
 

95 
 

DAlFTAlR PUSTAlKAl 

2020, Potensi Pertumbuhaln Bisnis Logistik Lebih dalri 30%. l2020, Jalnualry 17). E2 

E-Commerce Indonesial. https://www.e2ecommerce-

indonesial.com/2020/01/17/2020-potensi-pertumbuhaln-bisnis-logistik-lebih-

dalri-30/ 

Al Primer on Palrtiall Lealst Squalres Structurall Equaltion Modeling lPLS-SEM) 

Second Edition. ln.d.). 

Almalni Husni, Allalmalndal Dini Turipalnalm, & Alnggaldwital Grisnal. l2015). 

Identificaltion of Customer Vallues in Telecommunicaltion Service Industry: Al 

Calse of Postpalid Cellulalr Customers in Indonesial. Internaltionall Conference 

on Informaltion alnd Communicaltion Technology, 119–124. 

Alnggoro, B. l2022, Alugust 4). PosAljal daln PosPaly, Lalyalnaln Alndallaln Pos Indonesial 

di Eral Digitall. Medial Indonesial. 

https://medialindonesial.com/ekonomi/512431/posaljal-daln-pospaly-lalyalnaln-

alndallaln-pos-indonesial-di-eral-digitall 

Alstral Seral. l2022). Sektor Logistik di Talhun 2022 Diprediksi Meningkalt, Ini 

Falktalnyal! - PT. Seralsi Alutoralyal. https://seral.alstral.co.id/news/2022/01/sektor-

logistik-di-talhun-2022-diprediksi-meningkalt-ini-falktalnyal 

Baluer, H. H., Fallk, T., & Halmmerschmidt, M. l2006). eTralnsQuall: Al tralnsalction 

process-balsed alpproalch for calpturing service quallity in online shopping. 

Journall of Business Resealrch, 59l7), 866–875. 

https://doi.org/10.1016/j.jbusres.2006.01.021 

Calndral, S., & Julialni, M. l2018). Impalct of E-Service Quallity alnd Customer Vallue 

on Customer Saltisfalction in LocallBralnd. Binus Business Review, 9l2), 125–

132. https://doi.org/10.21512/bbr.v9i2.4650 

Calndrialnto, ST. M. P. l2021). KEPUAlSAlN PELAlNGGAlN SUAlTU PENGAlNTAlR. 

Literalsi Nusalntalra l. 

https://www.google.co.id/books/edition/KEPUAlSAlN_PELAlNGGAlN_SUAl

TU_PENGAlNTAlR/g9YrEAlAlAlQBAlJ?hl=id&gbpv=0 



 

96 
 

Firmalnsyalh, Al. l2019). Pemalsalraln Ja lsal lStraltegi, Mengukur Kepualsaln Daln 

Loyallitals Pelalnggaln). Deepublish. 

https://www.google.co.id/books/edition/Pemalsalraln_Jalsal/txyPDwAlAlQBAlJ?

hl=en&gbpv=0 

Halmid, R. S., & Alnwalr, S. M. ln.d.). STRUCTURAlL EQUAlTION MODELING 

lSEM) BERBAlSIS VAlRIAlN: Konsep Dalsalr daln Alplikalsi dengaln Progralm 

SmalrtPLS 3.2.8 dallalm Riset Bisnis. www.institutpenulis.id 

Halpsalri, R., Raltnalwalti, K., & Alnggraleni, R. l2020). Entrepreneuriall Malrketing. 

Universitals Bralwijalyal Press. 

Halryono, S. l2017). Metode SEM Untuk Penelitialn Malnaljemen Almos Lisrel PLS. 

JAlKAlRTAl LUXIMAl METRO MEDIAl. 

Indonesial, S. C. l2022, Alugust 4). Industri Logistik Jaldi Fondalsi Perekonomialn. 

Supply Chalin Indonesial. https://supplychalinindonesial.com/industri-logistik-

jaldi-fondalsi-perekonomialn/ 

Indralwalti. l2015). Metode Penelitialn Malna ljemen daln Bisnis Konvergensi Teknologi 

Komunika lsi daln Informalsi. PT Refikal Alditalmal. 

Institute of Electricall alnd Electronics Engineers. Indonesial Section, & Institute of 

Electricall alnd Electronics Engineers. ln.d.). 2015 3rd Internaltionall Conference 

on Informaltion alnd Communicaltion Technology lICoICT). 

