
to  Customerl      's  Loyalty  On  El-commelrce.l            Intelrnational Journal  of 

EllelctronicCommelrcel    Studiesl            Vol 12, No.1. 

96  
 

DAFTAR PUSTAKA 

 
Abbasi, G., Abdul Rahim, N. F., Wu, H., Iranmanelsh, M., & Kelong, B. N. C. 

(2022). Deltelrminants of SME’l       s social medl         ia markelting adoption: 

compeltitivel      industry as a moderl       ator. Sagel      Opeln, Vol. 12(1). DOI: 

21582440211067220. 

Adhi  Prasetl     io,  M.  A.  (2021).  Konsepl  Dasar  El-Commelrce l.  Kota  Meldan: 

Yayasan Kita Melnulis. 

Aditiya, I. M. (2023, Meli 2022). Jawara Elcommelrcel       Tahun 2023. Retl       rielveld 

from GoodStats.id: https://goodstats.id/articlel/jawara-e-l          commelrcel- 

di-awal-tahun-2023-CkElmg 

Ali Abbasi, G., Abdul Rahim, N. F., Wu, H., Iranmanelsh, M., & Keol         ng, B. N. 

C.   (2022).   Delterl      minants   of   SMEl’s   social   meldia   markelting 

adoption:  compeltitivel        industry  as  a  modelrator. Sagel         Openl  

12(1). DOI: https://doi.org/10.1177/21582440211067220 

, Vol. 

Alraja, M. N., Khan, S. F., Khashab, B., & Aldaas, R. (2020). Doels Facelbook 

commelrcel            elnhancel            SMEls  perl      formancel?  A  structural  eql         uation 

analysis    of    Omani    SMEls. Sagel  Opeln, Vol.    10(1).     DOI: 

https://doi.org/10.1177/2158244019900186 

AlSondos,  I.  A.  A.,  &  Salamelhb,  A.  A.  (2020).  Thel        Powelr  of  Antelceldenl         t 

Factors  of  Serl      vice,l                Systeml               ,  and  Information  Quality  and  Thelir 

Efl      felcts         on         M-Commelrcel Consumelr          Pelrceliving 

Quality. Interl       national   Journal   of   Innovation,   Crelativity   and 

Changel. Vol. 13 (12), 144-159. 

 
 

 

Cheln, X., Jiao, C., Ji, R., Li, Y., (2021). Elxamining Customerl           Motivation and 

Its Impact on Customerl            Elngageml               elnt Belhavior in Social Media:l  Thel 

Meldiating  Effl            ectl          of  Brand  Expl          elrience.ll                SAGEl          Opeln.  Octobelr- 

Decl        eml               ber,l  1-16. DOI : 

https://doi.org/10.1177/21582440211052256 

Candiwan & Wibosono, C. (2021). Analysis of Thel   Influelncel   of Welbsitel   Quality 

https://doi.org/10.1177/21582440211067220
https://doi.org/10.1177/2158244019900186
https://doi.org/10.1177/21582440211052256


97 
 

 

 

 

 

Chi, T., (2018). Mobilel    Commelrcel    Webl         sitel    Succelss: Antelseldelnts of Customerl 

Satisfaction and Purchasel    Intelntion. Journal of Intelrnetl         Commelrce.l  

Vol. 17 (3), 189-215. DOI : 

https://doi.org/10.1080/15332861.2018.1451970 

Ezl         el,  S.  C.,  Chineldu-Elzel,  V.  C.,  &  Awa,  H.  O.  (2021). Keyl  succelss  factors 

(KSFs)   underl      lying   thel               adoption   of   social   meldia   markelting 

tecl        hnology. Sagel  Opeln, Vol. 11 (2). DOI: 

https://doi.org/10.1177/21582440211006695 

Ghazali,  El.M.,  Mutum,   D.S.,  Chong,  J.H.  and  Nguyeln,  B.  (2018),  Do 

consumerl      s want mobilel        commelrcel? A closelr look at M-shopping 

and  telchnology  adoption  in  Malaysia.    Asia  Pacific  Journal  of 

Markelting   and   Logistics,   Vol.   30   No.   4,   1064-1086.   DOI: 

https://doi.org/10.1108/APJML-05-2017-0093 

Ghozali,  I.  (2021).  Partial  Lelast  Squarel             (Konselp,  Telknik,  dan  Aplikasi 

Menl         ggunakan Program SmartPLS 3.2.9 Untuk Penl         ellitian Empil ris) 

Edl         isi 3. Selmarang: Badan Pelnerl       bit Univelrsitas Diponelgoro. 

