law. https://doi.org/10.5539/mas.v5n2p171

75



Murdiyanto, E. (2020). Metode Penelitian Kualitatif (Sistematika Penelitian
Kualitatif). In Bandung: Rosda Karya.
http://www.academia.edu/download/35360663/METODE_PENELITIAN_KUA
LITAIF.docx

Nikola, B. (2023). Regulasi Adalah: Pengertian  Menurut Ahlinya.
https://bnp.jambiprov.go.id/about/

Palinggi, S., & Limbongan, E. C. (2020). Pengaruh Internet Terhadap Industri E-
Commerce dan Regulasi Perlindungan Data Pribadi Pelanggan di Indonesia.
Seminar Nasional Riset Dan Teknologi (SEMNASRISTEK), 4(1), 225-232.
https://doi.org/10.30998/semnasristek.v4i1.2543

Rehatalanit, Y. L. R. (2021). PERAN E-COMMERCE DALAM PENGEMBANGAN
BISNIS.

Saekoko, A. N., Nyoko, A., & Fanggidae, R. (2020). ANALISIS FAKTOR-FAKTOR
YANG MEMPENGARUHI PERILAKU KONSUMEN DALAM PEMBELIAN
SMARTPHONE XIAOMI (STUDI KASUS PADA MAHASISWA
PENGGUNA SMARTPHONE XIAOMI DI UNIVERSITAS NUSA
CENDANA). JOURNAL OF MANAGEMENT, 11(1), 49-64.

Simon.  (2023). DIGITAL 2023: GLOBAL OVERVIEW REPORT.
https://datareportal.com/reports/digital-2023-global-overview-report

Sugiyono. (2022). METODE PENELITIAN Kuantitatif, Kualitatif, dan R&D. Alfabeta.
Tambunan, Sony, T., & Tambunan, W. (2019). Hukum Bisnis. Prenadamedia Group.
Tokopedia. (n.d.). Tokopedia. https://www.tokopedia.com/about/our-story/

Viora, P., & Suyanto AMA. (2020). Keputusan Pembelian Berdasarkan Persepsi dan
sikap pada Marketplace. Jurnal Riset Bisnis Dan Manajemen, 13(1), 16-22.

76



Zellatifanny, C. M., & Mudjiyanto, B. (2018). TIPE PENELITIAN DESKRIPSI
DALAM ILMU KOMUNIKASI THE TYPE OF
DESCRIPTIVE RESEARCH IN COMMUNICATION
STUDY. Diakom : Jurnal Media Dan Komunikasi, 1(2), 83-90.
https://doi.org/10.17933/diakom.v1i2.20

77


https://doi.org/10.17933/diakom.v1i2.20

