
11  

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 
DAFTAR PUSTAKA 

[1] Momen, M. A., Sultana, S., dan Haque, A. K. M. A. (2020). "Web-based marketing 

communication to develop brand image and brand equity of higher educational 

institutions: A structural equation modelling approach." Jurnal Global Knowledge, 

Memory and Communication, vol. 69, no. 3, hal. 151-169. doi: 10.1108/GKMC-10-2018-

0088. 

[2] Kotler, P., dan Keller, K. L. (2016). "A framework for marketing management." Boston: 
Pearson Prentice Hall. 

[3] Dewi, M., Herlina, G., dan Boetar, A. E. M. B. (2022). "The effect of social media 

marketing on purchase intention in the fashion industry." Jurnal International Journal of 

Data and Network Science, vol. 6, no. 2, hal. 355-362. doi: 10.5267/j.ijdns.2022.1.002. 

[4] Hamid, R. S., Abror, A., Anwar, S. M., dan Hartati, A. (2022). "The role of social media 

in the political involvement of millennials." Spanish Journal of Marketing - ESIC, vol. 

26, no. 1, hal. 61-79. doi: 10.1108/SJME-08-2021-0151. 

[5] Indika, D. R., dan Jovita, C. (2017). "MEDIA SOSIAL INSTAGRAM SEBAGAI 

SARANA PROMOSI UNTUK MENINGKATKAN MINAT BELI KONSUMEN." 

Jurnal Bisnis Terapan, vol. 1, no. 01. doi: 10.24123/jbt.v1i01.296. 

[6] Sugiyono. (2019). "Metode Penelitian Kuantitatif, Kualitatif, dan R&D." 

[7] Sugiat, Maria, Ina Primiana, Umi Kaltum, and Aldrin Herwany. 2020. “Innovative Marketing 

of Emerging Moslem Fashion in the Province of West Java Indonesia.” Journal of 

Sustainability Science and Management 15(5): 165–73. 

[8] Hussein, A. S. (2017). "PENGARUH ELECTRONIC WORD OF MOUTH (EWOM) 

TERHADAP SIKAP DAN NIAT BELI KONSUMEN PADA PRODUK THE BODY 

SHOP DALAM FORUM FEMALE DAILY." Jurnal Penelitian, hal. 46-60. 

[9] Khaerunnisa, S. (2021). "Pengaruh Electronic Word Of Mouth (eWOM) Terhadap 

Keputusan Pembelian Masyarakat Cirebon Di Tokopedia." Jurnal Penelitian, hal. 40-52. 

[10] Pahlevi, R. (2022, 18 Maret). "Nilai Transaksi E-Commerce Indonesia Diperkirakan Capai 



11  

US$137,5 Miliar pada 2025." Databoks. Diakses dari: 

https://databoks.katadata.co.id/datapublish/2022/03/18/nilai-transaksi-e-commerce-

indonesia- diperkirakan-capai-us1375-miliar-pada-2025. 

[11] Candiwan, & Wibisono, C. (2021). Analysis of thel influelncel of welbsitel quality to 

customelr’s loyalty on el-commelrcel. Intelrnational Journal of Ellelctronic Commelrcel 

Studiels, 12(1), 83–102. https://doi.org/10.7903/IJElCS.1892 

[12] Prasad, S. (2017). "Social media usage, electronic word of mouth, and purchase-decision 

involvement." 

[13] Priansa, D. J. (2017). "Komunikasi Pemasaran Terpadu." Bandung: Donni Juni Priansa. 

[14] Purwaningdyah, S. W. (2019). "Pengaruh electronic word of mouth dan food quality 

terhadap keputusan pembelian." Jurnal Manajemen, hal. 73-77.. 

[15] Rahmadhani, R. (2018). "Pengaruh electronic word of mouth dan perceived risk terhadap 

keputusan pembelian pada konsumen Tokopedia." 

[16] Sari, N. (2017). "Pengaruh electronic word of mouth terhadap keputusan pembelian pada 

toko online." Jurnal Manajemen, hal. 96-102. 

[17] Supriyadi, A. (2022). "Pengaruh electronic word of mouth dan persepsi nilai terhadap 

keputusan pembelian Bukalapak di Kota Bandung." Jurnal Manajemen, hal. 1-2.. 

[18] Suwarduki, P. R. (2017). "Pengaruh electronic word of mouth terhadap citra destinasi serta 

dampaknya pada minat dan keputusan." 
 

[19] Sugiharto, S. A., & Hendratno. (2022). Pengaruh Pertumbuhan Perusahaan, Free Cash 

Flow, Dan Investment Opportunity Set Atas Nilai Perusahaan. Jimea, 6(3), 829–844. 

 

[20]  Meitri Rama, A., & Rahadian, D. (2022). Analysis of acceptance factors and market potential of digital 

wallets of college students. BISMA (Bisnis Dan Manajemen, (15(1)).

https://databoks.katadata.co.id/datapublish/2022/03/18/nilai-transaksi-e-commerce-indonesia-diperkirakan-capai-us1375-miliar-pada-2025
https://databoks.katadata.co.id/datapublish/2022/03/18/nilai-transaksi-e-commerce-indonesia-diperkirakan-capai-us1375-miliar-pada-2025
https://databoks.katadata.co.id/datapublish/2022/03/18/nilai-transaksi-e-commerce-indonesia-diperkirakan-capai-us1375-miliar-pada-2025

	DAFTAR PUSTAKA

