DAFTAR PUSTAKA

Ahmad. (2021). Analisis Keputusan Pembelian Iphone Apple yang dilakukan oleh
orang yang tinggal di Jabodetabek, 8, 2.

Apple Logo. (2022). Apple. Retrieved November 15, 2022, from
https://www.apple.com

Apple Profile. (2013, September 23). merdeka.com. Retrieved November 14,
2022, from https://m.merdeka.com/apple/profil

Apple. (n.d.). Product testing and reviews - Try and review.
https://www.tryandreview.com/id/brand/apple

Apriyani. (2019, December 17). Cara Apple Menjaga Kekuatan Brand Value.
https://yoursay.suara.com/news/2019/12/17/180621/cara-apple-menjaga-
kekuatan-brand-value

Bayu. (2018). Pengaruh Brand Image terhadap keputusan pembelian smartphone
Apple Type Iphone 5s di Yogyakarta.

Boumphrey. (2014, December 22). Countries & Consumers in 2014: The Year in
Review. Euromonitor. https://euromonitor.com

Brand image: Pengertian, tips Meningkatkannya, Dan Fungsinya Bagi Bisnis.
(2020, September 16). Accurate Online - Software Akuntansi Cloud
Terbaik di Indonesia. https://accurate.id/marketing-manajemen/pengertian-
brand-image/

Burhanudin, & Rahayu. (2022). Masstige Products and Quality of Life, 11(3).
Daftar Negara Smartphone Terbanyak. (2021, July 1). Pusat Data Ekonomi dan
Bisnis Indonesia | Databoks. Retrieved November 15, 2022, from
https://databoks.katadata.co.id/datapublish/2021/07/01/daftar-negara-

pengguna-smartphone-terbanyak-indonesia-urutan-berapa

Dendy, & Ari. (2022). Pengaruh Brand Image, Perceived Quality dan Perceived
Price pada Keputusan Pembelian Produk Hypebeast Merek NIKE, 1(2).

Durianto & Darmadi. (n.d.). Strategi Menaklukkan Pasar Melalui Riset Ekuisitas
& Perilaku Merk. Gramedia Pustaka Utama.

Esrawati. (2022). PENGARUH BRAND IMAGE DAN KUALITAS PRODUK
TERHADAP KEPUTUSAN PEMBELIAN HP IPHONE PADA
GENERASI MILENIAL KOTA BATAM.

Fakta Menarik Apple Yang Tidak Diketahui Banyak orang. (n.d.). eraspace.
https://eraspace.com/artikel/post/7-fakta-menarik-tentang-apple-yang-
tidak-diketahui-banyak-orang

Hidayah, N. (2022). Pengaruh citra merek, kualitas produk, Dan harga terhadap
keputusan pembelian chatime pada mahasiswa universitas gunadarma.

91


https://www.apple.com/
https://m.merdeka.com/apple/profil
https://www.tryandreview.com/id/brand/apple
https://yoursay.suara.com/news/2019/12/17/180621/cara-apple-menjaga-kekuatan-brand-value
https://yoursay.suara.com/news/2019/12/17/180621/cara-apple-menjaga-kekuatan-brand-value
https://euromonitor.com/
https://accurate.id/marketing-manajemen/pengertian-brand-image/
https://accurate.id/marketing-manajemen/pengertian-brand-image/
https://databoks.katadata.co.id/datapublish/2021/07/01/daftar-negara-pengguna-smartphone-terbanyak-indonesia-urutan-berapa
https://databoks.katadata.co.id/datapublish/2021/07/01/daftar-negara-pengguna-smartphone-terbanyak-indonesia-urutan-berapa
https://eraspace.com/artikel/post/7-fakta-menarik-tentang-apple-yang-tidak-diketahui-banyak-orang
https://eraspace.com/artikel/post/7-fakta-menarik-tentang-apple-yang-tidak-diketahui-banyak-orang

Jurnal llmiah Ekonomi Bisnis, 27(3), 433-443.
https://doi.org/10.35760/eb.2022.v2713.2517

Hilmawan. (2021, November 14). Sejarah Logo Apple, dari Apel Newton hingga
Warna Pelangi. Retrieved November 13, 2022, from
https://www.kompas.com/global/read/2021/11/14/212703970/sejarah-
logo-apple-dari-apel-newton-hingga-warna-pelangi

Howat, G., & Assaker, G. (2013). The hierarchical effects of perceived quality on
perceived value, satisfaction, and loyalty: Empirical results from public,
outdoor aquatic centres in Australia. Sport Management Review, 16(3),
268-284. https://doi.org/10.1016/j.smr.2012.10.001

Ifayatul. (2019). Pengaruh Brand Image dan Kualitas Produk Terhadap Keputusan
Pembelian Smartphone di Kota Malang.