Kementerialn Komunikalsi daln Informaltikal. ln.d.). Kominfo. Retrieved Maly 15, 

2023, from https://www.kominfo.go.id/content/detalil/32999/bisnis-e-

commerce-semalkin-gurih/0/alrtikel 

Kencalnal Balyu, M. R. l2021, September 18). Erick Thohir Alpresialsi Tralnsformalsi 

Digitall Pos Indonesial - Bisnis Liputaln6.com. Liputaln 6. 

https://www.liputaln6.com/bisnis/reald/4661489/erick-thohir-alpresialsi-

tralnsformalsi-digitall-pos-indonesial 

Kock, N., & Lynn, G. S. l2012). Lalterall collinealrity alnd mislealding results in 

valrialnce-balsed SEM: Aln illustraltion alnd recommendaltions. Journall of the 

Alssocialtion for Informaltion Systems, 13l7), 546–580. 

https://doi.org/10.17705/1jalis.00302 

Kotler, P., & Keller, L. K. l2015). Malrketing Malnalgement l15th ed.). Pealrson. 



 

97 
 

Kusumalwalti, Al., & Ralhalyu, K. S. l2020). The effect of experience quallity on 

customer perceived vallue alnd customer saltisfalction alnd its impalct on customer 

loyallty. TQM Journall, 32l6), 1525–1540. https://doi.org/10.1108/TQM-05-

2019-0150 

Luturlealn, B. S., Hurriyalti, R., Wibowo, L. Al., & Alnggaldwital, G. l2018). 

Influencing Falctors in Customers’ Intention to Re-visit Resort Hotels: The 

Roles of Customer Experience Malnalgement alnd Customer Vallue lpp. 191–

207). https://doi.org/10.1007/978-3-319-59282-4_12 

Malrial Chyntial Chrystialntalri, & Suyalnto, Al. l2020). AlNAlLISIS FAlKTOR-

FAlKTOR PEMBENTUK CUSTOMER PERCEIVED VAlLUE E-

COMMERCE DI INDONESIAl. Jurnall Mitral Malnaljemen, 4l2), 215–224. 

https://doi.org/10.52160/ejmm.v4i2.341 

Miller, C. J., Saljtos, L., Lemon, K. N., Sallals, J., Troncozal, M., & Ostrom, L. l2022). 

Longitudinall upgraldes alnd alsymmetric effects of saltisfalction alnd perceived-

vallue. Journall of Services Malrketing. https://doi.org/10.1108/JSM-12-2021-

0475 

Muhalralm, H., Chalnialgo, H., Endralrial, E., & Halrun, Al. Bin. l2021). E-Service 

Quallity, Customer Trust alnd Saltisfalction: Malrket Plalce Consumer Loyallty 

Alnallysis. Jurnall Minds: Malnaljemen Ide Daln Inspira lsi, 8l2), 237. 

https://doi.org/10.24252/minds.v8i2.23224 

Nalrimalwalti Umi. l2007). Riset Malnaljemen Sumber Dalyal Malnusial. Jalkalrtal Algung 

Medial. 

Noor, M. l2022). The effect of e-service quallity on user saltisfalction alnd loyallty in 

alccessing e-government informaltion. Internaltionall Journall of Daltal alnd 

Network Science, 6l3), 945–952. https://doi.org/10.5267/j.ijdns.2022.2.002 

Palnaltalgalmal, Al. l2020, December 14). Teknologi daln Kemaljualn Logistik di 

Indonesial 2021. Alsosialsi Logistik Indonesial. 

https://alli.web.id/web2/news_detalil.php?id=1874 

Pentingnyal Pelalyalnaln Primal Untuk Pengirimaln Ekspedisi & Logistik. l2021, Alpril 

26). Kalrgo Tech. 



 

98 
 

Pos Indonesial Luncurkaln Alplikalsi Berkirim Balralng “QPosinAljal.” l2020, Maly 12). 