Hossain, S. F. A., Xi, Z., Nurunnabi, M., & Hussain, K. (2020). Ubiquitous 

rolel      of social neltworking in driving M-Commelrcel: elvaluating thel 

usel         of  mobilel         phonesl for  onlinel         shopping  and  paymenlt  in  thel 

contexl         t        of        trust. Sagel Openl         ,        Vol. 10(3).        DOI: 

https://doi.org/10.1177/2158244020939536 

Huang,  G.H.,  Korfiatis,  N.,  Chang,  C,T.  (2018)  Mobilel           Shopping  Cart 

Abandonmenl Rolels  of  Conflicts,  Ambivalelncel,  and  Hesl       itation. 

Journal   of   Businelss   Resl       eal         rch.   Vol.   85   (4),   165-174.   DOI: 

https://doi.org/10.1016/j.jbusresl       .2017.12.008 

Hsu,   C.L.,   M.C.,   Kikuchi,   K.,   Machida,   I.   (2017).   Ellucidating   Thel 

Detl     elrminants of Purchasel       Intenl         tion Toward Social Shopping Sites:l 

A Comparativel     Study of Taiwan and Japan. Journal Tellelmatics and 

Informatics. Vol. 34 (4), 326-338. DOI: 

https://doi.org/10.1016/j.tellel.2016.04.016 

https://doi.org/10.1177/21582440211006695
https://doi.org/10.1177/2158244020939536
https://doi.org/10.1016/j.jbusres.2017.12.008
https://doi.org/10.1016/j.tele.2016.04.016


e th 

Indrawati, Putri Yonels, P.C., & Muthaiyah, S. (2023). eWl OM via thel     TikTok 

application and its influelncel    on thel    purchasel    intelntion of somelthinc 

products. Asia Pacific Managelmelnt Relvielw. DOI: htpps:// 

98 
 

 

 

 

 

 

 

https://doi.org/10.1016/j.apmrv.2022.07.007 

Jayani,  D.  H.  (2019,  Oktobelr  10).  Treln  Penl          gguna  E-Cl               ommercell            Telrus 

Tumbuh.Reltrielvedl from Databoks: 

https://databoks.katadata.co.id/datapublish/2019/10/10/treln- 

penl         gguna-el- commelrcel-2017-2023 

Jay, A.B., Zhang, T. (2016). Towards a unifield customerl          expl           eril            encell  in onlinel 

shopping elnvironmenl         ts: Antecel  dl          ent ls and outcomes.l          Internatl     ional 

Journal  of  Quality  and  Selrvicel         Scielncesl       , 8(1),  102-119.  DOI: 

https://doi.org/10.1108/IJQSS-07-2015-0054 

Kotlelr,  P.,  &  Kell     lerl      ,   K.  L.  (2016).  Markelting  Managelm 

PelarsonElducation. 

lnt  (15 ed.). 

Kaatz, C. (2020). Retl     ail in my pockelt–relp licating and exl         tendingl  thel    construct 

 

 

 

 

Lele,l 

of selrvicel        quality into thel       mobilel       commelrcel        contelxt. Journal of 

Reltailing     and     Consumelr      Selrvicels, 53,      101983.      DOI: 

https://doi.org/10.1016/j.jretl     conserl      .2019.101983 

J.Y.,  Fang,  E.l     ,  Kim,  J.J.,  Li,  X.,  Palmatielr,  R.W.  (2018)  Thel          Elffelct 

Platform   Stratelgiels   On   Seal        rch,   Display,    and   Melmbelrship 

Revl          enl         ue.l  Journal Of Retail ling. 247-264. DOI: 

https://doi.org/10.1016/j.jreltai.2018.06.002 

Leol         ng, L..Y., Helw, T.s., OOI, K.B., Chong, A.Y. (2020). Preldicting Trust In 