Ipad pro Wi-Fi by Apple : Review - Tablet & aksesoris- Tryandreview.com. (n.d.).
Product testing and reviews - Try and review.
https://www.tryandreview.com/id/electronics/tablet-
accessories/apple/product/ipad-pro-wi-fi#details

Kapferer, J., & Bastien, V. (2009). The specificity of luxury management:
Turning marketing upside down. Journal of Brand Management, 16(5-6),
311-322. https://doi.org/10.1057/bm.2008.51

Kapferer, J., & Bastien, V. (2012). The luxury strategy: Break the rules of
marketing to build luxury brands. Kogan Page.

Kapferer, J., Kernstock, J., Brexendorf, T. O., & Powell, S. M. (2017). Advances
in luxury brand management. Springer.

Kenapa Apple Pakai Logo Buah Apple Digigit? (2022, July 4).
Retrieved November 14, 2022, from https://www.inet.detik.com)

Kompas Cyber Media. (2021, April 30). Apple Tak Lagi Jadi Merek smartphone
Nomor Satu. KOMPAS.com.
https://tekno.kompas.com/read/2021/04/30/1802006 7/apple-tak-lagi-jadi-
merek-smartphone-nomor-satu

Konuk, F. A. (2021). The moderating impact of taste award on the interplay
between perceived taste, perceived quality and brand trust. Journal of
Retailing and Consumer Services, 63, 102698.
https://doi.org/10.1016/j.jretconser.2021.102698

Kotler, P. (2003). Marketing management.
Kotler, P., & Armstrong, G. (2008). Principles of marketing. Prentice Hall.

Kotler, P., & Pfoertsch, W. (2010). undefined. Springer Science & Business
Media.

92


https://doi.org/10.35760/eb.2022.v27i3.2517
https://www.kompas.com/global/read/2021/11/14/212703970/sejarah-logo-apple-dari-apel-newton-hingga-warna-pelangi
https://www.kompas.com/global/read/2021/11/14/212703970/sejarah-logo-apple-dari-apel-newton-hingga-warna-pelangi
https://doi.org/10.1016/j.smr.2012.10.001
https://www.tryandreview.com/id/electronics/tablet-accessories/apple/product/ipad-pro-wi-fi#details
https://www.tryandreview.com/id/electronics/tablet-accessories/apple/product/ipad-pro-wi-fi#details
https://doi.org/10.1057/bm.2008.51
https://www.inet.detik.com)/
https://tekno.kompas.com/read/2021/04/30/18020067/apple-tak-lagi-jadi-merek-smartphone-nomor-satu
https://tekno.kompas.com/read/2021/04/30/18020067/apple-tak-lagi-jadi-merek-smartphone-nomor-satu
https://doi.org/10.1016/j.jretconser.2021.102698

Kristinawati. (2021). Pengaruh Brand Image, Perceived Quality dan EWOM
terhadap Purchase Intention mobil di Jakarta, 5(5).

Kualitas Produk Adalah: Pengertian, Dimensi Dan Pengaruhnya Pada
Konsumen. (2020, December 8). Accurate Online - Software Akuntansi
Cloud Terbaik di Indonesia. https://accurate.id/marketing-
manajemen/kualitas-produk-adalah/

M. Anang Firmansyah & Didin Fatihudin. (2017). Globalisasi Pemasaran
(Marketing globalization). Deepublish.
https://www.researchgate.net/profile/Muhammad-Firmansyah-
4/publication/329587407_PERILAKU_KONSUMEN/links/5¢24627b458
515a4c7faed1d/PERILAKU-KONSUMEN.pdf

M A., & A R. (2020). Pengantar Manajemen Pemasaran. Deepublish.

Muhammad Dendy, Dian Ari. (2022). PENGARUH BRAND
IMAGE,PERCEIVED QUALITY DAN PERCEIVED PRICEPADA
KEPUTUSAN PEMBELIAN PRODUK HYPEBEAST MEREK NIKE.
Jurnal Manajemen Pemasaran dan Perilaku Konsumen, 01(02), 213.

Nugroho, A. S., & Haritanto, W. (2022). Metode PENELITIAN KUANTITATIF
DENGAN PENDEKATAN STATISTIKA: (Teori, Implementasi & Praktik
dengan SPSS). Penerbit Andi.

