DAFTAR PUSTAKA

Abdillah, W., & Jogiyanto. (2015). Partial Least Square (PLS) Alternatif Structural
Equation Modelling (SEM) dalam Penelitian Bisnis. ANDI.

Alrwashdeh, M., Emeagwali, O., & Aljuhmani, H. (2019). The effect of electronic
word of mouth communication on purchase intention and brand image: An
applicant smartphone brands in North Cyprus. Management Science Letters,
9(4), 505-518.

Ba, S., & Pavlou, P. A. (2002). Evidence of the Effect of Trust Building Technology
in Electronic Markets: Price Premiums and Buyer Behavior. MIS Quarterly,
26(3), 243-268. https://doi.org/10.2307/4132332

Balabanis, G., Diamantopoulos, A., Mueller, R. D., & Melewar, T. C. (2001). The
impact of nationalism, patriotism and internationalism on consumer
ethnocentric tendencies. Journal of International Business Studies, 32, 157—
175.

Booth, K. (1979). Strategy and Ethnocentrism. London: Croom-Helm.

Bryman, A., & Bell, E. (2011). Business Research Methods. Oxford University
Press.

Chetioui, Y., Benlafgih, H., & Lebdaoui, H. (2020). How fashion influencers
contribute to consumers’ purchase intention. Journal of Fashion Marketing
and Management: An International Journal, 24(3), 361-380.

Cindy. (2022, June 1). Ini Situs E-Commerce dengan Pengunjung Terbanyak per
Agustus 2022. Https://Databoks.Katadata.Co.ld/Datapublish/2022/09/20/Ini-
Situs-e-Commerce-Dengan-Pengunjung-Terbanyak-per-Agustus-2022.

Coleman, J., & Cressey, D. (1984). Social Problem (2nd ed.). Harper & Row.

Cooper, D. R., & Schindler, P. S. (2013). Business research methods (12th ed.).
McGraw Hill Higher Education.

Creswell, J. W. (2009). RESEARCH DESIGN Qualitative, Quantitative,
and Mixed Methods Approaches. SAGE Publication Inc, 3.

Hair Jr, J. F. (2010). Multivariate Data Analysis (7th ed.). Prentice Hall.

Hair Jr, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial Least
Squares Structural Equation Modeling (PLSSEM): An Emerging Tool in
Business Research. European Business Review, 26(2), 106-121.

Hair Jr., J., & Page, M. (2015). The Essentials of Business Research Methods (3rd
ed.). Routledge.

64



Handrimurtjahjo, A. D., Handranata, Y. W., & Loka, W. A. P. (2022). Examining
the Relationship Between Electronic Word of Mouth, Consumer
Ethnocentrism, Brand Equity Towards Children’s Local Fashion. Asia Pacific
International Conference on Industrial Engineering and Operations, 2496—
2510.

Hashim, S., Mohamad, S. F., Halim-Lim, S. A., & Ahmat, N. H. C. (2022).
Pretesting Survey Questionnarie: A Guide On Dissemination. International
Journal Of Academic Research, 499-509.

Homer, P. M., & Yoon, S. G. (1992). Message framing and the interrelationships
among ad-based feelings, affect, and cognition. Journal of Advertising, 21(1),
19-33.

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi
Teknologi Komunikasi dan Informasi. PT Refika Aditama.

Ismagilova, E., Slade, E. L., Rana, N. P., & Dwivedi, Y. K. (2020). The effect of
electronic word of mouth communications on intention to buy: A meta-
analysis. Information Systems Frontiers, 22, 1203-1226.

Kent, D. P., & Burnight, R. G. (1951). Group Centrism in Complex Societies.
American Journal of Sociology, 57(3), 256-259.

Kinra, N. (2006). The effect of country-of-origin on foreign brand names in the
Indian market. Marketing Intelligence & Planning, 24(1), 15-30.

Kotler, P. (1980). Principles of Marketing. Prentice Hall.
Kotler, P., & Armstrong, G. (2016). Prinsip-Prinsip Pemasaran. Erlangga.
Kotler, P., & Keller, K. L. (2018). Principle of Marketing. Pearson.

Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018). Marketing
management: an Asian perspective. (5th ed.).

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). METODE PENELITIAN
KUANTITATIF. Pandiva.

Laksmi. (2018). Pengaruh electronic word of mouth (ewom) terhadap minat beli
followers Instagram pada warunk upnormal. Jurnal Computech 7& Bisnis, 78—
88.

Murtiasih, S., Sucherly, S., & Siringoringo, H. (2014). Impact of country of origin
and word of mouth on brand equity. Marketing Intelligence & Planning, 32(5),
616-629.

Nalendra, A. R. A. (2021). Statistika Seri Dasar Dengan SPPS. Media Sains
Indonesia.

65



Prasad, S., Gupta, I. C., & Totala, N. K. (2017). Social media usage, electronic word
of mouth and purchase-decision involvement. Asia-Pacific Journal of
Business Administration, 9(2), 134-145.

Prasetio, A., Rahman, D. A., Sary, F. P., Pasaribu, R. D., & Sutjipto, Moh. R.
(2022). The role of Instagram social media marketing activities and brand
equity towards airlines customer response. International Journal of Data and
Network Science, 6(4), 1195-1200. https://doi.org/10.5267/j.ijdns.2022.6.014

Rakhmawati. (2021). Peran Brand Trust dan Brand Reputation dalam Menguatkan
Pengaruh Brand Awareness terhadap Brand Performance Kasus pada Langit
Musik. Jurnal Manajemen Dan Organisasi.