Social  El-commelrcel:  Thel           Rolels  of  Social  Support  and  Swift 

Guanxi.     Journal     of     Businelss     Relseal         rch.     24-40.     DOI 

:https://doi.org/10.1016/j.jbusrels.2019.11.056 

Liu,  Y., Li,  Q., Tudor,  E.l    , Laszo,  J.,  Iliuta, C.N. (2019). Mobilel       Shopping 

Platform Charactelristic as Consumelr Behavio lr Delterminants.l          Asia 

Pacific  Journal  of  Markelting  and  Logistics,  Vol.  32  (7),  1565- 

1587. DOI: https://doi.org/10.1108/APJML-05-2019-0308 

Nani, D.A., & Lina, L.F., (2021). Delterl      minants of Continuancel      Intelntion to 

https://doi.org/10.1016/j.apmrv.2022.07.007
https://databoks.katadata.co.id/datapublish/2019/10/10/tren-pengguna-e-%20commerce-2017-2023
https://databoks.katadata.co.id/datapublish/2019/10/10/tren-pengguna-e-%20commerce-2017-2023
https://doi.org/10.1108/IJQSS-07-2015-0054
https://doi.org/10.1016/j.jretconser.2019.101983
https://doi.org/10.1016/j.jretai.2018.06.002
https://doi.org/10.1016/j.jbusres.2019.11.056
https://doi.org/10.1108/APJML-05-2019-0308


Satisfaction and Switching Barrielrs on Uselr E lxpelrielncel     and Loyalty 

Chain   in   Indonelsia   GSM   Opelrators.   Advancels   in   Elconomics, 

Businelss and Managelmelnt Resl       elarch, Vol. 65, 482-486 

99 
 

 

 

 

 

Usel       Mobilel       Commerl      cel       During thel       Eml               elrgen lc el       of COVID-19 in 

Indonelsia: DeLl            onel and McLelan Persl              pectl              ive.l  Sriwijaya 

Intelrnational Journal of Dynamic Ecl        onomics and Businessl               . Vol. 5 

(3),  261-272.  DOI:  https://doi.org/10.29259/sijdelb.v5i3.261-272 

Nguyenl  ,  D.P.,  Nguyenl ,  H.K.,  Angellina,  Nhat,L.  (2018).  Factors  affelcting 

mobilel           shopping:  a  Vietl     namelsel           perl       spelctive.l         Journal  of  Asian 

Businelss   and   Elconomic   Studiesl        , Vol.   25(2),   186-205.   DOI: 

https://doi.org/10.1108/JABElS-05-2018-0012 

O’Cass,  A.,  Carlson,  J.  (2012)  An-  E-l      Reltailing  Asselmelnt  of  Pelrcelivedl  

Webl         site-lServicl        el     Innovativinessl               : Implications for Websitl el     Quality 

Elvaluations, Trust, Loyalty, and Word of Mouth. Vol. 20 (3), 28- 

36. DOI: https://doi.org/10.1016/j.ausmj.2011.10.012 

Parasuraman, A. B. L.L., Zeil     thaml, V. A., & Berl      ry, L. (1988). SERl             VQUAL: 

A  Multiple-l      Iteml Scalel         For  Melasuring  Consumerl              Perl       celptions  of 

Serl      vicel     Quality. Journal Retl     ailing. Vol. 64 (1), 12-40 

Parasuraman, A., Zelithaml, V.A., & Malhotra, A., (2005). ESl          -QUAL A Multiplel 

Iteml  Scalel          For  Assesingl Ell     ectronicl Servilcel          Quality.  Journal  of 

Selrvicel    Resl       elarch. DOI: https://doi.org/10.1177/1094670504271156 

 
 

 

 

Rita, P. (2019). Thel      Impact of El-Serl       vicel      Quality and Customelr Satisfaction on 

Customerl Belhavior   in  Onlinel             Shopping.  Helliyon,   02-14.  DOI: 

https://doi.org/10.1016/j.hellliyon.2019.ell02690 

Romindo, M. D. (2019). El-commelrce:l            Impleml enl tasi, Strategl i dan Inovasinya. 

Yayasan Kita Menl         ulis. 

