
xi 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Instagram Feeds JJ Detail Boutique ....................................................................... 2 

Gambar 1.2 Instagram Feeds JJ Detail Boutique ....................................................................... 4 

Gambar 1.3 Grafik Penjualan JJ Detail Boutique ...................................................................... 5 

Gambar 2.1 Strategi Komunikasi Pemasaran Yang Efektif ..................................................... 11 

Gambar 2.2 Kerangka Pemikiran ............................................................................................. 22 

Gambar 3.1 Lokasi Penelitian .................................................................................................. 25 

Gambar 4.1 Informan Kunci 1 ................................................................................................. 30 

Gambar 4.2 Informan Kunci 2 ................................................................................................. 31 

Gambar 4.3 Informan Pendukung ............................................................................................ 31 

Gambar 4.4 Informan Ahli ....................................................................................................... 32 

Gambar 4.5 Profile Instagram JJ Detail Boutique ................................................................... 36 

Gambar 4.6 Konten Feeds Dan Story Instagram JJ Detail Boutique ....................................... 36 

Gambar 4.7 Daya Tarik Rasional............................................................................................. 40 

Gambar 4.8 Daya Tarik Emosional ......................................................................................... 40 

Gambar 4.9 Daya Tarik Rasional Jenis Pesan Periklanan Selebriti JJ Detail Boutique .......... 41 

Gambar 4.10 Model Strategi Komunikasi Pemasaran JJ Detail Boutique melalui media sosial 

instagram .................................................................................................................................. 43 

 

 

 

 

 

 

 

 

 

  