Rakhmawati, N. A., Permana, A. E., Reyhan, A. M., & Rafli, H. (2021). ANALISA
TRANSAKSI BELANJA ONLINE PADA MASA PANDEMI COVID-19.
Jurnal Teknoinfo, 15(1), 32. https://doi.org/10.33365/jti.v15i1.868

Rianto, N. (2021). Teori Mikro Ekonomi. Kencana.

Rizwan, M., & Zaheer, N. (2020). The Role of Brand Equity in mitigating Need for
touch (NFT) in online purchasing. Paradigms, S1, 52-56.

Samovar, L. A., Porter, R. E., & McDaniel, E. R. (2010). Communication between
Cultures (7th ed.). Wadsworth Cengage Learning.

Schiffman, L. G., & Kanuk, L. L. (1997). Consumer Behavior (6th ed.). Prentice
Hall.

Sekaran, U., & Bougie, R. (2010). Research Methods for Business: A Skill Building
Approach (5th ed.). John Wiley & Sons.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-Building
Approach (7th ed.). John Wiley & Sons.

Sharma, P. (2015). Consumer ethnocentrism: Reconceptualization and cross-
cultural validation. Journal of International Business Studies, 381-389.

Sher, P. J., & Lee, S. H. (2009). Consumer skepticism and online reviews: An
elaboration likelihood model perspective. Social Behavior and Personality:
An International Journal, 37(1), 137-143.

Shimp, T. A., & Sharma, S. (1987). Consumer ethnocentrism: Construction and
validation of the CETSCALE. Journal of Marketing Research, 24(3), 280—
289.

Siamagka, N. T., & Balabanis, G. (2015). Revisiting consumer ethnocentrism:
review, reconceptualization, and empirical testing. Journal of International
Marketing, 23(3), 66-86.

66



Silaban, B. E., & Darmawan, A. (2018). Perbandingan Elemen-Elemen Brand
Equity Toko Online Bukalapak dan Tokopedia. ESENSI: Jurnal Manajemen
Bisnis, 21(2), 16-45.

Sugiyono, P. D. (2017). Metode Penelitian Bisnis: pendekatan kuantitatif,
kualitatif, kombinasi, dan R&D. CV. Alfabeta.

Sultana, F. (2019). Decolonizing Development Education and the Pursuit of Social
Justice. Human Geography, 3(12), 31-46.

Sumner, W. G. (2019). Folkways: A Study of the Sociological Importance of
Usages, Manners, Customs, Mores, and Morals. Ginn and Co.

Sun, Y., Gonzalez-Jimenez, H., & Wang, S. (2021). Examining the relationships
between e-WOM, consumer ethnocentrism and brand equity. Journal Business
Research, 130, 564-574.

Suryaningsih, I. B., & Prayogo, H. (2011). Ekuitas Merek Produk Minuman Serbuk
Buah Instan. BISMA: Jurnal Bisnis Dan Manajemen, 5(1).

Ullman, J. B., & Bentler, P. M. (2012). Structural equation modeling (J. A. Schinka,
W. F. Velicer, & I. B. Weiner, Eds.; 2nd ed.). Handbook of psychology:
Research methods in psychology.

We Are Social. (2021, June 27). Digital 2021: The Latest Insight Into The State of
Digital. Https://Wearesocial. Com/Uk/Blog/2021/01/Digital-2021-the-Latest-
Insights-into-the-State-of-Digital/.

Widodo. (2017). Metodologi Penelitian, Populer & Praktis. PT. Raja Grafindo
Persada.

Widodo, T. (2015). The effect of transformative IT capability on sustainable
competitive advantage. 2015 3rd International Conference on Information
and Communication Technology (ICoICT), 352-357.
https://doi.org/10.1109/1ColCT.2015.7231450

Widodo, T. (2019). Peran brand awareness dan brand image dalam memediasi
pengaruh social media marketing activity terhadap e-wom dan komitmen
pelanggan Tokopedia. EProceedings of Management, 6(2).

Widodo, T., Pratama Setiadjie, R., & Poerita Sary, F. (2017). Analysis of the e-
commerce use behavior on music products. 2017 International Conference on
Engineering  Technology and Technopreneurship  (ICE2T), 1-6.
https://doi.org/10.1109/ICE2T.2017.8215958

Winarno, K. O., & Indrawati, I. (2022). IMPACT OF SOCIAL MEDIA
MARKETING AND ELECTRONIC WORD OF MOUTH (E-WOM) ON

67



PURCHASE INTENTION. Jurnal Aplikasi Manajemen, 20(3).
https://doi.org/10.21776/ub.jam.2022.020.03.15

Worchel, S., & Cooper, J. (1979). Understanding Social Psychology. Homewood,
IL. The Dorsey Press.

Yulianti. (2019). Manajemen Pemasaran. CV BUDI UTAMA.

Zhao, Y., Wang, L., Tang, H., & Zhang, Y. (2020). Electronic word-of-mouth and
consumer purchase intentions in social e-commerce. Electronic Commerce
Research and Applications, 41, 100980.
https://doi.org/10.1016/J.ELERAP.2020.100980

Zikmund, W. G., Babin, B. J., Griffin, M., & Carr, J. C. (2010). Business Research
Methods (8th ed.). South-Western Cengage Learning.

68