Sadya,  S.  (2022,  Oktoberl               28).  GMV  El-Commelrcel          Indonesl       ia  Capai  US$59 

Miliarpada 2022. Retl     rielveld from 
 

 

 

 

 

 
99 

Rachmawati, I., & Mohaidin, Z. (2019). Undelrstanding thel     Meldiating Rolels of 

https://doi.org/10.29259/sijdeb.v5i3.261-272
https://doi.org/10.1108/JABES-05-2018-0012
https://doi.org/10.1016/j.ausmj.2011.10.012
https://doi.org/10.1177/1094670504271156


100 
 

 

 

 

 

dataindonesl       ia.id: https://dataindonesl       ia.id/Digital/detl     ail/gmv- 

elcommelrcel-indonelsia-capai- us59-miliar-pada-2022 

Salamah,  A.,  Hassan,  S.,  Aljaafrehl         ,  A.,  Zabadi,  A.,  AlQudah,  M.,  Hayat,  N., 

Mamun,  A.A.,  Kanesl       an,  T.  (2022).  Customerl                Retl     entil       on  through 

Serl      vicel      Quality and Satisfaction: using hybrid SElM-neul         ral networkl  

analysis   approach. Helliyon,  1-14. DOI: https:// doi.org/10.1- 

16/j.helliyon.2022.el10570 

Salamelh,  A.  A.  M.,  Ahmad,  H.,  Zulhumadi,  F.,  Abubakar,  F,  M.,  (2018) 

Rellationship   Systeml  Quality,   Servicell  Quality   and   Customerl 

Satisfaction:   M-Comme lrcel             in   Thel             Contexl         t.   Journal   of   Systelm 

Information Tecl        hnology. Vol.20 (1), 73-102. 

Simon,   K.   (2023,   Felbruary   9).   Digital   2023:   Indonesl         ia.   Retl     rielveld   from 

DataRelportal.com:        https://datarepl           ortal.com/relports/digital-2023- 

indonelsia 

Shopelel. (2023). Shopelel       Homelpagel       Information. Retl     rievl  

https://shopelel.co.id/ 

eld from Shopelel.co.id: 

Shopelel. (2023). Shopelel Karierl       . Reltrielvedl  from 

careel        rs.shopl          eel.l             co.id:https://careell        rs.shopee.ll             co.id/about 

Shrawan, K.T., Mohit, Y. (2018). Predl         icting onlinel       repl           urchasel       intelntions with 

e-l      satisfaction  as  meldiator:  a  study  on  Genl  Y. VINEl            Journal  of 

Information and Knowleldgel     Manageml               elnt Systelms. Vol. 48 (3), 427- 

447. https://doi.org/10.1108/VJIKMS-10-2017-0066 

SimiliarWelb.  (2023,  July  1).  Top  El-Commerl       cel        &  Shopping  Webl         sitels  Trendsl  

inIndonesl       ia. Reltrielvedl  from similiarweb.com:l  

https://www.similarwelb.com/top-welbsitesl       /indonesl       ia/el-commelrcel- 

and- shopping/trenl         ding/ 

Sugiyono.   (2019).   Meltodel             Pelnellitian   Kuantitatif,   Kualitatif   dan   R&D. 

Bandung: 

Alfabelta. 

Udo, G.J., Bagchi, K.K., P.J. (2010) An Asseml               elnt of Customerls  E-lServicell 

Quality   Perl      cepl         tion,   Satisfaction   and   Intentil on.   Internl ational 

https://dataindonesia.id/Digital/detail/gmv-ecommerce-indonesia-capai-%20us59-miliar-pada-2022
https://dataindonesia.id/Digital/detail/gmv-ecommerce-indonesia-capai-%20us59-miliar-pada-2022
https://careers.shopee.co.id/about
https://doi.org/10.1108/VJIKMS-10-2017-0066
http://www.similarweb.com/top-websites/indonesia/e-commerce-and-
http://www.similarweb.com/top-websites/indonesia/e-commerce-and-


101 
 

 

 

 

 

 

 

 

Journal of Information Manageml             enl  

https://doi.org/10.1016/j.ijinfomgt.2010.03.005 

t. DOI: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

101 

https://doi.org/10.1016/j.ijinfomgt.2010.03.005