Pamungkas, P. A., & Guridno, E. (2019). Pengaruh citra merek, kualitas produk
Dan Gaya hidup terhadap loyalitas pengguna motor vespa Di Jakarta
selatan. Oikonomia: Jurnal Manajemen, 15(1).
https://doi.org/10.47313/oikonomia.v15i1.646

Pandowo, A. (2019). Pengaruh Prestise Merek Dan Kepercayaan Merek Terhadap
Harga premium: Peran Cinta Merek Sebagai Variabel Pemoderasi. Jurnal
Manajemen dan Keuangan, 8(2), 204-220.
https://doi.org/10.33059/jmk.v8i2.1566

Paul, J. (2015). Masstige marketing redefined and mapped: Introducing a pyramid
model and an MMS measure. SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.2677495

Peter, J. P., & Olson, J. C. (2010). Consumer behavior & marketing strategy.
Ingram.

Rezza Muhammad. (n.d.). Karena "Apple" Maka Aku ada. Academia.edu - Share
research. Retrieved December 5, 2022, from
https://www.academia.edu/38173924/Karena_Apple_Maka Aku_Ada

Satriani Adaming. (2019). Pengaruh Citra merek, Kualitas produk, dan Persepsi

harga terhadap Keputusan Pembelian Produk Ponsel Iphone Studi pada
mahasiswa Pendidikan ekonomi Universitas Negeri Makassar.

93


https://accurate.id/marketing-manajemen/kualitas-produk-adalah/
https://accurate.id/marketing-manajemen/kualitas-produk-adalah/
https://www.researchgate.net/profile/Muhammad-Firmansyah-4/publication/329587407_PERILAKU_KONSUMEN/links/5c24627b458515a4c7faed1d/PERILAKU-KONSUMEN.pdf
https://www.researchgate.net/profile/Muhammad-Firmansyah-4/publication/329587407_PERILAKU_KONSUMEN/links/5c24627b458515a4c7faed1d/PERILAKU-KONSUMEN.pdf
https://www.researchgate.net/profile/Muhammad-Firmansyah-4/publication/329587407_PERILAKU_KONSUMEN/links/5c24627b458515a4c7faed1d/PERILAKU-KONSUMEN.pdf
https://doi.org/10.47313/oikonomia.v15i1.646
https://doi.org/10.33059/jmk.v8i2.1566
https://doi.org/10.2139/ssrn.2677495
https://www.academia.edu/38173924/Karena_Apple_Maka_Aku_Ada

Schiffman, L. G., Hansen, H., & Kanuk, L. L. (2008). Consumer behaviour: A
European outlook. Pearson Education.

Sigit Hermawan, S., & Amirullah, S. (2021). Metode PENELITIAN bisnis:
Pendekatan Kuantitatif & Kualitatif. Media Nusa Creative (MNC
Publishing).

Singh, B. (2022). Understanding the role of image, quality and price for
developing prestigious mass brands. Asia Pacific Journal of Marketing
and Logistics. https://doi.org/10.1108/apjmI-08-2021-0628

Siyoto, S., & Sodik, M. A. (2015). Dasar metodologi penelitian. Literasi Media
Publishing.

Truong, Y., McColl, R., & Kitchen, P. J. (2009). New luxury brand positioning
and the emergence of Masstige brands. Journal of Brand Management,
16(5-6), 375-382. https://doi.org/10.1057/bm.2009.1

Ummu Kalsum. (2020). Pengaruh Citra merek dan Ekuitas merek terhadap
Keputusan Pembelian Produk Iphone pada mahasiswa Unismuh Makassar.

Widiastuti. (2020). Pengaruh Kualitas Produk, Harga, dan Citra Merek terhadap
Keputusan Pembelian Smartphone iPhone pada Mahasiswa STIM YKPN
Yogyakarta, 1, 1.

Woodside, A. G., Megehee, C. M., & Ogle, A. (2009). Perspectives on cross-
cultural, ethnographic, brand image, storytelling, unconscious needs, and
hospitality guest research. Emerald Group Publishing.

Yudhistira. (2023, February 4). N 5 Merk HP Terbaik & Terlaris Di 2023 (Versi

IDC & Canalys). Blog Bhinneka. https://www.bhinneka.com/blog/merk-
hp-terbaik/

94


https://doi.org/10.1108/apjml-08-2021-0628
https://doi.org/10.1057/bm.2009.1
https://www.bhinneka.com/blog/merk-hp-terbaik/
https://www.bhinneka.com/blog/merk-hp-terbaik/