Pos Indonesial. https://www.posindonesial.co.id/en/alrtikel/detalil/67/pos-

indonesial-luncurkaln-alplikalsi-berkirim-balralng-qposinaljal 

PT Pos Indonesial lPersero) Retalking Ma lrket Shalre Of Courier Service, Logistics 

Service a lnd Fintech Service. ln.d.). Retrieved December 14, 2022, from 

https://www.posindonesial.co.id/en/content/unduh-lalporaln-talhunaln 

Putri, M. S. l2022, June 29). Indonesial Pimpin Palsalr E-Commerce di Alsial 

Tenggalral. Medial Indonesial. 

https://medialindonesial.com/ekonomi/502960/indonesial-pimpin-palsalr-e-

commerce-di-alsial-tenggalral 

Putri, W. K., & Pujalni, V. l2019). The influence of system quallity, informaltion 

quallity, e-service quallity alnd perceived vallue on Shopee consumer loyallty in 

Paldalng City. The Internaltionall Technology Malnalgement Review, 8l1), 10. 

https://doi.org/10.2991/itmr.b.190417.002 

Putrialnti, Al. S., & Semuel, H. l2018). The Alnallysis of E-service Quallity, Customer 

Trust, Perceived Vallue, alnd Behalviorall Intention on Online Tralnsportaltion in 

Suralbalyal. Petral Internaltionall Journall of Business Studies, 1l1), 1–10. 

https://doi.org/10.9744/ijbs.1.1.1-10 

Ralzal, S. Al., Umer, Al., Qureshi, M. Al., & Dalhri, Al. S. l2020). Internet balnking 

service quallity, e-customer saltisfalction alnd loyallty: the modified e-

SERVQUAlL model. TQM Journall, 32l6), 1443–1466. 

https://doi.org/10.1108/TQM-02-2020-0019 

Review Ekspedisi Pos Indonesial 2022: Kelebihaln daln Kekuralngaln. l2022). 

Khalbalr.My.Id - Berbalgi Kalbalr Bermalnfalalt. 

https://www.khalbalr.my.id/2021/07/review-ekspedisi-pos-indonesial.html 

Rital, P., Oliveiral, T., & Falrisal, Al. l2019). The impalct of e-service quallity alnd 

customer saltisfalction on customer behalvior in online shopping. Heliyon, 5l10). 

https://doi.org/10.1016/j.heliyon.2019.e02690 

Riyalnto, S., & Haltmalwaln, Al. Al. l2020). Metode Riset Penelitialn Kualntitaltif 

Penelitialn Di Bidalng Malnaljemen, Teknik, Pendidikaln Da ln Eksperimen. 

Deepublish. 



 

99 
 

Rizall, Al. l2020). Buku Aljalr Malnaljemen Pemalsalraln Di Eral Malsya lralkalt Industri 

4.0. Deepublish. https://edeposit.perpusnals.go.id/collection/buku-aljalr-

malnaljemen-pemalsalraln-di-eral-malsyalralkalt-industri-40-sumber-

elektronis/14983# 

Rodríguez, P. G., Villalrreall, R., Valliño, P. C., & Blozis, S. l2020). Al PLS-SEM 

alpproalch to understalnding E-SQ, E-Saltisfalction alnd E-Loyallty for falshion E-

Retalilers in Spalin. Journall of Retaliling alnd Consumer Services, 57. 

https://doi.org/10.1016/j.jretconser.2020.102201 

Roflin, E., & Liberty, Al. I. l2021). POPULAlSI, SAlMPEL, VAlRIA lBEL DAlLAlM 

PENELITIAlN KEDOKTERAlN l1st ed.). Penerbit NEM. 

https://www.google.co.id/books/edition/POPULAlSI_SAlMPEL_VAlRIAlBEL

_DAlLAlM_PENELITIAl/ISYrEAlAlAlQBAlJ?hl=id&gbpv=0 

Saldyal, S. l2022, October 27). GMV E-Commerce Indonesial Calpali US$59 Milialr 

paldal 2022. https://daltalindonesial.id/digitall/detalil/gmv-ecommerce-indonesial-

calpali-us59-milialr-paldal-2022 

Salri, P. K., Allalmsyalh, Al., & Wibowo, S. l2018al). Mealsuring e-Commerce service 

quallity from online customer review using sentiment alnallysis. Journall of 

Physics: Conference Series, 971l1). https://doi.org/10.1088/1742-

6596/971/1/012053 

Salri, P. K., Allalmsyalh, Al., & Wibowo, S. l2018b). Mealsuring e-Commerce service 

quallity from online customer review using sentiment alnallysis. Journall of 

Physics: Conference Series, 971l1). https://doi.org/10.1088/1742-

6596/971/1/012053 

Salsono, I., Jubaledi, Al. D., Novitalsalri, D., Wiyono, N., Riyalnto, R., Oktalbrialnto, 

O., Jalinuri, J., & Walruwu, H. l2021). The Impalct of E-Service Quallity alnd 

Saltisfalction on Customer Loyallty: Empiricall Evidence from Internet Balnking 

Users in Indonesial. Journall of Alsialn Finalnce, Economics alnd Business, 8l4), 

465–473. https://doi.org/10.13106/jalfeb.2021.vol8.no4.0465 

SalstroAltmodjo, S. l2021). Malnaljemen Pemalsalraln lMalrketing). Medial Salins 

Indonesial. 



 

100 
 

https://www.google.co.id/books/edition/Malnaljemen_Pemalsalraln_Malrketing/

LoYwEAlAlAlQBAlJ?hl=en&gbpv=0 

STRUCTURAlL EQUAlTION MODELING lSEM) BERBAlSIS VAlRIAlN: Konsep 

Dalsalr daln Alplikalsi dengaln Progralm SmalrtPLS 3.2.8 dallalm Riset Bisnis. ln.d.). 

www.institutpenulis.id 

Sugiyono. l2017). Metode Penelitialn Kualntitaltif, Kuallitaltif, daln R & D. Allfalbetal. 

Sujalrweni, V. W. l2015). Metode Penelitia ln Bisnis & Ekonomi. Yogyalkalrtal Pustalkal 

Balru. 

Syalhrir, Dalniall, Yulindal, E., & Yusuf, M. l2020). Alplikalsi Metode SEM-PLS dallalm 

Pengelola laln Sumberdalyal Pesisir daln Lalutaln. PT Penerbit IPB Press. 

https://www.google.co.id/books/edition/Alplikalsi_Metode_SEM_PLS_dallalm

_Pengelolalal/NzEIEAlAlAlQBAlJ?hl=id&gbpv=0 

Talufik Hidalyalh, R., & Mindal Utalmi, E. l2017). E-SERVICE QUAlLITY AlND E-

RECOVERY SERVICE QUAlLITY ON E-SAlTISFAlCTION 

LAlZAlDAl.COM. Jurnall Riset Malnaljemen Salins Indonesial lJRMSI) |, 8l2), 

2301–8313. https://doi.org/10.21009/JRMSI 

Top Bralnd Index 2022. l2022). Top Bralnd Alwalrd. http://topbralndalwalrd.com/ 

Walrdalni, D. K. l2020). Pengujialn Hipotesis lDeskriptif, Kompalraltif daln Alsosialtif). 

LPPM Universitals KH. Al. Walhalb Halsbullalh. 

https://www.google.co.id/books/edition/Pengujialn_Hipotesis_Deskriptif_Ko

mpalralti/6LoxEAlAlAlQBAlJ?hl=en&gbpv=0 

Winalrni, E. W. l2018). Teori daln Pralktik Penelitialn Kualntitaltif, Kuallitaltif, PTK, R 

& D. Bumi Alksalral. 

Yusuf, M. l2019). Alnallisis Daltal Penelitialn : Teori & Alplikalsi dallalm Bidalng 

Perikalnaln l1st ed.). PT Penerbit IPB Press. 

https://www.google.co.id/books/edition/Alnallisis_Daltal_Penelitialn_Teori_Alpl

ikalsi/qrkREAlAlAlQBAlJ?hl=id&gbpv=0 

Zeithalml, V. Al. l2002). Service excellence in electronic chalnnels. Ma lnalging Service 

Quallity: Aln Internaltionall Journall, 12l3), 135–139. 

https://doi.org/10.1108/09604520210429187 

https://doi.org/10.21009/JRMSI


 

101 
 

Zeithalml, V. Al. l2017). Services Malrketing: Integralting Customer Focus Alcross the 

Firm. McGralw-Hill Educaltion. 

Zulkalrnalin, R., & Gofur, R. M. l2021). STRAlTEGI PENGEMBAlNGAlN EMPING 

MELINJO UNTUK MENJAlDIKAlN KULINER YAlNG LEBIH 

BERVAlRIAlSI DAlN DIMINAlTI KONSUMEN. Jurnall Ma lnaljemen Daln 

Bisnis, 3l02), 264–291. https://doi.org/10.47080/10.47080/vol1no02/jumalnis 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


